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Abstract

Thainess is elusive. This research explores the components of Thainess
through an understanding of local food. Food could be used to open up a dialogue
about local heritage. Contributing to the world sustainable consumption mission, this
research aims to explore the linkages between agriculture, senses of place and
performing arts. Thailand and its destination marketing “Discover Thainess” was
selected as a working principle, enabling a case example of how the three elements
could be conceptualized. The model offered an integrated institutional arrangement
where diverse entities could be formed to design how thainess (local heritage) could

be interpreted and embedded into an art of food.

Using case study research approach, three areas (Chiengmai, Samutsongklam
and Ban Rai Kong King) representing 3 different scales of tourism development were
selected. Based on a theoretical analysis, a working model was formulated. An action
research was then designed to experiment how the model could be materialized.
Brainstorming elicitation and in-depth interview were employed to reflect on how

each element could be integrated.

The result of this study offered an innovation on how food tourism could be
profoundly interpreted and how tourism development could enhance value creation
for agricultural based community. The outcomes of the research present co-creative
multi-stakeholder model and the value creation method through the whole supply
chain of Thai gastronomy. The findings have been eventually incorporated into

“gastro-diplomacy” strategy for Thai tourism.

Keywords: sustainable tourism development, community-based tourism, creative

tourism, gastronomy tourism, gastro-diplomacy
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“The commitment of sustainability: Tourism confirms its presence as a sector
that contributes decisively to the GDP of countries and job creation, but
responsible growth needs to be taken into account. How to achieve
sustainable tourism from the three pillars of sustainability defined by
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of a destination) and economic (equitable distribution) food tourism can be
anything but mass tourism and should be ethical within environment which
endures it”. (UNWTO, 2015)
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TuszAuuILITA WU Sum1 Unawau 1uduy
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& S A

doniui auwuunsldnsalfinu (case study) lailayjslvitAndaunu (representation) ¥4
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funninsviesnedlasyusuveding Idlidnludesjaduusinaduiunidudununun us
Junisidenliin representation ¥89%34e wuIn1a Nquinsraadulangnisfinulide

(theory)

v
av a0 w = a A b4

Aadenmadnwil Ao nsafnmsidiusiuuaznisaiyannialyiinineg oy

A = o

YUINVBINTVRINEINTTULTY Feridetudunwn1slunsAIuALUU NISARUANUTN

3
4

Brouannsoiild Inglisududesludmaniovssfiunniiuiiddmuaudidaden wae
Liléideniiuiinngudaiidodiiiaudunds uidonainuuinisnisads generalization
and external validity 98991y fadunsaldnwindefuiindeniifunisimunveuivn
(Domain) B8eran3AnEII9znLe L diufinuulaldtne lunsddnniifufisug il
USUNANSR NI UATnNsAnen @nunsatdinantsAnuiluiinsiinend viuiie wievi
Feudes mnfinisdunulud anursaiindedunulddely (Adding to the body of
knowledge) mutaiauauuryesuide i nilinsdAnuludnvazifeaiu nanasly
Fuansil

“These specifications help define the limits and domain to which this study's

finding can be generalised (external validity). Within this broad specification,
three local sites were selected purposively to meet the predetermined
research purposes. It is important to note that these cases were not chosen
randomly, as Pettigrew (1988) suggested given the limited number of cases
which can usually be studied, it makes sense to choose cases such as
extreme situations and polar types in which the process of interest is
‘transparently observable'. Yin (1984) and Sofaer (1999) agree with this view,
suggesting that it is common to use purposive sampling of sites where the
investigators have at least some idea of what they are looking for and where
they need to g¢o to find it” (cited in Wisansing, 2004)

o dy dl = L dl ! dgj
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Wywe (Form of human grouping) B4UAMUNAINNAILANUUTUNENG o) vaslan lugadnnIs

(% (% v 6

szydnvagauduiusvesywdlugury wuseondu 3 Ussinn dewieludl

'
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1. Grounded community relations s118fia AMENTUS s sufuan L
(place) w3oyana (people) ag1anizianzadlunsaiismudenloaseninsynna o
Soduussamiitiveunegadmauiduddnuuarauandon

2. Lifestyle community relations #1184 mmﬁmﬁuﬁﬁﬁuﬁuﬁﬂwmz

ANITL1239 (particularities) Y03an1UNYTBUAAS LWU AUTBULEIVBIAIUT DAY
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nninaeifaslildlunisuoRsutuiinguyaeannasiulunislé®ia (Moral-framed) A
Foulosweanltinuaulavieaunis (interest-based) sy

3. Projected community relations 3184 A uduRusAsadiunis
nszniinglusnudsdeliinfusndnvalioniziignadiaduan (created entity) Fsanmnsa
Aaldainanudnaiisassdsng o finannate lagligndnfuanufiuazyana yuwuiil
é’mmzmmﬁuﬁus‘ﬁmamquﬁa naueusnvllen nguAwiITULse nauaugalul Wuduy

Fatunisvieniieaiinnsdanisedredidiusnlassusunasiiegusy Wunsdum
SULUULAENSYUIUNS Msdansiisaiunisiuile $ufn Sammnaumuswimuniian uas
frunewanfigsuUsnuandu vueudlaidludesntun msfduiuiiuinds 34
uuAndesniseanides (Voice heard) Flifiuntsiinseilassadamsidiusu dnlavius
wazunumiansadieliiAnnstduimvesnulugusuilifunadugmiuniu wueunio
ﬂfcj:umﬁwmnmmaﬁmﬁ’aasﬂiluﬁuﬁLﬁmﬁ’w%aLﬁ“flusqmuﬁﬁé’ﬂwmwm 9 YU AUTUNT FU
sl yarafifiauvanvanomawe Aadnvazesndugii gan gvi Ssfianslunisesn
o senanuAnuiu musiiansfimsandulitunsiamnnmsviondienls Wudy

anududoulunmsinnismsvienitenlagguvu sniduFeanszuiunisviauiiaials
Anmsfidusini 911nn1300AUNEBLAINN AL UENTLALLUULAE NSIUNIUIILNTS
fimunisieadirlasyury egnwunuin sadnsuimsnmaRauIRuifiewiionts
vieafignegadadiu (evn.) dmuandnmsvienfielneyuvuiildniseaiisnuindesdloly
ALy Srdnnisdsdl

1. gurududves
- gmtudnddusnlunmsmvuedianasagiaaula
- duaSuanuniagdlalunuies
. UNTEAUANINT TN

2

3

4

5. flaudefunesnudsnnden

6. AaENANuiLaY TMUSIINTRAY

7. neliAnnsieuiTenInenusIIRus ISy

8. Lﬂﬂiwiui’wuﬁﬁsmﬁu,msmLLazﬁ’ﬂéﬁ%mwmﬁuwwé
9. innanauwnuidusssuuAauady

10. fimsnsgnenelagassauselovivesyuuy
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yaAarSnwAnAgNyULIRwMNUNMUTENBUN 5 WWIRn DASTA 3 C MODEL

Community
Based
Tourism
(CBT)

Creative

Tourism
cn

Community
Benefitted
through Tourism

(CBTT)

WALATNT 5 WW2An 3 C DASTA

CBT = Community Based Tourism
sUluuMIdanIssvieniviifiguvudugudnats Tneauvsnevesyusy vane
s fauftendeegluiiuiifidinaoafiemsiiuifiafiduviedfuneduegaul §3nly
Jfde dugurumuidnisdisedintug SniinnsldsrigusuluuTunvessuun fiufiuen
los fudiilifinnaunnevesdindeding Tuid frivguen lWldvneanuangluuiun
Ay Rural wie Urbanization uavianefs gamu auflendglufiinisieiiedwanedin
arunfuagitamansauazmaden fau unuumsiamanisieadieiifiyumuduguinans
Fnslaeguu ioyuvu gutiunmsidusulunmsdnng My sgradussuy
mMavieufieiinanmsivusudugidmsalunsnan dans qua uazdmug
firnnsveanisvioniioaies Tngonaaziimize unsuendiuiisslinsatvayu auly
guruieiduiiuiidwoundnduriviefanssunisvienisr nsu3nig uagdszaunisal
mavieafenlriunguiBeu TneriunszuiumsiFeuisuiuguey ninensnsviesiisdves
YUy ATOUARNAT Awindeu deru Aautmusssy 3873n anude wazgidymyn 39
FudusesuimsiansliAseuaunauazdiu iesesiuiunidoussnaiuszansnm au
AMuFpIN1sNT T AusEningurulaginiowiisnr mavisafisalasyusunelfiAnnis
nszneeldasguuvusdianiais Tnsamuisaviytngmineinsang o vesyuvulidady
uaﬂmﬂﬁé’w'mdua%ﬂﬁﬁmmﬁﬂ’wmﬁ’ﬂamwLLazmmiLﬁ'mﬁuﬁaaﬁumammaq AA3N
wagmawniluriesduliuiaulugusudndae mavieafienidlsfudiduresdaunndon
denn wazTmussan nefvundienislnegueu danmstaeyue Weyuvy wavyuyudunum
HuiwestsiiavslunsinnisquaiielfiinnsiSeudunguidou
maviefenluuvasuruitluuszmalvenuisuuuuidnmsdndudinuaneeiuly
pudnuazveniaaniianiziodiu fallauiveditnadniuTin uanseenuiennadin
AaUfausssy nsussnig emsnnsiu avde msvieaiiealaeyuvy adunsludeu
denuiiunuuandravand lnefaulugusuduidaeutszaunisainviondiend dafy
mMsvieaiien “lne” wuwu flpey ddgueansivuvudulsesiu (Subject) wiegnszsineg
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Fovnefansviesiioafignuimsdnnislaeyuuuies gurudannineInssssuTIAveden
109 Fafhazyilildegnaiuszansam SududesairenszuiunsBoudlifuguauaingiu
ninensvesmuies ainsruumsiaauluiud Beulssauandadlisnlasnaune
fu farmniagilaluyuvy uazaianiwanadswdeus BT lilimsviouiloafiuiien
lwoy q uadadunaiaeniznguauIndn (Small-scaled Niche Market) figaiguaunsn
UImsdnnisld Msvugudanuamsolunissesiuldvesusazyuvu MeldiiAnanns
vioafgrdaduseliiady quousiainisiinisinuns n1suszusegiduonndn
wazagiumnlifinimieaiisy susudiesansadundnegld uimnyuruiiannininw
Fednndnuasmavieadienelildansedns Afoinduyuvuiiidnanmivinldaesns Tu
punAndaiinsraunmdusuaza s ilefuiuUsEmAfioutiu veuwanandmans
wilmudiyanasll Aeiivaandes fo gifmusssu iy yuvuaunsadias Wauily
udsunsswhunsuandsudeuidsraunsaflugiiniauiniu

CT = Creative Tourism

miviaaLﬁaaﬁﬁmummﬂﬁ’wuﬁﬁm ANAID931NE Asdudanu Py
Spirit of the Place vuguaMuduiiny veeu mﬁl:wm:uammmmmmsmmuﬂ%ﬂuﬂmm
9995104 wazthandennunungldogsadisassa mmiaaﬂLLUUMLﬂmUsuaUﬂﬁmwuﬂﬁ
LLam‘Uaausszmmuuas@mwau Iseus leadieri laaunssdt asunnis gU 4
ndu 1Fes Rn1sAnlaieassd wagassaie Wislanalnl Wunsuseg ndtamsssuunidu
AINTTUNINTVIBATID WU AINTTUE090115 NITUAINIE ASAY g MUBLIUN Aansu
wantl adeassanseassadiadesinegaliuinnssufianuisoadiennumufzay s¥ning
AIUAIBEUBY Spirit of the Place WA N139BNKUUATNATIAUTEAUNTAUTINIAVY A
WU 6 selud

On the continuum...

Cultural Activities Cultural Tourism Creative Tourism (Advanced from Culture and localities) Spirit of the Place : Authenticity

—C———>

Preservation (Old) Contemporary (Present) | Innovation & Design (New)

WRUATNT 6 LUIAANITBNLUUESI9ETIA

nszvILMsITNatufufindeuiinsedultiAnussaunsainsBeus nsildiu
sulunsneaosuarasiiorh AnuAnaseassd uagauduiug dufanssunisvieadieasig
1 figandndnvalruaiuivasinigaavesdnufivioniies

Aanssunsveuiiendeadassadndudenanslunistnauendneinsnisvieadien
vosanuiivienlendu 1 Afauar i1 duisdie Aautaussy YsefRmans Usand
waz ity viesiu nMsviesiisndeaineassaneliinyseloviing 4 deundsieadien 1wy
MsadsauLaze T nstiuyar i uREnAasinsvieuiles mseyinuAaUimusssa uaz
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CBTT = Community Benefitted through Tourism

nMsvieufisafifigudauannisifiuissuy ailideadeslaensuagliioites
Tnenss eszuumslésudsdlesinnmaimunisiendss uwsanmasiauiegnaddy
Mnnsiimsvieaiiealdminensiiduvesdiusin (Public Goods) Msairanansznulsiin
vanvdeauilivanemielulandldsunanidafmanids fufufsaasiileds manszans
waRliRwnTian nsAnzenialdanandenleslaglinsieaisndunalnlunisfau
gaamnssudy q Mieades Waueu faulassadreiugld edreifuazniiemwing
mnudenlssvewausslevianmavieniivilasyurudedidrulddiudsannvieniieon
lidazidufuszneunsvieaiien vieyanaiusznauendnduluuyu 1y 81913 wnusy
Ranssuvioailes vesfisdn msvuds nistheuaniuiiviondion usu deiimaveadielng
yurunsliAnnnszeolddailiyusulifunassloviludaasusio uagilviau
vosdufinunm@indintu lusazfersudinseduliannisousng vhutise wazdunen
n¥NeNTHaesTINTIR dean ungImusTsuviosiulididu

unAnidunszurumadenlomaysslestanmveaiisrlus sueudeddanudy
Ingoflufanssuviondien iy enns fin Aanssn vesfisedn w8 Seudasyurulifesd
ATUNeE1s uAlinszuaunsdeslostuiieiiuniunisviesienaglasuuselovdsiuiuls

d3UuulAn@ausa 3 C (The Connectivity of the 3C)
] =i A v .

n1svieaiielasyuvy fewdugiurenalnnisinnis (Management Mechanism)
Weluiuiliguouaiunsaasinalnuesmuies wazdemannisnisvesiendasneassa
WNATURN WA TN INTNITVBUNYT LiewinyadT (Value Creation) Tiidundndmeinse
Uszaunisalmsvieaiieandinueiuntnesiien uenanninauseleviinannisvisaiies
ez dulufaasegia dnn wazdaanden Aaunsaveienanaznszarslulurninsla
8nee (Supply Chain Management) n1suinliasnarilviintuldass wiaesusig q 9
a v o & v ] o oA A ! ] o v o r.ﬂ' | = o
Nertesdndudesiuie deais wazwousdasynitanulvduindeuludidmunemediu

(Collaborate — Communicate — Connect)

aadlaizes 38lneg (The Parameter of Cultural Assets and Our Thainess)

nsvianudlaagminseuknAnFeditnedanudndufemumunseungud
o9 peAUsznevvesTuusTIN Felliowogoganinewing amnmsmumunuissansauly
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WHUAY wardmunefianisuumig Ysedle Ao gauauysel nisvinlmaiaauysal A1
Faussanlunwdenguldluanumunensuumwigialanaziteunsem Weuesdin
Fuussalunumnedanyesingfagiiaumneiiniiendt Aennefuuuinuding
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“...because anything ahead of the curve tends to have been imported
rather than created from within due to Thai social stricture against

innovation and non-conformity” (ibid)
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4 The Flow Model

CHALLENGES

ABILITIES

Lqumwﬁ 17 m'i‘lﬁa?{mjmmwﬁﬂa%"maisﬁ (Csikszentmihalyi, 1990)
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2) MsiiduviAusIuAu (Common Vision)
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4) nsildusinvesandnynauluesetig (Stakeholders Participation)

5) finsiaSuadedatunas iy (Complementary Relationship)

6) finaienyufisnifu (Interdependent)

7) Sufduiudiuludauanidsu (Interaction)
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Judinawensiuiudennuunglvidydin auuuimisnnuainanuidel
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vl Tnguiuiessnvesingiu lalldiuil auemnsadrsassaideseanuiviloundu o1ms
fionuuy Lilddadu fusion food usldu art of food AIMLT (authentic) Bgjfifiun 570
¥941304517 dunthen sUdnwal AesudAaUzifaaududinu Welufsyuwu nsidums
vioufaluie3ousiBeasn Yausssu 3883n LildluieluAuemisifivsedufe n1s
vioueadflnemsdaaiuizes msareassded sliiinuaznisAnsey asufutiwinis
viewlo i lnegnrmiduiiaenuszanuegrdlifidouluinan (Timeless)
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Ingtanfageiinviondieaiifoginly Asidesmenddolufe msasmnusnsegiedifian fe
mnuAfiilizessn $an SaTdudeiiaing uasismsdaailiifalunsvieadienidlne ns
FoufuvuliiFouaendudnanuiiefagyilinssuiumsaaiildanaidethin gl
Tnglsifiosdadnifiouanafildfesnidufiuriifeiu elrnsadsassadanuduendnual
pauFuniuildnely

nsiuuAndunaginisuszningaganlsausuyfn

manansouknAnlUszamLAnufungu sy IR Tesiunsvieaiien
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wluuszgndilu 3 ununanlunisuseningasanlssusuyfn (Thailand boutique awards
season 4) luassil 4 Tuuuada “Colours of Thai” Miuaudnvuzaruiulvelungy
TsawsuyAnludssmealng Viludrunisuinig msiningiulneq uusegndld waznis
Foulosaduanundulneiazyioudsinusssuviesdiu IWaoaadesiuidnsvieaiioalnely
ﬂﬂ@ﬁumméﬁu dmsuinaeilunisiinnsandadenuaduuuady 3 unundn laun 1) n1s
U3n13 (Hospitality) 2) Aanufnadeasse (Creativity) waz 3) Aawandon (Environment) lng
Idiivanoenlsausumsiiddonsulunsiwulfiduian e 3 unundn Ao nnsuinis
ANUANATI9ETIA Lag MImssegiusTuuauazdsndenld Inowandliiiudsgaeilu
nsilugreonlsausy muuwAnidlnefunisosiisanaznsieuse fugawuiiesdu e
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aa = 6
W 5ITUYA 2
Q
2

(fapy TusITY) (Environment)

sausuydn

Aauy
(Value reation)

Creativity

WNUAIWT 26 wuRaN1sUsTENAlgRUNgulsusUYRn

LtquﬂﬂnﬁiﬁmmﬁuﬁﬁmwuLflu Destination of Gastronomy
awsneduninniienns warausasuanulanAuremIne NN svienfieaves
aassfinannuans Ynauerueslsnsumndumansuaviat aransatiauees
Bosmnuduitaneg Wuendnuaiuaggaiiu faneseiRmans dau Tausssuuasiin
ansueg Mvilvnnas1eg unseandidu wazlnesauunnsslulssvauendou wass
mumislunisiuiitanundsdatsenaun uazarniundnisdulawagnisnseaieseld
vesgramnssuvionfienluszezen mslianuddyiunsiauiiiunuawazyamems
\ilonnsvieaiieafifinanim (Quality Destination) Inefinisairsassaliiormsidunisly
wiesdloddlunsadremnudduldiuningiunsuiianaste (Culinary Supply Chain &
Supply Engagement) Tnaausuuzuuivnslunsimaideluldldannssuduiisiusu fa
as3 Wasoseangduaudlufiufiduuuuluniaie Iinauenudu Destination of
Gastronomy léegndlameu Tnesdufanssudesieluid

Tasansn1sadnegiinIdeddineg

uisedinliifunuddalunisadraenvuiting Tneliiinnsanadieasse
Inenguenvues Wdafaduinusssuuazaiuiasolusinuiiiong1abied winasti
AnuddRfunsAnAuaiassAlagnguevules vugIunszUUMsTneliiAa anudn
a¥vassaiidsnn ddunisadiegindfeiflne e lueeona Tnesmualddidimvane
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szazem lunmsadefihionsuiidilesnidine sawnuaaa Tnglifinsiaunineg
msiiudoya sinuznisesnuuvatisassinunuatinvesnuluaedauidesngy vinwe
msdeansliidnlaiFessnausiiiiausainsnid uazanuaruisalunisadiedusiug
yury iaswluauuAnAsYesfiu Taussau Ammatnuatgveatenilve Weidle
snwmanil arsinisvenenaluniadenaudnlussduginie ielhiAnniswaniudsu
aunilouluanueing Wy Usswalunguenideudiuiizossn sanfe shlunuuiisnady
10 nswanidsuiiegliifnanudnlusnuasiunisuanseatausssuluseduainald
sely Tnosdudunusdeniglduuannisiuideu “3dlve ... aglulnaldudlug Budisin
Uszanurntiludle w13wu” @1u15adndunisfiensine) duasen JULUUNTaInEs
Tuindeuriuginideddine (newimun unsndu) tuveoralagnisdnidenivudii
Aggiasiinnug vinve suRadinusssulve siudyas Fudu Seeies sanuuy s
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wazAatlunvuasineg gelildfasiuugadnddoifistuuasfinisdoudsunuuanidy
AVUNANVDIYUTIVTIFEY W animation 305n35U fabric designer product design tne
finnsananlassaiisfiuloviemasaiuayunuuuImg creative industries $1uau 4 @1en
nédnuarlvinsounquituiiiiu amamile aneld nmangIuson aengtusenidsanile

® LIANMIBEINNITNIINTEIUNAUTIIALAENANNAI LB WU 4 §1V1988
2 au SwiSeuiiungugainideannanisddunuinunuduinasunis
vieadigaidlne $1uru 12 au ahafimduuaznszaneluluynansn Wungy
q oz 8 luudagnduivnAmansuauna LTI 4 LIus TINTaNA 4 N
Ju 32 au 1Jusiy

® @na55 Gastro Diplomats 4 A1A 6-10 AUIINYIIIY AUNGUAIA AT1UNT
sonwuuluaIBaumIe) Wy aues {1 wissnd yasesiivibisnuemsidu
Aauy

a v a [

® HUAU FoulTe DBNLUU IINQAUDINU ALSEININ LagN1SiNYAT Nd
sy Uadnd Tuiui

Tassmsmsineasiuaugulmsiazvinegnslslhindudufuasudnmsvisadien

JIAUAULALATI Smart Farmer Model lngdauwwifnnisinunsiuaugulizyiedialslv
Anduduiuazuinsviesfisrivannvaisuazmsviesfisndsdatzennsmsdaaiuliin
Funuuinuasnsiiuunamdnluguvuiiaiunsavgnitsinnaliiienisuslaauaznisfian
puiedld Tnsmssudunulasnisimuaiunueuduasuasariaendeluszuuawnsd
WU ISR IYNTUIUAYAT WAZATINTANNMANBNISLENTIN Uaztaresengnns
vieaisauarduimanunsuUssuiiinangunsnensundnvesusemalssioly

Tassnsadredunuugaainlan
sweenuuulduduaiuwazuinig anllun1sidelmindunszuiunisduluu (prototype)
niouAnwIATIzililanan1enIsnala (commercialized process & marketing) Naawsla
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¥l Fnanfoudmiunismaassirgnatalusunvuiduniaseadietlns (Travel Route)
sULuUAISYieniigIag1a¥uiinuou (New/responsible forms of tourism) Wan & a1
Aerdesiunisvionfieauaznisdeniiuvuieidsqaian (Tourism Products/
Innovations/Interpretations) NaassuausluL WTM ITB Judu

Tassmsa¥redensidouriannsiBeus

susndeyauazaennszurunsiussfouisideinudelusuuuunsifudeyauuy Fitm
Documentary $1313ins1sinuesasiion1sienuvadvassaifioinlui@unuinidunis
Seuslunangasnisfine Yamisliifanisaennszuiuisideunduisnisseunisaou v
WUy authentic sonundugluuulunisiouidmsulsenalng Jnsizvnainausliiiu
WiIAA Community based Design A18'l6 theme Thailand Destination of Gastronomy
sTINKaanNsanwausidu Gastronomic trail, art of food, Food technology Food
and Fashion Wauaidu Case study and gastronomic toolkit 53UsMNSAIRNWIA1Y) 21

Sew3 wanwdeu Tunfuunys

Iﬂidmia%ﬁwﬂﬂ’amj’; Gastronomic Tourism Toolbox

a%wqmmmi Gastronomic Tourism Toolbox AukWIAA Content Concept Design Tuns
duasuliAnnalnmsiauwn 81m13n15ye (Gastrodiplomacy) Wiinnisvenenalunimeiige
Immjmﬁﬁwmﬁ’majmﬁﬁqﬁ

1. ¥eusaufuduinissedugeesiuiiifielfiAanistuindoulasenis Destination of

Gastronomy

2. Uszanuyhnudinduguimsssiugaannmiisnuaiaensuiiu foRauietesiiumns
vieaieuare1ns

3. adensfidusntunguaadiuiiisifos wu inuesns dudn uae fusznaumatsun

éan nans Iugisinunisviesieanase1ms

TAsen158519AULUU Destination of Gastronomy
Usgnefldt Audtildlunsfineni wu Fedmlimduiuinn Asudidunsdunsionis
vialgomns 1y anuenueUatemaiioAausfusiun e 1m1sd1uun Northemn
Region Destination of Gastronomy wazifusuinisfiaznesealuluouranifu ASEAN
Destination of Gastronomy sald 19y n1svenenauddedueuusldiuiFocdn
fudunusoidodddeelud

1. siogen Wann iinyad AaUs anssan waggsnaniAeadesiusndnual
91n38uugnsidu Destination of Gastronomy Litelsianuisaneuaussnufesnsves
tnvieafemdnauusugnsmansly Tnesiduianssuded
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1.1 9m Cooking simulation @aniuue 1n1sUsEnaURalsLas
509577 (art of food)

1.2 MuwiAnniseanuuudiing viveusiudu gude guszneauns
chefs food stylist Aallusiafnidenduuuunisinaus Art of Lanna Food nieui3essn

(Story in a plate and My Lanna kitchen)
1.3 §n dinner forum iilouaniasuiieuiiuafn Gastrodiplomacy
“a thai story in a plate and Chefs as culinary ambassadors” W30 showcase NaI1UN
Msadeassd dmsungutmang 910 21T fUszneums sednseneg MAedestunis
VieudlguaznIseaIavsenuduemng
2. i@usnuzuuiInssuUsE Tvasd winiiewiaueiinnsanusenialii

Ju (title) “Destination of Gastronomy”
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WU 1

WNun 2
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NUN 3

nsiuINTieueIegly
5EAUUIUIYR (International

tourist destination)

nsuINSieuieIeglussy
YuyukaziTauleiunum 1

nsuINsieiedegly
seauUTEINA (Domestic

tourist destination)
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2. WUUNIAULUIAALTDY Fane Aauulne WednnseussrUsenaveslstieiiais
WIHINIITEUN

Uszindl N15azIauanyeg nHUszInA
dsen Qv : ;ﬁmmﬁ
Useiddnans S551YIE 5
ANTD (dvau Yauusssu)fll (Environment)

i1 iulg

Aalz

(Value Creation)

3. WUUMIAREENNANESINNTEANANAALIY (stakeholder matrix)

u TOOL TEMPLATE 02 %
STAKEHOLDER MAP

s:ygnineadod

G

miss:udAheiaINinunsalnisoanuuy
usmsdu d@wsn l?;UI(ﬁ"IE.Iﬂ FInmsInmun
« Insfogldusmsyaincu

« tnsAodhbdsumeafiosfius:uuusnsi

« InsAognidounesdasnaniunuusmsl

navluudaitignidiunaidonanval
JIUUENIS WU anfA AsauASILA:lNaUYd

anm KEaglHuSNISHan

unavaiusnudEaitansagioindwesnid ud
Juacaiuusms wu KUl uHioaIANSAD
vateuusms HiadHusSMmsua=giausnms
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4. WUUBLINIINITIEAUAMUAALTAUDEN9TIAIUTIN (Al 8D Model) Usenausiganniy
way Flow U99n135ANANLAALIAY

o aslsivilafegudd waveenaztusiesen
= Y ¢ P & A
o azlsiaendnual mnugilavesauluiug

® Mnuuin IWanulpeaseungy

5. WUIAALAZLUINIIATTIT Social Lab

L4 ﬂ’i%U')ﬂﬂWiWﬁﬂﬂ’]iW\ﬁ a4 EULL‘UU

duaAn,
LK
PRESENCING DIOLOGUE
Ve wSU. Sufu o wo/dsuvuianlatunldlas
< -}andgsn
2 jRe-direct
NINRUA :Lﬂé’auﬁﬂmq UNa3U
warUAuAnly
Sugpend
DOWNLOAD DEBATE
fnenaanIaufien . ondieelviiuiivue
_, gegnun
RI217]

Food Social Lab : 28 Oct 2014

® Lunfn “auennd1dna” nsialauilsruAniiugdu

FoodSodgallab : 28 Oct 214
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® n3¥UIUNNTASINETIA (Creative Process) Ingguuu Double Diamond
Model

Emerging | Converging

nncnau AN PNIIN

Food Social Lab : 27 Oct 2014

® AszuIUNSARRYNeiisEUL  (System Thinking) n1sueslamednadu
JeuU datuiennmivesdym Tlaudeinis

1
1
1
1
1 «
1 Event ANt
1
1
1
1
1
1
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6. LUUAUNANTTAL group dynamics S¥MINNSIEALAINARALIAY

H TOOL TEMPLATE 04 % Derlshmtinmuls:ranatasall
OBSERVATION CAPTURE

alstgandeniudInlaginaum

ussenefyAnarsoamumstdnloUdinomsoiin

AruwuRalgmadsiuna-ilafeths adsdw

nouldri TGk Kealdauaslsudu uasdnaguls
[soulUtaFwonndondunmundl

7. WUUADUDINEIINTEANANNAATIY d1599ANARTUgULUUNTIEANAI AR
UseANSNMENISLRNYAAT ARUA

fMkuowuINUINISFuMund (Interview Guide] Wumsiedoudunivniunnanfieddosiu
msl{gusms lnes=ydindesmssnnmsdumund Mfnssy usiPhk wa=UtumAvdastives
gtausnmsihidudsdadu wardunusnatumsdunisnioduils=angnw

gucneunisgunmundudieantdu 3 @i aid

Beginning : 216U
Wumsuu=thfoesgelddumund sounansudnnegaiuaAimufadlumsdunund

Middle - doanaw
gdumunidassnAumMneuteMsmumMmubalitnhiuusssandunosUasraugiraumund
Tudr=unnukdl ANUNED KSoANUADINISHNI

End : douma

gdumunitalaisigaiveadIaNuINIudn sounsgamuuth NNGFdumunitunisUsulss
MsIHUSNIS wa=nufdIngiausmsaaimslasunnnuusnsaon
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8. NTTUIUMINIIMILUIAAKAN (Conceptualisation) Tun1sadreasse

Idea Development - AuruuIAN

Co=Creation : @5dssAsUNU

Conceptualisation : @sJuusfanan

01 Generating ldeas - ssouwusAONKaINKATY

narnnssulrumuazlonidudn fssihdmsasudssAuuanlnug AdwsounTedoum
ns:uldcoudusnla loensdesmtisfisnoudosmsyolanil woanssuzalanal usJai
goJwlinnu rsaududnnudaimsua=anuildulUldaasadns

02 Clustering & Developing Ideas : 3ongunouAa

nasnnlduusAorankans MsionguiusAnnns=ionsneratulidurudony
asdhsmiARuwuAnranladorudu onneliinomsasudssAuuafalkin nluae
A10AOUANBU HEBIRAUUIANTHLY AINNISSIVKAIDY LUIAOENGISAU usn3ani
msionguanuAnsadunswuunuudAnlosdaluda WoaddssAUUSMSAGNE
Bnaog

03 Selecting the Idea - BonuudAnnid

wudAnRKankKalguwudAatu avwWunudfonounmuldass wsawWuuusAonly
awisoundoumlaasiioln didunisAa@enuudAoninga 3IASWAISTUIIN
AuduTJla uazAnuansalumsundrumiansrouasseuiu [Holistic) lootiato

USUNYaJIIUUSNISUU

9. wuumaLiiaNTAUN YRl TEN RN NENN TWaIngUR0E14

M ToO0L TEMPLATE 10 /
PO.LN.T

dnnsirdoya

P, 0) N T,

PROBLEMS OPPORTUNITIES INSIGHTS NEEDS THEMES
Jrumnainowu Tematumsundrum Aowinfadaanniasu ANUABIMSEaI0lFUSN1S wWORORFOSU




10. WA589LBNTILANFNDI (Brainstorm)

NNNISsS-Oudual

v UJdESuuwAaINKdaInuu

X eadhAnduKsSadNstinAUANRGDU

v ns=QulftnonisiduauudAairainkans uniEue

uazudantriu
v dosenuudnkiuTUddnuuAant
v aaldsumwiniduawsaudonau
v wudsuiouuing

u TOOL TEMPLATE 14
RANDOM WORD

tandumauassea

Fuidenuasmaualiu Post-it U nA28hI NMS3sTIs WEN NaU Hd
16in ToAAZw ualainy msadu Saludd

X agnuegINuiduanIUAn

donuusAnlnunElanulnsimszassnasweuld Post-it

—
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11. 1A5098N1559813841589317 (Story Hooks) Usznaun1suilausisadsnivedeInns

TOOL TEMPLATE 07
STORY HOOKS

x - T
SouBoalusalsn

/’ AnulUwulAsw ssyfueng amui endw uasbuy

ildnefuBaseslsing

(rdumunitatadasadsiiumy
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