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Abstract

Rice is a staple food that is important for Thai people's lifestyle. It is @ main source of
income for more than 3.7 million Thai farmers from 5.6 million households, representing
66% of the country's total households. It also creates jobs for over 4 million households in
the agricultural sector. From the collection of local rice varieties from the Department of
Rice, it was found that Thailand has more than 800 varieties of local rice varieties and of
these numbers are more than 200 varieties of fragrant rice which represent the abundance
and biodiversity of the local area as well (Department of Rice, 2557). Hom Chaiya rice, native
species of Chaiya district Suratthani classified as fragrant rice that is unique, good quality,
fragrant and delicious but day by day it will disappear from the society and way of life of
people in Chaiya district.

The objective of this study is to 1) study the general conditions and context of
cultivating native Chaiya rice of farmers in Chaiya District, Suratthani Province, 2) Study the
factors affecting the planting of native Chaiya fragrant rice in Chaiya district Suratthani
province, including promotion from government agencies, knowledge, area condition,
production factors, production process, production cost, market demand, farmer values and
price, 3) Study the forms of creating added value for local Chaiya fragrant rice, including
product forms, packaging, and product processing and consumer behavior and 4) Propose
guidelines for promoting cultivation and creating added value for local Chaiya fragrant rice.
For this target group of research is officials from government agencies, local guardian and
academics with experience in rice in Suratthani Province were 35 interviewees using semi-
structured interview methods and content analysis. There are 13 farmers who grow native
Chaiya fragrant rice; farmers who do not grow native Chaiya fragrant rice. (But planting
general rice varieties) amount 222 persons. People, who buy rice to consume, bought as
souvenirs or souvenirs in Suratthani province, 400 people, using observation questionnaires
and descriptive statistics in data collection and analysis.

The results showed that at present, there are 13 farmers cultivating native Chaiya
fragrant rice in Chaiya District, Suratthani province, by planting approximately 1 ngan-2 rai
from the total rice planting area of 3-5 rai per person, therefore having a total area of
approximately 12 rai. The major problems affecting farmers' rice production are the purity of

rice varieties, low yield per rai, product prices are not different from other rice varieties, lack
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of gathering important information, the average age of farmers is high and lacking successors
etc., for factors affecting the planting of native Chaiya fragrant rice, namely government
support, knowledge, area conditions, production factor, production process, production
cost, market demand, farmer values and the product price. For adding value to local Chaiya
fragrant rice, including processing into various products both consumer goods, adjusting the
packaging to be in line with consumer groups, developing product formats to be in demand
in the market and consumer behavior. As for the guidelines to promote local Chaiya fragrant
rice varieties, namely supporting research and development of Hom Chaiya rice varieties,
supporting knowledge and necessary production factors as appropriate, promoting
management throughout the supply chain, promoting integration and networking, including
creating heirs for farmers, creating awareness and public relations and promoting Gl
products. At the same time, guidelines for promoting value added for native Chaiya rice
varieties are packaging form development, product processing, procurement of sales

locations, public relations creates awareness, especially by using social media channels.

Key words: Chaiya Native Rice, Planting Extension Promotion, Value Added Creation, Chaiya

District, Suratthani Province



