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Abstract

The tourism industry emphasizes technology information usage and communication.
Both entrepreneurs and travellers rely on mobile technology for instant information and
connection with others. For example, travel agency’s able to provide their information,
promotion, news and keep customer relationship through mobile application while tourists
use mobile application for planning, searching, finding, and etc. Therefore, this research
study is to collect information about the tourism industry on cross-border tourism both R3A
and R3B routes for mobile application database, to understand the significant of electronic
for tourism sector both R3A and R3B travel routes, to investigate new tourists behaviour who
use mobile application as a tool for their travelling, to design mobile application for
supporting tourists who travel the cross boarder tourism on R3A and R3B routes and
guidelines for promoting across border tourism on both routes by using mobile technology.
Moreover, database was collected from exit information such as documents, articles in each
country, websites, and etc. In addition, there was some cooperation with different tourism
parties to collect more valuable information. The studies of tourist’s behaviour that use
mobile application for their traveling were investigated through paper questionnaire for 400
sets with both Thai and foreigners. The tourism parties on the R3A and R3B routes were 50
companies. Additionally, mobile application design was tested by tourists twice throughout
the study (Pre-test and Post-test). The idea of mobile design function adopted by SOLOMO
and Mapping concepts has changed tourist traveling behaviour. As the results, the research
found that new tourists behaviour prefer to comment or read the experiences of others
before traveling, download specific applications or express interests on Facebook fan page,

and use Google Map application to access their destination. Hence, mobile design results
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from user interface and user experience showed that tourist satisfy the factors of simply
design, easy to use not complex information, good sequencing, functional and easy to
engagement with iRab mobile application. On the other hand, Usability from iRab mobile
application found that tourist are able to share their experiences and receive feedback
through mobile applications, and enhance their traveling experience; whereas the
entrepreneurs could be promote and use E-commerce for their business in the further.
Finally, the researcher made some strategies for supporting transboundary tourism on R3A
and R3B by applying Information communication technology to respond the ASEAN
Community. It is classified into four dimensions, including management of tourist demand
and their behaviour using mobile application to respond digital age. The significant of
develop tourism operators to have information technology competencies to operate
effectively in their business. The promotion of mobile application by applying in concrete
and continue the business, and support networks among tourism operators across border

and facilitate the marketing plan, and recommendations for further studies.
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nsuszananadeyalildnadnsmiulselovinazinounsseludsfuslannsofldlviannsaldly
NanARTuaE gNFBsm TR UAT IS
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1. sUsvunislddiannseiindiionisvieniien (Etourism)  waneds dnwagnisly
WALLlagaNSEUNARAENISEDANSIUNISIANITNANSBNNEY (Tourism)  UVBINUIBIULANBAITUSUNS
Aunnuiiansinsedaanseaziiansuseundunuswarlawu o8 dUAkasusnig

2. msl¥nuBidnnsetindiitenisvieaiion (E-tourism) funisuimsdntney waned
nsldmaluladansaumanaznisieans (ICT)  lunisfiwsitenaisnisAiuinnisaiiagiudeyanis
Waue (Presentation) ﬁﬁayjamia%’wqWuLaﬂmiﬁﬁmmimmmEmmLﬂuﬁmw (Graphic) ﬁﬁgﬂmw
Uszneuritethiauslifugnimisldnuameegisuaganaiuii

3. msldudidnnseiindiionsvieadien (E-tourism) sunsdeans nuneda n1sld
walulaBansaunauaznisdeans (ICT) Tnegldlusudddidnvsefing (Email) Bumesidaiiiodudium
doyansaunuiluguiuu Chat, MSN, His, Facebook, Weblogs msuaniasudieya (File Sharing)
"LumﬁLLaﬂLU%auﬂnmmazmmﬁﬂLﬁuLLazﬂflsﬂszsqﬂugme Video Conference

4. Mmsldudidnvsedindifienisvieadien (E-tourism) sunisuszeduiusuaslavan
Wetaueduduazuing mneis msldinaluladasaumenaznisdeans (1CT) TneldSuladiiie
nsUssrduiusauALazUsNsteyassAnsnIsiIaueduALaruiNsLULduWes inaaulaly
sUkvumdiwddianmsetingd (E-commerce)

2.1.2 wwanuAangaiugshansisafiesdiaansaling (E-tourism)
1. gUuuunslddiannsetinditenisvieaiien (E-tourism)

dnwgnislimaluladansaumnanaznisdearslunisdanisnisvieaidien (Tourism)
Yoshauiionsuimsdiinny iensindedeans uaziitensussnduiusuaslawaniiiens
dufuazuinismisldaudidnmsetind ensvieaien (E-tourism) funsuisdinau mneds
nsldmaluladansaumnanaznisieans (CT) lumsfiasitonans msdua msaiisgiudeyanis
ilaue (Presentation) Gﬁayjamia%ﬁwml,aﬂmiﬁéfaamimmmsmuLﬁuﬁm‘w (Graphic) ﬁﬁgﬂmw
Usgnoulfiothiauslviiugnénsldauanizedns wazanutuiiansldaudidnnsedng 1ilenns
yipawfien (E-tourism) funsaeans mneds msldnaluladansaumenaznisdeans (1CT) ngld
Uswalddidnnsednd (Email) Bumesidmiledudumdoyanisaunuiluguiuu Chat, MSN, His,
Facebook, Weblogs miLLamﬂﬁlausﬁaaﬂa (File Sharing) TunisuanUasurnansuazeupaiu was
nsuUszalugUuuy Video Conference msldaudidnnsedindiitenisvieaiiien (E-tourism) funis
Usspdusiuduazlavaniiievisduduaruinig vaneds nsldmaluladansaumnanaznisieans
(1c) Tngldiiuladifionsussduiusauduazuinig doyassdnsnistetiaueduduazuins
wuvduwesineeulavluguuunduddidnvselind (E-commerce)

ydluddidnvseindlugsianmsesiindldsnnennuazainlunisindedoasanimis
Tfutinvioufienfegnnualan awnsanausdeyanisviesiisriiaonadesiunginssutinreiion
Fafoenisnaununiiiunsaimin Tnensdumdeyaundsieaiion wasyssiliusudssanamie
Aldaefanuadeuinduls Ssluvneiiogrenitsnandsudidnvenieafdnagiinisaesd
w3esdiu a0siWn wiodnaulalduinisuieminierdoudidezifudstosmisnisdoaisi
Sumediinazdanlivnedisazan nasunntu luduvesiUszneumsmdudaidnnseiindlugsia
mMavienfisafaisanaldssuarduunsdidiunuvesfusznounis Mdaunsanuauszuuns
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901 uazlomalunislavanauduazihausuimslulqldensae wenand Juswed exland ud.u)
1¢lsieamaneves E-tourism Ae nsldde “E” (Electronics) leatiuayunisvieniienlnedide “E”
ouA Buwesida (Intemet) ddayatnans fefie Insvimi(Tv) In15Unn1sne vise igsnssunstu
wuuifuilagiiu (Real-time) uagvhauuwaiodne Tudnumensnould (nteractive) uaz uanaini
E-tourism nfumsufduiussevinamaluladansaumanaznsdoasiunisieiion iWunainain
mMsUF T analuladiidnunguuiunseainnisieniisatazgnisnszatensvienilon wazldagy
ATINETed E-tourism Tudunszuiunisvesnisviendies mslsusunagianssuiifedudussu
fdvta dnnsuien ICT usegndldlu 16 nszurunsvieadisuiieliiAnyszansan wazuszavsua
gegndmsueeAns laginuuseyndldlunun1sdnnisgsia (Business Management) 1y N15USY13
yAAa N153nn13dtina Wudu aumaluladansaume (CTs) wu n1slideyainiansiiugleya
(Kiosk) m3Ansiedoans uazsumsvieaiilen (Tourism) 1y UiMsteyanisvieaiien

Business

Management
Marketnig

Finance

\ /
4
\ /" Tourism

/
~Information Systems . —
f g ¥ T — ~Transport

=Information
f =Travel

Communication

—Hospitality

Technologies

-Leisure
=Tele Communications

-Hritage

AT 2.1 The E-tourism Concept and E-tourism Domains
#i1: Buhalis (2008)

Buhalis D. (2008) lana1ifsingussasdvesnisune ICT wildlueadnsnienis
sieuflriniimanandn 3 Usznisfie evliiAnanulnddauasiiujduiusugndnundeduvens
nsdansggsAafiieatos Business Value Chain THuimnssumamealuladifiomuldivievlunis
wasdunaziiolgldleinsnausudeudindulaiosidonduduazuinig

2. E-Tourism e nmsynenasesdionselusunsusng uldlunsuimsaunieluesdng
ansldde “E” (Electronics) \lpatiuayumisianssumenisvieadisauaifuieietiouazanana
neuldtuldnmsldszuudidnnseindlugsianmsviesisndunsasvieuliiiuiannuduadaluyng
nszurumMahaulugramnssumsvisnfidsiudslualdnuen (Value Chain) Tunisviesifisanis
FuneTiin e WNSUAIATERN LaeRENMNTINANTUINIANY

3. E-Tourism Aunszurumsnegsfalsznousensyulumsegsnaionun i £-
Marketing, E-Production ta¢ E-Management

4. afnswarvthenuiiddysensiaulazdnasunsieadien

1) NSENIINITVIDUNLILASAN
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2) Mmsvteuiisruislsznelng

3) dinauimunsvieaiien

4) drinaudaasun1sInUseuLaIngsAnIg

5) saRnsRLNUTIRAw o svia Tt ed it
6) angaavnITIvieuvissemalne

7) whenumesgiedunauazdiesiu

8) DIANTNALDNAU

9) @n1UuIvIN1S

10) yuvu

'
a =

5. ganamgeuludlugnaivnssunisvieaiies

9

geRafiths A mazmINNIsSYiBaien (Tourism Facilities) uaysossulazuInig
Fnviendiedlildsumnuazainauisluszninsnisiunisiesdisnduesdusznovdfaiivansds
dnenmlunisliuimaeadisauasiinadenwnativeanisvionfierluiiuitug Tasgshediiendos
funsvieafieniiianun 5 du Susazdiuresgstanisieniisrasiiviunnisduiunuuaysssum
nsvhauiiuanaeiuly uiffidudeaiuayudstunasiu lugsiat Wun

1) §3NINNATUTINN

'
=

2) 55N MNTUALLATOR

3) gsnanmsiieuazdinnmen

a 1

4) 33NINTUVUE

=3

5) gsNadmngdunLarYesiisEan

6. ANENYLVBIFUAIUINITVIONTET

a a

a3dl Bunslnlsal  (2012) linaafis Aaaudfvesdususnisdududndeseide
wialuladuagszuvansauwaduiugiu Msaes nMsdadessiiurnugniewesasaunadsazilug
N19LPUNTFUAILAZUINITNINIEANTADINTT LU N15TeMLATRITN UnriaailelaeisuaInng
Audayalieafuiie Werdu a131an kagsin1 nasaInuulnsiinanssusewlies louA n15389
) o & o &4 v a = I o a Ao v
n13duduni1sdede n1snnasdsde diin1sildsunlasnenisiagiinisilasuwdasiidideyauay
asaumnaneunagluiemduduazuing  Auduasuinisveseidamaudiiimuiunngd1sain

FufvnanmenmeiindunaisUsznis 1wy

1) Aufuazuinstonsduinn dedouasdudou wu Tswsuitldannsoneesin
Ielunandidmuayinligaydosels

2) Aufuinisviendien Wududuazuinsiivedhiviu liaansansaseuaanin
yionaassldnounistonts fuilnaidnieanudssazanuliuiueou fafuaiuniedenes
ansaumassiinnuddyiensindulede

3) AudnuinisvieniieaUszneudedudviouinisfiugruiithunsiudy faany
wanendlagan N imansesnuseney Lazaudnya
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4) \[Wvesdumuazuimshianunsodwevdusludgnadienuies wu aen1siy
FeUuluganenag anunsadduwnuuslianunsaidinnurietemeimiiendadamdnuiuunliugn
HUNTUNTIEAUYUAITE

=

5) Wuduandasaumadussrusznau vaeianmdnauladeazlsausiazusnig

Y
4

WBAUETIH JULUUYRIANAKATUIN TR ua saumAIauor Ut 1w Liuled
nsuenia wiuiu nsviml sy auldanysaivewainansaunadumanantsivitliviadauis
yar1 (Value Chain) ¥8ana1nviaafieIfosdiniiedy 89Ans §snainaufeIdesdnuiInen

6) DIANTIANTITAIUNITHBLTBY (Destination Management Organization 39
DMO) 1unmihsnuvesUszmansiwemuasainliiuguilag wazgdnmauiiuinislunisdni
Joyaansauna wazaiaunieiuluaun nveasaume

7) USENIANISVIRAen (Tour Operator) YMUITITIUTINTBLAUBLAZUIAITAN
WvesduAiuazuIns Wutssnwmanuazisanduyulunsididsasaunaliiuduiina sauvisan
FUUAUENTAUNANNNSAAIA AN UL VBIFUA YT BRI

8) funuviendies (Travel Agent) Hushnanswuussiuuasyimiinivainuane
Igun uweniiansaumer (information Broker) d@winudeyaainidwedlugsfusing Wuiivinw
InfugnAnliaugIemaemudua aouivieadiendusinansasdnsimieduiuinsvesiien
lduslnanugaving Yrganauldudueuliiuguslan andesirdlunmsiviusnisuazansiuyuiu
ANTAUWATNNNTNAR UL vesdud Az USEndansviewiien

9) {IAM WIBLA1VB (Supplier) Jumbegsfadvesduiviouinmvieaiien 1wy
a18n150u USIMouds ANn sawn 138 Sruems 6‘?}&%Lﬁuﬁﬁiﬁu‘%mw‘%aLﬁm%'aﬂ%maﬁ’u
nvieadies Tniiumng

10) sguUdnsminesialan (Global Distribution Systems %38 GDS) Qﬂiﬁé?t,ﬁai‘fmmi
FIANFUAIAIATS B 1IA1TU9UU W Amadeus, Galileo, Worldspan wag SABRE

11) gnin thvieaiien 1Wussduszneuiidfayfignueniisldyan Wivesdumuing
weneuitdsteyagnuiteAnwiusyIa WanmnuiiFes salen amnuvey Idy LazNgRNIIUNNITe
nsu3laa Feyaitlédutilugnismlenmanagsia

7. welulagansauneuwaznisdeans (CT) Tugnannnssuviosiien

gaamnssunsvieaiiealfiueluladansaumanaznisdomsict) dudueiesdlo
TunnoedUszNoUTBIgAAINNTTL AILANITUITEUUNITI091nEADNA2LAEF(Computerized
Reservations Systems %38 CRS) wnldiuaien1stu LLazLU?iEJug‘ULLUULﬂuszUU%’mﬁi’mmaﬁ"ﬂaﬂ
(Global Distribution System: GDS) iilefinsiaunszuunisansivinesudumesiinvily
fuseneumsuazgni-lugnainnssuinaldfuuseloviinnduy wu nsvigsnssudiaudanguuas
avanaune Wihdsngugndldunndu suyumsdadiminesinissuunuasimuagnéntimeneyinld
feannsadndminedumlilan uazannsaltdeUszauiiodaaiunsueuasnsuszuduius
ogalsfiniy mahgsnsamdumedideifidounnseduidesnsvinufduiussenitayanaly
sgwinnshgsnssuvdenalenalunsglaliiAaniseduiuazuinisdeideatlag tuussinad
fimunaznovausseudessiuslaamemaluladansaumataznisdoans (CT)  russdUszney
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ndnvosnisieaiivadsd ICT Ifdranieadestunisvudsunansguuuy wu aen1stu solasans
soufinddesindsgunsainisdoansiia Aedaszuuingdeans svuu GPS sauvtigunsnimstiewde
duq Wieliglduinislinslaludesenuvasasvarsnsiufosinduniosdiodeliarsaumnea
yannvae 1 annnienna amnugauarsruuansaumedilflunisinasedeasiuaensuduuay
anrflmuaueinagtu msldinaluladansaumafiornauiufieneluieieady Wy maaunud
IwleeauRiIun Wavn1svuds (e3al Bumslnlsa, 2012)

uenani (o3l Bumslnlsat, 2012) Wesursmeasdeaieafudmiiisdosiuns

vieuflenfiliuszgndldmalulafansaummniszgndlugaamnssunisviendisn fail

1) fivnende

Inreafiorldinaluladarsaumaiiion1sidrdefinn nsumiunasinn w
pneUaemsasaumanldgmianlddadulalutos :1an S1urutusin nsfuvndeyaanuisasi
Iganiithu wiefivhay iliuszndanildanslunisimuniawasinatlunisindefuswurieaiien
ﬁm/iaqm‘?immmsaa’qm3aummé’ulﬂé’aqﬁﬁw%mauﬂ%’ﬂuﬁwdmmiLaumwaaWWia’Lﬁfﬁ’Lﬁaﬂaﬁm
SuLfis 1y 3ale Insvimd inud ieldmaununisiduniadiiogsia wWu nsdadszyunislng
u@mmﬂ‘iffmﬂiuiaﬁaw3auLwﬂé’qgﬂﬁ’mﬂﬁﬂumi%’mmiﬁﬁﬂ Wy szuUn1saesfitilaunoufinnes
(CRS) syuvaania Tuasa seuumssnwanuUasndy Usnsinsimviadiell uSnseuaILTuLig
wardumesiinluiesin

2) @0NUNYVIBNeN

anunveuNeTuINdudesdaarsnsonislntnviownens1uAeI UYL AN
LNAIVIDINEY N169 35n151UR9 L9 1UDILNEWDUTEILADIUNULNTAITAUNAKNIUIALD Dulnosiin
Gules nslavann1elnsiad wazenans wHuiy

3) AI0T1UIYAINUFLAIN

Hagtuazdosdinmsdmmmeluladuazszuvvansaumeiioiiuuszdnsnm uazsiuae
Awazanlifulinvionilen 1Wu nseanddn nMsHILTZUUAANIAT STUUNTIDIUTANT TLUUNNS
andeanszith WWudu onvnanlagasdladn ICT

funumsegmavnssuvieadien fal

(1ICT Prwadrslomalunsvensiazissmaiiulavesgnanynssumiosilen
(2)ICT Wuipdasilelunsanduyulunisdhiagniidmaneg
(3)ICT Wuiedesilelunssiunuuaznsyanedeya arsauma amg

(@ICT hedueanuazaIntunsaiunIedeseniginetedugnamnssy

vioauiien
(5)ICT Feiiaszdnsamlumsujifnisuazdanislugnamnssusieaiieon
©)1CT Huedostelunsiineusy Tanuiuazairsauanmnsaliiuyaainslu
gRaNMNT IV LTEn

(7)ICT TamonI5anbaziun1s9199U
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4) A1FAINIINUIBAUAIUINITVDUN N USLUUD UM DS TALAZABURADS

AnugsenlunsAumansaumaiionsuauesaNFessvesiuilaa uaznnsdu
ganudnsnsinsafuszninegliuinisuasiuilan siligsansveaiioadiomiaiedioiiosiue
anuazanlunIsinginTsaissdletiionsinnisfussuudadvingldinsiauiegdelios
paonnafiHuIgUsENeUNsToglugnanvnssumsvieaiisafesnsiaiesdiefivaslunsindimine

WelvianunsaneuauenUfeIn1sveUslaauiaT n13dndinitgdunisieaiiesussuy
Buwmesilauazaeuiames aunsauvadu 3 Ussuan

(1) svuudnsmuneiialan (The Global Distribution Systems 38 GDSs) uay
szuuMseafitalaemeufinnes (The Computer Reservation Systems 3o CRSs) usinansues
shslgguniulunisdnsimireauduinsvesiion ssuu 6DS Tgnitamtuununisldlnsdm Wy
5EUUNMS98IUINT dadmeuasliuinssuasaumaiureufmessatiuayunsve ity
aen3lu wagduidiieides 1wy Tsausuuazsad Tudununuemlan [Wudidouseniisdae
LLaz;ﬁ%iww‘?fq"Lé’m Faunuvieaiien svuu GDS wan @A Amadeus, Galileo, SABRE wag World
Span 3UU GDS fannduszuundnvesgramnismeadisiuaziamddnluiagiu lsusy vie
aemstuiildlfideusetuszuu GDS asvaseldiuvmaangsianisvieadion

) dumasiiinnas ICT  WuwIaailanvelinnineitesdiuanannssuvouien
) 3

dhilsnanavieuiieniielivassuusnisgunuuing Wuasesdeniudeiuiuszuy GDS wagvhliu3en

a &

dumnaninisviesdieadesusudsuguuuunisvingsivlmlnszdumesidavinliduslaaaunse

fnAinang (Disintermediation) #3LUasuwladn1shimainand (Reinter Mediation) a1nAwNu
Noanewuuiidudunuluszuueaulad

(3)aensiuaduniegsiandufirlunmsimuimaluladlniiieandldde
Tunsdnsvineuazassuszansamgu nslamlaoasdidnnsedng (E-ticket) n1sldszuuiinduy
ORI LUIIR

8. msvieadisreeulal

nmsveadigresuladifumdyddidnmsedndiivszauanudiiauiniian n1saeauinig
Munsvienfisreoulavandudesay 25 vesniseewioniisananua Buledildusnsvieaiten
aauiaﬁﬁﬁﬁﬁ'iy lAun Expedia.com, Orbitz.com, Travelopcity.com, Travelzoo.com, Asiatravel.com,
Hotwire.com, Trawelweb.com, Ebookers.com, Eurovacations.com, Priceline.com, Ulag
Biztravel.com E:\TﬂizﬂE]Uﬂ’liﬁﬁ’lLﬁu@‘u%ﬂ’ﬁ‘l/iaﬂLﬁ&J’JE]E]uIﬁﬁﬁﬁiWUQUM’lﬂ laun @en1sdu Aaununis
Jnuszan 5ol sa1e Tssusy uiiGendled Uismionilen dnfurivelideuuzihnisviesiien
WU Fodors uay Lonely Planet §53u5amialagans 19U ebookers.com wazuemiinansauma iy
tiscover.com  faunurendisroeuladliuinsguisrfusunurieudivauuusaiu wu sl
asauAiugIu Nsvesdedlagans fifn wasthufis uenaindsdliudnafanin 1wy nisiaue
mﬂﬁﬂmﬁ‘viaqLﬁaamﬂéﬂssaumizﬁmimi&é‘ﬂmaﬁﬂé nsiUSeuisualaeans wugddies n1s
Funmdnruaniudsu mafinnudlagans wdifidaiosaunun nmsUssya Uinsfivuingg wagdn
\A3eady ﬁﬁﬂi’lmgﬂ LU www.lastminute.com, www.travelzoo.com, www.americanexpress.com

Wag www.hotwire.com @il s18laainnisgsfantsvisafigteoulatdwnainrasunas iy Al
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Aaudutu s19laa1nn1slawul A1sssudeunuSnen A1sssutenainn1siduauidn wazniswua
nele

I3 s a o a ] d'
9. L’JUI"?IG]‘W?E]IN‘UWEJLL@‘U‘WﬁLﬂsﬁu%aﬂﬁﬁﬂ"ﬂﬂqiﬂaﬂ‘vmj

gaamnssuvioniiendugnamnssufifinisudsdugaun wWoesdng miresusiegld
Suwesiladutomdunsdndiming nsussduiug nsudsiudunsasieruanysalvednis
ULaueaTauna u,azmiaaﬂLLUUWL’“JUTW‘?M%@I@JUWaLLaﬂwam%’uﬁgﬂé’nwaﬂ (Appearance) @844
JadudsdrAgfiosinungnisvie msigduduinsvesiionduduiiiondeasaumady
asdUszneundnuenmilonndmauduasnishiusnisnisnmenimnsiuieuiieuganvalveaivled
(Appearance) annsnutteantévanedii 1w Anumeny puauysaiventemasaume fiam
Auledagsdedinnuddgiuananiivesaisauma danuiniswiumeaia wu nsidiisansaume
nsgeunu mnudasnfuynanslussdnsdesiidouaziolaldluiFosmesansauma wwu n1svi
Toyalviuade Jutagtu gndes waelinnuanysalnsudiu vasdeiiundesondegianiuiviein
el Iuldtinmdnualfiansnuisgaeuaulousaansadiduasddouie

uan9ndl tvieafindosnisasaumaiiensiiumauandisiuluuiasdaaavesns
WAune dnviesdienfumansaumanoudunaiietislunisdnaulandensununisiiunie e
Fiunsfagamnetaenis desmsansaumaiieudtyvnuluszninamafunis viefumaniud
Asfiragaanuaule ndsnduannsiiumaetinvieadisddesnsueniaszaunisal Tideyateundu
(Feedback)  daiauauus uazdefeaiou dufu nseenuuuiiuledfivssauaudiiafons
POUALBIANLAIANTILAZANUFDINITYBIGNAT N1TEBNLUULTUAUIINANTTLYAIINABINTT AM
mavtauariym wimniuiseenuuuiivlediiiensuausininudesnis aAruaiavimioutls
oy nainiseenuwuufiddsy 1oun @unaniséum (Navisation) audenndes nadns n1nd
U31ng) warnsUszfugunin sauiennsnnasevauandininvesivliednuantfveatuledia
Usgnouse mnuanansnlunsdum madalunisidiis msiSenduled w3e Download WHuliud
anansausuiaeuld (Dynamic) ansaumnaausausuifuaudenis unaulasazifioswe finns
Tnaluladeneg Wides nmedeulns (Animation) 3aleuay unufl (Interactive Map) fiagvitlef
Fuledtnaulawazifuiidn dnseenuuunazinaueiii amnsaassuinisléviui Snistigednw
aua warUiuUssoualiiualiy fn1sdeudetuiiuleddug wagiinisvilasan Usssnduiusily
svuvueaulatinazeesilal msdmrinivledasiimsdanguarsaumaliung fuinveaiisaniy
1aN1an9aNIINaIANISYNAaIANIENgY W aataaulan naudeiy YRNnHoUAIIUNNTANYT 429
Wabuen ParanSoneny trmgaindeu sauriiimandsmatiaueanszdmiungy fifr
ansaumadmiuinvieadisily gnA1gsie dounavu wazesdnsduaiumsvieniien Jagiy
wunlfunsvieadfiodlusauiedewdfinldfinsiudsuwlasnnidy wunistimnuddyiuianssy
wazUszaunisainsvieaiien nMswamnvesaen1sdufunusl nsiasunlasiiiesesiiuny
yipuilen (Travel Agents) iduiivnwmsidumsmaiiulnegaseiilesveanisiginsssiiussuy
ooulat msvieufisafivfuidrfuaiiudeants (Customized  Tours) vesgniusiazs1anislv
arwdndryfunisindedeaisuazamigniososdoya(UNWTO OMT IOHBTO, 2006) ftuguuuy
Fufuazuimavienfieniiiausluivledazdesaenadosiuanudesnsngiinssuvesiuslag uay
Usudtaliviviunaudsuudasiiinty
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10. weAnssuguslaalussuumdugdidanvseiind

nnsfuaiuufavguiietungAnssuduilaalussuumduddidnnsedndnuing
Univinrsuateviiuldnandwulaniieddutseal Wusiviuunwalasiusinuvininetadle

Y a

A a & A ¢ v o &
NUiIﬂﬂIu%UUW’]mﬁUEJaLﬁﬂVli@UﬂﬂLLU&aaﬂlm‘du 5 Usglan aal

Y

1) guslaafidla (Directed Information Seeker) nquilagldiivluddmiufuniuas
Auledansdyy ieAumaudiuasusnisidents aunguiliindudiivszaunsallunislddumesiin

2) guslaanilaainaulinsla (Undirected Information Seeker) nguilsingn4d4ns

¥ <

sniuledeeniioy wiensnarutelavan aunguiliindulsulddumesiin wseunasenilug

G
Pvautelawan

Y

3) fuslaaiidelnensa (Direct Buyers) nquilinifunuiitodudianzogng iwuns
ety Fetualiiuleditdoyafismongfuysesn

9) ffuslnailseunsy (Bargain Hunters) naufiazmowuasiUSoulfivunsduadunis
eluszuuidundn Wevnswieudiou

5) fuslaafisanauduiia (Entertainment Seekers) fulaanguilazlddunasiin
weputuiiaduman

TuuziRedi auas Inwis (2549) Tenanids Yszaunisainisiaiuladnianisviaaie?
Yo bduwmesln AnuduiusseninauianelalunislduinmsnisengAnssunisdedus wax
USsEumalvgdiannsating frun1sviaaiien (E-tourism)

2.1.3 yuanuAnlauIewaUnalAdy (Mobile Application)

Y ]

Wawsguuuunsateyaiiiindunieluauide ddnvaueivainvae 919 Jayanaain

Y

nsfnwIIuTINKAE T IERdeyalends ssuvasawme vilinisdniiudeyanieiSnisinaus

Y
1 o

sYwuulagniluoaldmunzaudanisitiaus drluly wazineunslaogralidse@nsaan niag

Anfiunuisdianuussasdnazuunndymaenans Tnen1sdniiseuu nsussynddeyasnieluuny

weundiadu Weliaunsadludanmsteyanteiniaudrfyasiunseuiun1svseuuiAnilddayi

sruumsUssgnadeyanis JueweUndiaty fesinnudenlosduiusuazanansatludsuldlaasa
! < a a o &

agulugusssu lneilsneazidennal

1. wwRnmaluladaisaumnelazseuu Location Base System (LBS)

Location Based Service (LBS) Aig M3lviusnismamusiuvidannagiimans lagaiunse
¥iugunsainnwadeud onfetrsgunsaiivu Insdwsidedeanmlvy uiividn Taaglddyaia
rnupderngvesliuintsvesgUnIniiiug wieenaazdumadousofiu Internet s Wifi ileviins
venduntswesgunal Ssluafnmsldauludnumeidiuiidaniulude GPS (Global Positions
Systems)  @sldsunisimuiieldlunsfnauay Ao Wy srunvug v3e wiidnisuen
anuil feglndsumisvosldgunsalivu nisuensuvisves ATM ity fleglndfian daegh
YoawpUNaLATuUATN51Y Location Based Service #i® Google Maps Faiianeunainduves i0S,
Android ua ulest sansnsoliudnisiavensumis dumaniuil wdeusiudmaiima
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seme . drac F 6:04 PM

= from Your location
1o Maharaj Nakom Chiang Mai Hos .

9 min (3.9 km)
(EROTITR:

AT 2.2 uARdIBE1INNSEIMINIeY Google Map Application Tu Android

wdNN131EN Y BeINsiueLeUndinduiiiesiu Location Based Service Ao nsuansumiis
Yosfld M3fumaniuiiing MegassihunidathaieIeuiisulasianansaFonldinduummi
futes warluvraueundinduenvasiinnuanunsalunisimidly Tnenisuenifiesaisudu uas
Uaneyafideanisarll Jeannuannnsnves Location Based Service anmnsatnnuszgnduazUsuld
TurAde Wedunsuenidums aaudisneg ﬁéwﬁ@uazmaﬂaﬁiwé’auLé’umqmd']ﬁ?u wazdinig
19 Location Based Service Tunaunainduveslasinis+ azifiunssnneanuazanuagldom ua
Hunalavseg uusihanuiuasdsiiaulanaonisaondunis

2. wAnwalulagansaunelazszuu Social Media Login

“Social” nuneta dau Feluniagmunefsdeausaulal Fellvualuntunlulagdudiin “Media”
vaefia de Ao Wen 1309517 unadw Fate was gUaw Wududaliuedi Social  Media 39
winedla dedsauesuladniinisnevauemisdianlivaafiani lnar1uaIediedumesiin 3
mnefsdenansiyaraniausafiujduiusianeuiulideouiunsiudunislogn - vivlinaneilu
“Social Media Login” wanefiesnisiinfiadeyasie Social Mediafiugiunisiia Social Media fisn
9INAMUADINSVDINYLEINIaAULTITIFBINSAnredea s oliu Jduiudiu arndusdivluge 1.0
- - | & | = i | a A gy v Y oA o
FenApIvNkandllonegien yanawiazauliansafnnevseldnouiuls uwiliawalulagiiv
) P & ) < fa ' . . & 2a & & a 1Y) =
Wund1dya 2.0 AN simuivlednisendt Web  Application  @affecivlediiuoundindunse
Tsunsusingg Adnstaneuiugldnuunniu dlénunnazauaiunsaldnouiulariiuntiiv Social
Media fodpgalnifiidudiundunuimdiAglunniinisnadindsednTu wazn1saniugsng
Taganizegrsdadudenioulddearsnisnaraiionisluslun wazvirianssunisnainesulaily
wane sUuUUlagluiilisnazin Social Media NAunthAuAiuAfAe Facebook, Twitter, Google+
wag Tripadvisor Application 1nUssgnaldluneundindu
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Showing 100 Best Things to Do in Rio de Janeiro Showing 14 Restaurants in Rio de Janeiro
Filter: Bar

¥t Sugar Loaf Mountain (Pao...
#1 of 241 Things to Do in Rio de Janeiro > 11 SANTO SCENARIUM Bar e...
@@@@T) 1192 reviews #3 of 656 Restaurants in Rio de Janeiro »

#i Cristo Redentor (Statue of... IR Do e

#2 of 241 Things to Do in Rio de Janeiro 2 {1 Miam Miam
@ @ 793 reviews #21 of 656 Restaurants in Rio de Janeiro *

o @@@®0 36 reviews
it Corcovado

#3 of 241 Things to Do in Rio de Janeiro > 1] Braseiro da Gavea
@@@@0 867 reviews #32 of 656 Restaurants in Rio de Janeiro 7

e = @®@®@© 40 reviews
4k Teatro Municipal

#4 of 241 Things to Do in Rio de Janeiro * Tl Cervantes
@@®®D 103 reviews #38 of 656 Restaurants in Rio de Janeiro >

AN 2.3 Laneiiee1aues Tripadvisor Application

Tripadvisor tHunauwdiatuiiiusendoudusunieifigléunn uwannudadmiunisldun
Usggndltlulasaniss fife afungudinuiaietedldau ieaunsnithiadeyanaznszaredeyaly
fayananeuonlivieuaniUdsumuAniiureaaniuiiaieg Aandunie R3A uag R3B wie dednis
Hanausy Jusiu

3. deuveseendlis Open Source 89ANIdASE Open Source Initiative (OSI) ladany
goudLaslomuresalin

1) syt luimewnslaed1aas (Free Redistribution) lawwusdagsaslddnialy
n15918 M’%@Lwﬂﬁhﬂﬁﬁ’uﬁ%u TagldfinisdeAuinfesdnemsssuiiion (Royalty Fee) TnuLa1ves
FanalIsAuatu

2) Tunwseudugensiisauatu (Source Code) TUsunsumaslwuiniauniu Source
Code ‘vﬁa5113J1§1ﬁmw%fa:ui‘diLm33Jﬁ]zﬁaaﬁﬁaqwﬁ%ﬁﬂﬁ;ﬂ%ﬁmiaLsi’hﬁq Source Code lalng
laifinsAneldarefisifis waz Source Code filvnazdiosoglugunuuithluuiuussurlale

3) augnliasagenawisinidlagdasonainvendwisauadu (Derived  Works)
latudvaswandwisaasaygnliaiuisaidnliuTuuTuily wazasiwendwislva Tneganduisen
Tndazaesdilawudiduifsinurendwisduatu

4) sosliwlanenginiuanangenduwisauaty (Integrity of the Author's Source
Code) laL%ﬁm%zlﬁléﬂﬁlﬂw%amaaiﬁmiugﬂLLUUﬁmmaaLLf’flﬁzﬂ@f Tunsaifidnistvuninagle
gosaldnamzdndiinsuilufindiy (Patch Files) wioldlunisaeulndlusunsuwminiu lawusln
AvInnualidaIngunsanandelanasanuilugesalanndd lnalawudlnilo13sfesinns
WasuTe wionesduliunnsnnveniuisiuat

5) wdosliidonufURiiledniuyana vionguyana (No Discrimination  against
Persons or Groups) laludazdedliidenfRilofntunisidiifwenduifuesynna vienguynaa
Tayananilslagianiy
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6) azdashidriansldianizngulanguviariidu (No Discrimination against Field
of Endeavor) lamusazdeshisiinnslddmiungslangunils 1y azdeslisrinnsldnuamnsly
Fagsha vielumeihidewiy

7) mawswnslaiwust Distribution of License) asilsiluAulusunsuagsagnisdu
Tifuyneuiilssulusunsuyindionuiu Taolisududeddlawuidug Uszneu

8) lawwudveswerduiiavdeslivuivlawuiveaningduei (License Must Not be
Specific to a Product) neaNd Mwendulslewiugesagniluimundundaiulawudves
gondwIslainugasavzaastlinasliduadiuganduisinveidnisvisunindueiaiiy

9) lawunveswanduwisazaadliininlalsunveswonmnisdu (License Must Not
Restrict Other Software) iaL%uﬁﬁuaasuaw&Ln'%ﬁmﬂuﬁLﬁ8Lﬁ&J'gﬁ’u%éfathgﬂﬁqﬁﬂﬁﬂulaLw'u
YoIAYDNALISAY

10) lawwusiagsioslaininiuimnalulad (License Must Be Technology-Neatral)
4. MsTamsdeyamessuumIanisguteya

[y < ¥ AA A a [ ¥ '
nsdaiudeyaiiivsinauing lussuueeuiumeslnensiiuliluwilutoyausazuily
aruindymdeyadndouriu Weinsuiluleyanilegnarsuiiudeya vilvideyaiinnudaudeiuios

v

= v ya N v & v v A U = v
"ﬂ\ﬂafﬂllﬂ’ﬁl,ﬂaEJUﬂ']i"U@Lﬂ'UGU@Naiﬂ@%quﬂ%@ﬂi’]u%@%laLLVHJL‘W@ﬂ']']lla%@UﬂIUﬂquUWﬂmaﬂﬂa LLfsﬂfU

=3

Toya wazAuMToya

29AUTENBUVBITTUUNMTIAN I IUTBYaTEUUNTIANTSEIUTayaUsEnaumedIud Aty
wane 5 @1 A #15kds FondlIs Jeya NTEUIUMIYINIY karUAaINg

5. nihiivesszuumsdamsgiuteya

1) szuvianisgrudeyaidurensiniviniiideiolud quanisldauliiuglily

nsfnsafufdnnisszuuuiiudeyald Tussuugrudoyaideyansdvuinlng Gsasgnimfulily
mhennuddseadedldfesnisazldgudeya stuunsdanisgudeyassvimihiiadefuszuy
wiludeyadsadowdugdnnisuiludoya (File  Managen ihdeyasinmisearmdrdrsondig
yhganudmdniamzdudiidesnisldou wagvhnihiivssarufufidansszuuuiiudeyalunis
Joufiv Bonld wazwdlutoya

2) muauszuuanIUasnisvesteyalasUosiulaligililfsuoynatunFonld
vieudludoyaludiutostuely niomisadrsilaitulunisinvindoyadises TnsidleiAndaaudndes
vossruuuilidoyavioveneiosnenfinnefiianindometiy diitudazamsarhmsituaninues
szuudeyanduidinganimdignaesasysalls

3) muaunslideyaluanmdiflflénion 9 Auvarsau InsdanisilefideRinnain
vostayaiindu

6. WUIAANMSHAINSTUULDUNALATUALLNMSE I 1SO 29110

AUNUNY ISO 29110 NWG]?%’]U?JWJﬂﬁill"?j@wGﬁLL’J%ﬁ’WM%UENﬁﬂTUUW@ﬂa’NLLa”Lgﬂﬂ
158n31 1SO 29110 Software Engmeermg Lifecycle Profiles for Very Small Enterpnses (VSE) 1SO
29110 LUULLU’MWUQGLVWU’?N ISO '1/1"%] L'Ll‘Lm’liL@Uimﬂaﬂaﬁﬁqﬁﬂ’iiwﬂuq@ﬂﬁ’]\‘iLLa Lﬁﬂ ’i'JlIVNN‘U’i‘”ﬂE]‘U
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T lienadlunisudadunuiuanianisiauns Outsourcing dsluafnaHuuiaunnsgu
Amnssumensuslagnyilidudesiidilasnuasiinuaduiudeugienlunsufoinig Uszneu
fuanpsgrumeliLfsduanafifioglutlagtiu azimnzauiunisufiRauvesesdnsvuialug) IS0
29110 FagnimudswnAniugufioatuayussdnsvuainivilenalunisuiuusnssuaunis
waziusasnnnluseRuang

N3EUIUNTTR IS0 29110 axuiulifusznounisdsensaviduguszneunisdasy
fuszneumsvuadnifiyaainsliiu 25 au viemhsnumnsnureduieglussdnsuunnlg
Tiinszuaunslumsimunsenduasiduszuu uazihgnszuiunisanna Tasazidunisusu Tuids
A9n35u09N5USUUFINTEUIUNTT W0 SPI (Software Process Improvement) 9114 1SO 29110 1a
Tauddnlunszurunsiagdesinnisufuussiiussuuwasduana 2 nssuauniswdn fe
NITUIUNITAIUNITUIMISIATING (Project  Management) WazATEUIUNITANUAITASNDONALIS
(Software Implementation) ZsazUszneusisnssuiumstosnisludndiiunis saosnszuuls
gneenuuulimuzauiuiusenaunsuunadndsfiaumngaulunisuszendldlaviui Faldadns
Ygymlunisusuldaulindniuesans

éﬁ’q‘ﬁ'ﬂa'nmﬁ?u%wud'1ﬂﬁxmumw%mﬂmqmsmmmmgm SO 29110
Aonssundninaay 4 Aanssundndsdsenevludae 1) Project Planning 2) Project Plan Execution 3)
Project Assessment and Control Wag 4) Project Closure IﬂUﬁ’?mqﬂ‘izaﬂﬂ“[,um‘iﬁﬂLﬁ‘umim'ﬁ
ANUUNTAINAINTIUNINTFIU 1SO 29110 fiadu 7 Uszmstedsenauludae

1) Project Plan q#p3d319119n0na15A7148 09N 0 e lunnuAeaiin1ssey
NSNe1NsNAaIltkazIanlunITAAUNITLAaLTURDULABUT TN LAZWNUNLARLABIINITSUNTIU
wazeausuluwky navazisuihlUldnuludunsudaly

2) M3aunslasinsagAegninnuANUnIinegwalladlagLiguiAgaiy
wHUNISALEUNSIATINISHaziin1sTunaanu L TukuuTunNsAAAINAIUAIINTNTATINS

3) TunpuN1TToaalUdsukUas (Change Request) 9Aeiin133eUIan1siusas
LAETUABUNNTIATIZYRANTENY Y9luau Aun 1an way Jadelumanadia

4) dnmsagunisuszyuseninefiniauikazganal iefinuatennadlunisineiy
ANUANINEIRLATINTG

5) dmMssyyanudss (Risk) 10199efialusendnansaniiunisuazdnnisiasanis

6) INMSMNUALKUNTIANTIUTONALIT (Version Control Plan) lagiinisiivua
Baseline uaviin1sAruAuMIskAlurasinimu waznisteenainssuuiioduwaugndn tnaluwny
fossruanIUiu uaz 1Aseasnavessyuy (Directory Structure)

7) fununisuseiuaunIngeniuls (Software  Insurance)  tieludula
ASTUIUNITANTUNIT LATRNANITANLTUNITIAIUADBAAABINUBNUNITANTUNISLALIDANAY AL
#9915

NFTUIUNITAIUNT @51990NALAS (Software  Implementation) N15ALEUNTITATM
AINTIUNINTFIU 1SO 29110 dMFUNTLUIUNTHAIUITINAKITHINNINTFIU 1SO 29110 HuiiRanssy
NaNYINEY 6 NAnTsunanTeUsznauluaie 1) Software Implementation Initiation 2) Software
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Requirements Analysis 3) Software Architectural and Detailed Design 4) Software Construction
5) Software Integration and Tests Wag 6) Product Delivery lngdiinguszasAlunisaniunisniy
AanTINYINEY 7 Usen1susenausie

1) nuluudagianssuagdeslasumsaliunisussadmaneniuunun1saiuns

2) ToAMUAAIINABINITTONALIT (Software Requirement) qzfodiinsiuuali
dauidismsianalaztonnasnisnageulagisnisianarindnazdedlasuniseensuangnaiie
davinduenarsuaziiull

32) 1BNA15ANTNYNTTUTONALISUIBLBNAITANTBONLUUYDNALISNIAVINTUILH D
a1115095U1s18azLR e gINUYaNALIS AR Ll UD 9 ANFUNUS Ins1adaudaunau U
LONANTAIUADINITTONALITEA

4) @uUsENBUYBIBDNALISNAS19VUILADIHIUNITNAFDUSEAUNUIY (Unit  Test)
waztdulumuenalsniudoInsEeNfLISLazlaNa1IN 1508 NLUY

5) §iNsNAEaUNSYNaUIINAUYBIEILUSENBUTINUATBITBNAKISAL Test Cases
way Test Procedures Moonuuulinsouduiinnanisnaaeulilu Test Report lnadaRnnainvisnun
Ansranvazdeslasunsunlelidulumuienansniseanuuy

6) 1595 19weNAWIS (Software Configuration) 2¥AOINTINULBNAITAIIUADINTT
o iulunadennasiugnidssufagiledlideiommnazsiosgndaiulu Project Repository
waziflofianudiosninudsuntassensla Repository uwdtuaedosdinindadeidsunuains
suifunuiunssiwandaildanauimuaazdosldsunmsanaaeuindulumunusiinnsgu
999 Input Product kay Output Product¥esisazAanssunannasguimusdefianainfinuazdes
Iasunsunlunasduiinlilu Validation Result %3e Verification Result
wounalatuszliteyadmivasndunisogadaau Jeneusziinfstoya fldaglisunns
wuzthaauiivienfioalnefinisuansdoya Do & Don’t uaz Tutorial  wuzinisldauves
wauwdiady ndudldausadoniiiureaeundinduldaeansio manaunuteyanisiumnily
Haanuiiviondiadug i MAP wagnsvdeya Vanuiivieailen Tsludu wheina nansasi i
OTOP uardingld ndsnglfiadafiunslings ssuuaginisdrsratoyalasnislif Rating iite
thuUdudgssruudeludanmsnilassaisssvudussuuiiaiaudiolddmiunsdanisteya
WWuna R3A wag R3B fitwmneiiteifunsasgndindedgmiunmsdnfedoyanaznisimeunsosd
Anudieafumsiesiisuudumslussmalnediniunsisladavintassnslaessdiuliannis
aruilnddnuasiiufduitusiugndunndussnineusznaumanagiinviondien Snissaduiniesie
duasunaansviendiedluisaendulusuuuuisldnuamisgsia (Business Value Chain) nsld
weluladiiternulfiuieulunsuddunaiesesiulugnamnssunisieaiioaiimasasiivlnseld
Tnelassadesruuutssenidudd

1. Yayaaouiwenledugnaivnssunviennetaslaunn 2 ede

1) Mddenlaminsieseideyatugiuuniegi

'
a a

Tnedayavzsdudeyaiiniaunsiinusiunuwarinszidoyagsianiieitesiunis
d‘ a o

vioufigluussmalnens 5 iy Ao §3RINEEIUNTN 55799 MNSUAZIATRIAN §IRANTULNYILAY

3
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faaman gsianisvuds g3fadveduauazvensedn ieiundavingudeyaaauindeuledly
Qmﬁ’lﬁﬂiimﬂ’]iﬂmLVIEJ%I‘LJ‘[J?«WI?]IVIEJG]’]@JL?{UVI’N R3A Uy R3B

2) Auleitoyamuanuiigsiafiisidostunisvieadisanigluans R3A uae R3B
5 dulnsgrudeyatianiulififorgudoyanivioyany 5 mnamyie sstamaduiiin gsfe
p1NTUaTIATORN gInanstTlenazaamar g3Ransvuds s3ResminAufuazueaiisydn
2.1.4 wuaAnuAnigafunsUsEaun1saivaslld (User Experience)

UX w38 User Experience @i Uszaumsalvosldanu annszuuiliiamn dldauieln
welaluy Fausazauudaznguiianudosnislimiioudu fudu dnoonwuy dniauvietnns
panaesdesiuATIdY wagyhauuszanuiu UX Wumansnisesnuuuidhiliisthaudvseuinng
FruAda wu uled wouwdiaduinud was Afdseglutunouiam Tulindudiadng (gnén)
yanodldogiaue e ivtoyauarfiauunetisazBonnduminuiaduduasuinisely

User Experience Testing Wuismslumsnaaeunnuiiemelavesldidsoszutlassuunis
wililgduileansinanuianelanisinunsesnuuussuuliaieny uaziresenisldanussuuves
fldivindu usiiBn1s User Experience Testing Lfunstamnudiusiusssning s1$auns soviduns
Ininen anuiAnvesldtne ndmelunsiaaufimelavesgléifusiomednlunimsduda fu
fod warNeIanlufsgUnuuMsUssanavesaues 1153031 N15EUS N133UTvesaNeIvaeliniY
nsnageuAuianelavesldsasyuy a3 User Experience Testing HNAABUILABINE LMY
Tigldensandutueddusedunis ileliilinadannuidnviedeiidsAnsenisldnulusunsy
ponuheleldiuaiaud uragniieng wiazsiuynisihau assfuiglddeansnienavimiel
dielfaninsoeenuuuiasianszuulvinssiunrudeanisvesildlfunniianufaametsui
AouINMsdunaanasuauiugldney ﬂmma‘wmmumwmmﬂmﬂmm flevnUsifuainay
Anwiiuvosldann vieluunsationaae mmmqumimﬂauLwaiwmmﬂﬁumaULLa $Ld198NUT U
mmumfﬂmaaaaaﬂfdmmmwammﬁmmﬂmwuaﬂwame Ju foudoulsanamidonienty
Juledfifdsinmeasuinanu assiuiiglidesnisviemanimiel ileliamisaoonuuuuas
fimunszuulinssiumudesmsvesdldldunniian

2.1.5 wuarnuAangdfiudsaussauiugly (User Interface)

1w

Ul vi3e User Interface fe dhuilld@asefuglan laidinazidu wy gy vedusineg viensdn
RO VUAIENYS vewnarni Wudu drdnlaiseuses avenn Avzvilildeudie mde nns
wansnmna1in videdemnu viaides THElHA S unukaztglunsmuauduneunisldaurosls
solusunsuiifrdsldameg i ullufaniviedduesn vie wnduariagiunisesnuuy desdrilsda

gUnsalirdeudl (Mobile Device)

Flat Design (User Interface)

v

Flat Design A M3eenuUUynegdliguuus lnsazandsiinligidfeenly laiinas
uaseaanu M
WuiiAns g0 Flat Design §a9n1sli Users TiAELUT Content 3nnndn mnuvinmevesnisly Flat
Design fifio n1seenuuuassls 19 Users §3a3391 Element diilivherlsunaula faqiiifuguuusi

Tuuan

& 1 & A g vy o 1 o o o - 0 9 v )
Ju mslviuasuazian nsldnuiialvnuing nslad siuluiedaaun Naeviliing
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711984 Flat Design 1ina1n n15:0aRaves Windows Phone 7 wag Windows 8 fAuf
131390 Flat Design 11U Mg Ul (User Interface) Ngviuads ulanan dduanla Tuvaideaiuig
Seude vl Flat Design lasumnuiedlunandusiniiwazgniuldegsunsarglunuesniuy
laidnagiduivleivsoueundiadu winmves Flat Design fnasalull

1) Byude

dnwaziiiulfdnfignues Flat Design AeAnaioud1s 1315nagiiiuin Elements
7199 Tu Flat Design azguuus lifinslikasuazian nsldiuialituing n1sled muludanada
uq Mwvilvigasseeninuende

2) dduanla

a

Flat Design avld@ivainuaneanntu Unfsnensasldaiiod 2 — 3 & ud Flat
Design onaldldunnds 6 - 8 Aasfifien Inedddewdenuility dnesduaiianla vie gaain
ieaannnsvinlimnegnaguuusiu 01avili User’'s  andiuazusnuszesnlddiuinit Elements
A Alvihesls snevdndudedlddidunae

3) fuilsdelng

Typography w3ensldianilsde naneifudaddydmsu Flat Desion nisidenld
Typeface azfpsdefiensualvosiuvidousunaindu liidnazfueisual aynaunu fudu andu vi3o
ynams Typeface fildasdasagiiouanusdntusenuild uanaini nisdenlddasdomnszdu s
s leliannsoidlaldie egrdu Elements sineq tuguuusuluuds whiuifuaste
“daesu” 1% Typography 785 1AuNNTY

4) Tgaudy

ArdsuieuaznstlUnsanes Elements o dswald Ul duguiladienaly
fae msfilaiorlsinsunauansni Vil Users annsomuesiisiosnisldiiatu uenaintu n1sns
FunUaves Elements 7199 A az9eTd Users  Wifalufl Content  fiisneennaztiiaue Wy
yaneai Users asdladefindasnisasdeldiein

5) @8

nsldananla sauludsdmisdovss Flat Design vibiiunsousundintugiivady
aunauu dinumiuls Baddupssiudsisdeanisasiiauesisudiazi Flat Design 9za1unse
faganduaulaves Users tovluagnd

6) Responsive

Flat Design 111%981989AUN15Y11 Responsive Web Lilasansiudiuadiundianla
faviadedilag udngulomouwuuy wideaumuneldfmitues Fesdusznoumand a1unse
dnguuuulidnfunihaeluruiasine laldeinmilouiu Design wuu Skeuomorphism
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2.1.6 LUIAUAALNYINU SOLOMO waznginssunisidmalulaglunisviaaien
1. anunisain1sviesiedlugn SOLOMO

naaunsainsieadisaluieunsngia 2558 fnvieafivndsussmaiung
WnUsEmdAlnesIuIL 2,641,998 AU B818i5e8aE 37.99 1nTanaRenfuesdfiHIuL d1msu
tnvieafigrifidnauinn 2 sufuusn Ao 3u wazuial@s  @iinaunseautidesuaznsunis
yipufien,2558) Inefnelsannsviesiisnelulsina lasunail 2 3 2558 yad 367,376 &ruum
Fusausidounaiau 2557 auiallagtiu (31 n.a. 58) Tneldnnisviondieands 1.18 dudiuum
vgedadoray 23.12 1ndisnaisaturestfiiiua (hsunisviendlen, 2558) uenani seinns
myvieaiielanuisanuszuui (UNWTO) wernsalinidledisl 2020 azfidnvioadioaszuineUssing
$1u2n 1,600 druaugiineiduunlinduumdmeaiisrsenden Ao glinaedensTuseniede
wUIn wazieungTueanluld uwaziinsiiulavoinguiasugialud (Emerging Market) n1s
Wasuuladlassadansnain ngulssna BRIC (Us1%a aude Sude uardu) dselfifinduuasd
#neamlunsdseeniinviesiiiedlusuins

2. NeFnTIUNITUSINATY Generations

c Maturists. Baby Boomers Generation X L Generation Z
(pre-1345) (1945-1960) (1961-1980) {Born after 1

2 Cokd War End of Coid War
R Post-war boom Falh of Berin Wasl
“Swinging Sictes™ Fiesgan / Corachey
3 That

3% 33% 35%  29%
Home ownership Job security Work-life balance i
Early information
technology (IT) adaptors
Organisational — careers
arg defined by employers
= 0 mje
ATt Television
E A MR @<
csemalice: Tekphone
0. O . @
el Ed A
St Wiaphon or 0-mal i requ
0y ® ot o 04
) o1 |~ hind | ™ b |

Face-to-face ideally, but
ncreasinghy wil go onine

o A D
AINN 2.4 ‘U’EZLJWILLaSWQG]ﬂiill“UENLLWﬁ%?ﬂQ@’]Q
7137 Gradireland, 2014

‘ﬂl a 1 Y ‘é’
INAINN 2.4 FUTNBIUVIYVNDIYAU Iogradl

Generation B (Baby Boomer Generation) fig ﬂdﬂﬂﬂzﬁﬁﬂiz%’hﬁ n.A. 2489 — 2507
01y 44 - 62 U aziduauiifiTinfionsvihan tarswngunast ninn eanu Iianuddyiunasy
wifnaededdnannuningUssauaudia Snsdsiunfaiivsvhaumindeathadoatned
ANNYUMAUNITINULALRIANTUIN mmjuﬁ%hjLﬂﬁaumuﬁamﬁaamﬂ 1PNUENANANUBIANT
o190 tagtuiinmanasluvate Ussmaiushmanainfunguiidesandunduiifouialng 3
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frdade ddnennlunisuilnadudn fauadiindensdeduineldassdudiiedioazyana
Inadn

Generation X (Extraordinary Generation) f® mjmuﬁlﬁmwdwﬂ W.A. 2508 — 2522
91y 29 - 43 U fanvaznginssureuszlsie q lideudunians Wmfmﬁwﬁ'@ﬁuﬁaammama
senInuiuaseuaia (Work - life Balance) duunfinuazmsvinuludnuaeinnegravimnegnsla
Wigsdiisldfianilas daudAnilaning nfeusvilsteRfafionsuiuuasimuiaues Tusu
ngfnssunsuilanasdunguaunsaniindldseiuiosyhauludnvagldanudn aundandnly
AsouATwhaiaosnulETinuuniuats

Generation Y (Why Generation) #® ﬂfjmuﬁl,ﬁmzwmﬂ W.A. 2523 - 2533 91 38 -
28 U \Junguaudilaumiouiupeuiamesuazinalulad Li‘]ui’aﬁl,ﬁu%m%’ﬂajﬁfaﬁﬁmu Hanwuyids
gouuantoon fanuduiivesiiiesas lvevedlunsevwazliveudouly Aunquildesnisainu
FAauluN1599 U AN TINasanULRILaL AR89 UeE9Ls Bnedalianuatusalun1svinaIun
Ql' [ a 1 di [ o 1 = [ [~ Y al t:l' %
WNeafunsinsedeans wagdeenunsayinunany q sgalaluanfediu Gen-Y Wuguslaanlaseu
fosnsiiunadiannegvegrsinsuiesainieludnen nuesnuies nguay Gen-Y 11931013
Uszaumnuansaludinaziindudasinaundn viludnisussaudias life 30 Tauss andunundn
a [y =3 a o = 1 t:’l’o./ t:l' ] a a I 1 %
WWNRUATIANUIIU NAZLENAULNULEADNIIY AUNGUULNIUAIUIIUUBY ULATARNIIANINNI 1Tu T
USNsUsEnNLazsnlgusns Personal Credit 11nTu

Generation M (Millennium Generation) 81gUa3Uuavegluye 18-24 U wveluung
MsTufnetgandy 18 fe Bendeindt Wnuun Wuandnluaseuaiildsunsqualiudim
wagldsumsdsasuiiiolillimneglusunavesdsday vennndslinedunnevlusiin 1wy sanda
a9 fueuie vy nginssudnin wed suluiimsfrssdnoutoduauas Gen M 1Tu
FuilnAuvsmun s (Generation of Hope) Aglnamivinasfidinegeudlunuianaiainuvily
ofin yananguonyilagliiauddytuaoufianes nwrdangs ldveuifugning ssrnidudives
Aan1svunaian duwimanasdassiluresiaiesdaiau vaug Channel V, MTV (TaNteE.NET, 2548 :
poulatd) mavmanvesduilasianzduddugunndiazansannenguaainildlurnsiidos
Huaudnfifinuaimuds Sefesiinmundufiesgs wasfienulnaidu Sniisnnsidifiondgu Gen M
ynitlusaiaunfifissegnaferodlianusodeastu Gen M Idifisame meduilaanguililndy
foyatmanslaglddendviaiundn nsidrdsuaznsvinainiu Millennium Generation 3323
safuidendvadudfny

3, wAnssainvienfieaiiléinaluladlunsvienilen

Taneeulatiiuszvinsuinnin 2.3 Wudu Insdwiladeuiinnnnine3afiaurilanldds
Duaunimlruazuiube waziamzlugiinaedouwl@iiniewiadeniinisldaugunsaiiing s
a7 2.9 Wudwades (Ftatoural, 2012) wasilarudenlunsidueundndudmivddoninu
(Instant Messaging) Iugﬁmmaﬁa Taglanizay We Chat ¥e93uunag Line mam’jﬂu ‘1/15\‘15 We Chat
fuudlFenlutlagtue 440 wse Gquisy, 2014) Hududy 2 vesweundindulssinni ses
91N WhatsApp fisiduaugldanniis 500 dumu
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Tud 2018 mannduduazuinisvieniisdseulal azduladuz i waziiyaside 180
fudunoaansanss 910 90 Wudruneaaniansy ud 2013 vt Insdwiiadouiivenaneidugunsal
drdgildlunislsiuinisgndtuazeesduduazuinisnisnisveiies lnsseaviosiiy
Insdwilndeufiazasosdndruieiosay 35 Tul 2018 gunsaiuszinn Wearable aznaneidugunsal
fiddydmsuinveniie Tnsameznislésudeninuwdufiou (Notification)  sewineanisiiuni
yipaien :nnmsAnwilag Euromonitor WU31 Wearable Electronics awifuiifissilunainguslae
aelud 2016 Tneazdoanns 180 Arutuludfndnn wnsenws 9 &usulud 2013

uena Nt nn13dsITlag eMarketer ﬁi’wmu;ﬂsﬁﬁaé’mmaaulaﬂtﬁm%uﬁa%’asjaz 18 Tu
U 2013 wiSeldu 1.7 siuduaulag Facebook Walkgdnigenlranninagisiuag 350 a1unm
Tuusaziu lurae@iin1ssninantiu Instagram war WhatsApp Juay 58 41 wag 400 &A1
gy el Tseusulugq wasedelsususnsdimnuddysumslddedenueauladlunisdeasiu
anfmnsaeamauewalduinslsusuvioiuomnsvgus Wuwginssuieglunszuadigalude
Fruoaulalnetnvieadisraslnadnmuseian Braggie nelu 10 uninendsfioanainlsausuain
n13d157991a8 Hotel.com (9anem 2013) wuiamdidnvieadieadendeniniignlulssusy léun 32
Nanthesiesinifios waganuiddnysev Tssusugnavnssulssusuesfiinsuimlidndy
wurldfudananndiaauelusunsufitavdmivgnArfiussnanareiufiuiidsaueoulad
(eMarketer, 2014)

4. wafinssuvastinvisaeoulal

tnvieafigeaulal avldialunsmyeyaseulaiingriunsvieauiies wagiUTeuiiey
F18NTMONTIEINIUNIG Rate Uag Review 11nNIINTRRIsawUsUALiasnnilududifisnnigs
wanduduinduslnedesanyszaunisal

TURDUNITLAUNIRIUNTIDNgI00ulall Ao Dreaming, Researching,  Booking,
Experiencing  uag Sharing lagsesay 72 WWuni1suuslu (Share) jUmziiogiunasiodiien

wennil nsuusiiugunsedeyaluvasiidumsieaisudufanssuiietu iienseeniunisday
warluvazdeatuiilunmsudnsuliduslneludedrueeulaliinninussanisvieaiien

[
av a1

Adam Medros NANMDINAITEUIN “N15AN®ILSEY Connected  Traveler 989

¥
S [

TripBarometer 1 1Wamglfiudauunliiuifdanussdunguineaiioanuii seansaosiiu
Insdwvidedeidulnegramena aunsminuldnareiduvesdlatnifunis smeueunaiatusins
vieulen dnvieaflntmansannsafumasiimnandesnisldunniu idesduiuemns anuii
U wagldsnudiadie manunienaunsnlulidugunsalldaesuinising dneuntihviuvies
Wiganazszvinafumsinveadisawninsdwidledeluse s 44% iWeiniuduaieaiietael
wnIUIsdantsviurienietldfitu uasdn 379% Massiiinseniaiums dnvioadieanguilss
Taunsmlvuiiondoyaiierfuaniudinaglusnnindnvioniiornly 72% venildinsdwidedie
WoAUMNEILDNS 67% AusianTIuTiuYh uaz 64% 1481u332 (eTourismnow,2015)

Fea1nWad1539v09 IBM Wy Twl 2556 fikuan d9uiuguslaadiludensududii
ninsunvveanlal widedusvnisesulatiivduidu 8% waziiiies 8% wirundslaluzoduaeiiu

'
aad

wihsmuvveenlatase ¥ 13% Adnluidenvuduauiniu AdlalSeuiiousia1iuies wiahiad
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Y

whaulafte N1 43% veafidludeaudinuntihiuiu fhaginsinadidossniud viedudnd
Forasuledoaiifetosmaienduilaadinmad-fedeyailanledoatuasvaien sou feufiey
fnAulatoduduiuinndudu 53% 910 45% uazndt 30% favveulnadiFessvieUssaunisal
audsziulalunsdedudnieusnistug asvuludea sadusiaafifistunintfinuaniidies
23% wirtiu vilsivannvansdududeduszneunisdindumuesauniiusieg vesuslnauy
Yesnseeulatl 1ileuimsteidusweausudiienaiinansenufusenvsuazauiulavesiuilaa
LWi’w?%aaaulaﬁLi‘Juﬁaﬁmﬂsiamimuqm (digitalsherpa,2015)

SoLoMo Marketing JunilsnagnsveaiuAuasusznaunsnieg Laganuad1saa
v89 1BM Tul 2554 wudguslaedlvimuasiiunisinainluguuuu SoLoMo Marketing 1nau v1n
wUsenUszlAnYeInguE@e azuenseninle 4 Ussinndsil

1) 19% u Traditional Consumers aunguiiagldinelulaglunisdedudosiian
Lﬁuﬂuﬂdmﬁﬁauﬁw%amﬁ’ugmwuLﬁm aldpsnisuszaunisaliingy Aeafudud wiednnsld
Social Network toe §slsisoedalafunisldinaluladunnivinfingg

2) 40% \{u Transitioning Consumers @sfiodndungule) dniingAnssuiinzin
wsuAeneg uazsinazAundeyaiieaivauiieuiiasdndule azdenguidmanglngjueanisnaia
Uy SOLOMO Marketing

3) 29% 19U Tech-Intrigued Consumers @9aziingAnssumsldvndoyaruaunin
Tnuiteidendodudangg agnasaiar warlusunanfaznaedunguiuilnauuu Trailblazer Tu
e

4) 12% Ju Trailblazer Consumers ﬂuﬂﬁmﬁazﬁﬂaﬂmﬁumaﬁumimamwu
SOLOMO Marketing iusgnsi dspunduiazdiamudemalumsldmaluladingg iiedumdudi

A83N15 NToUNUUTEIUAMNINUTOUINTVDIT WA

5. WIALAARETU SOLOMO

va o

John Doerr wisu3sminasu Kleiner Perkins laUyaffny “SoLoMo” HauNueII

A

“SoLoMo” Lumsudsziu Tuggaiianvesnsufifmaluladiaeifen deainadugausnitiuge
yosmsviliiaiesnouiinmesdinyana (PC 1130 Personal Computer) uwnsuangluilan uazyadi
aesildugavesdumesidnivinlfaurialanaiunsadanazfudeyatiaisldosiasinsa lae
“SoLoMo” THunawndsnmsdsuniamanaluladlugjawsuie

1) Social - woAnssuMe¥i1 “saufu” Fuewdu lidhasdunmsuiteyalviaudu ns
fufueguas vidomadousetuifiodssy doyatnians edruuuututuiiounasaseunia

2) Location - mgAnssuntsAumuarlideyalasdiilaiaanuiifiog fussedy
UszmelUauiadios 1w viseusinsyviwes suiluiamsfumsissudeyaiieafuaniudiinag fiesn
Tunselaluin

3) Mobile - MsanvuIaveunalulagauvihlvaunsadneuimesseaunnnifndald

paoaLIa luguuuuvesan vl wivde waswalulagduidousgnudinusedniuunauy
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SoLoMo tHunagménilsvesnmsmaiaiiiaszingdnssuveaduilaaguuvulue finns
vanse MIuriu Maidies mailaussidiu fiileu uazfin13szy Location viedumisiusyuy
GPS Fuduwmsusfiuusdudiiudiogns Location Based Service ﬁ%u%aﬁ Foursquare, Facebook
Place, Google Place LHufu wagfanssuynegisdesaguuamivivu veaudududadendniy
Tusnsdesiauaeuiiug uazuoundindy ﬁmmﬁmm%’quaﬂiiuﬁLﬁméﬁuuu SoLoMol#a

WsuA  “SoLoMo”  Hfigardaniainn1sunsualevesaunsning wazuiuidntuge

UagUu oilisitdinnAnsedureufinnesuasdumesilnagnasniial uasiisniendedoya

v R
A aAa =

angiuiiBdunnniamuarlideyauunenfinnesidlie

ngAnssulunslduazmioyavesauiiBusiowiisls Location mnTuilfioiniuizani
ssluannmeluladyanousesnann uhduluammsudianuamisaveanaluladivivliduiuay
Usnsgneeniuuin “dmiugnailagianie” (customized) 11N %ﬂauaalﬂﬁquaﬂﬁmamuqﬂ
Tmiftirnuduiaen veveglsiidueondnualvomuies

Social - A1 “Social” # mnaﬁawqaﬂiiuﬁuamuﬁ%auaaﬂmmLﬁusuammamamau
MazileAuiuTDIAUDUY ﬁaﬂuﬁmuwﬁ%ﬂLLazmﬂmﬁumuiamawms6] AY Fanalulaglagdu
P lra1u1sanansmuuladeTu annatedu 1y N5t Tiazkuy n15i38usI1 “Sans
nalad wazflenuaynnsizaunsaiuinaududuldusgleordananuiussnndesiiiode vli
AD9N1590NAUWILEIUYDWNENY) 1InTu Fedwmalvaulugail dedulafiazdedudniauinig an

| Aa a < & 1 ' I A & a v
nseruTIvsenziuuniIUleda19e Biiinagidu Facebook, Foursquare wialiulaiivig@uniies
9879 Lazada, Zalora WD

Local - Mnmsfifuilnaasidinsausinedann fuluvdoufividnfniiegnaonin uay
pUnsalynimatudunduniigunsnl GPs egluedoufiotsuananiuiifigunsaituoguds vl
nansueUndindulugunanimantuainsanuansolvaifiiedosiuanufiunnty Ssuenmiieain
ArwasnTaiugIuegnsUendlussuiuga AlwgAnssuluqegianis Check-in muantud
#1499 Wevsuaniuslduniiugy viensmiudiiuemsluiiufilndifestuiinuiesey wie
winseanisuassunmlaevswenitldie iy Ssanaifaraaainanit Pew Institute wudn
n1 7a% vesilauninlniu Titinsldmnuanansafiiefestuanuiivardaefiien

Mobile - fonisdeansfunguitnme dslusfin dnnisnannitesmenisieansiu
Tnsvia dng uiFethonuanudiingg wilugatgiuiy Adifuslnaldsutogarmaisunniian fe
gunsaldeansnninedsansnlriunazuiividniivinnmegnaon

dlovuiuuds Tenafiinen “SoloMo” fifie “Targeting” ﬂajmqﬂﬁwﬁﬁﬂﬁmmm
wigasnguimngldnsagamnniu fuonainasianzasnguau (Demographics) Iflanizuazgnyn
uéh Ssansadsligniluazgniaanleivne

SoLoMo (Social Local Mobile) #ifilafialndennnimdne hitous tdwu Sntefia Geo-
Location T¥ausesludantuditug sy Mobile Application egnsaunsvlniu Ansazaula wazi
aueufivenefaifunetuniniuudy sz fldnuluroud suvisduius 1@ instagram Wadh
genuftily 40,026,379 dueuuds foinduadifiindslunsiivlauinnit Google+ warlndifes
Facebook wipRasluanngivinl# Facebook dandente Instagram roufituaslalunirilfiduly
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SOcial LOcal MObile

Always Connected to p—— Any Time, Any Place
Friends, Brands
Integrated Social Content
New Platforms for Easier . 4 Stream
Sharing of Photosand L“ah;;?::;d!SHMI
Videos Real-Time Search,
Communication
Small Business Access to
Powerful Platforms Replacing Deaktop, Laptop

Becoming Dominant Mode

of Communication

Integrating Activity > Search

Integrating Devices > Smart Phones, Tablets

Marketer Outcomes > Location-Based Targeting

Behavior and Interest-Based Microtargeting

A 2.5 TAseasnaves SOLOMO Model
i : DIY Marketing (SoLoMo - Implications for Marketers, 2012)

MaryLou Roberts l¢inanags SOLOMO Model Tagaduneniieafiu Social Location uas
Mobile lagnsuszenAnisaumideya nstdauisninuy uaznsinnisnainlaglividn Location
Based Targeting lumsiaznaugnéniinginssuudsululutiagu Iy fudsan vie Social 1
oSUrewginssu1 axiimsdnsedoasiuiiiou wioynnadue wazuusus nsuassy Fle uazans
Tnsdoansuuulmiiintu duiladoaniuil Location agviutiiivnaniudids msfianuaniuiinn
93T vidensuasanuil nsfinaudeyaanuiidug uay dugunsaiindoud Mobile avanansald
gUnsainnil vanan was annsalddeya uuu Real Time uaznnsgemImaIINTaves PC otly
ANLAINTOVRIANN TV

2.2 @NE1S UMYV

Songyu N. (2006 : 108-113) léfias1zsinansznuves E-tourism lugmamnssunisyioaiilen
TulsznalnenuigaamnssumavieadiealfuasulusgsannidusuuuungAnssulag Sansssuves
tvieafleatdeulufimsBousinntuamsadendolusunsurieniisrnnuivniumunisviondes
desansidudauaslfnaliinninussniunuoniealiifissudiiguinanmeanslusemeus
guvaduguisiuesliifiuanuenuszmafiiauonisvisaiisdrfidnitnagsiaidadidnlunisld
waluladansaumauaynsdoans (CT) aulnevioufloaisUssmanndstugsiaiiludnuuses
ooulatnndstulnglsifosinuaunaisnnmsfinuinisseusu E-tourism ngusznountsnydn
fusznouns sensuiniulediiuszlevinnsnsnaeusaiinasainninanuisvdiunuanse
ddsdeyaldsiuiunndumesiinsruasanuazaanliiutinioniisrdududoyauasdouinig
vieudiegnsenaniidfydmsuuivndunilunisgsiansvieadieanuy Etourism led 1
JansenuduiusivanmazaintunistiseRunussuvesulatinsinivledliasndewazinaula
nstmussalsmninnslavanduiiiayedidlsinuudanmsinuaindisrngiagnseuves
AaMsvieniisamuiiigpseunatsusznmsidy nmstetessnlugaamnssunisieniisanudy
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HINTFIYDINITUTNITANUUADATEANUALDIARALANAINVBIFUAUAZUTNITHANTENUVDS
E-tourism Aevhlfunumvesiiumugsiansviesitanasinstanzilsausumsesnaninisdimine
Tnenssuisneniisvuadnizussavdgminaegsisuaibnlifitnieaiisrsuunndedy
gsfavundndessuslumsmuuimalunsvigsfisguuuulminasnuingshisuumdnoeusuiiay
fnadsuuadnemyadifismesduduazUinmuisanuunesdnas

Kim, C. (2004 : 1-8) l¢i@nwin5l4 E-tourism vesgsRiamsvieaisrvmEnLazaIAnaTsly
Uszimanmanuindseleviddldsuannisinerndluddidnnsednd (E-commerce)  dmsu
fuszneunsgsfauldde mswdeudeyadiislunmslvuinismsvieaiion mawsendeyaldnga
Usrleilsesaaunpenisaimaialminisusulsanshivinmsiugnainisadeanuduiusivgnen
N13AAAUUANTYIIUNTAUTNAINTIAaENUTUAINTIA Ind N UaTIATRITIAaRe AUIATY
walulagdnvinnissuiauuszanalunsamurinaiudesiulumsigsisuuulnifunulunis
11593011550y Aa NN AT RvELTIFuesanunnsaina1alun Ul E-marketing
Tassadrstadefiugrudliifome venani Smuirtlhdeanuduiavesnismdddidnnseind
(E-marketing) Fiaszuuaulasnfaueansvin g-marketing M3ldaudreiviiauuiaula nsasis
arundosiuagaruazaanlunmsldnuiaiunisianisssdugdasaiedled uasnsseusures
anfndadudeifuszneunsdedimnuddydnusznanileiie SMTEs dnivgiliifiunuaivesnis
uanuasuruiuazdeyasening SMTEs uasudiugstasedudiugnseanslunisii E-business
A SMTEs  mIsazUfugunuugsialimunzaniuidvunguazaninuindouresnuedlaeni sy
wihsnumeueniifidneninlunisliuing msinmseaiasuumadenlagliaudifyiunain
aelulszmadududvgeandonlddumesiinlunisvisdudiuasuinis SMTEs A9y
3 guseans Ao 1) venegunsiuzesvesduiuazuinis 2) Yiuussqunnveaiuludlaedngndn
Jugrulpslamzmsinwinaznislindsgninidesandumesivsslevilunsvinlvinisnaingaina
uay 3) ganavalnadanud iy flazdesyinliiAn E-partnerships 5331313 SMTEs Tunsldm$nens
Tunrsad1alidu E-community  egndlsinudadaainudniaves E-business Aoningsnavzdios
WUl smLaNNIAEBNVDIgIAIURaT WAILAz A FaaTeusel U Destination Management
Organization (DMO) 3sagshlsiszaunadiSalaludian

av01 wadeAsudda (undnde : 2550) IidduiFosuldunsldluvisueundindulee
wwaltiunsldaiu Mobile Device agsaunsvivuiinduetnefnnsslanlugadhifidinium faduna
11391NN1SWAIUN Mobile  Applications  waginalulad suaqé'hLﬂ%ﬂmﬁwﬁmﬂmaﬁwémhiﬁ’wﬁ
Tnglanzmsiandegeaueunainduuugunsalindouiiveauitvaneg Audeiufuiedennndy
wilslunaindiu Mobile Application Zsnisiauiwaundnduuiadunts famweundndusyuy
(Operatlon System) LLa“LLaU‘waLﬂﬁnuszja%lmmemauauaamﬂﬁwuuuaﬂﬂm LL@‘“WJEJLLE)‘IJW&LWUHVI
T uuaziise awﬁmwmﬂsuumiwmsuaﬂﬂﬁmmaawuLLquﬂSﬁﬂsmemﬂ6] \flonauauad
Aanssuluinusedriu Iun vissnssumenaiiu Wensenazdududoyavuedorisdumedidn vu
ameuns Hawas wioududnsidunud Sailveoulat wazeolay fesnsnsvenedadunsly
sugUnsalindeud mliuisnduidulnsdwifofonarsursiuanlfanud Ay funisimun
TWsunsuuulnsdwitiedie Tneoinvsdsnsnisamiiivandioldnuiiiulnegiadiulddn
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E Marketer (2549) s1841uNan158157979a1an15viaafienaaulatdluedeagifinaduse ningd
W.A. 2549 B9 W.A. 2551 FedaonAaediuNI5ITEIGAVBY Phocuswright B9vinuedn s185UN13
eugroaulatazininselanan 4.78 wudulud w.a. 2549 Wy 13.3 wud1ulu ¥ w.e. 2551

1MNMSENYILLIAA Nuf uaziIdeiiisatedduiFes msld E-Tourism  ilvueaiiu
ansamvesmshmndlvddidnmsedndunllunisdiiiunuvesgsianmaviesiioadamuindsnsnig
ulngetulunng 3 uasidswenefeisdaiios lnsnuiinveaiisrfidnsinisemiedodud,
Uimsmeunmaviesfisnnniuledifisntudoss Mliismmdumelfifunniulugramnss
msvieafielaen uenanduasiiuirlutiogiu mamndeddiinnseindmanisvieadien sdudu
falaunfuszneunmsuazguilaadusgnmnn wirudeiigsgavesnsvinnsindleddidnnsodnd
fio Bumesidn esndosedomaluladronfiumed ilviuszneumstinnsianazgaavnss
Fosfianmaluladarsaunamvariiiionulfivouidudsdufuuniy Insanizediedaly
gramnssvieafiediinsuszendlfinaluladludaniseineg SuaviliAnuszansamlunnsiey
fagaandunu ian1sinuiiiuszoy wesdunisvenegsiadanands Tedesdinnsiauiluies
Warddannseting ﬁaﬁfummazmm’mL%f;LLamJiwé’mﬂ%wiumiaméaﬁaaﬁiﬁqLi‘]u?qeﬁﬁ’zgé’u

¥
=3

szdmaliuunliiunisuszneunis msmdegdidnsedndnsnisvieniienlusunanduunliugd
puludevanguiuazuualduiieg Adunldidunsevlunisdnuideluadadvinlansuds
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youvieaeludumna R3A uay R3B ynnguauiiuwiesfieadnlnauniign awwfusefunginssy
NM3vieuflaveenuLead faureuiariia aeuiy Avy wie lfazuuuanuAfluifiouys
Uszaunsaimsvienilsrvesnuteslagng Gen Z $1uru 13 au Andufesas 56.52 Gen Y d1uau
87 auAntduiesar 56.49 Gen X $1uu59 AU Antuiouay 48.76 Baby Boomer §1u7u 46 AU An
JuSewaz 56.10 uazunnnin Baby Boomer §1uau 9 Au Andusosay 45

TuraeinuAnLTY WiumeuntunsasemsouysUszaunIsainsveuileIre9nuies
Hudspusoulatanududude Gen Y 311U 72 au (Fewag 56.52) Gen X d1udu 61 Au (Sevay
46.75) uag Baby Boomerinuiu 39 au (Seway 50.41) wazinvieuiglveune1usNIINGaunse

o A = ° = | A o ' = aa o & L
wilade ven1shuzinanieusneunduarluvisuietnazlunuiinanuiuy awdudufe Ao
N Gen Y X wag Baby boomer @niludosay 50.6545.45ua8 53.88 MINEIRNU WA LUmEUINAU
aunsauYsanIunsaivieaiisIvestinesiiedinudnuesulatrusivienietedld Sinudungy
Gen Y X uag Baby boomer Aniluspeay 43.5051.24 uay 48.78AUaRU

i a v v Y 0 a & v | = I3
wiganuraulatadeaudenude aruAaviusigludivvesnisyeunaglinaladinaves
anunnazly uay dnlvanguviednleninestesiunineliiaue lungu Gen Z danulaniulugiu
a & v ™ a & v ™ . a = a
YoIANUARIUMEINNgn Andusesay 52.18 uay 47.82 luvned Generation Bu° dAUAALAY
fUAIUARYIIERIBE1AILAIILAUAIEIN

3.2.2 fuaa Uil (Location)

M13199 4.23 uanadayangAnssuguLuunmsviesiielga SOLOMO fmuan1uy (Location)

- 27y 18 , . , 218
s 2 AUAALAL PR %739918 4219818 498 ° wiana
Ja3uaugnIun o . 4 139 AN - . - 11NN
YDIUNNDILNY , 19-36 U 37-51 Y 52-70 U -
el 70 U
Juanusasiunialuss RV eT et 9 a4 34 33 2
AUl vivegAyaviing nian (39.13) (28.57) (27.10) (40.24) (10)
A Y 2 v
aglule WIUAEN 10 81 73 41 14 e
(43.48) (52.60) (60.33) (50) (70) 1N
Winseuu 4 29 14 8 4
GaN (17.39) (18.83) (14.05) (9.76) (20)
laiuiudne 0 0 0 0 0
(0) (0) (0) (0) (0)
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o . 91y 18 , . , 91
. v d- AMUARLTILY na 9981y | ey | ey , wlana
Uadeauaniun o 139 AN - - - aTalaiel
YDIUNNDINEN , 19-36 U 37-51 1 52-70 U -
A 701U
Juanunsaldaunsnlny | Wiualeuin 8 43 40 31 10
Tsmsiamunglaniy ‘17'1%191 (34.78) (27.92) (33.06) (37.80) (50)
a0 WilG83N 15 78 56 41 8
(6522) | (50.65) | (46.28) (50) (a0) | wiushe
WinmneUu 0 33 25 10 2 1N
nang (0) (21.43) (20.66) (12.20) (10)
Talusag 0 0 0 0 0
(0) (0) (0) (0) (0)
duasavdeudoyaves | udleun 15 73 62 36 15
aaudiisusziunniu fign (65.22) | (47.40) | (51.27) | (43.90) | (75)
2l @1mA  As | wWiudieuin 8 58 a1 35 5 Wiudae
AULNAN  Y1VesAY (34.78) (37.66) (33.88) (42.68) (25) N"ﬂ‘ﬁ?!ﬂ
uwaz Bue WinsgUu 0 23 18 11 0
nag (0) (14.94) (14.88) (13.41) (0)
Taluiusing 0 0 0 0 0
(0) (0) (0) (0) (0)
Sureufigld  Goosle | Wiugheann 10 50 34 16 5
map dmsumnduluds i (43.48) | (32.47) | (2810) | (19.51) (25) g
anuiitun WALAE3A 13 67 56 a6 14 4N
(56.52) (43.50) (46.28) (56.10) (70)
WinmeUy 0 34 28 17 1
nang (0) (22.08) (23.14) (20.73) (5)
Taliusag 0 3 3 3 0
(0) (1.95) (2.48) (3.66) (0)

RNA5197 4.23 Wudwwqaﬂisuﬁﬂuamuﬁﬁu fngAnssuveusaznauuanaaiuly usniy
Anwtuihaulauaznnausengiiuseiigafe tnvieuflsransonsvaeuteyavesaniuifiazly
Ifmaeanaiuas Real time o iy 81n1a n1sAuwIAL 91aviesdu warduq Sanginssuiidud
gouTuVBImNNENTIeTY 1ae NEu Gen Z 91U 15 AU (Sogay 65.22) Gen Y 91udu 73 AU (Sevay
47.40) Gen X 37U 62 AU (5eway 51.27) Baby Boomer 91u3u 36 AU (5o8ay 43.90) Lay
11nN31 Baby Boomer 91w 15 Ay (598ag75)

TupsetudiuenuAaiuiienin Tuses nsdfwioiunisludaniun wsegayanunenae
LUle nqu Gen Z 91uau 10Au (Faway 43.48) Gen Y 913w 81Au (Faag 52.60) Gen X 31U 73
AU (3p8ag 60.33) Baby Boomer 31u3U 41AU (Sa8ay 50) way 11nn31 Baby Boomer §1u31 14AU

($ovaz 70) Fapuveuiiagld Goosle map dwsuninveuiienludanuiitiug Gen Z Y X Baby
boomer Wa¥11NNI1 Baby Boomer Anwdusesay 65.22, 50.65, 46.28, 50 Lay 40 ANERULAY
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1514 Google map dmsumdulugtaouidugGen Z Y X Baby boomer wag 11nnin Baby
Boomer antdusasas 56.52, 43.50, 46.28, 56.10 wag 70 A1UaTSU

3.2.3 gumasudl (Mobile)

M1319% 4.24 uanadeyanginssuguuuunsvieaiielga SOLOMO sumsiadeuil (Mobile)

ANMUAMAY | 918 18 | , , 21
oy a4 4 . | 3907 | da9008 | Ya9eny . wua
Uaduaruniiaun 289 930 A1 . . | wnndn
o 4 , 1936 Y | 37-51 0 | 52709 . Ha
UNYIDINYI 171 704
Suldilefediudwesdudy | Wiusieuin 7 51 33 21 2
Asaasiolunisvieaiien nian (30.43) | (33.12) | (27.27) | (25.10) (10) Wi
Wiuseun 14 78 66 47 17 &
(60.87) (50.64) (54.55) (57.32) (85) AN
Winseuu 2 23 22 14 1
AGEN (8.70) (1.49) (18.18) (17.07) (5)
Taliiume 0 2 0 0 0
0) (1.30) 0) 0) (0)
Auvauailuaaluuiey WIUA2EUN 14 89 64 a4 17
waUnSasuduuag g (60.87) | (57.80) | (52.89) | (53.66) (85) )
4 - 340 bR
aouniiy  waeldlunag | HARAIEANN 9 50 42 26 3 3
v , o w (39.13) (32.47) (34.71) (31.70) (15) 2eld
ndayadansdmiunig —
.4 o WUAIgUIU 0 14 12 12 0 41N
YiougIveIRy .
nag (0) (9.09) (9.91) (14.63) (0) fian
laliiuse 0 1 3 0 0
(0) (0.65) (2.48) (0) (0)
AUANIINISIYIIUIe WAIUAQ8UIN 11 86 59 a5 18
LLQUWaLﬂ{"Iuﬁuﬁ’gﬂé’]uqﬂ ﬁﬁqﬂ (4782) (55-84) (48.76) (54-88) (90) -
o = v WAL
AMUALAINNTVIDINE? tUIBn 12 48 a7 22 2 3
o (52.18) (31.17) (38.84) (26.83) (10) nY
Y893 —
WAUA8UIU 0 19 15 15 0 11N
nana (0) (12.38) | (12.40) | (18.29) (0) fiam
laluiuge 0 1 0 0 0
(0) (0.65) (0) (0) (0)
UIUYBANIUIAAYBILY Wiuseun 7 35 26 22 6
TeSuameTamle Wiuseun 14 89 67 47 12 U
(60.87) | (57.79) | (55.37) | (57.32) (60) e
Winseuu 2 29 27 13 2 110
GaN (8.70) (18.83) (2.23) (15.85) (10)
laluiuge 0 1 1 0 0
(0) (0.65) (0.83) (0) (0)
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AMUARWIY | 918 18 | . . a1y
oy 4 4 s Y901y | 929978 | ¥Ry . wua
UadanuLndaui a9 938 AN . . | wnndn
L , 19369 | 37519 | 5270 Y . KA
UNYVIBINYA N1 704
5uﬁmd1%’auua1uLLaﬂw§m%’u WUAIELIN 13 57 39 32 7
. . . < v Wi
Srwemns Wsludu  Fudy | HHMIBIN 8 8 70 40 12 )
m"]qs] (34.78) (55.19) (57.85) (48.78) (60) Y
WiumaU1Y 2 12 12 10 1 170
AGEN (8.70) (7.79) (9.91) (12.20) (5)
laiiiusne 0 0 0 0 0
(0) (0) 0) (0) 0)

01399 4.2 wudginssudunisiedeudiiy dnvieaflendaudaitudienniign
nsailvaaluvisueundinduiifuresanuiiduiiolenlilunsiandayadnarsdmiunig
vioailen Tag ngu Gen Z $1uru 14 Au ($esay 60.87) Gen Y $1uru 89 A (Fouay 57.80) Gen X
U 64 AU (5e8az 52.89) Baby Boomer MU 44 AU (5088% 53.66) WAy 11N Baby
Boomer 1w 17 Au (Fowaz 85) uaz nsldluvisueundindusiutissiuisanuazainnis
vipuflervesinvieadivandu Gen Y d1udu 86 au (Fowas 55.84) Gen X $1uru 59 Au (Gevaz
48.76) Baby Boomer 41u1u 45 AU (5owaz 54.88) Way uInNnNI1 Baby Boomer 411U 18 Al (50
a 90) gy Gen Z fAnuAndiufidnafied mmAaiusenn s 11 au Andufesay 47.82

ANuARIuMEINYBNNENYT ey inuAn U uiefunisldliefodiudives
Juedeailelunisvieadien Gen Z ¥ X Baby boomer Way 11nn11 Baby Boomer AniduSouay
60.87, 50.64, 54.55, 57.32 war 85 auadun1satinanuounaladuunlddmsunisviendion
AMUARLILAINNGY 970 Gen Z s 11nN31 Baby boomer Amvlusosay 60.87, 57.79, 55.37, 57.32
way 60 gy wiluaudaiiuluFesmsandoyalunoundiaduiusnanmassian o1fidu
Fruemns Wsludu Audeneg fanuuandng Ae ngu Gen Z Wiugeunndign Tufesay 53.52 us
dulnajtudiugenn andudosas 55.19, 57.85, 48.78 way 60 ALY

3.3 HANTIIANBINGANTIUNTTIIB9LABIFULUY SOLOMO TtAeadaslunisnaia
(SOLOMO Marketing)

HaN13ANYINGFANTIUNIIVIBAUALIFULUY SOLOMO  #iAgdteaslun1snatn (SOLOMO
Marketing) dtausiigifiungnssunisvieaiien lungfnssuguuu SOLOMO  weatinvisaiesly
LAUNa R3A wag R3B
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A137499 4.25 uanInUARTIuTDITNYeNBAEITUNgRnTIN wWuY SOLOMO

wuil | wodnssumsviendiedgiuuy | iy | wiu | Wi | i | iy | Aede | wawa
SOLOMO e e e e e EEH
wn | own | Y | ey | dee
GG nang i

Uavesudenu (Social)

1| duaunsawssannunisal 34.8 46.5 18 0.8 0 4.15 | Wiumguan
Y109 Mg UR AL
saulatvanduiondieiegld

2 | Suseuiterlunaladinaves 30.5 45.8 215 2.3 0 4.05 | Wiusleun
aoufifiazly

3 | dudulefiezususzaunisel 26.3 48 25 0.8 0 4.00 | Wiuseun
mMsvieafisrvesduriudsny
ooulau

4 | Juveuiierdia aeudufivy 535 | 393 7 0.3 0 4.46 | WiuAamu1N
vide Tiazuuuaauiifluiile fign
wysUszaumsainisvieadien
V99U

5 | fuswihondpureuiduezlu | 16 50.5 31 23 0.3 3.80 | wiugaeun
vieudieuaslUnudiaan i
thy

6 | SuswinangUnieinlei 36 548 | 88 0.5 0 4.26 | \Ausaeun
Weadasiuiifiduagluiaue fign

Paduduiunisiing (Location)

7 | Suansadunsludaanui 305 | 54.8 14.8 0 0 4.16 | Wiusmeun
visognsisaneiiaglule

8 | duaunsaldausvlnuluds 33 49.5 175 0 0 4.16 | wWiuseun
AslanglanuaT

9 | Sumsraadeuteyavasanudl 50.3 | 36.8 13 0 0 437 | Wiudigan
duazlunniu a1y ana fign
ANSANLIAYN Y1ITRIAY uaY
5uq

10 | fuveuitarld Google map 288 | 49 20 2.3 0 4.04 | Wudeun

dwsunduludaaauiniueg

Taduiunisiadeulny/aunsaliadeuil (Mobile)

11 | Sultsletiediusvesdudy 285 | 555 155 0.5 0 4.12 | Wiumeun
w3nsdlolunsvieadien

12 | duveumdluanluune 57 32.5 9.5 1 0 4.46 | WiuAmu1N
waundnduiiduvasaaiudi fign

W a1 lilunisiendaya
I17E15F1MIUN5VDNEIVDY
AU
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il | woRinssumsvieaiieazuuuy Sy Wi Sy Sy Wiy | Anade | uwdana
SOLOMO e e e e e 57U
110 170 Uu Yoy 1oy
171%191 nang ﬁqm
13 | auAndnsidluuig 548 | 328 | 123 0.3 0 4.42 | Wiudeu1n
wounAlAusiutaesue fign
AUAZAINNISYIBaiBavas
au
14 | unugennilranvedliuiy 24 57.3 18.3 0.5 0 4.04 | Wiusleun
wouUnadutuivawalsdu
ailvanunley
15 | duAnirdeyaluneuwdiaty 37 538 | 9.3 0 0 4.28 | \iuseun
Yusniannasnian anfiy ﬁqﬂ
$qup1ving TUsTudiu Budn
$1199)

PNEANITIN 4.25 WU wefinssuvesaulesluneu vy wazuainisvieawnedlagly
waluladarsaumadunissdodnveuiordiulvgiiniudaniuifsadutadeaiudau (Social)
oA a & v A & aa Y a = v A ~ s ¢
WUl dauAniusianfianfen1ssiieeudiufvy vie Tagwuuanuinlliiouyiussaunisal
1 PN Y ' PN a 3 14 Y ' PN [y A aal A a ¥ [
nsvieaiigivestinvieniien Anluseay 4.46 uay Unvieaiigtveudnlvanguvsednlenineiteaiy
aeeliiane Anduiesay 4.26 Tusmzfidadesudiumianag (Location) waAsmUAALRILTD
tinvieadgiumeinnign Wnetnvieaieinsivdeudeyavesaniuiinduaylunniu enfivu e1ne
NsANWIAN 919VeedY way Toyadus Anllufesay 4.37 dwududadedunisiadeulvy/eunsel
wdeudl (Mobile) tu fiayuiudmeuniign fe Wnvisaigiveuanulnasiuuisueundinduindu
vosdn Uiy Weelilunsiandeyadnansdmsunmsvieniien Anluievay 4.46 tnvieuiie) An
Inslluunsueundinduiiugisduismnuasannisvieniienvesdu Anluseuay 4.42 waz Jaya
Tukaundiduiiudniannasaial 919 57uewns TUsludu uadneg Anduiesay 4.28

TuraueinruAadiumshuiiusonn nanfe mvAariuisfutladedudanu (Social)
wuihdnvesflsransnsausianiunisaivioniisrvessurudsnuesulatunz iviesiisregliandy
Yowaz 4.15 nvioalerveuiiazlunaladinavesaniuiinezluanifudesay 4.05 dnvieaiieadylad
wuiUszaunsalnmsviondievesinudnuesulay uiesay 4.00 uazdinviouilersusiinngdy
reuftagluresifinar lunuihanuiidudnidudosas 3.80

Frutafudiusuniaiine (Location) fiflaudnidiudaeundedidosazintud 4.16 fe
fnvieaiiieranusatiunisludsaniudl vieqaganuneiezluld wazdnvioaiisrdnindeyaly
woundnduiudmannasaian 41 thrieaiivaveufiorld Google map ﬁm%’uwﬂﬂé’qamuﬁﬁuﬂ
Anilusoway 4.04

tadusnumaedeulvy/gunsalindoudl (Mobile) fiflauAaiiusounanuin daviesiiedld

fatedrusnduasesiialunisvieufediusesssay 4.12 way 31uIusenn1dlnanvasluue
waundetutiuidnsnalvnnluanunly Andusevay 40.04
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Aau 4 n1seenuuussuuluuieneunaatunmazauiudldeaulunisveuineadiu
waauauludunie R3A uaz R3B

nseenuuuszuuluvskeUnaladuimnzanfugldeulunisveaioatunsuuauly
WWuma R3A uag R3B Uszneusie nasenuuuszuuluuisweundinduivanzaniugldaulunis
vieafisrdunsuwntludunie R3A uay R3B nan1seenwuudadnunl (Logo) wagdy (Theme) 104
Tusueunaiatunnunsufifnunsesnuuuueundindurenduniinsieaiievie ety
WiuuAUlULAUNIE R3A Uag R3BHANITEONLUUTEUUMINTUIY (Front End) UagNanIseaniuussuy
udstu (Back End) fiswandeadsil

4.1 wavanuuuszuuluviguaunaadunvuizauivdldaulunisvsaiigadny
wasuauludunie R3A uaz R3B

4.1.1 NAN159NBUUIATIAS19NITATIUITY

Fayatdune R3A uas R3B

. L £3
daymlguni Jayannani ooy

o e s =
Wmi#Anedde lasaniei 1 uas 2

MIVANTDIAANING

'lvla‘ Exeel

. — =2
I B
—— -
= - Wwininaide lasanst 3
v v » v o
§ e / usznaunns lMiNfiRuaTEUY

A 4.4 uandlassainsannlnenssusyuugiudeua R3A uaz R3B

1N 4.4 aansaesuieranisesnuuulasaieszuugiudeya dunan1svioniien
vieufleadumsuunuluduns R3A way R3B Bududeniaiutoyatiedu 2 suuuy el
Youausugil (Primary Data) Aoteyafildnanmsiaugdduiduiiiutoualnenss iy
madumsludsanuiinsmieudunuaiuazdananisaifuauluiiud
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Joyanfenil (Secondary Data) AeteoyailauiainnisAuadniisfuEIuteme de
s Buwesidaluiuledudetovselivledueininiguesussmaiug

A

Aouaritoyalau1pIuNTEUINNITNITIANITOAAINS INANLITBNALATINGA 1 uas 2

'
al

iiellsdeyatigndosuazusiugy uazsunudoyalifiuanyidevedlasanisi 3 dnfiunisiily
weunsHuLoUnandusely Tnefiuddelulassnsd 3 dnviieiesdletiausdoyaaauiivuidunis
R3A uaz R3B uisoonidu szuudamsndsiuiiniilumstuiindoyaaauiisisquuidunis R3A
way R3B shudmihiidauaszuy neuteyaszgnleumeludiueundiadu iRab vuasnimlnuunily
vseRUsEnaun1snely

srUUInNsnaeUIUYaLAEIUNUUEUN1 R3A Wag R3B laggruteyatuasinuliniied @
& o v o v = v o v ¥ &
ifugudeyananiduiindeyaan uiuuidunia R3A wag R3B Taulutadeyagusznaunsnivan
Ingdayarusznounisazlaunainnisasieiussuudanisgusenaunisiaela i Ngguassuy
\ieliuszneunsiuanansaidnfieseuudnnsnasinuduiy neuardiloyaan Ui ieInISHeLns
VUKo UNAAYY iRab siald FewnqanunneuaziilumeunsuukeUndintuly Wmthigguassuy
s unsAnnIasnaullmeunssaly

weUndiadu iuszuuilduanadoyaaniuiiiraulovuduma R3A waz R38 urgld Fefingy
fldaude dnvieadlen uasauluiuil Ineiusundindusesiunisuaninaniwiiedu 3 awife tny
Sanqu uar Ju feldruausadumanuiiiauladiiegasandeasis nmudevlusluduanud
Tndies way mathnslSeaanuiidug Judu

4.1.2 NARBNLUUTVDILUUNYHDUNALATU

AN P0ONULUULIUNALATULNDADUALBINITOUTIBILNDATINIUAIINADINITHEANTTH
1 d' d' d' Ly = a 1 = < d' d' ] Yy
nsvieuieInasululugatagtu lnelinsauuuinudn 2 sgede msiludendislunisiideya
AsoUARNAIMTUNSYiRRNTludUNIY wagnevawensiinfasaninelaeldaniay Google MAP
Wusimadnvieanerludunaifenis satuniseankuutedaadutanuiaulanazansnlade
v & = 5 a ) P | ~ P P PP
AINUFIDDNLUUR LU UNDLATULULEUN19N15VID NI UNTUBAUTULAUNNG R3A LAy R3B 7118
7 iRab  (laway) : waundatuiniialnusaasselun1snAg ludun199 unsuLauluLdun1e R3A
uag R3B (The intelligence of R3A and R3B Tourism Routes) lagisazAsnesiniunungniil

1. 1 911370 Intelligence Buehs MUDIRTL

Anudaasszvedluuisusundinduiianmsalideya uazneuaussnINfeINITUes
fAdutlagiu suviinisdmatinveaiisraingaSudulugagemjananenitu Google Map  Bnits
fvieadieraunsafmunanuiviesfiefivureulsios

2. R 03111310 Routes g Ldunng

dunslunsvieaieadrunsuwauluidunie R3A waz R3B U iuauui@eulosain
auUszmene Uszmelng 3u a11 wasnii BausazauuingtadiAu 1535015 Tunuaneeiy
ponil Asiuluuisweundintuiiszislideyatinvotnemsungueusiasidunig
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3. A g81191N WEUNIINNSVIBNNEILULEY R3A

fvieaiisrannsaviesiierludu R3A InsueUndiatuazlideyamsvieaiioasneg end
WU deyasudiin M3l usnsuaziATesN aauivieniied Hududfisdn lsme1uia
a1 Induazdagmeand sunsianutuiios anuibuzihanidumedds Ufiumsvionilen
Do & Don’t ve3Uszinelng Usswmaaisisaspuszansulnelsesvuand wasussmaasisusy
Usprvudu ilesnennuagmnlunisdunseadeludumed

4. B g911910 R3B @un19nisviaanenluwdu R3B

tvisadisraunsavieniedludu R3B lnsweundinduazlideyanisviesioasinsg o1
WU deyasudiin M3l usnsuaziATesn aauiivieaiied Hududfiszdn lsme1uia
a1 Induazdagmard sunsranudiiies anuiiuztihanidumnedds Uiunisviesiien
Do & Don’t vesUszwelve wazUszmmasnsasguisanamiousn Wesisauazainlunis
Auymaviondieludumail

4.2 nan1seRNLUUHyaneal (Logo) wazdu (Theme) vadluugkaUnaLAYY

AugdeliAnyIIsNseenwuUdyanyal vise lald lnefnwideyaniseenwuu wuil laliiu
amdnuaiuandigldazansendnuaiveduusueundindy ddunmstarilalifedarumnesdens
doanstugldauduogieds Fslalifigundefiowazimzanaztisaiisyanlifuwoundindu n1s
sonuuulalAdufuszdesazvoudsiosnslifuldedradniauign lumansadnlalifiglis A
annsoazieuiinunmvewdnfuruazuinsiiugnulde fufunseenuuulalisiluazsos
Fnflsfadarudialud

1. Msvanidedddravensa wannFuudumedidn Jsdnvasifunmatedunsiindes
wananglildvSedaunsuans esanazneliifnnsliidedielusvesdeoya

2. myvianideansldgniau ety uasaiamdos fyus uazduq flazdenalilalid
Ieiglsidniau livauues TalARmsazannsagdauiiuasuneasden

=

3. msnanidesnisesnuuulalnliddnvuzmilounvuueilavan Inglanizsuiuy
I : v v g & Ao A - Y ¢ =9 Y o A ]
Junsldlaliinluiduiunamvaed Weswnanenvesddesulmigninlvvinifsanisgunsanaiil
lalinesnuuuazgnasiagly

be

4. mmanideganiseaniuulalinauiunin iesniilvigeinuaiidesdewmnnisalilyl
YY) g v a = Y v P2
ARy fdnwsildniiinenvaslumileudulalivesdu

5. nsnaniagalalAnldsdnyseg1unen winisidenldlalAdudidnusvianun azdne
ABOANSDBNLUU Lwiﬁuﬁdwasiamigﬂamawziuﬁu

IS 1

6. Mmyvandeslalinduiode

7. msvanideslalAnfisuuuudeu-seazidenuiniiuly lalfidunwanndeesd
TvaziBuneey vioadieRfidudou 1wy mmqw‘?wmé’ﬂmﬁhjlﬂﬁu \fesndadisvaziBenuin
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Uy “av” Ivihnsaudeyaaundntiusg 8enaNseuy

A59UAIY ANNSULRBNTIUIUYDITIENTAUNTNTN VL AR bUNTIINLN

mideuvi (Pagination) Yesn1sgleyaluuaagnti
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2) MSLNNEANITA

0 wWuausn
D drysd
\ MOOG0O0T . /
/
misiBoudolBiBuaiite r"ﬂg
e
/
sRawu
io - ana
NELaY ANasUNY
1 Yoauand ID Useddveelidgnaielagseuy
2 Posdmiunsandiua
3 Fosdwmsunsentoyaluidvaiiie
4 YOINTONTWARTULALEUTUTIAR 1Y
5 FoadmsudenAtimt1anNaTeuniu LagYeinIente-uNanaTesaTniv
6 Posdniuidoniuin
7 Posdmsudondgaainaseuniiu
8 Posdniunsanuasinsfng
9 Fosdmsunseniiegvasauntin

Uy “anas” dmsurimstudunisiaandniyg

—
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3) NSLAENNTN

0 wilvaunsn

Bl
B

.

NUYLAY

2
3
il
5
6
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9
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D Arysnd

dwa InsFiwn

msioudoliByalics fiag
sHaknu
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Suifin

au

[ -1

AesuY
Fosuans ID Uszdrmivesdflifsgnainalasszuvdsliianmsaudlols
gosdmIvimaunludiua
Yosdmiunsondeyaiiievinnsuilvledeaiiie
esnsoniileutlysvianiunasBudusvianiu
Fesdmiuidendnimihaineseuniu uardesnseniowdlude-umanavesaundn
Fasdwmiuiieoniuiia
dosdmsudendfioudludymfainaseuniy
Fosdwmiunseniuaiinsdne
Yosdmunsoniileutluiegvesaundn
Yy “anas” drusurinstudunisunluaundn
Uuiisnfn Jeszneulusmey

e gnidn: Wdmsuhnmsenidnmsuiludeya
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8. NMSINNISNNIU

madngutihnisdansitunuansadilaannisden wywiu“Ana” Jusinglugy
AU

amufi an WUSRaUMSs i 0 B M sy 0 aunzn Administrator ~

1) MI9IEMTHULY

m&%&r QJ‘ Q anwi &% Wus:noums A oo ) fonssu M Fndisu 0 awndn Administrator +
SansAucu .
STAFF MANAGEMENT
Role - 500 swems
I

D 8 - rwana Role [nseiwr Sia

STAFFO001 aUAnG cnswuians wWauassuu 085-2344-443 somsak@emall.com

STAFFOOOT AuAnd mswriiae Wouassuu 085-2344-443 somsak@ermailcom

STAFFOOOT auAnd mswriiae Wouassuu 085-2344-443 somsak@ermailcom -

STAFFOOO1 audAnd ansiurdane wauas:uy 085-2344-443 somsak@emal.com

STAFFOOOT auAnd mswriiae Wauas:uy 085-2344-443 somsak@ermailcom

STAFFOOOT auAnd answrdane Wouassuu 085-2344-443 somsak@enmail.com

T '
e (710 | 100 ¥ 570NS/RD <« < 2| 3| > =
o a
nUYLAY AIBIUY
1 ° ) %] P Ay v
1 %@Qﬁ?ﬂiUﬂi@ﬂﬂJ@HaﬂNﬁu NABINTTAUNN
. d'eL PR a sL o 9]
2 Filter Nty IgL%ia® UNTINTRNTVBUA Usgnaunig

® Filter fumns
Yy “din” Mivevihnmsifiadeyafiunulyaslussuy

il MINUANITBYAVRITIUTRYA Imsmsw%u&m%gaﬁaﬁ D, %a—umaqa, AL,
Inséns, dia LLasmﬁ@mis?fwisﬂaulﬂé’wﬂu “Lity” way “au”

5 Ju “ufly” Widlevnadluudladeyavesfinnutug

6 Uu “au” Mvinsaudoyavesiiunutug senainssuu

7 aseUaY dmsuionsiuviuvessiensiiveuiiazuandunianii

8 fdeunth (Pagination) vesnsgdeyaluusazmii
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2) ASHNUTNLY
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3) NSHA ALY
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9. M3IANTVeadIUN

nsunludeyadzdend191nYovesfiney (YUY MUTIgNAsY) Lazadnivednass
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55&&35 QJ’ Q amwn ah W M fonssu NG5t 0 auwsn & Mo ‘ Administrator ~
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PLACE MANAGEMENT
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2 uilufuou

D [nsAwn
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NUNYLAY ANB5UNY
1 Y9Lang ID Useamveaiueu daliaiunsavinniswitula

gosdmiunsoniiiondludiavesfiuay
Yoansensiantulnduasdudusianu
Yosdmiuideniileudludnihmihainaseusiu uazdeansende-uana
YRIFMSUMLULIAINATOUATITY
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2) AN59BNINNTTUU

nseenINsEULlalagnsAinfivl Logout Aegumuans

Administrator ~

authe BKOA

(H 2onoNs=LU

WL

AU 5 N1MAdauN1seRnLUULNUIgLRUNETUIMANZaNAU T

mMmaasunseenuuuliuBLeUna T anfugldan duunidul) nanisinudiy
dAnsedldau (User Interface) Uszneusenaniudniiuvesinvesiiioriifideusundiaduirab
uazHanLAniureUsTneUMsTsonoUnAlaty iRab waz 2) wanmsAnwidiuyUszaunsaiveq
{4 (User Experience) Uszneuseramnudniiiuvuesdszaunisalvesinviesiisdidsentslday
woUnAlAduiRab uazNamLARLTuTe W sEAUNsalvesfUsEnaunsitidenisldiuneundindy
Rab uag 3) Hamsasua A wARTuRLBAs T ULeUNAAT Ul ez Bondl

5.1 Wan1sAnedIugAnA It (User Interface)

Y

5.1.1 HanseenkuudRnmeldeu (User Interface) ASSH 1

M19199 4.27 uanananiseaniuudgRaseldany (User Interface) A3 1

dudnsonly
9o (Fovaz) 5| 4 3 2 1
1 | owwsvtlsdouunings fauenn 48| 15 | 685 | 10 | 1.8 | 4w
2 | ldfamdudeulunisldnu luidudouas | 1.3 | 188 | 67.8 | 12 | 0.3 | dudounin
3 | deyafinmsdnnisiia duau 15| 168 | 635|178 | 5 | dauuin
4 | NMIARUYDINIIAD duau 23| 14 | 708|128 | 0.3 | Fataunin
Sﬁ'a;gaslu iRab application (5aeaz)
5 | nslémlusenmaiady ligonpansiu | 2 | 16.8 | 655 | 145 | 1.3 | donndesiu
6 | fouatudvuilosiuaeily Lieaudes | 25| 18 | 64 | 148 08 | asiiawe
7 | dumimesteruiteguunthen ligonndesiu | 0.8 | 18 | 66.3 | 14.3 | 0.8 | donndesiy
8 | nsuddlvitoudeya duau 1.8 | 175 | 64.5 | 158 | 0.5 | ¥aLauunn
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9 | imsudadeurselitoyaruinvin | ldineuds 1.8 | 153 | 67 | 155 | 0.5 | Udnqen

10 | FerrundsdRanann laighemde 18(163| 69 | 12 | 1 | vwnde
Wiawud (Sesaz)

11 | Gousiegldnu iRab app fAuen 1 1195|608 |17.3 | 1.5 | 418

12 | anansofumadlmlgvdedefianatals | darmein 15(163 663 | 15 | 1 | 4w

13 | awsnanddeuaidsluneuld fauenn 15153 (683 | 143 | 0.8 | 418

14 | msvhauresueuasslunsaun lai 18 (173|665 | 135 | 1 | Laus

15 | dU9ANUIBLndaUUNREI laighemde 2 | 14 | 708 | 13 | 0.3 | Mende

ATV iRab app (FoEay)

16 | s IveennAinduy g 33| 173 | 615 | 16.3 | 1.8 | 15wn

17 | enuindediovesuey laifimw 2 1158 68 | 133 ] 1 |dndede
Fofle

18 | sonuuusilesossufeamsvesly | 1.8 | 13.8 | 69.3 | 13.8 | 1.5 | lawe

1nnMsed 427 aagddeldiiinisesnuuusuiuuluuisueunaiaduliaenadeinis

wgfnssumsvieadivaluga SOLOMO uaziinsnaassld lnsauilothineulsthuudly saudly
sUS1vidoszuvvesdugfnreldarn (User Interface) wHu ldaouanilugrunisuansnanisniing
foyaiuansluueunaindu BnsiFouimslinueuniindu uazamansnvesueUnaiadu lne
wafilduanusnedune fo AunisuansdeyatnrieaiisrdiulnglfaruAndiuiuutiunans fe
grusmiladeuuninge Anludesas 68.5 mududeulunisldnuegseiuiiunans Anduiosas
67.8 m3dansfoya Anluievay 63.5 uavdrduveaminedinsegluseauuiunans Anduseway
70.8

dusudayaveseundindutiudiulvgmaulunuimemnufamiuiiunals oy nnslde
Tuwaunaadu Andudesay 65.5 Joyauufgnilesiudinly Anudesay 64 FLUavDITIAINUN
1 v a [~4 v v v v a [~4 v = v =1 = v Y
aguuntve Anlufevar 66.3 nisudslileudeya Anluseuas 64.5 Tn1sudadounseliteyn
ANuAINTN Andusesas 67 war TaANuLIIAIRANaTn Andusouaz 69

wananiliuniseuidnlngdnsuantarnudaiiuliunats fe Seudfiezldou Aadu
Spvay 60.8  @wnsarumdsivdguieteianainls Anlusovay 66.3 a@wnsnanintouaydaly
weUld Anlufesar 68.3 nsvinuveseunsslunsan Andufovar 66.5 Tdearudiewmiouy
vietuiiauAniuliuna1s Anluiesas 70.8 wavANaNInVRIBUNGATUEY NUTIAIY
Aniudamsegluszauliunans ey Anusweteundintu Andusesas 61.5 ANuULTele

a 9 oa & v - v v Y a & v =t

YosoUnaAdy Andudeuay 68 uaz eanuuULeTessURBINTvewld Anduseay 69.3 B3N
ToNaILAIUNITEONLUUATILIN (N1AKwIN ¥) diulngnaueeglusziuiiunansiiianeideq
YSudguweundmdulveglusedunanssuinnii Inewauissuulvsesfuainudesnisves
o - b £ = oa ) ya 1 9w S o o o = =
tnviesiigdlinduddimmeaeudiugfnseldnuaisn 2 Julnafuaniniun1snedi 4.28
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5.1.2 Nan1seenLuUdERAfaldaIu (User Interface) ATa7 2

M13197 4.28 uanaraniseaniuuduanseldeIl (User Interface) A9 2

drudnsiarld
niinve (3oway) 5 4 3 2 1
1| ewsnidlsdeuuniinge gdannuen 15 | 29 | 11 | 275 31 | 4@
2 | lifiaudugaulunislaau ladudouas | 695|265 | 25 | 1.5 | 0 | fudounin
3 | doyaiinisdansiia duau 0 | 35| 25 | 44 | 27.5 | Faauun
4 | MIARUIDINILIDD duau 05 | 4 [305]| 32 | 33 | Faauuin
Yayalu iRab application (3aua2)
5 | msldidlusenmaiadu lagonndosiu | 1.5 | 20 | 155 | 37.5 | 25.5 | d@onnassiu
6 | dountuisuiostudaily laiAguiles 1 | 6 |155| 46 | 315 | ainawe
7 | dumiwestoruiioguuvines ligonpdosiu | 1 | 85 | 19.5 | 33.5 | 37.5 | @enndesiu
8 | nmsudslvidoudeya duau 05 | 8 |255]325 ]335 | Faauun
9 | dimsudaseuvselitoyaruinimin | ldineuds 05 | 11.5 [ 20.5 | 455 | 22 | udwaen
10 | Feruudsdsianann laleemde 0 9 | 255|405 | 25 | e
WiFwus (Sovaz)
11 G?auifﬁaﬂ%mu iRab app fauein 2 [145| 24 | 38 |21.5 ] 4
12 | ansadumadlmlqviietefianainls | davwen 0.5 | 65 | 165|505 | 26 | 41
13 | awsosnddeuasidslunouls fauein 1 11 | 22 | 31 | 35 | 4w
14 | msihauveskeunsslunsan lai 05 | 9 |285|355]265| t@us
15 | fvpmnuanglndouuniinge laleemde 0.5 | 105|225 | 43 | 235 | Hwnde
AMNEINNIAVDY iRab app (3ovaz)
16 | musveenndindu g 195| 12 | 53 | 10 | 55 |50
17 | enuhidefiovesuey laifipu 05 [155] 23 | 42 | 19 | undede
el
18 | spnuuvIilesesiusesmsvesld |l 1.5 | 8 [315] 33 | 26 | iaue

n&innisnaaeudusenuuvdginrelinuduedsd 2 Tnsnazideiinmet udl uas
fimulineuaussaudeinsvesinveiion wuidnvieuisfianufndiuieaiufunisuaniaa
vunthaetuseiugagn Ao Tuduesilsdovuniaetuldnude Aadudosas 31 wagmsdifu
vowmthaedatauinn Andufesar 50 dmduedluseiuiiituie eyatinstansiin Andufesay
44 uay MIddiuremtinae Anduieuay 33 muaRy

a

Tudruvesnslideya angitewut dufifuuuasitusuduganie fumisosdonud
oguuntnae danuaenadesiuunniian Andudesas 37.5 waz mIudsliteudeyaiinudaiay
wn Wufenar 335 Fedmvoinsiaudiuedlussduiia fe deyaduientesiudsiildiaue A
Hufevas 46 mauwdadeunelideyaminfviihdulinsudmaon Andufesas 455 feau
uisAshanann Andudosar 405 o nislddluseundiadu duiinuaenndestu Andulosas
37.5 AUA9Y
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[
LY Y I

FBnsFeuveseundindutiu dnveaiivrainsaandrdenazidsluneuldiemn Aadu
Sovay 35 LLazﬁaugmagizé’Uﬁﬁﬁu Ao anusofumadniqviedefenainld Andudesay 50.5
Jeputnswaeuuntiee Anluiseas 43 mm%‘suifﬁﬂﬂ%mu iRab app Antlusesas 38 uag n1s
yhauvosoUnsslumsan Anbufesar 355 wasduanuaiutsavesueundindutiuinrieaiien
dnilvgAninundetionn fevar 42 uar senuuuNsesiudessvelinasn Anlufovas 33

witnvieafiendiasdadiuuiunatafonfuanuiweseunaiady Sevay 53
5.2 wan1sanedaulssaunisal (User Experience)

5.2.1 naAUAAWIuYaIUsEaUNIsalvatinviaungnsdan1sldauLaUnaAYY iRab

a =3 % % '3 % a o.'/ 1 al'
1. NamNUARAUAIUNSIEUSElesdanNs gk UnatulunIsvia e

A15197 4.29 LanINaAUANTIUAIUNSITUSEleviInns It UnAeTuluNISVinaLen

- ﬂ’J’mﬁﬂLﬁyﬁ'Nﬂzﬂﬁﬂiﬂﬂ%ﬁ Wiudne Gk WiuRng Gk Lﬁ*:;é']"m iy »
r mnn'ﬁhm:amewiunﬁ sj'm n Uy . ﬂ:aa o NAANS
viaaifien o nang o

1 | Ieesmuad  duiawela iRab | 43.3 30.7 25.3 0.7 0 4.31 \Wilgg

app szl Wniign

2 | Supaiududesneiald 24 55 20.3 0.7 0 4.17 WAUAE

iRab app un

3 | weilld Rab app tu du | 13.7 34.7 43.7 4 4 3.38 \Wilgg

aansnagaunsidaulala Urunang

a | dufdnauelefilély iRab app | 25.7 49 233 2 0 410 | iuge

11N

5 | fuduFeseiowFeus 30 41.3 21 17 0 410 | ude

38nsldiRab app 11N

6 | sudoindunanedudiunils 25 46.7 26 2.3 0 4.03 Wil

¥84 iRab app lAeEe5Ia52 11N

7 | iRab app azwaslgmilvvsiu | 277 a1.7 28 2.7 0 4.03 Wiugaeg

Lﬁ'aLﬁm{Jggmﬂ“gu 110

8 | Tuvaizfiduauuouudninns 273 a5 25.7 2 0 4.08 Wil

Aawatn  duaiansanauliiau 170
Tmisnadildheuarsing

9 | deyailily  iRab appiiu | 307 42.7 25.7 1 0 4.12 Winge

IaLau 110

10 ﬁudwﬁﬁfummmm%@yjaﬁéfu 27.7 43.7 27.3 13 0 4.05 WAUAE

FOINT 10

11 | Foyailvidudelisuluds 25 473 | 247 3 0 4.05 Wuge

asianglaegnadiusydnsnm 10

12 | lassasreves  Rab  appiu | 23 44.7 30 2.3 0 4.00 Wilgg

darauliigudou 1A
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a < v v < < v < v < v
anuAAdiuaIUNSIdUse ol | wiudoe | L Wiugae | . Wiueae |,
1A% v g WWiudng Wiudny |, Aade v .
o mnmﬂmtawwatﬂ%ﬂumi an Y o uae NAGND
n \ o o AN Uuae o PRk
vioafien fign naNg fign
13 | withm1wed iRab appriuwdudiy | 343 35 29 1.7 0 4.13 Wil
Useviula 110
14 | durouniiiaued iRab app 29.3 a1 27 2.7 0 4.10 Wil
1N
15 | iRab app S#sAtuRsuaRay 35 38.3 24.3 2.3 0 4.16 Wil
ADINTS 11N
16 | lngswuad duiswelalu iRab | 317 35.7 30.7 2 0 4.10 Wil
app 1N

AN 4.29 angdtenuininveuiisafianufsnelaniniigatuiRab app L‘Wiﬂﬂmm
e Amdufovas 4.31 Tuanedl dnvieadieniinnudadiuuiunardudes nadild iRab app u
fhreuiisraunsaszaunisidenlals Sevay 3.38 uendulunnudnmiulusedudiugeuniy
tfvienisrAninsudubesiiefiazld iRab app Amlufosas 4.17 dnvienderddnaunglaitlals
iRab app Anlufesas 49 Feyadlituteliineuiienluisaomneldognedussansam fn
\udevag 47.3 WGedinveuiisanareidudiunilives iRab app lee19samis Anlufesar 46.7
iRab app HflsrFuavaaiidesnis Andudosas 4.16 nimwes iRab app Tuduiiiiuszaiule fn
Lﬁu%faaav 4. 13ﬁﬁauaﬁ1ﬁiu iRab app T sz'}’mﬁm AnduSosas 4.12 luvasiifesaziifivindu e 4.10
WD Fufdnaunelafllly iRab app uﬂmqmmmawmm%q iRab app uaw ﬁuL‘ﬁULi@N"IHV}ﬁ]u
Liausaﬁmﬂm iRab app uena Nt Sevasiidwiiiu Ao 4.05 fio mumamaflmﬁammauamumaqmi
uay mamﬂaﬂmumaiﬁlﬂﬂqa;mwmsﬂﬂammﬂimmﬂwwmuiaaawmLmﬂu fio 4.03 fie Fuide
Idunaeluaiuniave iRab app Miee1asiniiuas iRab app azudslymlimsudlodintam

T waz avugavneie 1Asaasnswes iRab appiiu daulidudeou Andusewas 4.00

2. MIUTEIevUINNS LB UNRLATUTBILNNDLNEAABIAUNNTHY iRab LaUnaLATY
Wuwiaseaile (Usability)

a = ¥ & ¥ a 1Y v P a 1Y) v
A15197 4.30  WARSNANITAN®INTSUSEIeBIINAThE Lo UNBLATUYDIUN VB A8 AEITUNIS b
iRab waunaaduduesasiionianisnain

anwAnivveslfifeaiunsld | wiudae | Wiudae | Wiudae | Wiudae | Wiudae | diade | wlana
aulusonnainduirab 11N 11N Uy Yoy oy 524

ﬁqﬂ na9 ﬁqﬂ
SuRniduesnldwennaiadu 30.3 38.8 29 2 0 4.19 | iumeann
iRab
Sunuiuenwateduilidudou 22.5 a4 23 6.8 3.8 3.75 | Wiusieuiu

nang

SuRniwennaladi iRab $ese 30.3 38.8 29 2 0 4.00 WiLAE3In
sl
5uﬁmdw5uéfmﬂm7iﬁ]zaﬂuaw 28.8 48.5 21.8 1 0 4.05 WiLA281N
sruweluladiiioulduenmaiduy
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awAnivveslfifeadunsld | wiudae | wWiude | Wiudhe | Wiudae | Wiudoe | Auede | wlena
swlusennaiaduiRab Tl Ol U oy o 394

fign nang fign
iRab 1l
Funuinfiiletunataqegdly 35 39.8 24.5 0.8 0 4.09 | Wuseun
wenwaLAdUiRabATINSYsAUINTS
1
Aupnfirnuligenadaaiuiin 11.3 35 375 10.8 5.5 336 | wiuseUu
TuwonndiaduiRabil namn
Fuamnsodusuinisldiasi eudl | 27.5 38.8 24.5 9 0.3 384 | wiusheun
THuonwaladuiRab anunsaiFeus
Wnslalagn
gununfianuegentunisly 18 333 25.3 12 11.5 334 | wiudieUu
LeNNALATUIRabaN namn
Fusanindashilalumsld 34.3 40 24.3 1.5 0 4.07 | wiudenn
uonwaladuiRab
SulsifionnsflaziFouivaregas 24.3 39.5 273 4.5 4.5 3.75 | wiusieunn
roufiduaunsaazlduennaindy
iRab

AT 4.30 wu dwlugjazdanudadtudienin See eenldueundiedu iRab (Goe
ar 4.19) uouwdladu iRab desonsldem Gevay 4.00 ) dosmsiezatuayusunealuladiiion
T¥ueUndiadu iRab 4 (Gevay 4.05) wuihililidunansqedrsluseundind iRab (fevas 4.09 ) i
Msysannsled (Govar 4.09) auildueundindu iRab ansnsaiFeuiismsldlag (Gevay 3.84) §
anusiulalunsldueundindu  iRab (ewaz 4.07) war LifiesnsieziFouinarsqdsieuidu
a1u1savrlduaundiadu iRab (Fovar 3.75) Tuvuedl dhvisufisraudAafiudiunans 13aq
woundnduillidudou (fevas 3.75) frwliaenndosiunnluseundndu iRab i (Sesay 3.36)
wazflenugsenlunsldueundiady iRab 11n (Fovay 3.34)

5.2.2 HanuAaiuvasUszaunsalvasdusznaunisiisidenisldnunaundntuiRab

1. msldusglevdannisiduedndintuvesduseneunisineddunistd iRab
woundindudumiesdionisnisnain (Usability)

M15197 4.31 uansransanwinsidusslevianmsidueundieduresiusenaunmsiienfiunsly
iRab waunaiaduiduiasesdionianisean

R PG RGN T T . . . . . . . . . .
Y o e WAUAE WUAQE WUAQE WAUAQE WUAQE
MshguluanNaLATY 2 . Y 4 wuawa
) INTNEA 170 Yrunang o8 Hoaiign
iRab
guveaulanglunislaluuie 42 52 6 0 0 WAUSE
wonnwaLAYul 170
Juilviruafnaseanisly 46 52 2 0 0 WAUSE
LONNALATUL 110
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mmﬁmﬁwaa;ﬁ%’ﬁlmﬁh . . . . . . . . . .
asldaulusenndnu muo:asl g Huag ""'1‘”’”“ t,wuiw wlana
unAen 1N Urunang 1oe DRRIGE
iRab ! '

Sunuiuenwdiaduiliose 12 50 36 2 0 e
ALY 170
JUANI JuABINISIY 8 28 50 14 0 WiueeY
LL@WW%Lﬂ‘ﬁuﬁﬂaaqﬁm% Uunan
CEIRRRECY!
Sudesmsiiazlduenmaiati 40 52 8 0 0 Wit
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ABSTRACT

The tourist industry are emphasizing on technology information usage and communication.
Both entrepreneurs and traveller rely on mobile technology for instant information and
connected to others. So, this research study is to investigate new tourists behavioral who use
mobile application as a tool for their travelling, to design mobile application for supporting
and suitable for tourist who travels the cross boarder tourism on R3A and R3B routes. The
studies of tourist behavioral that use mobile application for their traveling were studied by
paper questionnaire for 400 sets with both Thai and foreigner tourist. In additional, mobile
application design was tested by tourist twice to improve the mobile interface. The idea of
mobile design function adopted with SoLoMo and SMART Mapping concepts for responding
changed tourist traveling behavior, which is for developing mobile application system. As the
results, the research found that new tourist behavioral prefer to comment or read the
experiences of others before traveling, used social network, booked their hotel and flight
ticket through mobile deal, Google Map application to access their destination. Whereas the
entrepreneurs satisfy this mobile application could be a part of their media to promote their
business, also recommendation to develop this application for more electronic commerce
system in the further.

Keyword: R3A,R3B, Mobile marketing, SoLoMo, SoLoMo Marketing, Mobile usability
1. Introduction

In recent year’s tourist have been increasingly in search and finding of travelling experiences.
The strategic adoption of information and communication technologies (ICTs) in tourism per
iIs not new. Tourism businesses recognize that apply technology in their business will be
increases their chance to enhance more customer. Trend of mobile marketing is increasing
popular to use in the competitive advantage. In addition, ICT revolutionize tourism and create
opportunity for new business and interaction with the new environment. It has changed
significantly is that technology has not only become an integral part of tourism but has



210

revolutionized the way travel is planned of present traveller. The mainly income of
developing countries come from the tourism. There is the exploitation of information
technology and e-commerce in operations and customer service to generate income and
reduce the costs and respond the customer need and satisfy, also apply on the differently
tourist behavioral especially the changing of information technology which is a new
marketing tools for tourism industry. Telecommunications is particularly the internet or
ability to find and provide information, build a networking and connecting the worldwide. As
motional, It is important factor for tourism industry in highly connect with huge information
and services. The businesses able to provide the information through digital platform
(Buhalis, 2003). As Aldebert et al. 2011 defined that importance of technology provide the
high value to the tourism businesses. So the entrepreneur should adopt their own business in
the digital era for the survival of the business. In additional, trend of electronic business is
rapidly recognized from the businesses to use as the marketing strategies on the website,
mobile, and digital marketing. E-commerce was used in the currently business which has
facilitated the communication to tourists. Tourist used electronic for searching, finding,
comparing, evaluating and reviewing their necessary travelling information. The currently
tourists love to prepare the information before traveling such as fight booking, hotel
reservation or select the best travel agency. So the entrepreneurs able to use this opportunity
to advertise their products and services. As well as R3A and R3B travel routes, the
entrepreneurs on these routes lacks of the new market to provide their business information
and low income of tourist visiting which some places has no technology media to promote
their business especial some Laos and Myanmar on the routes. However, China and Thailand
are still need to extend the marketing communication to the new tourist behavioral and new
marketing techniques to apply. Thus, the conceptual paper brings together of new tourist
behavioral as SoLoMo and mobile marketing strategies adoption in the R3A&R3B cross
boarder tourism by developing a mobile application as a market tool. Considering the
SoLoMo as an effective integrate tool for applying the mobile marketing in term of social
community, Local based and mobile device which able to be mobilized, real timed, localized
and interacted. Thus, the objective of this study is to investigate new tourists behavioral who
used application during travelling, to design mobile application for supporting tourist who
travels the cross boarder tourism on R3A and R3B routes.

2. Literature Review
2.1 R3A&R3B Tourism Industry

The Mekhong River rises in Qinghai province in China and flows down to called “Golden
Traiangle” the border area between Myanmar, Lao and Thailand. Moreover, China is other
country where in the Mekhong economic area. R3A&R3B highways are as road to economic
prosperity for supporting cross boarder tourism. The R3A highway links Chiang Khong
district in Chiang Rai through the Thai-Laos Bridge to Laos and China, while the R3B road is
connecting Mea Sai district in ChinagRai to Burma and Laos. The route is serving mostly of
Chinese tourist movement and their communities, which rapidly rise in Laos and northern
Thailand. Since the R3A route was opened, the Chinese government has signed a contract to
rent Boten areas to build communities, plush hotels, luxuries casinos, and duty free shopping
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center and entertainment complexes to support the tourist. As well as HoueiXai in Lao where
opposites Chiang Khong,Thailand, there have been earmarked to accommodate Chinese
communities, marketplaces and tourist attractions. It has been generating more than one
million dollar over the past few years. In addition, R3B Route also well knows that Ta kelak
cross boarder which are increase high number of tourist for shopping and traveling in this
area. The small shops were extended their products and services. Among of travel agencies
from Myanmar are increasing follow the rise of economic scale.

2.2 Mobile Marketing

The mobile marketing has also become a popular tool for travel suppliers to reach their
customers on the go and has also given birth to the local marketing trend, in which
promotions are context sensitive according to the user’s location. In addition, many travel
suppliers have already taken the advantage of SMS marketing and QR code technology by
investing in mobile websites. The number of mobile devices owner in the globally also show
the rapidly percentage of high sale volume, and the businesses aware of generate income
through the mobile marketing. As the information support that mobile marketing can be
applied in every market. The mobile can be help the business to increase more customers and
become recognize from online community. R3A and R3B tourism would increase more
accessible of tourist some of the countries still need to improve in the technology skills and
knowledge. So the mobile market can be a new marketing tools which able to be a media and
tourist tools to help tourist visit the places or business easier.

2.3 SoLoMo

As regards to the development of R3A and R3B cross border tourism, applied SoLoMo
concept to respond new tourist behavioral. SoLoMo stand for Social, Location and Mobile.
SoLoMo has been accepted in the mobile marketing. It is bringing of user experiences and
interaction. SoLoMo was invented by the famous American venture capital investor namely
John and the Freanch Blogger and Entrepreneur Loic Le Meur. Phil (2012) defined that
SoLoMo referred to as social network that act as a medium to connect one user to others
whereby local based application refer to identification of place or location.Tourist able to
participate in mobile marketing activities anywhere and anytime to receive a better value of
its products and services, also build up their own social interactive image. In addition, Social
able to point that always connected to friends and brands, New platforms for easier sharing of
photos and videos and also becoming dominant mode of communication. Location is focusing
on local search, location-based social platforms and small business access to powerful
platforms. Mobile emphasis on anytime and anywhere, integrated social content stream, real-
time search, communication and replacing desktop and laptop to mobile devices.

2.3.1 So stand for Social: The information of social community comments is attributed
higher credibility and usefulness than information of adverting (Godes et al., 2005). As Beach
et al., 2010 stated that social networks, where users with similar interests share information,
declare interests and engage with content through likes, review and comments are in internal
information for their own personal interests, preference, relationship and friendship. In
particular, social media have become one of the most important sources for most prospective
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tourists to acquire information and to search prices, suppliers, availabilities product features
and processes. The customer also able to compare that information at the same time and write
their travel related comments, opinions and personal experience through social network.
(Fotis et al., 2011; Xiang &Gretzal, 2010). The growth and popularity of the social and travel
community such as TripAdvisor, Facebook, Instragram, Snapchat and WebBlog. It became
big size of and travel community. It’s dramatically shifted the supplier-to-consumer,
communication to an open consumer-to-consumer communication. The word-of-mouth
revolution changed the way consumers collaborated and shared information with each other.
Moreover, McCarthy, Stock,andVerma (2010) demonstrated that tourist use a variety of
online sources when searching for information about hotels, air ticket, restaurant, tourist
attraction, foods and beverage and so on. Therefore, businesses must be present on these
social channels and should maintain a strong online reputation by actively responding to the
online reviews; and last, must keep the customers engaged by posting fresh content on these
social sites.

2.3.2 Lo stand for Location: Location marketing has been popular to use to access the
places. As Fred Wilson, leading VC and managing partner of Union Square Ventures,
observed that people would like to travel where someone is in real time particularly the
information are around. There is an incredibly valuable marketing opportunity for business to
build their own location strategic. The greater control the consumers as based on proximity as
well as criteria such as time of day and demand. As the concept check-in, It is becoming
increasingly prevalent in the mobile marketing. Foursquare is the mobile application which is
the first app to interact user to access in the location,

2.3.3 Mo stand for Mobile : The concept of mobile is the flexibility that smart phone offer
user can be used anywhere and time by connecting through WIFI or 4G mobile networks.
Also, is moved from the desktop computers to mobile devices with internet access. Wang &
Xiang (2012) pointed out that mobile devices can provide travellers with reliable and
unlimited access to information on the internet. As Neuhofer et al (2012) supported that
mobility aspect of smartphone, in combination with useful applications that has made these
services particularly relevant to the tourism industry. Mobile devices can be a part of traveling
tools because of since the introduction of mobile phone to the market. The mobile functions
were intelligent function and services as built in applications and internet access mobile
devices have become a smart tool. Thus, they are enhanced with smart processing speeds,
location services; reduce data roaming costs, mobile payment option through internet access
and high cameras technology with rival point and shoots options. (Szewcyk, 2013).

SoLoMo Marketing

SoLoMo Marketing emerged from the increased partnerships, business location in which
potential customers can be alerted their product and services when they are nearby. Moreover,
SoLoMo Marketing provides marketers with knowledge about the customers that goes beyond
geographical coordinates and helps to describe their consumer’s mobility (Noulas, Scellato,
Lathia&Mascolo, 2012). The opportunities of this marketing for customer are location
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reflection, local economic condition and level of trading in that particular moment by this
research concept also applied on R3A&R3B cross boarder tourism.

2.7 Mobile Usability

Mobile usability focus of the usability inspection but not on finding every possible details.
The usability tests the related to risk management, optimize the effort and the outcome
(Nielsen and Landauer 1993) by choosing the right evaluation method is important to validate
information on suitable. The testing methods are valuable for mobile usability practitioners.
Utility refers to the match between user needs and mobile functionality, while usability refers
to users’ ability to use as in the practice.

The affective evaluations state the preference of user. Then located usability in the context of
acceptance as (Shackel 1991, 24) defined that usability of mobile system or equipment is the
capability to be used by humans easily and effectively. Easy to use refers to specified level of
the objective that developer would love to assessment. The effectiveness is in term of
usability able to a specified level of human performance to use.

3. Research Methodology
3.1 Participants

The sample population of the result was 400 tourist both Thai and foreigner who used mobile
application on their travelling. The sampling was applied to Free Independence Tourist (FIT)
who is traveling cross border both R3A and R3B routes. Moreover, iRab app offers to
smartphone user only. This research recruited smartphone user who is also an iRab app. FIT
was screened if they have download iRab app for their travelling and promoting to use iRab
during their traveling at three areas, which is Chiang Khong cross border, Chinag San and
Mea Sai cross border.

3.2 Instrument

The authors developed mobile application which responded tourist cross boarder namely iRab
which I stand for intelligence, R stand for routes, A stand for R3A, B stand for R3B. “iRab”
App is an intelligence mobile application for travelling on R3A and R3B routes that adopt
SoLoMo concept to offer tourist attraction, travelling information, SMART mapping, social
communication and interaction of mobile marketing. User able to receive information,
searching nearby, reviews, comment, rating, recommendation information and package tour
through blogs, do&don’t each cross border and mobile deal. Thus, Social on iRab emphasize
on user experience sharing platform both tourist and business. Whereas, Location focus on
R3A and R3B tourism attraction locations, accessible, type of destination and nearby. Mobile
is concentrating on connect to ubiquitous network using all mobile devices type. Furthermore,
the app also was applied 7°P marketing mix by offering information on mobile interface. For
example, Product shows in specific area as hotels, tourist attraction, transportation, restaurant
and etc. Place was separated by country, city or state, specific tourism attraction areas which
is on R3A&R3B roads.Price offered as price tag and price estimate on product main page as
well as Promotion which message alert as notification to customer. People and Process
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focused on interaction between tourist as End user and business and programmer as mobile
app admin able to communicate through reviews, commendation, blog, advertising
notification, edit, promote and so on. And Physical used flat design in user interface and
SMART mapping in user experience to attack tourist intention on mobile application. In
response to research framework, survey method was adopted in this study. This research
subject mainly study on new tourist behavioral as SoLoMo, mobile application design to
respond tourist behavioral and mobile marketing to support the cross boarder tourism on R3A
and R3B travel routes.

3.3 Questionnaire

Data was collected through questionnaire. First part of questionnaire is user general
information such as sex, age, education and income. Second part, the study is focusing on
tourist behavioral and mobile user experience. SoLoMo behavioral was adopted in the
questionnaire. The participants rated each question all the variables are measured on 5 likers’
scale by beginning 5 strongly agree to 1 strongly disagree. Also User interface and Mobile
usability in third and fourth part were also applied. After tourist were given the questionnaire
survey form. The developer used the results and improved the interfaces to better, in terms of
usability sub-characteristics.

3.4 Assessment Method

Upon collecting the data, the first results of usability was investigated by evaluating the
application user interfaces, and changed in the low user satisfy and stay high satisfy which
include ease of use, flat design, mobile local letter, coloring and attractiveness and
learnability. A comparison of second test of user interface was highdetermine the more user-
friendly interface to fix with tourist requirement on the travelling on R3A and R3B routes.

4. Results

Survey was conducted through the questionnaire form and Both Thai and foreigner 400
useable questionnaires were collected. As the general information of tourists shows that the
majority of sex who travel cross border is male 54.5% (Thai) and 58.5% (Foreigner) whereas
58.5% (Thai), 41.5% (Foreigner) are female.
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Figure 1: Generation of tourist who traveled on R3A and R3B travel routes

According to figure 1, the authors separate the group of generation into 4 groups. Generation
Z are currently aged from 18 or lower, Generation Y is between age 19-36 years old.
Generation Z is 37-51 years old and Baby Boomer is 52-70 years old and More than 70 years
old is also Baby Boomer. The result shows that the most tourists were Gen Y by 47.50% is
Thai and 29.50% is foreigner. Gen X is second group who traveled on R3A and R3B both
Foreigner and Thai 35.50% and 25%. The interest finding is the percentage of Baby boomer
Gen on cross boarder was significantly increased. The majority of respondents education is
bachelor degree (42%). Follow with college (17%) and high school (13.5%). The occupation
of tourist shows that 28.25 % were government officer, Students were 22% and company
officers were 17.25%.

The tourist mobile usage experiences

Tourists were asked mobile usage experiences during their travelling which is before,
on site and after traveling. The answer illustrated that 76.3% used mobile application for their
travelling whereas 23.8% never have experiences on mobile application as a travel tools.
Their mobile skills were intermediate 53.8% but still had 31.8% in advance. Moreover, 69%
of tourist were agree that use daily mobile applications such as medical, Facebook, Line,
Email, What’s app and so on. Also 67.5 % agreed that mobile use for social networking tools
to communicate with others, and mobile use for search location is at 65.5%. In addition, user
experience on iRab app can be found that tourist strongly satisfied with how easy to use iRab
mobile application in the average of 4.31, whereas tourist completed the tasks and scenarios
quickly using iRab mobile app at 3.38 of strongly agree. The average of agree is easy to learn
to use, felt comfortable using, the information was effective in helping to complete the tasks
and scenarios, tourist could become productive quickly using app, iRab has all the functions
and capabilities that expect it, the information provided with iRab was clear and the interface
of iRab mobile application was pleasant.
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Tourist on SoLoMo behavioral

SoLoMo behavioral on R3A and R3B routes were explored after tourist completed their using
mobile app. The tourists behavioral before, onsite and after trip were used to answer the
questions. Refer to figure 2, the most of tourist strongly agree at 56.49 percentages (M=4.46)
that they were review/comment/ complain or rating the places to shared their experiences after
received products or services. While agree on the behavioral of they were upload picture,
video related to past travel (M=4.26). During the trip they would like to share status (M=4.05)
and shared personal experience (M=4.00) through social network, and before traveling they
love to read reviews from other travelers and follow the reviews at 3.80 in average.

Social

Share status
through social
network while...

Upload picture,
video related tgy5¢
past travel

Like Facebook
pages specific to a
holiday

Read reviews from
other travelers
and follow the...

Share personal
experience
through social...

Review4/‘é<§mment
/complain or
rating the places...

Figure 2: The average of agreement on Social usage

According to figure 3 the average of location usage on mobile app shows the strongly agree in
they always check information of the destination daily such as weather, transportation, local
news and so on before travelling (M=4.37). However they used mobile app for check into
location/destination and to get real-time location information at 4.16. The tourist still agree
that they used Google map for their traveling (M=4.04)
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Figure 3: The average of agreement on Mobile usage

Mobile
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Information in the

Iagwnload mobile
apps is updated 4-48

application specific

application 4.42

convenience
downloaded...

Figure 4: The average of agreement on Mobile usage

From figure 4, the strongly agree of mobile usage is download mobile app specific to update
information on holiday (M=4.46) such as MTR app, Local app and so on. While agree is
mobile traveler app is convenience their travelling at 4.42, also the information in the apps is
updated frequently such as restaurant, promotion, accommodation, attractions, and souvenir
shop at the average of 4.28, and most of tourist used my own smartphone for traveling.
Nevertheless, the number of application downloaded influence tourist to use(M=4.04).

iIRab Mobile Usability
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The results of tourist who used iRab for their trip illustrate that the majority of tourist is
strongly agree to continue to use app at the average of 4.19, it was easy to use (4.00). They
found the various functions in the iRab mobile application was well integrated their need at
4.09. Moreover, they agree that userwould learn to use this iRab mobile application very
quickly, also felt very confident to use and do not needed to learn a lot of things before.
Nevertheless, user found the iRab unnecessarily complex at 3.75 in average, alsoan
application very cumbersome to use for their traveling.

5. Conclusion and Discussion

This research study developed a mobile application to support the marketing on R3A and R3B
routes by using SoLoMo mobile marketing. The mobile marketing is adding the increasing
tourist usage for their traveling. The user intention shows their requirement that the SoLoMo
concept was accepted by tourist. The results supported by Xiang and Gratzel (2010) that new
market trends are posting, sharing their travel related comments, opinion and personal
experiences, customers reveal in-depth information about their travel behavioral. As well as,
the business should analyses customers’ reviews and recommendations that more customized
offers to improve their products and services on the R3A and R3B routes. The SoLoMo
marketing camplaign can utilize the social media platform to promote the businesses, offer
localtion based which tourist able to check-in and access easily. The supporting this idea is
Gao and Lui (2012) also found that users enjoy sharing their location with friends, others link
that could potentially endanger their personal security. However, there is still have some user
do not want to share their location with other entities because of their privacy and security
rights. ( Junglas& Watson, 2008). Thus, it is all e connecting of social media, location by
helping the business brands, products and services through mobile device. However, Some
location-based in the R3A and R3B routes is not support the high speed signal even 3G 4G
and Wifi on R3A and R3B routes. The problem need to be fix be increasing and introduction
of 4G and extensive Wifi coverage of each area, which will provide user with broadband
internet access to entire destinations and the elimination of expensive data roaming charges
when tourist need to use the mobile app. This problem would be find out and support by
government of each country on the routes. Moreover, the mobile application design and
usability emphasize on the effective of user performance, learning, functional and practical.
iRab mobile app able to develop more version in the further responds tourist behavioral and
new techniques such as QR and AR code, mobile scanning and smart payment and so on. But
Chan (2012) warned the mobile application developer that the challenge would be rise by the
existence of many different smartphone providers and individual platform. It would difficult
to develop the application function effectively and smoothly on all devices. However, the
mobile system both 10S and Android are gradually eliminating some mobile challenge with
the other technological that are been addressed. Future research should investigate mobile
engagement and more requirements for realizing of traveling on R3A and R3B routes and
ensure that the destination can organize by themselves to the their advantage, also need to
more explore various influences mobile marketing strategic on both tourist and performance
of tourism businesses.
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