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Abstract

This study aims to analyze cross-border e-commerce in Thailand including problems and
obstacles that the Thai e-commerce traders encounter by using survey, econometric model
and interview with the Thai e-commerce traders. The study finds that cross-border
e-commerce helps traders to access final consumers easier, expands markets, lowers
operational costs and increases SMEs’ competitiveness. However, there are problems and
obstacles from using cross-border e-commerce including fieceful competition and price wars,
high logistics cost and high customers’ product returns. Finally, key successful factors of cross-

border e-commerce are keywords, search engine optimization (SEO) and listing’s details.



