Tassmsifenszurumsiiinauuazyarnaniusiuidemalagnisilduiom
yesyuvutuuIges Mualinaey sunoiiises Sminanauns  Tinguszasdlile 1) iile
Anwndow “aAn” uaz “yar1” lufifvesyuvu 2) Wlefnwiimuinismaasuulasia
ManuATYRINTLtiuuItes faudefniufeilagty 3) eAnwidwuinisiaunsuan
M5uUs3U waznInaInveszidema @) ieAnwiesdanuilunisianinandnuzideme
yesyuruiuLeE Wag 5) WileaiunszuiunsiingaAuaryadnanf sz dome
lngnsildiusinvesyurutiuuntes muasigey s1neiites Jamdnanauns lagn153de
WU uRnIs

nan1sAnwInuIn gusulddey “yar” Aesielaainnisugnuzidoma 1y
isesiiovesinumsnsthuuneslunisaing “au1” Aemnuguusinsounis Mseginufves
ATEUATI WarMssnwAsInden Wannmsmsiasuuladiinisinunsvosurutuunies
wiady 3 szerde szorneuillssnuvansdl 3 (wheee) svesillsanuvansnouusussuunan
WAL ITEENEIINLTNUNANUTUTZUUNER WAUINITNITHER N1TUUTTU Bagn15naInYes
UWBNAYDIUIUUINEY NUIINTHENULTBINATIUUNBEHNRIUINTAUNSHERLZTBINA
wndauiUan guadnw audsnsfuiemandn Turaednsussliffuumaiesnn
inwmsnsthuusesitulgnuzidemaiiedsnelflsanumaradundn uazlifimuinisizes
nsman Msdnmssandnuzifemaveanumsnstuusesndsmaiiuieadu 2 diwude
unToumnanaaniiiannIng (Uszunndosas 98 veswandniamun) diulugaesimieliung
T5991umans uarusdumeiAunasidinsutefifiud uardud 2 wnilemenaand
aunwlif (Uszanufosay 2 vesnandniianun) drundanuasnsiiluidest edd 8n
duagiadullefivanluas nsadunsruiunafiuyaduazauauzndomeilfinuasng

AndnuziomeatuuesdunidinuiAnsiulunisnisswnguiuduiamiayueu laegld

54

971 “FamnaguvununInsguanuzsilainalasnasiiviaznisulssudiuunses” lnedl

e b

TnguszasAiiierinndnuzilamalasaarsiwieldiluingivluniswlsguiioiiuyac
Ingluiossuagndnduayuzidomaiiuunses



Abstract

The process of added value and worth of tomato products by community
participation of Bann NaNgoi, Tao Ngoi, Sakon Nakhon aimed to 1) to define "value"
and "worth" in community point of view, 2)to study the community agricultural
evolution of Bann NaNgoi, 3) the study the development of production, processing
and marketing of tomatoes, 4) to study product management of tomatoes of Bann
NaNgoi, and 5) to develop the added value and worth of tomatoes by community

participation of Bann NaNgoi, buy using action research.

The study found that The community defined "value" as the income from
tomatoes which created "worth" as a happy family, the well-being of families and
environmental care. There were 3 phases of community agricultural evolution of
Bann NaNgoi, before the Royal factory 3 (Tao Ngoi) has existed, during the Royal
factory and after the Royal factory had been rebuilt. Development of production,
processing and marketing of tomato found that only tomato production has been
developed. There was none development of tomato processing and marketing due
to most of the tomato products have been sold to the Royal factory. The tomato
yield management has been divided into two parts good quality (about 98 percent)
was mainly sold to the Royal factory and some to the middlemen and low quality
tomato (about 2 percent) used to feed cows and chickens and left as green manure
in the field. The develop the added value and worth of tomatoes by community
participation of Bann NaNgoi found that tomato farmers had shared their willing to
start community enterprise as " Bann NaNgoi tomato farmers community enterprise"
aimed to produce chemical free as raw material for added value tomato product,

initially, they starts with producing Bann NaNgoi tomato soap.



