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Abstract

The results of this research provide a model for the development of digital business
processes that link business ecosystems of agricultural community enterprise. Specifically, the
potential level of the group, effective and the group can continue to develop sustainably. The
form of development consists 1) Assessing the potential value of community enterprises. And
assessment of business ecosystems. To address the issue of value creation, value proposition
and value proposition to the customer segment. 2) Choose techniques and tools for online

marketing as a tool to create a business identity into the digital business world.

Provide opportunities and channels to reach market share, and recognize the in-depth
customer demand. This is a preliminary market analysis. 3) Plan, develop and market digital
offerings alongside. 4) Improving the digital business process that links and exchanges
resources with the business network on the business ecosystem. This will result in community
enterprises becoming more involved in the digital economy. The digital economy is the basis

for income generation and security for the community.

A prominent feature of the digital business process development model that links the
business ecosystems of the agricultural enterprise community. The results of this research is
a model that can be used to push the enterprise forward. Suitable for the context of

community enterprise and Confidence in change

The digital business process that links the business ecosystem will change as the
potential level of the enterprise community changes. Changes occur when ecosystems
change. And change when the customer needs change. In this format, the use of online

marketing tools is required to interact with the needs of individual customers.

This results in community enterprises entering into business adaptation. The digital
economy continues, occur industry leading to the industry that use of technology and digital
value creation. It can be transformed into a digital economy that uses innovation and digital

technology. To create value this will lead to sustainable income generation and growth.
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