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Abstract

Halal market value is continuously expanding because the Muslim
population tends to increase gradually leading to many countries are interested
in gaining the halal market share. Both Thailand and Malaysia have high
competitive advantages in the halal food business. Thailand has strengths, at the
beginning of a supply chain, which are having abundant raw materials and being
a globally recognized food producer. Malaysia has strength at the end of the
supply chain which is product distribution. Although Thailand has such potential
and tries to increase its market share of halal food products but still not
successful. Therefore, Thailand may need a new strategy to compete in the Halal
food market. This research studies whether Thailand and Malaysia have ways to
combine each other’s strengths to close their weaknesses. The objectives of the
research are 1) to study and evaluate the Halal food business cooperation
between Thailand and Malaysia that has occurred, and 2) to study the possibility
of creating Halal food business cooperation between Thailand and Malaysia.
There are 203 research samples comprised of 4 groups 1) agencies related to the
Halal food business in Thailand (57 samples), 2) Thai Halal food entrepreneurs
(92 samples), 3) agencies related to the halal food business in Malaysia (24
samples), and 4) Malaysian Halal food entrepreneurs (30 samples). Data
collection method methods are documentary study, interview, focus group
discussion and observation. Content analysis is used for data analysis. The
research found cooperation in government levels, which are policies that cannot

be implemented in concrete. Besides, private sector cooperation is also found in



many forms, including the Original Equipment Manufacturer ( OEM), selling
through distributors, border trade and support for international funding and
investment. If evaluating the past and present circumstances, the cooperation in
the halal food industry between Thailand and Malaysia is unlikely to be possible.
However, if evaluating the future dimensions of the important trend of building
international cooperation at the regional and global levels, Thailand and Malaysia
cannot avoid cooperation in the halal food business. This research uses the TOWS

Matrix to suggest suitable strategies for the Thai halal food industry.
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