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Thailand SME Promotional Master Plan: Moving towards Sustainability?

Abstract

This research aims to explore the planning and implementing process of SME
Promotional Master Plans, to examine the opinions and awareness of the Office of Small
and Medium Enterprise Promotion (OSMEP) and other policy-implementer institutions on the
concept of “Sustainable Development” and on promoting the concept of “Sustainable
Entrepreneurship” to Thailand SMEs, and to examine the awareness and interest of service
SMEs on the concept of “Sustainable Entrepreneurship”, as well as their demands for
supported policies in gearing their business towards sustainable entrepreneurship. Using
combined qualitative and quantitative methods, primary data in this research was collected
through in-depth interviews of key informants and via semi-structure questionnaire
collection of service SMEs in Khon Kaen, Chiang Mai, Songkhla, and Bangkok. The analytical
methods employed were qualitative data analysis, descriptive statistics, and Logistic
Regression Analysis.

Contents and objectives of SME development were linked between the Twelfth
National Economic and Social Development Plans and the Fourth SME Promotional Master
Plan through the collaborations in the planning processes between OSMEP and the Office of
the National Economics and Social Development Council (NESDC). There were also many
policy-implementer institutions involved in implementing each strategy of the SME
Promotional Master Plan, in which OSMEP noticed that there were several of similar projects
being proposed by different policy-implementer institutions.

Concept of “Sustainable Development” in the Twelfth National Economic and Social
Development Plans were made known among the key informants from OSMEP and policy-
implementers institutions. Also, they accepted and realized the significance of this concept
for Thailand development. Several key informants showed their basic understandings about
the definition of “Sustainable Entrepreneurship” concept. However, once asked in details
about their expectations towards SMEs that their institution expected to develop and
support, they mainly put more weights on wanting the SME to achieve the “Profit” aspect
among 3 aspects of “Sustainable Entrepreneurship” concept (the other two aspects were
“People” and “Planet”). Most of the key informants expressed their opinions that,
government sector would still need to play important part in creating supporting measures

for interested SMEs, conveying the knowledge of sustainable entrepreneurship, creating
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taxation measures that would facilitate SMEs in shifting their business practice towards
sustainable entrepreneurship, also creating incentives for SMEs via promoting best practice
cases in sustainable entrepreneurship.

Among 231 service SMEs of research sample group, 40.71 percent of the sample
group were new SMEs with no more than 5 years in business. The amount of SMEs that were
registered as juristic person was almost equal to the amount of SMEs that were not
registered as juristic person. The average number of labors employed by SMEs in the sample
group was 14.76 people. Among the sample group, 60.17 percent never took out loans for
their business. Most of the sample group as high as 96.10 percent never consulted with
OSMEP and SME One Stop Service Center (OSS), and almost the same percentage of the
sample group never participated in any activities created by OSMEP and OSS. The reasons
explained by one-third of this group was that they never knew these two institutions.

The self-assessment result from the sample group on their weakness aligned with
the opinions of key informants, in which they both considered the difficulty in accessing
loanable funds as the most important weakness of SMEs. As for the self-assessment result
on their strength, the sample group reflected on the capacity and skills of their labors, while
key informants had various opinion on this topic with no solid conclusion.

The top three most desired government supporting measures ranked by the sample
group were the taxation measures, the improvement of government regulations and
legislations relating to running business, and the providing and supporting the access to
loanable funds. The group of SMEs with no more than 5 years in business is the one that
expressed highest needs on the support of loanable funds.

Only 36.36 percent of the sample group knew or learned about the concept of
“Sustainable Entrepreneurship”. However, once they were told about its basic concept,
79.57 percent of the sample group showed interests in adjusting their business practices
towards sustainable entrepreneurship, with main reason behinds their interest being the
“Profit” aspect of the concept. Among this group, there was 52.46 percent that would prefer |
the assistances from OSMEP and OSS, mainly on the knowledge and business practices of
sustainable entrepreneurship, on the accessing of loanable funds, and on the regulations
and policies that would support their business.

The result from Logistic Regression Analysis showed 3 factors that would make the
sample group appealed to the idea of doing business in sustainable entrepreneurship

practice: (1) business ability in accessing loanable funds: SMEs that were able to access
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loanable funds would be more interested to sustainable entrepreneurship (2) average score
of the opinion on aspect of governance: SMEs that agreed on the separation between
ownership and management; agreed on having guidelines, supporting measures, and
monitoring measures of business ethics, would be more interested to sustainable
entrepreneurship (3) average score of the opinion on aspect of social management: SMEs
that agreed on considering customer communications and‘ customer satisfactions; agreed on
having activities and evaluation those activities that support the cooperation with the
societies that related to their business would be more interested to sustainable
entrepreneurship. .

The process of Thailand SME capacity development would still need a lot of
supports from OSMEP and other policy-implementer institutions; from the support of
loanable funds to the creation of appropriate business atmosphere with taxation measures
and improvement of many business regulations and legislations. As for the process of
promoting Thailand SME in gearing their business towards the direction of “Sustainable
Entrepreneurship”, though part of it required the initiation from SME itself, there would be
no differences. OSMEP and other poLicy—impLementer- institutions would still play important
roles in passing on the knowledge and in enhancing their established mechanism of
cooperation between institutions in order to create more incentives and to further facilitate

the group of SME that are willing to pursue this business practice.



