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Abstract

The purposes of this study were to 1) Study local capital (Tangible Capital and
Intangible Capital) in Eastern Economic Corridor (EEC) 2) Analyze the Tourism Value Chain for
elevate to Smart Tourism Destination and 3) Suggest for creating Tourism Value Chain in
Eastern Economic Corridor by collecting secondary and primary data from academic
documents, textbooks and articles from domestic and international sources and use the
internet for researching, as well as interviews with confederates. The scope of the study area
is 5 provinces; Chonburi, Rayong, Chachoengsao, Chanthaburi and Trat.

This result shows about identities of 5 provinces; Chonburi is wellness and seminar
tourism, Rayong is culture, history and agriculture tourism, Chachoengsao is Thai-way
tourism, Chanthaburi is a cultural, community and agricultural tourism, and Trat is a cultural
and historical tourism. The research recommended the proposed policy for develop to
Smart Tourism Destination in EEC Corridor is 1) Integration of all sectors; location,
confederate and information (2) Develop infrastructure by developing public transport that
can link to all provinces through the technology (3) Enhance the knowledge of the
government officials and people in the area to have knowledge and technology insight (4)
Increase advertise of identity and the strengths of each province by digital marketing and (5)
Environmental Management; garbage waste management and wastewater management.
Moreover, a travel application was developed for enhancing Smart Tourism Destination and
create tourism’s connection for making the variety of tourism that can a create good

experience to tourists and encourages the repetition of tourists.
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