UnNAnge

18U 1584 unumvessslunswamndszmaliduumunasiud. (MICE) LLﬁ\‘iLE)L%EJ'
nsdifnlnefuunadeneldusuntdnvieaiioanguiialauiioa (Mitlennials) fingusvasd 1) \efnw
AnsRLNSAANS u,avwmmmwmmm‘sﬂumsmLa'smuawma‘uawiuLmﬂ‘lmﬂuﬂuaﬂmqm'ﬁ
wawmmﬁsﬂwsalmma’Lmusumaquﬂwaqmmﬂauuataumaa 2) Anwanimiindeuniglu
amawnssulmmaqlwEJLLaumLaLsuEJ LLauﬂnamwmu"memﬂsamwumumummmauLﬂas uay 3)
Welauauuy LLu'mwmmuwmmmmmﬂiﬂumﬂammwnsiulmmmlmaLLaumLaLsuaLwamams
Wugudnanluduesginig

mu%%’aﬁi%’mﬂ%’m%mmmw (Qualitative Research) lme@inwuleuis anw wavdnwoly
ypagmamnssuludnimsiuvesinguasaniady wazn1sduasunazdnenngaainnssuluglu
ﬂiamwumuﬂmavmmauLﬂaimﬂlmmw‘umuﬂmmmmﬂamuaLaumaa mauaﬂiﬂummaam
nndeyadgufiuezyiond saflensduntvaligedin Lasnsanaunungu (focus group) lagay
Lauawammﬂmuwagamwssmm (Descriptive Analysis) wagly SWOT Analysis

mﬂmsﬁnwwmwwmm%ﬁﬂumsmLaiuammwmiﬂuwaﬂwaLLasmLawaL'vmauﬂu’Lu
Fuit 1) ﬁmumwLLNumULﬂaauammwnsiulmmﬂmimqLmuu,aum‘vmﬂamﬁmamml,msuﬂuw
aunfleszAuLiles T,ﬂ&Jmwua’lﬁlumﬂumwuwaaammwﬂssmmswaamm 2) Sslugnusgvinnu
ﬂsumuﬂwmamumﬂﬁua%anmuwanmmnu"l,m wag 3) Ummw‘uaqsﬂumuvmivmu
MAGAAMNTIHENUUIM AR ULEUIBI NN Fail wuhmeiauwemhenuisuRareusu
”Lmszr‘umlmj (@aUu.) uazaawe (MyCEB) umimmuminmﬂmuiﬂmaww PUNTALATUNITHAIN
LLammL‘uqusuuaam agnalsinu ﬂ')’mLLWW\'N’mﬂfU‘U?NUVIU’WI‘Sﬁi«WJ’NlV]EILLa“u’ILﬁL"UEJ D
sﬁmammwamuwﬂsvnaums‘lwﬁﬂamuLﬂwaaﬂuamsﬂsu%waﬂmmﬂlmmiummauLﬂama.,
Windluduasuszine maswwéﬂmLﬂsﬂ‘u‘l‘mLmﬂuaﬂiumﬂumuiﬂsaaswawumuLLavmsﬂumﬂu

Weasandnenamuanileanals Ao rmmwumumLLavﬁ’amé'mUa%wudmﬁmﬁq 2 uid
mqmummlmmuﬂnamwmnmamawi“Lmﬂwmmsmaai‘um‘s'«mmu’lmimumuwmh wsnedl
AMANSBUFIUTIRN A1TANUIAN Wazeudn1TU Ty mumsmLasumsmmma'ﬂunauuaLaumaauu
WU LLﬁlwaLLaumLaLsnmuulﬂmauawluﬂuﬂauunwmmmlmnaﬂmLﬂuwquswmﬂama
wwwllsasie niwleuievessy wu mswawitaduesuasnsunnuniuasiduiledanies
nmaLUuLmeqmswmmwmauaummqmammmaami‘uaanaamaLauLuaaIﬂmawwzmumsmm
Sumesidin miwwmmuiﬂiqaiwwumu waznsdunasunisiimaluladunlduszlovi Tusu
aauy. uaz MyCEB SrhueUndiatunidsnnemuazainiunsianuiiiensvausinufionis
‘uaqm‘u'mmqu sqummﬁaaaulaum'lfumumsmmwﬂwwwmnamﬂwm&JLLauﬂauuaLauLuaa“Lm
1Nty aﬂmﬂumumwmmmnauu,avwaamiw'ﬁ'zuﬂﬁ]ﬂisulusu”l,unmmwumumm'vmmamﬂas
wummaaaLuaamqauaiumsmENLmrmmLmamaﬂwmmmLUumaaaum’Lﬁumnmu sty

%



| Y o oA & Y v o Y | & < ) av val

w@uamu”l,uﬂuisﬂuLuawaqmaawismﬂnaumwmwaqLaimmummmmmLﬂwaml,axu"l,mu
74 1 ‘J

UNUIUlNgvnaAIS

HaNIANIIAAMLIAADYL (SWOT Analysis) vesgmanvnisuluduadlveiasngunnumuns
wuih Sdnenmlunansiuiiigansgiinans msdugudnarinisdu Sanuldsudums
vieufsuaznnsuinns § aavu. udumbenuiuludidmunduuiuariidnanmaasaandu -
ﬁﬁﬂu.av‘%L’%'uﬂﬁﬂ'sumé'wuluﬂuszé’umL%au é'ﬂﬁy’qammwniiulm?mmnsamwumumﬁiammﬁu‘lm
infusnmsidaaasugiafivy EEC wasdlengunmmunasiduilesdaniovedeauysel adals
Amu amawinssuluwmlmEJamnmmsmwmmamﬂusvavauLLa syeze Yymlasewienis
ALILNAYN msmmnungsvmﬂwluLaamamsamm‘lm AMUNSEUTDIYARINT UazsounTgniTudedy
Vlﬁx‘l‘ll‘u%'lﬂﬂiuL‘VlﬂL‘WE]‘L!U’]"LJLL&uﬁ’iuL‘VlﬂNu’l‘hJ‘ZﬂuLaL‘UEJ funnialewazngeardueinuindianu
‘Lmﬂsauiumunumamsmm ﬂmﬂuﬂuaﬂmamiuuimaLawwuawmiuuﬂuwum Sgunaatiuanu
way awuiumuamsﬂswmmum’twmaaﬂsumﬂ fmhsnunadglussdunafiduuda Ae MyCEB
Snmadalimhenusziutiesduiiidnonmgs Marduesuavuadeiiainulaniduesinis
NEANHATUN T RUsSSuLazasaldu niche market Tumanalud Wy Musiana Maandudesdall
AnLaEaIngunTANLAL wazaauldiusulunsudedudiusinuazn1suinig udiiel
fandudeiuaznadeddiguassademadufinludluvarsdn wu Jgvingszdsudedduuas
A% ﬂzgmmia%'wmmLmnﬁmmﬂUszmﬂLﬁauﬁ’méﬁuLaﬂé’nwiﬁmﬁmuﬁiiu AMSHAIUILLDY
Sanserfidilivssgmudmaneg Jywasanfidinudidn 1wy msasasinda wasdgmaiandeu
YDIYAAINT

é’m%’mauaLLuvwmwuaamﬂ%'ﬂuamamﬂisulusﬁmm"lmaLLaszaL%sJLﬁaﬁ'nﬁnﬁLﬁu
ﬂuanma‘l,usw,mt.amuu aamﬁmamaamaawsvLwﬂmsm’mwmuau’[ﬂﬂa msmammmwﬂmw
amamnssulwmﬂuanmﬁammvmsswuqm‘lﬂjaawuwmmﬂmwaam&nl.mmmmmmam
mﬂammmisuuﬂ%mLasumﬂuua“nu Fdidumssnsiaulanauasinmanmsvieadiefild
ﬂaaammmL'sammﬂmluammmssnlm wilvneuazunai@edeainuadumiswesnisidudiinlu
amamnssmum‘umm‘mmwsaivmnumﬂ‘uamuLm anmﬁu1amiLﬂﬂmq’mmmaﬂwlﬂnmu
Ummmlunﬁamsu"l,usumﬂmu wananil ﬁmamaqmamﬂswwmmsl,iawanﬂumaqmasaﬂmﬁa
mm']mmaLwaqma'mﬂ<5'iu1umu1ﬂiuﬂswia°uumnmumﬂiuiaaaemmw DL ECE RN L QAT
nansulsemadudwesouludlussduuiuend wasviuunldanuddyiunsiaauludlussiu
iimalfnnty

fndrdny: granmnssulud msvieaiiendegsnia e wuade Taauidea

Vi



Abstract

This research, titled “The role of the state in the development of a regional MICE city:
~ Case studies of Thailand and Malaysia under the millennial travelers,” has the following aims: (a)
to examine the state’s roles in Thailand’s and Malaysia’s strategies to promote their capitals
as MICE hub for millennial travelers; (b) to study the industrial MICE environment in Thailand
and Malaysia and the potential for Bangkok and Kuala Lumpur to host international MICE
events; and (¢) to propose roles for the Thai and Malaysian states in MICE industry that will
help them to achieve their aims to become regional hubs of MICE in Asia.

This study employed a qualitative research method, examining policies, the market
environment, capacity, and the structure of MICE industries in Thailand and Malaysia in
general and in their capitals, Bangkok and Kuala Lumpur (KL), in particular. The research
utilized both primary and secondary data, including in-depth interviews and a focus group.
Descriptive analysis was employed to analyze these data and SWOT analysis was utilized to
evaluate benefits and disadvantages.

The research findings revealed that the state’s roles in MICE development in
Thailand and Ma(aysia manifested in three ways:

1) The state is planning MICE industries through both national policies city-specific
" policies. In doing so, it has identified MICE as part of the tourism industry in Thailand and
Malaysia.

2) The state acts as a coordinator that works with various stakeholders, such as
private operators and state agencies.

3) The state stimulates the MICE industry through various means, including policies
and campaigns. The finding also showed that the state agencies, TCEB and MyCEB,
responsible for MICE industry in Thailand and Malaysia have been working on proactive
marketing strategies and bidding on international MICE events. However, the difference
between Thailand and Malaysia is that the Malaysian government owns a number of major
venues in Kuala Lumpur and other MICE cities. There is an advantage to the state venues in

terms of infrastructure, transportation, and location.

When considering the capacities of Bangkok and Kuala Lumpur, it was found that
these two capitals have the best capabilities to host and organize international MICE events
compared to other cities. These advantages include the varieties of their hotels, the
convenience of their transportation, and the capabilities of their venues. In terms of
promoting tourism to MICE millennials, Thailand and Malaysia do not promote MICE to any
specific group, including millennials. However,' it cannot be denied that the attempt of the
Thai and Malaysian governments to make their capitals a smart city serves the needs of
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millennials, particularly in terms of Internet access, Wi-Fi, good infrastructure, and the
utilization of technology. Further, TECB and MyCEB also use MICE/event applications to
facilitate and support MICE events. In addition, the two countries have used social media
platforms for digital marketing, which allows state agencies reach millennials. In terms of
pre/post MICE event tourism, both Bangkok and Kuala Lumpur promote their local identities
to present their uniqueness as tourist destinations. Unfortunately, local state agencies in
these two capitals have not focused on promoting MICE itself, but they do actively and

effectively promote local tourism.

A SWOT Analysis revealed that Bangkok has advantages such as a strategic location,
being a hub of regional aviation, existing tourism infrastructures, the capability of its venues,
and the stre'ngth of TCEB and its initiative in MICE development. More significantly, the
growth of MICE in Bangkok will increase when the EEC project is completed. However, MICE
in both Thailand and Bangkok continues to face problems such as lack of short- and long-
term strategic plans, heavy vehicular traffic, fierce competition from neighboring countries,
the need for more human resource development, and difficulty meeting the rules and
regulations implemented in the MICE industry. Kuala Lumpur has the advantages of its
strategic location, of being a hub for low cost airlines, of the state’s investment in venues,
and of having active national and local state aéencies. KL also has a rich and combination
cultures, which reinforces the country’s ability to establish itself in niche markets, especially
halal industry. On top of that, KL’s modem public transportation, price competitiveness, and
good services make it a competitive MICE destination. Howevér, KL faces some difficulties,
including taxes, numerous rules and regulations, difficulties differentiating its tourist identity
and culture from.neighboring countries, incomplete Smart cities, problems with human
cfapital such as insufficient talents, and inherent problems such as traffic congestion.

In terms of policy recommendations for Thailand and Malaysia to become regional
MICE hubs, the governments should differentiate the MICE industry from tourism, though
these two industries can reinforce each other. This is because being a leading tourist
destination is not a primary indicator of success in the MICE industry. Instead, Thailand and
Malaysia should position themselves as leaders in specific industries at both the
international and regional levels. In addition, the two governments should pave the way for
private entrepreneurs to play a leading role in MICE and government should continue to
expand and advance smart cities which will help boost economic growth. When smart cities
are established, Bangkok and KL will better serve millennial needs and gain the advantages
of integrating digital technology and transportation. To become leading regional hubs for

MICE, on one hand, the governments should reinforce each country’s own international
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MICE events. On the other hand, both Thailand and Malaysia should focus more on hosting

regional MICE events.
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