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ABSTRACT

Title: Production and Marketing Situation of Hua Rua Local Chili for Developing Network and

Sustaining Job: A Case Study of Changwat Ubon Ratchathani

Authors: Supawadee Khunthongjan and Sukhavit Sopapol

Keywords: Hourua local chili production situation, Hourua local chili marketing situation,

Developing network and sustaining job

Native Hua Rua chilies are an economic crop in Ubon Ratchathani that creates
jobs and income for the community. The research objectives were (1) to study the value
chain of the native Hua Rua chili analyzing the method of breeding, seed storage, the
cropping system, harvesting, and product transportation; (2) to study the situation of the
production and marketing (3) to study the identified problems and difficulties in the
production and marketing; and (4) to analyze the strengths and weaknesses in the
production and marketing. Both quantitative and qualitative research methods were used for
this research. The results of the study were as follows:

1. Farmers had an average of 25.6 years experience in planting chilies using the
safety planting guidelines of the Department of Agriculture. It was found that the overall
practices of farmers in planting chilies were considered high level and they became the
value chain such as screening the quality of the chilies, classifying seeds, seed storage,
limited use of chemical fertilizers (according to the standards of practices), and technical
basis of pest control and harvesting. Moreover, the buyers who bought the chilies at the farm
gates helped to reduce the risk of product damage due to transportation. The production
management in the year 2015 yielded 2,305 kg per household where 87.50 kg were kept as
seeds for the next planting season leaving 2,217.5 kg for sale to buyers at the farm gates.

2. The market situation of native Hua Rua chilies showed that the prices of native
Hua Rua chilies depending on market mechanisms caused by the needs of consumers.
Prices of chilies ranged from 30-100 baht per kilogram at the farm gates while the market
opportunity was still rising steadily due to the popularity of these chilies for consumption in
both fresh and processed chilies forms such as cayenne chili, chili sauce, and Thai-style chili

sauces.
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3. Barriers in production of native Hua Rua chilies: It was found that none of the
farmers had problems with labor or safe crop production, breeding technique, seed storage,
or consultation with agricultural officials. Other aspects like the source of funds, production
technology, quantity and quality of yields were also considered as mostly without problems.
The only problems were diseases and insect pests, and the fluctuation of chili prices.

The limitation of the native Hua Rua chilies is the lack of development of disease
resistant varieties. Therefore in some areas farmers began to plant the commercial variety
namely Sondaeng as an alternate variety. Sondaeng chilies were introduced to the planting
areas by merchants and offered together with production factors that became the production
cost and would be deducted from the income of farmers gained after yield selling. However,
Sondaeng chili seed could not be kept as seed for next planting season and could not be
bred by the farmers themselves. This results in farmers having to buy chili seed from the
merchant for each planting season.

The yield of Hua Rua chili was approximately 973.14 kilo per rai. On average, chili
agriculturists grossed 47,811.53 baht per rai from cultivating chilies or 49.13 baht a kilo. If
the average total cost 29,509.29 baht was deducted, the average net income would be
18,304.70 baht per rai or 18.81 baht a kilo. When the total cost in cash was deducted the
total net income would be 28,220.80 baht per rai or 28.97 baht a kilo.

4. Weaknesses and strengths in the production and marketing of native Hua Rua
chilies: The farmers strengths of the production for these farmers were the readiness of
farmer in factors of production including land, household labor (two laborers per household)
and their own-capital investment, avoiding the need of informal loans or commercial loans as
the farmers purchased factors of production with cash. Furthermore, natural resources were
available such as adequate water, the quality of soil and environment that were suitable for
production, and the integration of the farmer’s network that had long-term experience in chili
planting.

The weaknesses of native Hua Rua chilies production were lack of both
production planning and variety improvement. As the mentioned by farmers, there has be no
change in variety to the present. Therefore, if in case farmers had knowledge in how to
develop disease resistance and insects resistance varieties, native Hua Rua chilies would be
even more important. The condition as that farmers need to learn and further develop the

variety.



The production opportunities of farmers were that consumers interested in the
standard of production of Hua Rua native chilies. Moreover, Hua Rua native chilies could
used to produce cayenne a chili pack as the seasoning for instant noodle for the people who
like convenient consumption. While in the local area, fresh chilies are used for cooking of the
northeastern style food. This enhanced the launching of chilies in the markets for the long
term.

Marketing strengths were that the availability of a supportive market and the buyers
had bought the products at farm gates in the past. This was risk management for the
farmers. On the other hand, the weaknesses included the fluctuation of the price of chilies
from 30-100 baht and farmers didn't have the bargaining power as they should. Moreover,
the farmers demonstrated a lack of knowledge in marketing mechanisms and
management.

The marketing barriers included the lack of a marketing plan with buyers and
processing plants entrepreneurs. There was only one-way communication from the buyer to
farmers without the flow of other important information. Additionally, some consumers were
not confident in the quality of chilies and were concerned with possible chemical residue on
the product due to fact that the growers had not proposed for a certificate of safety planting
standards.

In summary, the cultivation of the native Hua Rua chilies by local growers was
economically profitable. Social capital was an anchor of the network where groups of farmers
volunteered to help each other in production. A common goal was the creation of added
value by adopting the production method according to the safe production guidelines of the

Department of Agriculture allowing a sustainable career.
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