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Abstract

‘Innovative Development of Arts in Tourism Management : The Explorations
of Culture, Traditions and Festivals in PhuHinRongKla Phitsanulok, PhuThapBerk and
Khaokho, Phetchabun, Thailand’ is a research that aiming to develop the innovation
of arts that support and relate to tourism management as well as cultural tourism
and festive Thaitourism.

The main purposes of this research are first, to gain knowledge and comply
information the centered to the pattern of cultures and traditions at the areas of
Khao Kho and PhuTubberk mountainand, second, to realize about the capability of
the community in the mentioned areas ; how community and its members create the
travel route as well as evaluate the development of innovative arts that specifically
applied to tourism management.

About research methodology and techniques, various research techniques
have been applied and integrated for instances; community-based and participant
observation technique, qualitative research, participatory research, in-depth interview
and community and social network concept.

By using the mixed methods, this research analyses the system of local
information data base, the development of public sphere and how it relates to the
development of knowledge of community’s members, social networks and the
dynamic of community’s cultural tourism. The findings or the results of the
mentioned analyzing will used andapplied to promote the tourism in
‘PhuHinRongKla’ (based in Phitsanulok province) and ‘PhuThapBerk and Khaokho’
(based in Phetchabun province) which cover 2 provinces 3 districts, 11 sub-districts,
and 131 villages respectively.

According to this research, the findings show that the body of knowledge

about local tourism is shaped up from first, the developmental plan to initiate the



new route or new tourist attraction(s) and second, the analyzing of public facilities
that will support and enhance the value of tourist attraction(s).

The Innovative Development of Arts in Tourism Management in this contexts
can be defined as

1) The development of innovative arts for knowledge management
(conducting electronic database and electronic documents for tourism)

2) The development of innovative arts for developing local products and
souvenirs (by selecting, designing and producinglocal products, initiating local market
fairs, and making publication)

3) The development of innovative arts for public relations (publishing travel
guide books and manuals, leaflets or brochures, contents for radios, televisions and
publications)

4) The development of innovative arts for creating an awareness art’s value
and sense of aesthetic (producing movies, composing songs, publishing photo book,
making documentary film and advertisement and creating architecture/art works)

The research findings, rooted from the interview techniques using 80
participants from various sectors/stakeholders such as tourists, local people, the
experts in art and tourism fields, also show that the innovative arts in knowledge
management is rated as ‘very good’, the innovative arts in developing local products
and souvenir is rated as ‘good’, the innovative arts in public relations is rated as ‘very
good’ and the innovative arts increating an awareness art’s value and sense of
aesthetic is rated as ‘very good’.

In addition, based on the surveys of 2000 examples (conducting through
project evaluation and other related minor projects), the results are presented as
follow:

1. The satisfaction of tourists: very satisfied (X = 4.10 S.D. = 0.83)

2. The evaluation of increasing income: good (X = 4.11S.D. = 0.84)



3. The increasing number of the visiting tourists: very high (X = 4.09S.D. = 0.79)
To conclude, this research has proved that all forms of innovative arts can
truly attract the significant number of tourists and also enhance the opportunity to
present the beauty and identity of the selected areas, also this concept will help to
promote tremendous dimensions of tourism for examples; the value of Thai
traditions, culture and history, landscape and scenery, way of life, festivals and other

useful information that the tourists should concern.
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