UNANED

Fosenumside  eenllgfavvasieassd | duiusnmseninnenldivinusssuuasnis

DONUUUNANS U
Foride HYI8AERI19158 AT.59U7 JUNTIEN
%ap’ﬁ Je3u HYI8ANENT12158 AU WaruUaiSnad
Yivhmside 2560

(%
av aaov

N3G UNIE) ‘Ui%ﬁ\‘iﬂ 1) Lwaﬂumﬁmwuﬁmwmamaﬂlaﬂuumwuﬁﬁumummwma

a

AmNuLdeRENTIL Qmﬂ@@w UsindliiAsrdestunisldnenls 2) earsguuuunsidenlonds
afassdgnsianndn fasiuisusssuannenlsl §idulfinauenseunszuiunisideslss
MawuEandun 3) fupserguuuuresmeniignisldlunusenuuuainanguazadnsdueiis
afsassfuarUszifiunanisesnuuunandneifildainnisoenuuy iunmsidenuunaunanuis
FuannsiToidamssaunie g uardisidodeiinm nszuiunisesniuuanaisanaonl
LAZIWAILNER S ouat

ngufeg1aildluniside flideya thun (1) filorvdunenlsd $1uau 3 vy
(2) fuslaanguiiegne §1uau 100 AU duuuulazasaa Ll o Husmhedufndnsusives
senuazvaannussty Tuluiiumandng ngunmmiuas duidendedauuutindy (3) ANER
aue S 6 ndu guindnfiasiany ndudme naudunszdngs ngudnauldll nqudnanu
Hunssidn nauLASRUARSIA wag (4) NANELTEIIRYFLUNNSERNULUY ST 3 Yinu

HANTIRENUI 1) aonldfiiduiusnmasud & Frummide Renss Qiideyayn uae
Useindl Laun nanued nanin nenuiulizlse nenniuied uaznant’ mumaﬂlmqwm
Fuiusnmiuanude AEnssy n3idayayn wazUseinal iesdiutes viiosulagumnia Toun
nane Aend1d mend 11 mendIYu nenguaIu neniiy mennalgldl manugauIe nenuiug)
904 4azABNT19779 2) M3aiiaguuunsidenlondeainassagniswauindnsueiny
Tausssuaineentsl wudn a1usedl dyye AunNneg mmLsuamag‘[,ul,mwuma‘[,a/nu
Tauusssueenld & nannisnisdinesddsenaunisesniuu Wandauwdas Usudssynaldluns
2ONKUUAINATY Wargunssnaenldl adsiinisdaveu aaveusunsaazainaty Tivanzauiy
Uselevildaos TanuaznssuiBn1sudn wavanualsay 3) nsdunsgvisuuuuvenantiignis
TglugueanwuUaINaIELATNANAUILTIATIETIA WU 8IR18T1UIU 6 e Laun aInane
Aand1U1 Aoy AeNIIv1IR Aenly Aenwid1veu wazaannauld dadnumuivay
Ul unaas el ffinfians wazn3edugasd dauaInatendndudiiieatnaty uay
amaneiaiesdnaudifinnumnzaundign fifies 3 aanate Téun aananeuiudnaen ane
Aond 1 uasalenenidy



Abstract
Research Title Flowers to Creative Art: Relationship between Flowers to Culture and
Product Design
Researcher Asst.Prof.Dr. Rosjana  Chandhrasa
Co-Researcher Asst.Prof Panu Pattanapanithipong

Year 2018

The objectives of this study were 1) to investigate the relationship of flowers in
cultural dimensions regarding belief, rituals, wisdom and customs related to flowers, 2) to
construct creative linkage in order to apply in developing cultural-capital products by using
flowers as a material, and 3) to synthesize all cultural dimensions of flower into designing
patterns and creative products as well as to evaluate the developed products. The study
employed mixed method involving the use of descriptive research as well as quantitative
research in the procedures of designing patterns and developing products using flowers.

The participants comprised of (1) three flower specialists, (2) one hundred consumers
selected by using purposive sampling (i.e., consumers who bought products at the souvenir
and home decoration shops in Jatujak, Bangkok), (3) six groups of producers including printed-
fabric producer group, fabric weaver group, leather-bag craftsman group, bamboo-basketry
craftsman group, woven-bag craftsman group as well as porcelain craftsman group, and (4)
three design experts.

The results elucidated that 1) the flowers which related to the all cultural dimensions
(i.e., belief, rituals, wisdom and customs) were Jasmine, Crown Flower, Globe Amaranth,
Marigold and Lotus. Meanwhile, the flowers which partly related to the four cultural
dimensions or related at least one dimension were Gardenia, White Champaka, Champaka,
Javanica Blume, Rose, Ixora, Orchid, Chrysanthemum, Orange jasmine, Lignum Vitae and
Butterfly Bush. 2) Constructing creative linkage to developing cultural-capital products from
flowers showed that the sign, meaning and belief retrieved from inspiration/cultural capital
of flower and its colors as well as design-element principles could be adjusted and applied
into designing patterns. The shape of designed products came from shearing and distorting
the shape and pattern of flowers in order to be suitable for usage, materials, production
processes as well as beauty. 3) Synthesizing all cultural dimensions of flower into designing
patterns and creative products illustrated that there were six patterns including Champaka
pattern, Javanica-Blume pattern, Butterfly-Bush pattern, Ixora pattern, Lignum-Vitae pattern
and Orchid pattern that were suitable for applying on printed-fabric as well as porcelain
products. Moreover, there were three patterns comprising Lignum-Vitae pattern, White-
Champaka pattern and Ixora pattern that were the most suitable pattern for woven fabric
and bamboo-basketry products.



