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The Guidance Principle for Mega-Trend Industry Enhancement in

the Era of Digital Economy: Case of Border Area in Chiang Rai Province

Abstract

Nowadays, the megatrend challenge forces firms to define strategies that make them
competitive towards market changes, advance technology, and market competition. Thus, it is
essential to study the current situations of megatrend business and factors affecting the
megatrend business growth. This research focuses on the megatrend business in border area of
Chiang Rai province. Moreover, a gap between aggregate demand and supply for megatrend goods
and services is also examined; and then the appropriate megatrend business guidance for the
border area is designed.

Firstly, it is to determine the factor affecting demand for megatrend goods and services
(aging services, healthy food services, and urbanized services e.g. fitness and gym, café and
restaurant, and co-working space) using the principal factor analysis from the consumer survey
data. The estimated results show that the significant factors for demand for megatrend goods and
services are sequenced as follows: marketing mix factors, psychological factors, social factors, and
social media factor.

Secondly, the marketing mix’s difference between consumer and producer in megatrend
goods and services is examined. The results exhibit that there is no gap between demand and
supply for urbanized services and healthy food services regarding marketing mix strategies.
Unfortunately, it is quite different for fitness services. That is, in consumer perspective,
“promotion” is the most important factor to encourage demand for fitness and gym services,
whereas, in producer perspective, “place” is the most crucial factor in this regard.

Finally, the approaches for the megatrend business development in the border area are
designed. It can be divided into three components: an approach for outside investors, inside

investors, and an approach for government action and support.
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