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Abstract

The objectives of this research project are to: 1) synthesize the results of supply
chain and value chain studies, marketing, and organization management information
2) propose guidelines for developing community-based tourism to become a social
enterprise in the form of destination management organization, and 3) propose policy
recommendations for the development of community-based tourism enterprise in the
form of destination management organization. This research investigates 2 case studies:
Thai LocalistA and North Andaman Network Foundation. It is divided into 3 sub-projects
using mixed method research: synthesizing the results from the sub-projects and
brainstorming by stakeholders.

The results of the study revealed the five aspects of tourism supply chain
including transportation, food, tourist activities, accommmodation and souvenirs. There
are different supply chain management strategies depending on the context of the
area. As for the value chain strategy, focus on activities with the goal of creating a
positive impact in the community tourism supply chain. Marketing data show that Thai
LocalistA position itself as around the local lifestyle. As for the North Andaman Network
Foundation, the product positioning is a credible organization. As for tourist behavior,
it is found that the most tourist groups come to learn about local life and culture. The
market operation should start by determining the right target group, then design
marketing mix and marketing communication processes that are in line with the target
group. There should be g¢ood partnership and the information should be
communicated in the same direction. Also, there should be a plan to adapt to changes
that may occur all the time. Regarding the management, it was found that Management
in the form of public private participation committee is most suitable for the Thai
context. The organization structure should base on the existing organizations in the
country integrating with the concept from foreign countries to establish the committee.
There are 11 issues in the development of social enterprise tourism organization in
Thailand and there are 5 policy suggestions which are 1) legal aspects 2) business
operations of the new generation 3) the structure and level of the destination
management organization 4) Marketing promotion and 5) Development and

conservation of tourism resources.
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Cost Structure

— el )
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Surplus Revenue
e §G (i)

Where do you plan to invest your profit:

(#11: www.socialbusinessmodelcanvas.com)

WasnAansiitediruiininuwnni1991ngsAnaly Jadiudminenidaay Jad
nsiauaIasiislunsesnwuulunagsiadwmsuianmsivedenulaganis Sendn Social

Business Model Canvas Ing Social Innovation Lab kag Tandemic N19889na1NLAS 0938
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Business Model Canvas 1180 5 wadelufffiieafudaay watedu o lu Social Business
Model Canvas usnimiloanfinannanazadieiuiadeiideglu Business Model Canvas
psfUsznauifinduand \Sudeddyfinanaiedinuemsinddlumsasidlinnagshofiifg
msdannifiidan delinsadunsdsuulamsdsauduilavesnsdiiugsiaeeng
U939

LLu’Jﬁn’NmﬁLﬂiﬂzM‘IuLﬂaQiﬁﬂ #1131 Social Business Model Canvas ﬂqﬂéﬁﬁ

1) Fgmﬁﬂﬁuaﬂﬁuﬁﬁ'&ﬂmLLazgnﬁ'ﬂ (Social and Customer Value
Proposition):
duillimeuinu 3 4o fo n) orlshonuAmdnmadinuven ¥) HansENUNS
dsew uay A) auAiideweuligndn WhlugeAtgmilugaluu? lidandunsiiiveny
agmnau1e e iy Apple Unidue iTunes Store uag gunsaidueg ﬁawmim%ﬂaﬂﬁqﬂﬁw
annsoanilnannoumud Alusinilanugsenn liflunsgiu winduanansasiliagain
wntutegtu Wunmsweudszaunsaldqbifugnd redssudasuyu wuninuinis Cloud
$199 ,a@mmL%EJ\‘iLﬁliﬂamabLUﬂﬁLsi’Jj’]ﬁﬂﬂa:mqﬂﬁﬂi%:ﬂ@&hﬂ @19n150U1A1UTENER 130
nowusIw (usu
. Aty 9 (Newness)
«  N15¥19U (Performance)
« JUnuulawizmu (Customization)
. 959 (Getting the Job Done)
«  Msgankuu (Design)
. AFEUAILAYANIUNN (Brand/Status)
« 9101 (Price)
- n1sanAldIne (Cost Reduction)
. MsanAades (Risk Reduction)
. MDY (Accessibility)

«  AnuazAln (Convenience/Usability)

HARNSN19dIAL (Impact Measures) A9 NAANWSNIIFEIANT AANT1TLN od9AY

U % A [ v I3 (Y 1 [ % 1
Aoin1saieriesls waravianadnsmedinueginlugusssuliegnels

2.) nqugisunauszleviniedenu (Beneficiary Segments) wazandn

(Customer segments):
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« PAnLIATY (Mass Market) vanefanguandwinlfifiunnlg

. aaawizngy (Niche Market) vanefisnaiatos 9 Svuraidn Aflay
Foensiienzlanzas wileurunglungy

. gnAaNIzAnu (Segmented) nunedengugnAifidaiiudesnisianiy
uansnsanmaiavily Tagvlusluuelvanivaiaemzngy

. @aevaInnany (Diversified) munefsnaindifinaudesnisiivainnane
wanansiveenty

«  A81AERIR U (Multi-sided Platform or Multi-sided Markets) ningfianana
viognendiaud 2 naudl finnuduiudiu wifiaudosnisfiunndnaiy 1wy gsadingans 3

s1eliangn 2 nau b Faelavan wazdvelingans

3) Ussinvasdsufludeym (Type of Intervention): UkUUYRIIENSNAAINTS

veusieunty Jymaessls wu Wunstiuins nandue vien1sdaisasey Wudu

1%

4) 99n19 Channels: Yasslafisagldiiodeneuinisvsedumiviuingugnan
1oav v &V 1 I3 i v v 1 =3 ] Ly
waznquilasuuselevd lidnsdunsugiedagnseiumindiu f1uiue vses e

LANLAIDDNUN LANLA

s o v

5) A138319AUFURUSTURNAT Customer Relationships (CR): 1318903114
afrsaneduius fugnaiegslstne dindevedeauseulatii aeslinnuyemde
Facebook, Twitter? Augu3n15gnaAn (Call Center)? wsadvemslignadumdeyalanae
Moty Web-Self Service 1udu

« M3YILmdelagyAna (Personal Assistance)

. mstevdelagynaildFuneuming (Dedicated Personal Assistance)

« N1FUINTAB (Self-service)

« UINTORluIlA (Automated Services)

. Msasengudinuvesgndn (Communities)

«  M59a5198556 (Co-creation)

6) n3weNTEIAY Key Resource (KR): ninennsvasuismsaneyls? daduld
ﬁgqfiunu, NINYINTYAAA, A9v04, ninddunislayen 9199 USEN Qualcomm HHANTY
Walddugunsallnsdnyinngg u nrseenwuuiuidaduninddunedyyrvemis
Qualcomm Taemss, Wioagns Apple Aflnusuduavunannoufiudaunss Wud

« gAMWW (Physical)

o nindaumstyan (ntellectual)
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« yAAaNT (Human)

« N5 (Financial)

7) AANTIUNEN Key Activities (KA): ozlsAeRanssus1agfisududmsunis
AfiufInNSiiodIALveus) WU NTZUIUNMSHERNITAAN N15UUET Aanssufieadeinue
warmsfidusiudugumy Adidesiuiieduindeulilinnagshativhauldfeasls? suldun
n1sudn, Madnludesidynlidugnamie n1sdanisguawnaniesy undisg1augy
U3n15 Cloud #1199 fasppgdanTsgualnaniasy, qsﬁaéqﬁmﬁ vrlandnAdoneumLs faiy
Adesdinsaiasdeutunn Hudy

«  N130aR (Production)

. msundayin (Problem Solving)

«  MsafegluuunieInseYng (Platform/Network)

8) W1 MUBIN195 319 (Partners & Key Stakeholders): lasfaa A1v041317
vanggsialianansasuiululstinedegin uasuiisagiliesilidumnezidealiae
Tumsguags vieassmrsidoniiaz Outsource sanly Lilofiuddmaglduunysluntsiam
wAnAusseguagnAeEnInseds uasnanegsiaffesiiemededeiuasiu fethagdives
Apple Winladaunn luinezduuignnas gudngunsaluuy OEM, milsdefiurivazinyans
Lmﬂw%ﬂgwmaﬁé’faqi’]’uﬁaﬁuamuﬁﬁwﬁ@ﬂ #799) Tunsimdowaniuluang, ius Joane
yosAfeI0fsrUUNsTsERuvesiluinsg, Nintendo Adpsitsdamnnulnig ulivy
\A30e Wii 1Tudy

.« MIYUTENIAINVUINNTHER (Optimization and Economy of Scale)
. MsanAadssainAaliuiuey (Reduction of Risk and Uncertainty)
. ﬂ?i%@%%ﬂ/ﬂﬂ’]ﬂi%%@ﬁﬁmiimLQ‘W’]% (Acquisition for Particular Resources and

Activities)

9) AuNUVININIT (Cost Structure): AnldInenanvesgsianserls? a17igy
izuuiﬂsqﬂﬁaﬁé’aqaLLa%’ﬂwﬁ, 33%@%@3@1’7{%’3’%mmaimy}ﬁm%uﬁaEJ 5 AlTaeu
Aaannsiidestamnvenuisluides s vievmadunuiietuniseaindundn Fafiee
fienldaeiunseann, msfegnAdiun Wudu

. éfuvgumﬁ (Fixed Costs)

«  AunuLUsH (Variable Costs)
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ANMANUIN Q.

Usziunsinriuuamnenisiauifanisiiedeaudmsunsvisaiisalaeguvululszndlne

Social Business Model Canvas [rsvatyon

Key Resources Key Activities Type of Intervention Segments Value Proposition

Partners + Key Channels
Stakeholders

Cost Structure Surplus Revenue

1) LL‘u’J‘VI'Nﬁﬂuﬂmﬁi’lﬁuaﬂﬁuﬁﬁaﬂuLLazgnﬁ"] (Social and Customer Value Proposition)

2) wuwamsiunguisurauszleviniedeny (Beneficiary Segments) uazganAn (Customer

segments)
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E-mail: djaranya2016@gmail.com
UszIANT5ANEN
- 2552 Completed course work, Master of Arts in Service, Leadership
and Management, SIT Graduate Institute, Vermont, USA
- 2538 Graduate Diploma in Leadership and Management in Social
Development, Coady International Institute, St. Francis Xavier University,
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1 lasansussidiunanIsusmsIansatgenenyInswazsunguieslulsemelneg,
2554, Canadian Development International Agency (CIDA), Canada

2)  lasimsIewwIme sukuunsaduayunuiuiausssuvesssdnsgInveniuly
Usewnalng, 2552, d1nauauasy i musssuwiei
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1. 2560-Ua9Uu  Project Partner “TOURIST” Competence centers for the
development of sustainable tourism and innovative financial management strategies to
increase the positive impact of local tourism in Thailand and Vietnam

2.2559- Yoy maugeynsIIMIMIviesiindlasyury amddseaznssunisuleuiens
vioufleauviand 7 5/2559 Fas wianazaynssunisnisvieniisilasyueu aviuil 19 naex
2559
3. 2556-Uaq0u AnznUNSUsTiuUmE e ien sflﬁaqmmnisumiﬁaqLﬁaﬂm
(Thailand Tourism Awards) n1sviaaiieautsUsznelng
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2538-2536:  Advanced Certificate in Art & Design: RMIT Royal Melbourne Institute of
Technology, Melbourne, Australia
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Usedanisvineu
2537-2535:  Waiter & Manager on duty at Patee Thai Restaurant, Melbourne, Australia
2539-2537:  Benjarong Thai restaurant, Melbourne, Australia (own business)
2545-2543:  Assistance Project Manager @ PPP Construction Ltd,Part:
Tassnsneadrathusindrssnisnsunsunases Smfnusdesanu favmn ¢
81L18FD B.1189, 8.UNudN, 8.YULY, B.ula oY Lay B.aUeY
2547-2544:  Uszneugina e mnsiBueeiy, e.iles 2.uisesasy
ausHiIAAMAn (Lawwﬁyuﬁ, AIANUTENF) VBTN YUY ULITRIEDY,
Janinuigesdaau
J99tu-2544: Usznaugsiatinilen iasifisla a.dles 9.usidessou
« CBT Community Based Tourism specialist
. Wugudnasmmihmanndanfugasuiivih CBT
. uiivinw uagsaiRnaui i ULy
2555-2554: 913138NAY LAY YUTULIIFOTOU
. 91899 gaEvnIIASVieadien wagnsvisaiealasyuvy
«  Uagdu - 2550: AudUszanunuaIetomviondisalaeyuvy 2.uidesaeu way
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YUy 1Wu anrfunsvieaiioalasyuy, aunaunisviesielasyusuniamie
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Uagdu-2559: fann1sniiniataide yalSunalunise

Asia Field Manager, Planeterra Foundation / G-Adventures, Canada UMU’]WWI’]ﬁ
vhaudwivesdnsliuasmwails lulssmanguondeu WetoyuwuriosduiamunEeves
Social Enterprise Iagitiunszuiun1snauiaiy supply chain vasyuuly 5 susigiude n1s
U3N5 BUdd A 9 fueming snuiiin wu Tevawd aeafisedn wasidumns vt 89909
Yuwy FIN15U3N5A9 9 19U U, G Adventures G afiHunasi uiiluUssimeafouuns
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WAIUINITHAND wazUSev1dUNUS

J290u-2560: wensunaulvevisuiisasgneuiinuau President of Thai Responsible
Tourism Association

SavhuRauINsafistegsuiingeu Saufunisnuiiiiedtesdu s
gnavnTIIviaafisavesUsmalng 1 ewn. v, nTEvTasMiaadien uasfivn ana. anndi
Msvieaflelngyuvy Lavaming &g o

Tnefauddnyg Asusn Wy n1sWaun CBT Business Matching 489 8wy, Wlauewny

a 12

duA1 CBT Twenuw WTM London, 9143 98n15Ma1an159109u 9 8733031381018, SIU9IUNRIUN

Ao o

dumsvisafiendoules 8 clusters neldnisgua ves own. SauNAduNUAd Ay V89
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Boonpaisarnsatit, N. (woow). Semantic Analysis of Thai Product Brand Names.
VDM Verlag Dr. Muller Aktiengesellschaft& Co
Boonpaisarnsatit, N. and Srioutai, J. (eoee). A Semantic and Pragmatic Approach
to Brand Naming: A Case Study of Thailand's Exported Food Brand Names. A
Paper presented at the m™ International conference on Language and
Communication on December e¢-e, boee.The National Institute of
Development Administration Bangkok
Boonpaisarnsatit, N. (eoe). Names and Naming: Semiotic, Linguistic and
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Perspectives. FEU Academic Review (9)e: oo -eic
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NSANY
2015  UsemadeUnsaiunisitAsigyt Social Return on Investment Social Value, UK
2012 Uszmailethssuniswaunidedu (Accelerator) AtKisson Inc., Boston USA
2010  UsgnmateUng UnRNoUSUN1TIEANNSNEINS (Resource Mobilization Trainers),
Resource Alliance, UK
2006 UsgmadetnssunsuimsianisarusuineudedinuiazAindenuainingsia
(Corporate Citizenship & CSR), Center of Corporate Citizenships, Boston College,
USA
1992-1994 Eastern Michigan University, Michigan, USA.
U3yl maunIsusnIsesnaseninaUsewme
1986-1989 LN NINYNNYTITTUANERS Bangkok, Thailand
USueyns AndsAaUAmans (@191019189N BIaSIITUARDINEGY)
UAIUNITEDURAZUNDUIY
1) Tneusudasy war ivinw fu aueuesetieiionswauigdu dunisiamund
JeBu nsuSmsanuiuiinveusediruuazdwandon nstuedounusiuiieseninunirdi
nsasnsidusuiugiduladnuds malulagvesnisadieanisiidusiu (Technology of
Participation) mMsUszliunansznuderunasdanden (Social Impact Assessment) Wagn1g

TAHANITAUNTAUNNFIAL (Social Return on Investment)
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2) ﬁﬂausuﬁaqmaszmw%’wmmmazmissmmu Y84 Resource Alliance S3uilefiu yails

newulng uay uingderiaided

3) 9RNDIATLNLALUTZINIVINITUTNTINNITANUSURATEUADAIAL N1ATTINITTANTS

damy AnzayEdmans unIneNdeyIIT wag Innsiauyay andumaluladuiaeds (@

2560)

NUAIUNSRUNTIED 91U kaz UNAY

1) wilsdeioanaluladnisadanisidiusiunayanusiiosewinenadiy, 2561
(egluseninansdnitum)

2) Paper Presentation “Measuring the Social and Financial Value Created by the
Lim Lae Tanon Kon Dern Walking and Art Street Fair (Thailand)” wiauelusu
Measuring Social Enterprise Impact on SECOND SEAL CONFERENCE and ISEA
REGIONAL ASSEMBLY “Social Enterprise: Addressing Inequality for a Just

Economy” A Learning Exchange on SE Impacts and SDGs

3 wihdeBeudminevesiils nagnénsicsr Tunszuiunns, 2554
a) UNANNEDY “AnuSuRnTaund iy U1 vIRAGINg, 27-29 Wwwgy 2553, U 29-30
5) Research on Promoting Corporate Social Responsibility in Thailand and the Role

of Volunteerism, UNDP, 2552

6)  vilde: ausTINAMLS | UszaunisalmIuumieAud USEm Asia Precision Co., Ltd.,
AUGANSIIN, WOPFRNIEY, 2551,

7) unAY 1399 “CSR Aumsiaunyusuiidsdu”, Ussvmniigsia, 9 fugneu 2551

8) ATeE0s MsuTMInsly U3na uay eraaing vesesdnssEwinalseme,
nIEMTIMIRALNEIALLAYALTTIAIYRaNY e, NARNNBY 2550

9 wisde IneraluasAnsgsivgaruarluiinigmiey, audnusssy dmeu 2550

100 Ay Besmsdnnsfnuidnms nsdlfnu TsaSouned, ddnaunesudaady
gunn Auigy 2550

11) Research Report-Analysis Report on Stakeholders Participation in Rayong
Community in Preserving Environment, World Bank, Aa1mu 2549

12) Conclusion Report, Report on The NETWORK of NGO and Business Partnership for

Sustainable Development in Asia, Asian Development Bank, 2549



13) Paper Presentation -Leadership Development for Community Development for
Thai Context (Presentation) WINGS Forum 2006, ‘Wqﬂ%mﬂu 2549

14)  Article-Promoting the Community Foundation in Thai Local Philanthropy:
Challenges in Shifting the Thai Giving Paradigm, Bangkok, Thailand, The 7th
International Conference of The International Society for Third-Sector Research,
9-12 July 2006,

15) Article-NGO and private sector cooperation for poverty reduction, NGO and
Private Cooperation, Asian Development Bank, 2004

Us2IAN159119U
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2552 fis Uagdu

AMEYINUVBIAMLBYNTIUNTTINUNDHIAL (CSR Committee)
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2557 i1 Uagdu

118913013 aunaadevieifion swan iy (The NETWORK)
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6) 3EuM TR I eUdsAL (Social Investment Tuilui)

2552 i1 Uagdu
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NIIUMT UaE FINN1TENNALLATEYIELNENTHRIUNTEIEY (The NETWORK)
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1) sussAkazimLINIsai UL uUNMsamUMdAuiunaIen1ndIl

2) duasunsiaausioseninnagsnkaralsydaau Tuguwuy Corporate
Community Participation, CSR and Sustainable Development-CSR

3) furnnunilosywing NGO and g3ia Tunmswanlassnsdeiiud
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2550-2551

1Y

Q’ mmsm‘%aﬂwqaﬁmﬁaé’mmLLazﬁame”a:u (Social Venture Network Asia, Thailand)
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1) UTWTANNTNLAZ AINTTUVDILATOUNEY

2) gonLUUkaimuAINTIUeduasu A Bndianudilansimungsianauadenuiay
AWINAEY 11U AMVUAUSELAUNISEIUT WaE NANTINURIALITNLAL AMENTINANT

3)  afeenuduiussernineaenssuniswazainniiduuds uway Aumesdnsgsiaing
44' 2 7] [ a
el duainn

4) Uszausuniu SYN Network ana tivoAunausiuilalie

2546-2548

[y

HIAN1IATUNNTIEANNY anduAtuuiaeLEY

YOULUMIIL UIMNTTHUUNTTEALYLYesanIty wag Uims 2 lassmsfifiveulunnisiannanny
yileszminenagsitaresdnsfaunsEninsUsemaiion s g
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wihTvesgdanssunssEasmuy

1) ganwuUlATINISINAURTANISHIUSZAWANY vasan T uay Aumunasulunis
atuayulAsenIsrne 19INANATIAY LAy BednIyuIEIIIsUsHme WU ADB, World
Bank and European Union, etc.

2)  eRnWUUNRIUINTARaNTH19 YasanTuielruvauinlanae TnwuInIanI i

YBIEOUUNINTY
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MUTIAUANENTIUNTAUNTHAILI VIR TUL D YU ANUEN U AULMA LA
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N. NBAATILATEYIEAUTINTTENINNNATINan AU dRLanIsuAludymanuenau

WA sU1ATSENTRRILILALeLYY (2547-2548)

1) dussunnndlaizeansliuaznnindeudioninenslusuuuusineg luede

2)  eonuuunagnsmsdeansgULuumLTNofuaindnlueietelnevhauianiy
suAEIlons Hannuiaeide

3) Fan1smsuszyamazianunluguiuy E-Conference Auandnsneg TuieiBeiiieduindou
umALRUNagNSAnnasiuly

4 dudSuuaznszgulvaundnandsemadidduedslriauiazdaaiunnusiuiiesening
A
§50UAENAUTEIIRIANANUTUNYBIUTUNARULDS

5) IHELNSWIARKAE JULUUANNTINITD way aduayuliaundnludssmalneiaunsuuuy
arusiiovesmues ua Saduatetisarusuiiolulssmelne

6) W@umLwlsaﬁﬁm%’uL{‘Juﬁuﬁmmﬁﬁaa CSR maauniidsdu uaz n1sUTEYNFULUY
\@ilouaTesu E-Conference

7 ANIANY3 wag dnhnenuransinuesaegliiulmamu

U, JIANTLHLUNTTRLaEyuu Tu 4 Jania
uwasu dnsunesmuiioaiaaugunm

1) Uimslasanstugduuuanddelaljuiinis aunseunisinauly 7 suvesnidy

2 swuneenuiifsduyaiyusuielfifunsdemsiunfiaietiesinag

3) iungnsssitiieaianuiilaSosadfyuvuliiuninig Ussndeen uay ne
gsnabvnuwsardmin

9 demsenusuarasusanuidedsliRnisediidiusiuvedasainig

5) Sovhmdngaadievimunaudladesnaifyusulifuunuiiiessutudadayais
Yyunsly

6)  WAUSNYIUNTWILKRUNTIEANN WA TlsaesAns

2540-2546
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UNESCO/ Southeast Asian Ministers of Education Organization Secretariat

(SEAMEO Secretariat), Intergovernmental Organization @da@sun 1siaunuywd n15@nw way

IneFans

Y
KRUIN

1)

MIUNULAzATLNUALLHLNNTIEAINUlATINS M SANYILTOU9YY MABAIUNTT
Aanasziiunalasimailoeauseuvamy
WaunszuunsieansvesesdnsiitevilvgidnlddaudelFsanmnuuinsmig sums
fiann1sfnuuaglazinisean ssesdnsannty
HAUINAgNENTTEANNUINUVAWUTENINsUSEMA kas simLngsiaLieaiasels
Tifuesdnsiiuenmieanmsszaunuarnnsifeulassnis wu mslidinwm msdn
oUTH MIveiATeslonsiFens

conducted market intelligence, marketing research and a database to keep pace
with current educational trends and foresee future global trends;
fulassnsfiewiioadnsauiniiovesussmaamndnuasi 2 minsa fo
1A59N15 SEAMEO-MOE, Thailand Sister School Project in 2000, SULEIUTEAU
YIUIYA the First SEAMEO Education Congress, Exposition in 2001, and 1ASINS

A4L@31n1591U SEAMEO-MOE Thailand Speed Reading Contest April 2003

2538-2540

Marketing Communication Manager/ Senior Market Analyst

BHP Steel Building Products (Thailand) Co., Ltd. , Steel Roll forming Manufacture of Hi-

tensile Steel Roof and Decking

Y o
UUIN

Marketing Communication Manager 1

Planning annual marketing communication activities to promote products
Analyzing market intelligence and result of market survey to co-plan new
product with other sales and marketing staff to the market

Coordinating with marketing and sales teams in launching new products on the
market

Senior Market Analyst
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a4) Managing market intelligence in the agreed form and reporting it to the
management team;

5) Analyzing market potential, demand, competition and sales performance; and

6) Studying and developing new market such as Laos (export market)

2535-2537

Out-Out Section-Senior Account Officer

FUIANTNTIMN-International Banking Facility, International Lending and borrowing banking

business

Y o
BUIN

Managing loan agreement, and other financial instruments documentation, such

as floating rate note, floating rate certificate of deposit, SWAP Agreement;

2) Monitoring customer’s financial performance to serve with the lending purpose;

3) Administrating the loan operation including interest payment, prepayment,
repayment, foreign remittance settlement.

UszInn1sausy

Participated in Opening up to an ERA of Social Innovation Conference, 27-28
November 2017, organized by European Union, Portugal

Training on Social Return on Investment Analysis, Social Value, UK, 2015

Training to the Trainers on Resource Mobilizations — Institution and Corporate
Fundraising, Resource Alliance, 2010

Acceleration and Sustainable Development Strategic Development Program, June
2009

ISO 26000 Committee Draft Training Course by Thailand International Standard
Institute, January 2009

Facilitation Skills in Monitoring and Evaluation of Project, by Kwan Muang
Foundation, Thailand, December 2007

Certificate in Corporate Community Involvement, Building Employee Volunteering
Program, and CSR Monitoring and Evaluation Program (three courses on

Corporate Citizen or CSR Modules equivalent to nine credits for Master of
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Business Administration Program by The Carroll School of Management, Boston
College, USA, May 2006

Seminar on Community Foundation, by Council of Foundation, Seattle, USA,
October 2005

Seminar on Community Foundation by Community Foundation of Canada,
Quebec, Canada May 2004

The 11st Asia Pacific Resource Mobilization Workshop on Local Communities,
Global Impact in September 2004, Manila, Philippines

Canadian Community Foundation Conference: Local Philanthropy, 15-17 May,
2004, Quebec, Canada

Workshop on Marketing to International Financial Institutions in April 2000,
Manila, Philippines

Workshop on Project Identification, Design and Management in October 2001,
Thailand

Workshop on Preparation for Project Proposal for bidding, September 2002,
Thailand

Workshop on Situational Analysis and Project Identification, Design and
Development, November 2002, Thailand

Marketing Management by Eastern Consulting Group in February 1998, Malaysia
Direct Marketing and Direct Mail Management Workshop at the Ogilvy One Direct
Marketing

Web Marketing Management by M Web Group of Internet Thailand

Whole sales and Retail Management Workshop at Thai Chamber of Commerce
Basic to Investment Banking, Basic to Project Finance, Basic to Loan Credit Facility
(two months)

Syndication Facility by Thai Bank Association (3 days session)



