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The development of public relation media for community-based tourism by
using information technology to strengthen media personnel of Chumphon
community-based tourism network, Chumphon province.
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Abstract

Research Title The development guideline of public relation media for community-based
tourism by using information technology to strengthen media personnel of
Chumphon community-based tourism network, Chumphon province.

Name Mrs Uthaiwan Sriwichai and others

Institute Maejo University at Chumphon, Maejo University

The research, the development of public relation media for community-based tourism by
using information technology to strengthen media personnel of Chumphon community-based
tourism network, Chumphon province, aimed 1) to study current public relation model of
Chumphon community-based tourism network with various targeted groups, 2) to study the
development guideline of public relation media for community-based tourism by using information
technology that suites with the Chumphon community-based tourism network, and 3) to strengthen
personnel in applying information technology for promoting Chumphon community-based
tourism.

Workshops and surveys were used to evaluate public relation capability and needs of 7
pilot communities of Chumphon community-based tourism network. The research found that
personnel of the communities’ information technology skill and their readiness in using
information technology were moderate. All communities wanted to have website that support both
computer and mobile phone. In addition, the study of tourist behavior found that most tourists
known about CBT at Chumphon province via internet and they needed a website that contained
data from all communities and supported on mobile phones and computers. Moreover, tourists and
communities needed their website to contain information on attraction, tour program, service rate,
accommodation, accessibility, contact information, attraction photo and member information.

Thus, the researcher has developed CBT at Chumphon website (http://www.cbt.chumphon.

mju.ac.th) based on SDLC and Search Engine Optimization (SEO) including training for
administrators of the community on writing press releases and using information technology to
promote their tourism. There were 14 communities promoted themself on the website. If you search
for "Community tourism Chumphon" through Google search, you will find it ranks on the first

page. After the training, the research found that the administrators satisfied with the system at a


http://www.cbt.chumphon/

high level and the level of information technology skill was moderate with the average increased

score of 3.16.



	0-0 ปก
	0-2-บทสรุปผู้บริหาร
	0-3 บทคัดย่อ
	0-4. กิติกรรมประกาศ
	0-5 สารบัญ
	1_บทที่1
	2_บทที่2 ตรวจเอกสาร-update
	3_บทที่3 วิธีการ
	4_บทที่ 4 ผลการดำเนินการวิจัย
	5_บทที่ 5 สรุปและข้อเสนอแนะ
	6_อ้างอิง
	7_หน้าบอกตอนภาคผนวก และ ภาคผนวก ก
	8_แบบสำรวจความพร้อมชุมชนด้าน ICT
	9_หน้าบอกตอนภาคผนวก ข
	10_สมุดเยี่ยม (แบบสอบถามนักท่องเที่ยว)
	11_หน้าบอกตอนภาคผนวก ค
	12_คู่มือการใช้งานระบบ
	13_หน้าบอกตอนภาคผนวก ง
	14_แบบฟอร์มการเขียน RE

