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Abstract

Tourism Supply Chain and Tourism Logistic Management are very important
strategies to develop logistic in Phatthalung tourism. The concept of tourism services in
logistical context relates to tourism stakeholders in terms of communities and businesses.
These strategies will increase income of local people and economy of Phatthalung tourism.
Furthermore, tourism logistic management also helps tourists to reduce their time and
expenses. As a result, tourists are most satisfied based on the logistic concept for tourists.
The objective of this research is to study logistic management in Phatthalung tourism. The
sample group consists of Thai tourists, foreign tourists, shops, restaurants, accommodations,
tour agency, local people, community leaders, sovernment departments, and Tourism
Authority of Thailand. The research was operated in six phases: (1) surveying and collecting
preliminary data; (2) organizing focus group and training courses for all stakeholders; (3)
Assessing tourism potential and developing tourist routes; (4) Doing tour experiment based
on tourism logistics management with Thai elderly tourists and international elderly tourists;
(5) Organizing focus group to distribute research results and technology to communities
and government departments; and (6) Publishing research results to journal or conference.
The outcome is exceeded than research planning. During research operation, the new
tourism community was formed in order to exchange idea and experiences for enhancing
tourism in Phatthalung. In addition, the tourism problem and useful information were
established by volunteer participants that were very useful for planning logistics
management and developing tour route for elderly tourists as well. The finding showed the
differences between Thai and foreign tourists in terms of physical flow, information flow,
and financial flow. However, we found that both tourist groups were interested in mobile
applications "MaTa — Muanglung" similarly that is developed by research team. In the future,
it is necessary to have community- based operational model to sustain the logistics

management of tourism Phatthalung.

Keyword: Tourism supply chain; Phatthalung; Logistic; Tourism Logistic Management; Tour

route
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