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Abstract

Brunei Darussalam as one of the predominant Muslim nation in Southeast Asia
wants to seize opportunities handed upon by rapid growth of global halal industry.
Brunei wants to capitalize on its experience and expertise in Halal related matters as
part of its global halal business strategy. As a predominantly Muslim country, the
government sees it as an obligation to ensure the ‘halalness’ of anything for human
consumption including food, beverages, pharmaceuticals, medicine and meat
products. In doing so, Brunei Darussalam put an extra effort in establishing related laws
and regulation to regulate domestic food and beverages through Halal Certificate and
Halal Labels. Simultaneously, the government make sure all products coming in the
country (may it be raw or processed) can be ensured of its halal status from its original
state, processing and post processing activities. Due to its stringent process, the Brunei
Halal Certificate and Halal Label attracted plenty of international food manufacturing
and processing companies to adopt its measures in order for them to penetrate the
lucrative global Halal market. Brunei also pursues other strategies to develop its halal
industry such as the Brunei Halal Brand strategy and Halal industries (value added and
bio technology). In each strategy, Brunei pursues not only to pioneer certain niche
market in global halal industry, the country also put extra emphasis on the quality of
products and services being delivered. Therefore, this research provides a closer look
at the uniqueness of Brunei Darussalam’s halal strategy as well as some exposure to

the best practices develop there and can be adopted from Brunei Darussalam.

Halal industry here does not limit to only halal consumption (food, beverages,
pharmaceuticals etc) but it also includes services. In term of services, Brunei
Darussalam is an up and coming Islamic banking and finance player in regional level.
Its unique approach of consumer-based market strategy with no less but plenty of

aspiring success stories garnered plenty of interests.



TasansAnwuazaielieinaameiuivssmauglunmsaeans:

nstlAnwgIiemnIsIAmIaLaLsUIATEAAIY

With only one Islamic Bank (Bank Islam Brunei Darussalam, BIBD), Brunei
Darussalam has proven that small market doesn’t mean the industry to take off. What
interesting here is, the demand for Sharia compliant banking and financial services is
so strong that it forces the conventional banks to either adapt to the situation or
shutter their businesses. Therefore, Islamic banking and finance case studies from

Brunei Darussalam can provide an insight that may become valuable to Thailand.
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