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Abstract

This research was applied the Quality Function Deployment (QFD) in the part of
House of Quality for developing the pottery products to meet the needs of most customers
by using a questionnaire. And, these used the affinity diagram and the tree diagram.
Classification requirement of pottery products for requirement analysis of custom and
development of prototype products based on the qualitative conversion techniques QFD.
The results showed that the requirement of customers gave the top five priority levels. The
decision to buy pottery used in daily life composed of beauty, durability, no cracks, pattern,
and the reasonable price. In the part of requirement of custom gave the top five priority
levels. The decision to buy pottery decorate consists of beautiful, local identity, no cracks,
pattern, and the reasonable price. After that, those features were used to design a new style
of pottery products and the new product satisfaction survey was conducted by product
users. Then, comparison of average satisfaction among new and old style pottery products.
The results of average satisfaction of products showed that the satisfaction of new pottery
products increased from 3.92 to 4.44 or increasing 0.52 with the percentage in the product

was changed 13.15%.
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