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This study was aimed at (1) investigating the structure and the management of the
Malaysian Tabung Haji; (2) investigating the structure and the form of hajj pilgrimage
management in Thailand; (3) comparing the hajj pilerims’ satisfactions towards the hajj
service managements of the two nations and related authorities; and (4) exploring and
developing strategies to enhance the hajj pilgrimage management in Thailand.

It is found that the Malaysian Tabung Haji is the government pilgrimage fund board
operating the fund in the form of an Islamic financial institution under the supervision of
the Minister Attached to the Prime Minister’s Office. With its role in offering the Malaysian
Muslims opportunities to perform hajj, the Tabung Haji is like an institution providing
fundamental public utilities to the national Muslim populations. The survey indicates a
major satisfaction of the hajj pilerims towards the fund service. However, insufficient
provided hajj quota becomes a main problem causing those in the list to wait for 20 years.

In Thailand, by the virtue of the Hajj Affairs Promotion Act, the hajj pilgrimage
management is officially conducted by the Department of Local Administration under the
Ministry of Interior. The Hajj Affairs Promotion Committee is annually established by the
Minister of Interior, whose functions cover promotion and encouragement of the hajj
service provision which is practically done by the private sector. Consequently, the hajj
pilgrims of different hajj agencies have faced different problems of the service quality.
This leads to a smaller number of the actual pilgrims than the provided quota.

The findings of the hajj pilerimage management comparison between Thailand and
Malaysia can be presented in the two aspects: the institution status and the
administration

The two institutions are different in (1) type, (2) independence and transparency,
and (3) drive and development.

Their administrations vary in (1) human resources, (2) budgets, (3) tools, and (4)
management.

The analysis indicates 5 strategies to enhance potential in the hajj service
management in Thailand including (1) strengthening organization administration, (2)
developing quality of hajj service providers, (3) promoting Thai hajj pilgrims’ value and

building public awareness, and (4) developing knowledge of hajj management



