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Abstract

The purposes of this study were 1) to study the historical context of the
community concerning the development of the identity of Talat Khae community
market, 2) to study the social capital and current problematic issues of Talat Khae
Community market, 3) to analyze the trend and set out the strategic plan to
develop the identity of Talat Khae community market, and 4) to study the method
to develop the identity of Talat Khae community market for strengthening the
economy of Talat Khae community. Participatory Action Research was employed.
Participants of this study included administrators, officials of Talat Khae community
market, representatives of private sectors within the area of Talat Khae community
market. Research tools were in-depth interview, Focus group, and workshop. Data,
gained from the interview, focus group, activity assessment, observation, and
workshop, were analyzed through content analysis and presented through
descriptive analysis.

Research findings indicated that Talat Khae Municipality had a long history
before 1937. The original people were from Ban Than Prasat and Ban Tam Yae
villagers. There was a Than Prasat water source which was abundant, and the
majority of villagers were farmers. Talat Khae municipality was registered in May 25,
1999 by the first Mayor Chairat Kittihiranyawat until the present. It was situated at
329 Moo 12, Mittaphap Road, Than Prasat sub-disrict, Non Sung district, Nakhon
Ratchasima province, covered 6.89 square kilometers or 4,306.25 rai. There were

858 families. The total population was 3,387. There were six villages, including Ban



Samrong, Ban Talat Khae, Ban Takhob, Ban Sratad, Ban Samyeaktalatkhae, and Ban
Talad Khae. Talat Khae Municipality was classified into small-sized type, with
several social capitals, including natural capital, knowledge capital, cultural capital,
human capital, and social capitals. The most outstanding social capital was having a
community market with large area and nice location, surrounded by several
villages. However, some drawbacks affecting the operation of community stores
were found as follow; the main road (Mittraphap Road) was expanded larger, goods
were not multitudinous and did not reflect the identity of Talat Khae Municipality,
and it lacked systematic market management.

Procedures and steps of community development of Talat Khae
municipality, Non Sung district, Nakhon Ratchasima province were as follows: 1)
organize a workshop for related parties to analyze problems concerning the
development of the identity of Talat Khae Municipality market for strengthening the
economy of Talat Khae Municipality, 2) set the key team to operate works, 3)
collect the data and design research instruments, 4) organize the workshop to
analyze the data and guideline needed to be developed, 5) operate the
experiment via the workshop; defining the strategic plan to develop the identity,
developing the logo, designing the landscape of the market and making an
agreement of the market, 6) present the operation and designed outcomes to the
community in order to analyze the data and review the data, and 7) conclude the
lesson. The final product was the guideline of the community development of
Talat Khae Municipality for developing the identity of Talat Khae Municipality
market for strengthening the economy of Talat Khae community “A model for
community development in the Local Administration Level which the
community leader is the key man to corporate the community”, the mayor and
the head of village could create cooperation with people in the community in
order to propose the guideline to develop the economy of the community among
government and private agencies as well as public sector. Participatory Action
process for developing the market covered four issues as follows: 1) creating
strategic plan to develop the identity of Talat Khae community market, 2)

developing the logo of the market, 3) developing the landscape of the market, and



4) making an agreement of the market. From this operation, related organizations or
parties could make use of these research results in various aspects as follows,
proposing the strategic plan of development of the identity into the Development
Plan of the Municipality, bringing the agreement of the community market into
practice, as well as prescribing the policy and/or allocating the budget for
developing the landscape of the market, and creating the logo of the market, which
villagers have been increased the marketing channels that identified the uniqueness
of the community and earned more incomes. General people would know more
Talat Khae community market and come to purchase goods at the market, and the

economic system of the community market was in the positive trend in the future.
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