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Abstract

The purpose of research is to study on commercial product development and jewelry
marketing for silver jewelry community enterprise of Nan province in term of marketing,
customer behavior, designs and production process. The information of the marketing research
is useful for the local jeweler to prepare their product and marketing strategy. The local
jewelers are understand the process of develop jewelry design to suit the local resources and

enhancing the capability to broaden the new product and new market opportunity.

This research is focusing on 2 issues comprising the jewelry marketing and the creative
jewelry design. Jewelry marketing research is gathering the fundamental information including
problem, marketing strategy, customer behavior and jewelry making process by questionnaires
and in-depth interview surveys. Creative jewelry design research is focusing on the methodology
of jewelry design process based on the result of marketing research. This process involves the
analysis and conclusion of the target eroup based on marketing, lifestyle, culture and local
jewelry entrepreneurs in Nan. The result of the jewelry marketing study reveals 2 target groups
of customer as fallow: the new target group (woman, age 20-29) and the old target group
(women, age 40-49). The concept of design is come from the inspiration of “Puman Yaman”,
“Chomphu Phu Kha” and “The pattern in Lua’s cloth”. Totally 20 design are selected and 27
pieces of silver jewelry were conducted. The prototype jewelry was conducted by local
craftsmanship and new CAD-CAM jewelry design technology. Research results and conclusion

are present as marketing strategies.

Keywords: commercial product development, marketing, silver jewelry, Nan.
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