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The study and development of tourism database and the tourism products for senior
tourists in the upper south of Thailand was analyzed and collected from July 2014 -
November 2015 by using both quantitative and qualitative methods. Purpose of the study
was to: 1. Explore the nature-based resources and productions in all areas of tourism
industry in the 7 upper southern provinces of Thailand. 2.Examine the availability of
resources for senior tourists and explore the different areas of facilities and accommodations
to improve the tourism industry in the upper south of Thailand. 3.Create and provide a
database to the public via the Internet and other sources. The survey study has been
generated into three groups. The first group has 106 participants who are related to the
tourism industry and who work for the government sector and the private sector. The
second group has 500 participants who are tourists from the upper south of Thailand. The
third group has 500 participants who are locals in the 7 upper southern provinces of
Thailand.

After identifying the natural resource and recreational tourism of 74 prefectures in the
7 upper southern provinces, the results are as follows (all survey studies are arranged in
order of preferences from most to least): The survey has shown that there are 1,060  tourist
attractions, 34 travel routes by researcher and 56 travel routes by other business tours , 400
mosques, 1,216 facilities for lodgings and hotels, 178 restaurants/cafes, 47 Halal Restaurants
and 161 different types of local merchandise products. There are 90 small and medium
business owners, 394 entrepreneurs and merchants, and 91 facilities for research/study
databases via this website : http://huso.pn.psu.ac.th/tourismdb/Seniortourists-ust  or
http://www.seniortourists-ust.com (for nature-based tourist attractions in the 7 upper
southern provinces).

As for the data collected from local people, 44 indicators of the potentiality of
senior tourism resources were assigned into 7 categories, the results showed that an average
scores concerning which are 1) the importance of the tourist attractions(X = 3.67), 2)
physical characteristics(_X = 3.61), 3) public utility/ public assistance(X = 3.48), 4) service of
the staff in the tourist attractions(X = 3.60), 5) connection among the tourism routes(X =
3.53), 6) participation(X = 3.54), and 7) effects on economy and society(X = 3.19). On a

scale of 1-5, from being influential to being very influential, the results from the local people



indicated that the overall score of the potentiality of resources in the upper south of
Thailand for senior tourists was at the high level (X = 3.53).
From the survey study, these are the most popular tourist attractions: Patong beach,

The sea off the beach, Koh Lanta National Park, Laem Phrom Thep, James Bond Island, The
palace Krom Luang Chumphon, Khai Island, Kao Panyee, Phraya served faithfully loyal
Mahisorn, Suwankeeree -veeharn Temple, Khao Niwet View Point, Head Charcoal View Point,
and Nopparat Thara Beach, respectively. Regarding the local people’s perspective, it was
found that the most potential tourist attractions were natural attractions, followed by
religious attractions, historical and archeological attractions, tourist attractions with activities,
and arts and cultural attractions, respectively. In terms of the value of senior tourism
resources on a scale of 1-5, the findings revealed that the overall score of the value of
senior tourism resources in 7 upper southern provinces of Thailand regarding its notability
was at a high level(X = 3.89). Indeed, the results showed that the highest average scores
concerning the value of senior tourism resources were rated by the samples from Nakhon Si
Thammarat Province, followed by Phangnga Province, Chumphon Province, Krabi Province,

Ranong Province, Phuket Province, and Suratthani Province, respectively.



