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Abstract

This study investigates the determinants of successful research commercialization
under the targeting research program (TRP) on promoting Small and Medium Enterprises (SMEs)
during 2014-2015. There are 81 research projects (7 integrated projects and 74 single projects).
The study sets up hypothesis by reviewing international experiences on SMEs research funding

project and by comparing similar research project on SMEs in various government agencies.

The study found that, there are 22 people (74%) who apply or have further study. The
obstacles of research commercialization of my SMEs (research users) include lack of financial

resource; high cost of tools and machinery recommended by research; lack of business
support in local market; lack of trust between research user and researcher; research users is
not real enterprise; lack of skill labor and technician; lack of raw material; research results are

not suitable with users’ technological capability and production capacity.

The study found that the determinants of successful research commercialization
include (1) Researcher factors: project leader’s academic capability (associate professor);
project leader’s research experience; and size of research team; ability of making user trust
on research team and research output (2) User factors: readiness of users on financial
resource, human resource, machinery and production capacity; users have good relationship
with research team; users have good attitude toward research and development (R&D) and
new technology and (3) Project factors: project base on mature or near market technology;
executive of SMEs (leader of research user organization) participate on setting up research

question and final output.





