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ABSTRACT

Food industry is an important industry in accordance with Thailand policy of
“Thai Kitchen to the World” to push Thai foods to establish the biggest food
production base for creating income and occupation for people in the country.
Commercial-based researches are, therefore a significant key to enhance business
competency of SMEs for their efficient growth towards overall economic extension.
This project aimed to develop food products for creating value added and
competitiveness of Buriram Product Highlight in 3 products as; 1) Yanagi mushroom
product of Sap Suwan Farm, 2) Tum & Tam Krayasart (@ Thai dessert made of rice,
bean, sesame and sugar cooked into sticky paste) and 3) DJ Crispy Banana. It is found
that value added creation is a method for product development and production
improvement to meet consumers’ requirement and to provide them with safety for
being prototype products. Product brand and packaging is also developed for proper
appearance that can use these prototype products for market testing. This causes
knowledge exchanging and business matching from food fairs, enhancing of
promotion and confidence on doing business for entrepreneurs as well as
accreditation of Buriram Product Highlight. The creation of value added and
competitiveness of processed Yanagi mushroom, Krayasart and banana products by
designing the brand of Buriram Product Highlight with Phanom Rung Stone Sanctuary,
the symbol of Buriram province, to communicate the identity of Buriram province
that makes a new dimension of Buriram Product Highlight with worthiness for

consumers both of domestic and international markets.
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