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Abstract

Design and Development Industrial Crafts Products from integration of local
wisdom for Increasing Economic Values is a project that supports and promotes the
development of local arts and crafts communities in Lampang Province. To create new
and interesting industrial craft products in line with consumer needs, caused by the
group Collaborate to produce works, learn and exchange ideas And combine wisdom
Towards creative integration. The objective was too studied essential factors and
conditions of the data set, And issues of principles that must be considered, Which
affects the design and development of industrial craft products and study of artisan
wisdom skills in Lampang Province, including 4 types of wood carving, basketry, stone
carving, and pottery, Which is conducive to new industrial product design The hidden
cultural identity, stories of the Lanna culture and the province of Lampang. Including
studies and surveys of opinions and people's satisfaction. Government agencies,
entrepreneurs, and academics On the product portfolio of industrial crafts products.

The research is qualitative. The research method is divided into 3 parts as
follows:

1. Study of factors and conditions That affect the development and creation
using data collection methods from attending the Provincial Development Plan
meeting, Various workshops with government agencies, and focus group meetings that
are relevant to analyze factors, conditions, rules, and policies that affect the
development of community arts and crafts. Using the SWOT Analysis method,
unstructured interviews, content analysis using Coding Techniques, and summarizing
the data by descriptive and data analysis methods. Results: factors and conditions
affecting the arts and handicraft development of the community. That must be studied
before every development can be summarized in 3 parts which are

1.1) Study of datasets for factors and conditions before development, the
necessary information to study includes Study of directions and provincial
development plans, a study of overall community potential, study and survey
Competence-related insights processes, and methods of community production.

1.2) Study of datasets for creative design, the necessary information to study



includes value chain, strategies of the Community Development Agency, OTOP Product
Champion: OPC, and design Trend.

1.3) Assessment criteria, the necessary information to study include
Indicators of strategies and strategic sub-topics, According to the provincial
development plan and a set of product rating data (Product Level).

2. A study of 4 types of craftsmanship skills in Lampang Province that are
conducive to joint creative design. Using an in-depth interview from the Community
Development Strategy Group from the Lampang Provincial Community Development
Office and methods of visiting the arts and handicraft community to conduct surveys,
interviews, observation, and study guidelines for development. Using the method of
analysis of morphological analysis to separate the process and technical techniques
to product design and development, industrial craft. Results: Design and development
guidelines can be divided into 2 groups:

2.1) Developing and creating new products Is a creative innovation idea.
Developing community products through knowledge and innovation resulting in an
interesting industrial craft product, Different from the original product and creating a
market opportunity, 5 ideas, and 16 pieces.

2.2) Extension and development of existing community products for
developing handicraft products in the community to expand and promote the original
products that are still popular and can be sold. It is a development based on the
existing foundation of 5 ideas, and 11 pieces.

3. A questionnaire was used to collect opinions of 500 people on industrial
crafts products, a purposive sampling method of 4 groups: 1. Experts group of 50
people. 2. Government agencies group of 50 people. 3. Entrepreneurs and designers
group of 50 people. 4. People group of 350 people. Results:

3.1) Value of nature or handicraft is at the best level (mean = 4.52).

3.2) Local identity and culture are at the best level (mean = 4.50).

3.3) Local materials and production processes and the production aspect is
functional and suitable for local materials is at the best level (mean = 4.52).

3.4) The beauty and the interesting And exotic pattemns are at the best level
(mean = 4.44).
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