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Abstract

The research programme title “Development of Health Tourism of Nakhon Si
Thammarat as a Center of Health Tourism in the Upper Southern of Thailand” aimed to
(1) study the outstanding health tourism supply in Nakhon Si Thammarat such as tourism
destination and tourism personnel supporting as a center of health tourism in the upper
south, (2) study a health tourism management and promotion model of Nakhon Si
Thammarat to be a center of health tourism in the upper south and (3) propose the
development processes of health tourism approach of Nakhon Si Thammarat to be a center
of health tourism in the upper south. This research comprised 4 sub-project namely:
(1) Development of Health Tourism Management Model of Nakhon Si Thammarat,
(2) Development of Health Tourism Destination of Nakhon Si Thammarat, (3) Development
of Health Tourism Personnel Potentiality of Nakhon Si Thammarat, and (4) Development of
Health Tourism Promotion Model of Nakhon Si Thammarat. This research was a mixed-
method research including qualitative and quantitative methods. Population used included
(1) Thai and foreigner tourists, (2) manager staff who are in charge of Nakhon Si Thammarat
tourism destination, (3) expert and (4) scholar in this field. The samples were both accidental
sampling and purposive sampling. Data were collected by various tools such as
questionnaire, structured and semi structured interview, responsive web as well as focus
group.

The research indicated that (1) health tourism personnel potentiality in terms of
personality and working competency were ranked at a high level. The gap analysis between
tourists expectation reveal the highest gap were ability to effectively deal with customer
complaints and to book/change/cancel service correctly. The tourism destinations were
most impressed to the tourists e.g. arts and culture destination, native destination, healthy
food destination and religions destination, respectively. These tourism destinations were
distinctive and appropriate to be a health tourism destination according to 6 dimensions of
Destination Fascination Scale (DFS) namely: Mystique, Richness, Attractiveness, Uniqueness,
Fitness and Friendliness. However there are some rooms to improve such as an ability of
tourism personnel to communicate in English, technique to apply local herb into health
promotion services and facilities for disable, family with small children. (2) The health
tourism management model of Nakhon Si Thammarat was consortium network and should
integrate SAPA model (Sources of Governing Bodies, Actions from Local to Regional Level,
Production and Development and Assessment) along with tourism demand and supply
management. The health tourism promotion model could enhance the network potential
and promote tourism destination via various channels especially through the online channel
such as web portal and social commerce which are easily access through smart phone.
Importantly, the 7-step of POPULAR model (Planning, Objective, Publishing, Understanding,

Lineament, Appreciation and Retention) were tested and highly accepted as a prototype to



implement the health tourism promotion model in Nakhon Si Thammarat. And (3) the
development processes of health tourism approach of Nakhon Si Thammarat to be a center
of health tourism in the upper south had 4 ways as follows: (1) promoted the value-created
of 24 health tourism destinations in all six types using 6 dimensions of Destination
Fascination Scale (DFS) and physical development, concurrently. (2) Developed the health
tourism personnel potentiality of Nakhon Si Thammarat to have good performance using the
training curriculum which designed to suit with the contextual needs of Nakhon Si
Thammarat and other provinces. (3) Managed the health tourism of Nakhon Si Thammarat
via consortium network in a circular-shaped, using SAPA Model with 4 components of
operational cycle (Sources of Governing Bodies, Actions from Local to Regional Level,
Production and Development and Assessment). It needed to collaborate with other
networks including private sector (The Chamber of Commerce), entrepreneurs as a main
driver, then they should encourage consortium network health tourism management applied
TMBC model (Trust Mobilization, Benefit and Communication) to manage the tourism
demand and supply. And (4) promoted the health tourism of Nakhon Si Thammarat using
social commerce with the center of in formation of the web portal based on the new
concept namely: “7Cs”, “6As” and the operational cycle of POPULAR model be the

prototype for other provinces as well as the center of health tourism in the upper south.

Keywords: Health Tourism, Health Tourism Consortium Networks Management,
Health Tourism Destination Development,

Health Tourism Personnel Development, Health Tourism Promotion Development
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wazAauvaeila Tnsfinsesdiolunisiiudeya Ae 1) wuuasuau Tunsdifiaeunwanudnudiu
Mntinvieaiiersiisssmalddndunistaglduuvasuauatuutaidunndingy 2 wuy
duanwaliuuidasiaing 3) Luudisa uaz 4) MIaunLNgy

5) YDULYAAIUTEHZLIAN

1833 1 U Asusiiouiliguisy w.e. 2560 fupeungunal w.A. 2561

ﬂ’]'i%Lﬂ'i'l%ﬁ%’é]ﬁ;ljﬂ m%m’mﬁ@u%’@yja agNIsUaNE

mMsiesiteyaieiuna [HlusunsuUszgndduiagunsneufiamesiien1siase
Yoyaafifldsnssaiun (Descriptive Statistics) furasmen¥esay (Percentage) Alads (Mean) way
AndgauunsgIu (Standard  Deviation) M53AT11Y04919 (Gap  Analysis) wagaianaaauil
(t-test) azN15IATIEANIUTEANTAMVDINANGATAULAM InegnA1dviusednsna (The
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Effectiveness Index: El) ludrumnuaaiulfuuvasunuviinlasila 19nsiesgimanuives
muAniY S neRiade (Factor Analysis) wazldnisinszsfien (Content Analysis)
dmsutoyaidanmunn

ATvEUANLYNABILAANLLTeRBYe AN Tl nTvaeuteyaITaUTinalny
NNIATIVADUANUANYTUVBILUUABUAIN LAz ToyaTIAMAINATITABULUUAINEN (Triangulation)
dMSUnTIvERUTRATULALAANNNANITIATIEN

miuvanadoyalinarafelneuusszauiduadedu 5 szauiusdivunaslasenis laed

Y

] N Y oA = a =
ANRAYIINUBYNFNOIARAGUNINNIER

Uszlewfiimndnazldsu

1. lfeyaiisrfumsiamnnisveaiiondsguamvesiminuasaisssus leun unas
vieafiendsgunimilanidunazyaainssunisvioniisndequainiidaussougfvesdinin
UATAIFTINTIY

2. ldfeyaierfunsiamnguuuunssamsmsveadisndsguamuuunifiaiesnsuasnis
duafunsvienisndsgunmvesiminuasaisssunalagldiiun

3. Ifumsmswanndneamnaifuunasiesiiondsguamvosiminuasaissmselu
Fruidfidaasunuaivosunameniondsguaindy q sudsguuuunsdaaiunisioniionds
aunmuestinuasAisssusiltinada Social Commerce

4. fwauinvesiiendunieluimiaunsedsssunuiuiu @nmaniiediwagns
vensowuuUNdeUn) uardminuasaisssureiinelduniy feushlugnsdauamdindiaty



uni 2
AMITNUNIULBANEIT LLASATIUNTITU

wuaAn Ml wazienans Muddeiineadas

a1y a’maﬂ,uuwuL‘UumimummiimﬂismmﬂLLmﬂquwgmmmmaammswmmmi
vieufiondigunmvesdminuasadssausvliiugudnanimaviouiisndequamvesnaldnouuu
Tneitansessil

2.1 WuaAalAeafiu Wellness  flagyinlvinstamnnisoailondsquaimvesdania
umﬁ%ﬁiimwﬁLaﬂé’ﬂwail,ﬁumiviauﬁmL%qzjsumwﬁé]’mﬁ Core Happiness az Emotion wioun
vioufigaudiinuay

2.2 wwdn nquiieiunmawdin (Quality of Life, QOL) Maiiumsisafivaiinanseny
sonan IRty fauauiindy (Dusnifniaiduniudiu wellbeing (gun1ay) waganugy

2.3 unAnifafugUasd (Demand) vesmsvisaiiindiidiosmansalliaisin esieumion
sesdungAnssuinvieaieafiudsuudaslulueuianann Future Traveller Tribes 2030: Understanding
Tomorrow’s Traveller

2.4 LLmﬁmLﬁmﬁummLLmﬂsmé’quﬁmimmsviamﬁmmamhwwq Gen Z, Millennials,
Gen X Wy Baby Boomer

2.5 aaunsainsviesiiisndsguainwedlan/Jseimelne

2.6 aaunsalnmsviesfisndsguaiw/mevieaiivrvesnguiminnaldnouuy

2.7 aonunsaimsviesilsndagunin/msviesiisvesdaminuaseissssy

2.8 aonunsniidlesses/ilomannsvionilen

2.9 foyaramainvansveavawiaaiien Sruautinvienlen uazseiafuIuszaning
finguianinnaldnouuulésy

2.10 gnsmansdaaiunsvieauiiendsguaimueding

2.11 gnsmaniniaslusunsvieaiien

2.12 MFNATILI SWOT misvieaiiiondsgunmues 6 Sminnaldnouuuyioudiouiu
FmrinunsrisssNnuiiemaaauLAzAILANGNS

dl o/ L d' o L
2.1 LU2AALAYINY Wellness/ﬁ]‘lJﬂi:LLﬁVlmﬂzy,"Um Wellness
fupsdasesguainlaenaluenadululd 2 wuamne fie Wansunng wag WBedaasugunmn
(Wellness) @3fiansaunuuaniaves Wellness aziduuuifnegiflan nisuidymaunindieuwuifn
Wellness a1nnsuesmsviesfiswdeguamlusuegatay lieaunudiuenainlatounagauiela
W fellaugudneiy NMsviesfiglisdauaSuguain (Wellness Tourism) Slyar1n9anisnanns $
439 WUATUIEEY kazAInI1azlandn 50% Tul 2017 (Borgman, 2017)
c:, @ o o oA = & [ ~ v a ¢
Aaduanves Wellness iumadelniwadsndnunduslueio ldisuunannisunnduuy
« d % i a so i Yaa o & o w & ¢ =
91g3InLile 3000 Yuudd (feuasandnsny) deunlaidmuinsunduaiu wWunisunmnduwnuiu
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NMSLUNENINLUTIU Homeopathy, Hydrotherapy (mstngaet), Chiropractic (n159ANS¥AN)
wag AuufsgaUgnitnisviiisusesuniin (19505) dounTas 1935-1963 nuev103AuTe
Halbert, L. Dunn lasunsawiuunuuazengadbiduiniums Wellness wazidugiinudifysionis
Annszuaues Wellness 13uusnldd1in High-Level Wellness Iévindugaanuifsaduauaimn
90nN01N1ANIINlUN3NeTRY 7.8, S5esiide wdriuiidunidelud 1961 wiuarunueves
guainagdeadulunieuin (wnun1susiaainise) arumunedndunisldisysuinisly
nszvauM s mThivessmefiuing 9 eatune 3ele wasdetnaa lufiemeifidnenmgean
yoatlalanyaaa farunsavildnielidauindensasiminded (Wed1 annzvesnisedila
(gvawd) etestunisiilenasenludrsanvadval nanuilluandsivieg dulsydmieny
Uszdn msildiusinvestaanyanalusmimadiva wasiniifinnsuasuutasmasanailunmn
ATLUUNILUSIaN (Panorama) Tud 1975 John Travis 1ailla The Wellness Resource Center 1iu
uwisusniliilea Mill Valley 3gundvlediile Ussimmanigeindni sioun Dan Rather fsuiusionisau
favosaudniluvaiiu 1¢ihien Travis’s Center lUaanennelusnents 60 Minutes \fnnszuaues
n333nuazfienld Wellness unu High-level Wellness lutiansaunlul 1979 A1i1 Wellness Asly
vhousnuanduiisindadiufiu venand Travis I#fiusinilsde The Wellness Inventory (1975)
ua The Wellness Book (1977) nifsderisasidufidsaddogauisiiagty
Tutailléfifyndngnaiunssu Wellness e Don Ardell I¥fiurivtsdo The Best-Seller
High Level Wellness 1ud 1977 ilenszansuunanues Dunn (113 Travis waz Ardell l¢5usneta
“Defining Moment” Tum‘s‘dizsqm The Global Spa and Wellness Summit 2017 7l The Breakers,
Palm Beach, Florida) siaunnszavas Wellness mmama@lﬁu dle NWI (The National Wellness
Institute Inc.,) finetuludl 1977 Iéaiuayuduasuudugia syvdanunsnvedamnmdiafioni
figuamdianit Tngldvannisaunauazideu (susinszse) Nwi Idiausduwuy 6 dves Wellness
(Six Dimensions of Wellness) laun e1sual dan Jeyayn Indeygyies sUsEnoUeITN wag n1unImn

(U7t 2.1)

WELLNESS Vocational

0

0

g'ﬂ‘ﬁ 2.1 AULUU 6 ARvae Wellness
(Rn: NWI (1977) www.seniorfitness.net/Wellness%20Solution.htm)


http://www.seniorfitness.net/Wellness%20Solution.htm
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Ardel Ifauaguuuy Wellness Snguiuunils As REAL Wellness léilA R=Reason,
E=Exuberance, A=Athleticism, Way L=Liberty w4 07 %ﬂiwaiqLa%ulﬁﬁaﬁ?ﬁmﬁ%%m%mmnﬁqm
dmsulanludlutlagtu uasddlduuAandnues High Level Wellness 41 “msunmdadielual 1y
Aadunieessd wifdiealian 2 Y Ao Ussrnnsmandsliunusiunaglsunaifiesosiia”

Travis vAUBRLIARA AL ABITU Wellness  TeunuwwiAnlml 5803 Ilness-Wellness
Continuum  wansALduTUSUes Wellness  Aufianneanisdnunennisaudutiedaiininy
serilostu uazdilivaousiudn 3 wuAndndiedu fie Health Risk Continuum 284 Dr. Robbins,
Self-actualization ¥89 Dr.Abraham Maslow Wag High Level Wellness ¥89 Dr. Halbert Dunn
(Uil 2.2)

lliness-Wellness Continuum

Pre- High-

Mature . Eba Level
Death {Symptoms _ § Wellness

TREATMENT PARADIGM

© 1972, 1988, 2004, John W Trava, ND

Neutral Point
(No discernable iliness or wellness)

Wellness is a process, never a static state

Ul 2.2 fiemnannaudeliloawes Ilness-Wellness (fisn: @1972, 1988, 2004 by John & Travis)

JULUUT 3 The Iceberg Model of Health {HuuuudaeIiu Il Idavedan138vedunIng
AMNAUYIBLAZUTOUNAINATUIVBNTIAN1I8V0IAVNN Ao diugaaguiiiudanluamiioul
guamazd/lid unalagsinanandruieglihddruduanvnuesguamlaviadu laun szau

< ladada a v a a v = & <) v 3
A duegIaTin/mgingsy seAumdning /usagela wagseauinasiy (ugw) Wussaunnveg
v a a ) 1 t% dl
YDULYA (B10U13NT) Guawngzyﬂm/ﬂmﬂuagJJ/m'ﬂwmmuma (3Un 2.3)

Q
Health

Lifestyle/
Behavioral Level

© 1978, 1988, 2004 by John W. Travis, MD
g‘ﬂﬁ 2.3 The Iceberg Model of Health and Disease
(#31: @ 1978, 1988, 2004 by John & Travis)
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LagdnsULUUMTIveaUA1IEqUA BNt The Wellness Energy System  Liluszuuy
w&s91u Wellness 1Agataariulade Wellness VBINTANYNNAIUDY19AUAR uuwmﬂuwmam
s lunszuaunising q Aetuludin sudsmafeemuduiieviegunne Tuegiuiiing
Fan1sndanuegels ssuunasy Wellness LﬂuswwLLammwawumwmalmuLLazwamum
gnuanudegeanluainsneniy Wuwmandsitldinanlsunsunsuszidiu Wellness Tassiawes
yAAa (A Whole-Person Approach to Wellness) SrUUNSsuTitauese1IdeTes Wellness
(Ul 4) Usgnaudae 12 T 1dud (1) AnuiuRinweusionuias uay audnauesfuiiugiu (Self-
Responsibility & Love) (2) nsguiaun1smiela (Breathing) (3) n133uausdn (Sensing) (4) Nsiu
(Eating) fifwanfidudownaiiuguvesmsimdsrudnluluszuudng 4 vessnene waglanudes
sonImutessUnafiFedldndsanluTiauszdiiu loun (5) mawrdeulm (Moving) (6) mw3an
(Feeling) (7) n13@n (Thinking) (8) N13aviauwazn15¥eu (Playing & Working) (9) n15deans/
nuly (Communicating) (10) miﬁwaum/ﬂuma (Intimacy) (11) mﬁﬂummwwma(ﬁndmg
l\/\eanmg) way (12) Ingyey1ad (Transcending) 9ntusn 40 Yriewn Lmaﬂmssw 21 (2014-2017)
fin1sriass Global Wellness Institute wualify a3 Wellness & Wellbeing gun1NMUUBIATIY
(Holistic Health) NsunvéiBeaysaunns (Integrative Medicine) ﬁLﬁumiL‘fﬁJuﬂuﬁaugid (Whole
Person) faugalufiunie 3ela uardnigau Wnduudundsiiusauasnszagluvaisnsns
fisdo waranitumsAnylulaniliatu devnifaddgaimuuaziinaivinegafnnsslanlngld
Msysannsuazamsmile snndesdungu/dieiinutedu daudatues Faduiiavuneifas
Wludnsianumeiuiuesinis an1du 1asaniseng 9 1wu Wellness Inventory Program fifins
Wasuulas indeul naeana T3 Wellness Coaching %uﬂummaamﬁaﬂuﬂﬁﬁ;ﬂ’u (g‘d‘ﬁ 2.4)

12. Transcending 1. Self-Responsibility & Love

11. Finding Meaning 2. Breathing

10. Intimacy 3. Sensing
9. Communicating 4. Eating
B. Playing & Working 7 5. Moving

7. Thinking 6. Feeling
© 2002, John W. Travis and Healthwarkd Online

;J‘U‘ﬁ 2.4 Wellness Energy System: Represented by Wellness Wheel
(#111: @2002, John & Travis and Health world Online)
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[

AU wuAaLAgafy Wellness 719 4 JUsuuMnladnausdiudaiiuieades

a

duiusiudan n1e 3nla wazdndyyias Nedu Tunwidelddeny nsvisungddaasuguain

¢ Zee

(Wellness Tourism) 11889 N1stAUNIVIBggINin1svinAanssudunilaivenisiniounegaula
PrepsanInLaziasuasaguanlugedesiuwuvesasi Ingliinanuaunananienie 3ala way
Iy

2.2 wurRaeafugaINWEIn (Quality of Life, QOL)

Hagtunmisiiunaieudisnfiensvaustauiisnelavesnuiosnaznannilainia
FAnuszdriuiidne enuszaunsallnl 9 suludsnadengavieieu nsluvigsia Wusy
Msiunaviesiien sindou neeula Tutrsnamisgiinasenuam@inliinnides Weflniwaw
wneliAngunny Faduifndaiduiusiununm@in madunaiouisiffanssunsieiion
fivannuany f8asrlunsdondsiansau/undsionflienssfeninduudsisaiondgunmis
auAlifuBeuiianuieunats auiele dewge wasdquam@iafiatu mafuniuaznis
vieuilen shlinnuddyluiianufianelavesinvienien eiinanuiisneloudafaziianuguly
nsvieafienadaiu swdsdaunm@iediitu faduiilavesmsiamsnisiesiierluifinds

losinslianuvunevesanuianelaludin vanedis nsianuauleesiuludin dauia
wolaludin 1Wumnuianelavssianmilsdsaseuaquianisiinunm@iedis wiosiudeainidn
lag59uv89gun1E (Well-being) Auntgnveslalanyana nsiinauianalaludinidauinay
thlugnaunn@india danuguse

NWI (2007) taueinnaunm@islaesiudsenausie nenin Indyaia Jayan e1sual fey
waN13UTENaUaIAN uaz NEF (2004) lasauenauasuasainuiianela muwinaudiseduynng
N1IAmuUInLeY kazn1ssuiinveudedinulilunnnIndineie Rahman,  Mittelhammer &
Wandschneider (2005) Ifjausuuudiansnnnmiindiusznouse 8 @ (Ui 2.5)

Y

Relationship

Work and
Productivity

with family

and friends

Emotional Quality of Material
Wellbeing Life Wellbeing

Quality of Feeling Part of

one’s Local

Environment

Personal .
Community

Safety

;51]17; 2.5 QOL Domains (ﬁmm Rahman, Mittelhammer & Wandschneider, 2005)
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Unifenareaulaagudn 4 3 ssdusznevdrAydmsuamnIndia (QOL) laun guaw
UINTFIUNTANTIVIN UALFUNIL

AN MTIR (QOL) ldvanedd laun

1. Material Well-being 19u selduaznisiliusi mnusiupamaasughavesauivhes
seldnseunsa Alldarefugu Hudu

2. Community Well-being 1w Useynau n15lAUINNS AnuaeaInauls Tinluguyu
anwindauluyuyy s

3. Emotional  Well-being 191 Aanssuinnau AanTsNInlgaiad 151461281919 A3
THu3msmaeaun mseysny/uaniasuinusssunsiesilswuuosdsn 1us

4. Health Safety Well-being 14U gunm amwﬁﬁqmmwﬁﬁum AMAINDINTA ADININ
1h pnuuTanivenit vey Sarnafingiivg warevningy quanizanulasasty sy

5. Quality of Life as General W1 angdinlagsiu W0nsledin ausantaesiuludin
Dusiu

lun15338acluuifnueanaunIndin Ly Emotional Will-being way Health Safety Well-
being  FaagasauAguNITTiDTsNTsgumTazdinadonannTinluniauan Tuvieaiedluumas
vieafendsguninudafienurouraefisamenasinle anufuaieaauiela ussnionisan
lowsng q farwan Sedswaliiinun mdinlnesiuAty

A mTn (QOL) annsndnuldfiszdudaanyana asaunsa gusu giine way Ussa
A Mainslanuduius fuAanssuniseadisn Ussaunsalvesmsvieniion/dnvieniieiinase
gRaMNIIINSYiouilen uisloudtazinansgnumananfudialusnusing 9 19U Finfunseunsy
Tindudsan Findruindeu TieduTamusssn Gudu vennnidsdarudeladufiansdiunauls
fio Ansmumestnvieadion Aanssunsviondles wasannindadeifostudialddude du
dwdn favireldassduduaznisuinsmunisieaiion thluguuAnniswaminisioniedlu
Ussiduiagalitnvieniisanduuiiierddn uagnmafiuduiudnvioniien silvdsegldainnis
vipufleafiutu fulsiosdinuvisguasd (Demand) uag gumu (Supply) Aaudiu

amnudusnveanunmdin (QOL) Builinddelvauaulounyszana 20 U fiiusndnw
Funginssudinn Awandeuuazinensuleuieldnstinfun1sisedinuemans 19T
Aswgiauazdsnumans fifnanmasusialiarinsoennifieususadfanedunisiauild
ﬁqﬁuﬂmmwmm (QOL) 4nswunidiu 2 Ussuanded

(1) Objective QOL-Tamaaswgia wu s1eldasasou qguam Ansesdn Wudu

(2) Subjective QOL-Ianedspumans wu aufianalaludin augy anggune/auny
Ta/mdanaula/Usila anunm@Aedlésy aamnsvieadien Wud

QoL Jumnuddnlnesinvesaunzldunuiulumnumuneves Well-being 16 uwuifiaves
QOL uag Well-being lmmmmﬂLm"l,ﬁumﬂwmwmasummi‘v]aqmmma

QoL “UEN‘LJﬂV]ENL‘V]EJ’Jﬁ’]ﬂJ’]ﬁEW]’m']EJNWUVI’]QﬂmaﬂUmWUENUHMENLV]EJ’JIUL?IW]’J’]@JWQWE]I?]IH
FAnsusng q aufenelaludinlaesiy aadnvurues Trip filuvieadien msldnineinsens 9

ludgdnsnisvieniiey Wudu anuianelasdenisvieaiisndsindou (Leisure) Junuimdifgse
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'
S

YU wagln1ua (Liang, Yamashita & Brown,

o3

mnufenelaluinvesinvesiion luuszinadu
2013)

anufiawelavesinvienilen wwiinguindniiieades laun

1. Situational Theories iuarufiswelafunuliudnisuuusig 4 wwzdes

2. Dispositional Theories ~ itfuaufianelafugadnuzdiud @Afundussuin) ves
thvioaifiemFedinvestinifuma

3. Interactive Theories (uaufswelavesinvieaieafifiufjduiusseninsanunisaliy
ARG PNIGGT

msduunemfisnelavestiviouienldlu 4 suuuy THun madieuitouiu

1. Expectancy Confirmation Theory LﬂumwaﬁLﬁmﬁ'ummﬁqwaiwaaﬁmfiamﬁarﬂul,%ami
Sudvesinvieaiienfiunslafuuimsluguuuusine 4 (USsuifufuanumends) 317 vewan nii
andaly

2. Norms Theories LJungufifitisafuanufisnslavesinveadieluiduviouiiouns
lesuusmsluguuuusing o Auussiagiu (Norm) fimsasfudsenaduiusiuniunianisluguuuy
#1199 LU Ideal Expectations, Deserved Expectations, Desired Expectations, Predictive
Expectations Dudu

3. Equity Theory iunguiiitiunsesunsaufiesnelavesnisiuivesinvesiisdluguuuy
vasdnsdnvestiafutnda (Inpub) dedadenandn (Output) wu &1 Input HuiSeswesaldinelu
mMsvieaien (5eausn) ud Output Wudeswmauselevifildannisiiusnis (5e6uga) ety Al
welavesiinvienfienazegluseiugs (Huuin) wadieq “sredesudldfuuinsda” udtisneunn
wazldunisuinisilid/ liduafuiuiiaiely dnvieadienagiianufianeladululumeay

4. Self - Congruity Theory lunquiiiigaiuanuiianelavesinvieaisadeldiuuinisi
Hunnsgu dnvieaifienaziinmnuiianelagege Wowarunsadiuunuenueznisliuinigiy
thvioadieals Tmnuianindanugvannsldfuuinmidumasgu

ueNINUSsH QOL Theories of Leisure Travel Satisfaction unguiamnmdinvosnin
fawolalunsifumaviesiienfiowndeu asdunquiiiduiudiudnme Goal) Aldunaninide
yane 9 ngu (Sirgy, 2010) TduA maidenithmneifiame fsanuaemisly nmailulduaznis
usTqNa nuagliosuisaufisnelalunisifumavesinvieuiiodldd/if Juegfuuszaunisal
AuavAITYatAazAueglusEiuas (Hanuiianelaluidnvieaugulaesiuludin d1widen
Whnefinuan amnuaanisgs q dhvieuflsriffanssu/msnszviunegisaziluldludvmne
a9 I ddnsadrsliAseufieelafunmsuinismansviesiisndunufieelalusuuuunis
fidaeiu QOL  wostinviesifinrdegivilouinasfulsslovidonmsnvesmsvieadioalusuaiy
fnfvestinviosdien (Tourist Loyalty) nsnEUTiET (Repeat Patronage) LarnsdeaIsuuUUIN
naUn (Word-of-Mouth)



21

2.3 LLmﬁmﬁmﬁ'UQiJmﬁ (Demand) Yasnnsvisaiieniidesaianisaldnii

INMINUNIUITIAUNTI Tulinddenudn Demand vesnsvieaiien finanisall e
fnsdsuuvasiesnnmaluladiduniiunumdenisviesiienduegrann Fedndusesinu
Snvarvestinvioniivnlusuaniiawdsundeusesfunginssuvestinvioafietiidsuudasly &
57891389 “Future Traveller Tribes 2030: Understanding Tomorrow’s Traveller” 4avinlag
Amadeus IT Group Y8IUSE 0114AQd wag NToafweuAdadinIu (Amadeus and Frost & Sullivan)
asulsin dhvieaflemilsruannsadidnvaziivarnvansld annsaeglunguiinvieaiiealdmatengy
faiidateivinlidnvieaiiendiandnumsiivarnuaisdu Tdun dmdums wasmemalunsiuma
uiazasudioliinwaufesnsvesinveadledlueunan fafuFsldmansaluas Suuninvondien
1618w 6 naw (6 Traveller Tribes) Tl a.a. 2030 Fsil

1. Simplicity Searchers e nguiinvieaifisrfivouanuFeuite danniumalagliuing
Ms8IIBANAEAINAINUNAITayan1Buen tiisanAugienlunsianIsnsAiun ey
sywitensinreu Wy msldusmsusdmindier wasdeufininatseng q Wudu

2. Cultural Purists #ie nguiinviaadion AveuAumarmuanmesiausssy Tflenalunns
Bunedunausssulug q fuandrsaindszavnisaifidnvieiisaauiu q duiae o
Uszaunisaludanivi wagliiduwsstuaalalunisissdin

3. Social Capital Seekers #e nguiinvieafisfiumanulansiuludeny Souudsiy
Uszaumsainamsvieaiivarindednuesulall ieuandiifiufessaunisalnsifumsidsydu
wdoaduiveniu wagldfunsendesnndsaulneseu

4. Reward Hunters e nguiinvieaiflendmumsnedalsiundinannsvieu Tnsususe
FAndeAudmne (Luxury Products) Taudsmsudniniternukeunasuasdaaiugunwliiy

5. Obligation Meeters fie nguiinvioafisafisidoynsin fnnudndusondumadiediiy
Aanssudisnidu wu thvieafieamagsia (Business Travellen) (ludu vl dnvteafenlunguilonad
AonssuidanudnduwilideadumsluSianmitlaanuiiviafosuduionssy 1wy Aanssums
Fau WAn1aRg 4 Saseuudsny sy Suhdneaiisinduisdumdeeiidsvasdudn
(Primary Purpose) Aida1au LwiﬁfﬂvimLﬁmﬂﬁjuﬁfﬁlzt,a‘%uﬁaﬂimﬁu q fuenniloanfanssumdn wu
Beusuanuiiddyluwnasieniion wumadenlesludanuilndifsmdinlgvhAanssuniu
WlszasAandndnsogaisluudn Wudu

6. Ethical  Travellers A nguiinvionfigailinudAyiuasesssn wazanimuande
Tngsan Tnethilademarinnusunsifumeeniie wu nisddsdmanssnumsaninundon
Mnmaviendien Uinafieaivedlasenlediiinainmsidunismseinia Wudu dadeimaniay
dwmalngassietnrieaiioandui Tunsnsuumaiende: Tnsdwlngjsuuvunisesisrasfuly
dnwagmsvieadisnilevuiiguszlov (Volunteer) nnsviesifiealagyuyu (Community Based
Tourism) tHusiu
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asu AnuuanssuNgAnssin e isivesindiumai 4 ngu el

Gen Z fnginsnilumsiiumadagligutmng uwasdumusesdumalalunsvieudle

Millennials fiwgAnssunisdndulalunisesnyiuvieaiisnsinid uazdeanisanudueily
nsvioailen

Gen X ilmgAnssunisdumanuiviesiiendmiuaseuniinardesnisauasainauielu
nsinEeU

Baby Boomer fingfinssunisduingldaes ugiiddaie wazdosnisanuazainauisly
msinHeuNNTian

o 1

ogslsfinu fdeuuziirin liegnlviinuiunislruinisivasergladufivey udaasli
Toyaiirdaynnguls nsgdniaumsldldanuuieuiazulutisanfeauely asiiy
Tomasemslitoyafimansdunnmania Whisgnéldnnngy wasmiedosdiofideuselovilunis
indsgnanldunniign ilefsganisdndulalunisléuinng uazlanisuneldsania (diggsen
qnslasey, 2560)

TunsideaslunAnisafuanuuansisiungAnssunseadisvessyanslutieny
#9 9 lumsdaaduliinvieadisadndulsnvieadioalnensiuitoyauvamieaiieanndumesiin

waztiuledenum Social Commerce

2.5 do1un1salnIsvia gL BagunIwvaslan/Ussmalng
The Global Wellness Institute (GWI) Tai3u@nuinvuinirsugialanves Wellness 1un3s

=

wsnuiled 2014 warlimnumnung Wellness Imdun1sanniufanssuiduuwdssaiiodlmduniaden

]
aadada =

Laz3ndin Mi1ludan1ieeInsInTedguaIn n1sUTENINIUINTBNLATYEAY Wellness  Tvagluy
21ddnvesgramnssulififerdedliiienianssy Wellness uazdddinuund 3 ludinusydrfu
oWl lgthiauaiasygia Wellness Alédnusis 10 Yszinnlud 2015 (Uit 2.6)
Tullagtuiiyarnisnangadis $ 3.7 Wududuneaans Andu 5% veursugialan Juwin
Hu v veslddrefiieatu Wellness waslan 9nmsnurndeyates GWI ann 212 Jssinaiialy
Useimauazinsszmelud 2015 51991431 Arlddrefiiinainnsveaiiiendsduasuguam
(Wellness Tourism) lut 2015 Siyad § 563 ruduaeaans Fafiutuaind 2013 fs 6.8% wuie
ity 3.09% vosrrliirenisvieaileavedlaninesin (GWI, 2017) waglddnuidoyauas Wellness
4 5 Ussuamiidiyarmaasvgiadeudnags laun
1. Spa Industry - 91uuaUn 121,595 wiag
: Alddgaln $ 77.6 auduneaas
: M39eaualn 2,150,147 Ay
2. Wellness Tourism s fununaiunig 691 F1uads
L AlEANY S 563.2 AMUATUABARATS
3. Thermal/Mineral Springs  : ST ULV WS 0U/11WT 27,507 uvia
: AlE91e $ 50 duduneaas
- ANS9199U 1,386,092 AU



4. Workplace Wellness - IIUIUALYINIL 305.5 AU
- Algane $ 43.3 duaunesans
5. Wellness Real Estate s yaA1wann $ 118.6 dnuduneaans

GLOBAL WELLNESS ECONOMY:
$3.7 trillion in 2015

Complementary

& Alternative Wellness

Medicine = f — — — — — & - . _

$199b | Tou rism

‘» Is?”j" = $563b
s Q\O soa § Beauty &
Medicine and W ! Aﬂtl _ Agll’]g

Public Health
$534b
‘ Workplace $ 9 9 9 b
Wellness
. s43b
Healthy Eating, ' Fitness & Wellness

N & Lifestyle
utrition Mind-Bod Real Estate
Weight Loss y sm9b

$648b $542b

Note: Numbers may not add due to overlap in segments. ‘. GLOBAL WELLNESS
Source: Global Wellness Institute, Global Wellness Economy Monitor, January 2017 INSTITUTE™

g‘tl‘ﬁ 2.6 Global Wellness Economy
(#137: Global Wellness Institute, Global Wellness Economy Monitor, January 2017)

Wellness Sector Growth Projections, 2015-2020

Projected Market Size Projected Average
(US$ billions) Annual Growth Rate
2015 2020 2015-2020

Spa Facilities $77.6 $103.9 B6.0%
Thermal/Mineral Springs $51.0 S64.6 4.8%
‘Wellness Tourism $563.2 $808.0 75%
Workplace Wellness $43.3 $551 5.0%
Wellness Lifestyle
Real Estate $118.6 $152.8 5.2%
Source: Giobal Weaiiness institute, based upon economic and industry sector projections from the IMF, ILG, Euramonitor, and GWi's data
and projecoon mode

gll‘ﬁ 2.7 Wellness Sector Growth Projections, 2015-2020
(#1311: Global Wellness Institute, Global Wellness Economy Monitor, January 2017)
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Aswgia Wellness voslan lusuranaianisaiiinuudeunsa fduauauilanlviaony
aula Wellness s laasdulusuuuuvesianssy 3aTindiofisdisanauadonuay Sunse
flagidafuguam dostunisfalsanardnasulifiaunmdindiadu vonanidinisaianisal
1AswgAa Wellness  vaslanluidesuuinueinain (yadinisaann) uazdnsinsiaulnedslugag
2015-2020 483 Wellness 4 5 Uszian wudh f8nsnisivlagsnimaiulnues GDP Tan B IMF
ldmansalliazdisnsnsidulmedsludn 5 Y windu 4.5% et iuiiaulasgradain
Wellness Tourism  Sluwianain fyadinisnann $ 563.2 dudrunoaarslud 2015 aziiiandu $
808 &1uduneaans ul 2020 sednsmsivlaeds 7.5% sed dudusnsnaidulniigagaly
U537 Wellness 13 5 UszLam

ANy Wellness Tourism 3811310 Wellness Tourist 2 Usetan awa (1) (1”) Primary
Wellness Tourists-tinifiumy/dnviesfienidsladiunidaediingussasiues Wellness iy uaz
(2) (2”) Secondary Wellness Tourists—nifiuniy/dnviesdien fiwarmifanssy Wellness siody
duniliwonsifiunsvioadion

frfiansaunsuaunsiuns Wellness Tourism fiiuma 691 &1uads (79%) agwuindu 2”
Wellness  Tourists  fikAunnsis 613 &1unds (89%) Mdftvsduau 78 drunds (119%) M 1”
Wellness Tourists viofuendumaiiunsniglutszina (Domestic) 575 &1unss (83%) uazns
AunesEmrinaUssme (Intemational) 116 d1uada (179%) Aldidng Wellness fyadnsnann § 563
druduneaans 11910 27 Wellness Tourists $ 482 d1ud1uneaans (86%) uax 17 Wellness
Tourists  $ 81 @1ua1UAEAATS (14%) %30 Hrduunidunisiiunienislulssme $ 376 a1udu
AERANT (67%) WagMIAUN1TEIINUTEIWA $ 187 Auduneaas (33%)

aqulidn saAldane uarduaunisiuniaues Wellness Tourism  #u 2”  Wellness
Tourists {Hudruddnifnsdumanislulsenauaznislddieunnnit 17 Wellness Tourists 5-6
Wi

Tui3es Wellness Tourism 2015 Uszimalnefgndalidumismmanisnain (Positioning) o)
ludiugegavesngy 10-25 Ussmagaan laun

- a1m Wellness  Tourism  Hsuvniannsnisaann (Positioning) agluddud 13 Tu 20
UssinAgegavesian fs1uunisiiung 9.7 duads nisdrsnunss 0.5 uay wazarlddne 9.4
ausuAeaaNs

- maA Spa dlfumtansnismann (Positioning) aelludndiui 16 Tu 20 Useimegeanuadlan
FTuwraausn1sadn 2,304 witd N159UNENINEUT 70,897 Al A1lEENY 1.01 §1ua1UY
noaans

- Aa1a Wellness Tourism  #iinsiulngeanveslan Uszmealneflfumiamianisnaia
(Positioning) agluddudl 22 Tu 25 Usuinagsgaveslan Tnefid1uru Wellness  Arrivals/Trips
Added 1.5 &ruaw/ads (2013-2015) wagidnsinisidulnaie 8.5% ot (Global Wellness
Economy, 2017)
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A58 2.1 ANUMAINYANgLaYIBRgLazIwutnvieafistvesnguiminnialaneuuu wen
ANUIININ

tnvioadiealne |  dhvieadien
9990 AUV VIANEVBIWa i (Au/30wa2) AN9YR (AL)
(u.n.-.A. 59) | (W.A.-3.A. 59)
nsed dau‘[,m,jl,ﬁumamLaﬁ%alﬁmﬁzﬁummma 780,111 992,657
fihanauiadn ensfiudy 44% 56%
YUNS drulvgidumanziaiideidoaseduei 1 | 287,817 25,894
ihanauadn eyan3siiideidusseduni 91.7% 8.3%
UASASSIIUSIV | HAIUMATNNAIUTINIINELA ALY mn 934,106 32,835
vunlng Useiwalimusssy waldl eauns 96.6% 3.4%
fudesmduendnwal  flundesssuydia
Fordesuaziatunuinlasunisiuseadu
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tnvieadienlne |  dhvisadien
9990 AUV VIANEVBIWaYiD i (Au/509az) 19978 (AL)
(u.a.-.A. 59) | (W.A.-3.A. 59)
usanlan eya13dnideldsesziudann
dloamfiduse Yaemansenuiy ddvnadui
flToideasysuna
SYUBY dauiwcﬁﬁumwzLaﬁﬁ%mﬁmiz AU 301,819 18,750
fd1anauinnans Uotideuiiddeides 94.2% 5.8%
SEAUNIR WAIETTULEN LY
Qihn funaamaziaiadeidessesuuiuneia | 1,205,241 3,139,098
unassssuzlantes ayaiIgnideides 27.7% 72.3%
JEAUBIA
ISR funaamavzianidedoessdiuuiuiens 331,492 1,029,293
Woann unasssusaniag 24.4% 75.6%
aruiond | Tundamanziaiifdodesszduuiuned | 497,361 926,337
Foufifiteldusssiurid unassssusdoldes 34.9% 65.1%

SLAULIR

w1 YSuusesanndeyaadnainnsunisvieaiies (2559)

WlaRansauUTeuLiisuannisiasuseiagnaimnssunisviesiiealne (Thailand Tourism
Awards) 57978043 %30319780U 9 (A13199 2.2 Uay 2.3)
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