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Abstract

The purpose of this research was 1) to create the potential map in the food
processing industry of seafood and fruit processing groups and geo-database of small
and medium-sized enterprises of seafood processing group, 2) to assess the market
potential of small and medium-sized enterprises of seafood and fruit processing group
and 3) to find ways to promote the marketing strategy for SMEs of seafood and fruit
processing group to online business system. In this study, integrated research
methodology was used. During the research, geo-informatics technology and Analytic
Hierarchy Process (AHP) were used to analyze the potential and suitable locations of
SMEs in EEC and Chanthaburi areas. In quantitative research, the data were collected
from 81 entrepreneurs of SMEs of seafood and fruit processing groups in order to assess
4P's marketing potential and in qualitative research, in-depth interviews were conducted
with 33 entrepreneurs of SMEs in the seafood and fruit processing groups in order to
find ways to promote the marketing strategy and to acquire guidelines for establishing
courses for online marketing training for entrepreneurs.

To the location potential study, it was found that SMEs in the seafood
processing group had 3,405.34 square kilometer area in the most suitable location and
the SMEs had 2,776.60 square kilometer area in the moderately suitable location. Also
the SMEs had 776.41 square kilometer area in the least suitable location. These
locations represented 17.22, 14.04 and 3.93 percent of the total area respectively. The
most areas that had high potential and suitable locations for the seafood processing
industry were in Chon Buri. And when overlapping the position of SMEs in the seafood
processing group with the appropriate location potential map, the researcher found that
there were 20 SMEs in the seafood processing in the most suitable potential locations, 4
SMEs in the moderately potential locations, and 2 SMEs in the lowly suitable locations
while 4 SMEs were in separate areas. For fruit processing SMEs, 6679.78 square kilometer
area was the most suitable location. 7,507.54 square kilometer area was in the
moderately suitable location, and 5,592.08 square kilometer area was in the lowly
suitable location. The locations represented 33.77, 38.00 and 28.27 percent of the total
area respectively. The most highly potential suitable location for the fruit processing

industry was in Chon Buri. And when overlapping the position of SMEs in the fruit



processing group with the appropriate location potential map, the researcher found that
there were 61 SMEs in the fruit processing group in the most suitable location, 26 SMEs
in the moderately potential location, and 3 SMEs in the lowly potential and suitable
location.

The results of the study on 4P's marketing potential and the need for online
marketing training showed that SMEs in the sample group had the most potential on
product (X = 4.19), followed by price potential (X = 3.99). Their third potential was the
distribution channels (X = 3.05), and promotion (X = 2.99) ranked the last. For the
study of online marketing training needs, the most needed training was creating simple
online sales channel such as facebook Page (X = 3.46), followed by the courses on
consignment of products on Online Platform (X = 3.36). Finally, there were also needs
for other courses (X = 2.78).

The results of the study of the marketing strategy showed that 4P’s marketing
strategies of the entrepreneurs of SMEs in the seafood and fruit processing group were
as follows: 1) For Product strategy, they constantly improved the formula of the
product and new products had also been developed. In addition, their products had
been developed according to food safety standards and good quality raw materials
were also selected. 2) Price strategies included determining the products’ prices
appropriate for the quality received, different wholesale and retail pricing, and
controlling the product price at the standard level. 3) Distribution Channel Strategies
included creating online sales channels such as Facebook Page, Line, Instagram,
Website; consignment of processed food products in online markets such as Shopee,
Lazada, and Websites of various departments; and selling wholesale to other sources
such as distribution centers or modern trade stores and product sales booths. 4) Sales
promotion strategies included creating a selling point for products, designing package
which was unique and easy to remember, providing free delivery service, and making
different forms of souvenir sets for tourists and holding promotion giving discounted
prices in various festivals. To the guidelines for organizing online marketing training
courses, it was found that entrepreneurs needed training programs to enhance their
skills in photography, video production, graphic design, creating content and stories for

media advertising, publicizing and increasing sales in online marketing channels such as



Facebook, Line, Instagram, Twitter, YouTube or various online platforms. For higher
efficiency, training programs in the curriculum on "Explode Sales and Expand the Market
with Sales via Facebook" were designed and conducted, and the training topics included
using photography, graphic and video making techniques through mobile phones for

online product presentations via Facebook.
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