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Abstract

The objective of this research is to study factors affecting the development of the potential of
housewife group, who produce community product Ruampatana Community, Lak Si District, Bangkok
to study the marketing factors affecting product development of housewife group in community
product Ruampatana Community, Bangkok and to study the model of potential development of
housewife group who produce community product by the participation of the community in
developing Lak Si District, Bangkok use qualitative research methods in participatory action research
model. The research instruments were interviewing, analysis of strengths, weaknesses, opportunities
and threats, group meeting, training and field trips. The results of the research showed that factors
affecting the development of the housewife’s potential including age factors by the majority of
housewife quite old and have health problems. Therefore, community committees should focus on
inviting working-age or middle-aged group to become community members. Factors of production
process found that cooking or certain products are complicated and need to rely on seasons, so the
housewife group should choose only make products that do not require seasons. There is no
complicated process. Management factors the community still lack management knowledge. There
are no group rules. Therefore, housewife group should receive support from the government on how
to make beautiful products. Including providing knowledge in promote online as for the compensation
factors, it is found that the division of results is not clear. Therefore, housewife group should be
trained in pricing techniques in order to know the costs, income and dividends that are in line with
the costs and clear sharing as for morale factors, it was found that housewife group are worried
about expropriating the area therefore, the community committee should meet to clarify the
development of the housewife’s potential. Having community products for income generation and
have savings for use in building houses as for marketing factors, it was found that products are not
diverse not modern, not different from competitors. The arrangement of the place of sale still does
not motivate target group to buy. The product is not yet accepted. The housewife group has no
experience in using online media. Lacking a network to promote the news. The form of the potential
development of the housewife group consists of 3 parts which are 1) the composition of potential
development includes folk wisdom in the community, community members leaders, materials,
equipment, funds, and management. 2) potential development processes include participatory
meetings, training, coaching and field trips and 3) potential of housewife group including knowledge,
skills and opinions about personal characteristics and motivation.
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