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Abstract

The research project "Strategic Plan for the development in tourism promotion in
secondary tourist and low-income provinces: A case study on a provincial cluster in lower-
northeastern Thailand (Yasothon, Sisaket, and Amnat Charoen)" aims to develop strategies and
action plans to promote tourism of Yasothon, Sisaket and Amnat Charoen. This project is a continuing
project from the prior research, “Tourism promotion in small and low-income provinces to reduces
income inequality: A case study on a provincial cluster in lower-northeastern Thailand (Yasothon,
Sisaket, and Amnat Charoen - YSA),” which uses the findings of this prior research as inputs to
develop tourism strategic plans and action plans in secondary and low-income provinces, namely
Yasothon, Srisaket, and Amnat Charoen. The aim of this research is to produce a case study on
tourism promotion using three provinces in lower-northeastern Thailand that is of low-income and
high inequality as examples.

Focusing ways to promote tourism to increase opportunities for poverty and inequality
reduction, this studies expect to use tourism as a tool to reduce poverty and inequality as well as to
work and collaborate with involved authorities and tourism agencies in the areas at the local ,
provincial, and provincial cluster level. The study and the collaboration aim develope tourism
strategic and action plans for each of the three provinces.

Research methodology and tools used for data analysis in the drafting of tourism strategic and
action plans include GAP Analysis, SWOT Analysis, and TOWS Matrix. In addition, the research team
worked with authorities and agencies related to tourism promotion in Yasothon, Sisaket and Amnat
Charoen provinces, especially the Office of Tourism and Sports. The researchers received valuable
cooperation for inputs, content validation, and comments that are specific to the areas, which helped
improve the drafted strategic and action plans.

The draft of Tourism Strategy Plan in Secondary and Low-Income Provinces (Yasothon Sisaket,
Amnat Charoen) consists of 4 tourism strategies, namely (1) Strategy 1: Promotion and development
of tourism supply which includes resources and tourism infrastructures in the province. This strategy
is to improve and promote existing resources in the province to be of better quality and to be more
attractive (2) Strategy 2: Promotion of tourism demand, which is the strategy to promote provincial
specific tourism demand of the target provinces (3) Strategy 3: Promotion and development of
tourism service to be of international quality and standards, and (4) Strategy 4: Development of
driving mechanisms for integrated tourism promotion and development in the province. This strategy
is to encourage a holistic approach on tourism promotion from difference organizations and agencies
involved. The aim is to create a structure of collaboration and practice to actively and effectively

promote tourism in the provinces.



