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Abstract

Malaysia plans to become a leader in the rubber market and aim to become the
World Rubber Center in 2020, covering three key areas: upstream product development.
Growth of Intermediate Water Products And the growth of new products downstream.
Malaysia is the third largest rubber producing country in the world, followed by Indonesia and
Thailand with 43,069 thousand farm of agricultural land in Malaysia, accounting for 17.11
percent.

Thailand the rubber industry is a key industry in the country. It can generate income
and employment for over 6 million farmers. The rubber plantation area of Thailand in 2011
was about 18.77 million farm, mostly small rubber plantations. About 93 percent

Thai Rubber Supply Chain Analysis with Malaysia Project. To find good practices and
meet the needs of the global market. Study on the importance of Malaysia's rubber
production structure different from Thailand. In line with the world rubber demand, which is
changing from the global economic volatility in the period of 2013-2014, and Thailand's major
trading partner, China, the economy is slowing down. It may affect the Thai rubber industry.
Both in production, trade and investment. It is important for Thailand to study the rubber
industry in Malaysia to understand both in terms of structure. Linkage of the rubber industry
And rubber policies of Malaysia. The demand for rubber from major trading partners. This is
the information that will lead to analysis of the future direction of the rubber industry. In order
to get information to the government. In the direction of the rubber industry of the country.

The information is provided to the private sector in the rubber business planning.
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