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Abstract

This research aims to 1) study the identity of Satun Geopark and nearby areas. 2)
to study the potential of community craft groups in Satun Geopark and nearby areas. 3) to
design community products for Satun Geopark and nearby areas by using the participatory
research process. The method started with group discussions with representatives of
government and private agencies, souvenir shop representatives, tourist agent, and product
groups in the Satun Geopark, after that, co-developed the product with with the
Champedak Cake Group, Coconut Shell Product Group, Wickerwork of Klum-Klaa Plant
Product Group, Batik Product Group, and the invention group of buffalo kites, then assess
the satisfaction of the tourists.

The research instruments used in the research include of interview form about
Identity of the Global Geopark, record form of entrepreneurs basic information, souvenir
evaluation form, and the gift satisfaction. Data were analyzed by using mean analysis,
standard deviation, and qualitative data analysis. The findings showed that

1. Identity of Satun Geopark and nearby areas for product development, consisting
of 3 aspects which are 1) Identity, target group (consisting of gender, age, tourism activities,
travel styles, accommodation types, the cost of buying souvenirs, and influence in the
purchase decision) 2) Spatial identity consisting of i) the archipelago group, for example
Khai Island, Hin Ngam Island, Khao Yai Island, ii) mountain group such as Lestegodol Cave,
Phu Pha Phet Cave and iii) lifestyle groups such as ethnic groups, local plants, architecture,
places of worship, and provincial slogans) and 3) Product identity (consisting of the
Champedak Cake Group, Coconut Shell Product Group, Wickerwork of Klum-Klaa Plant
Product Group, Batik Product Group, and the invention group of buffalo kites)

2. Potential of community handicraft groups in the vicinity of Satun Geopark and
the area linked to product development can be divided into 2 categories which are food
products consisting of Champedak cake group, wares and utensils include Coconut Shell
products, Wickerwork of Klum-Klaa Plant Product Group, Batik products, and the invention
group of buffalo kites.

3. Product and marketing assessment results for community products for Satun
Geopark and the linked areas found that the Buffalo Kite Group were suitable at a high
level (X_z 4.28, SD = 0.52), followed by Batik products is suitable at a high level (X_= 4.26,
SD = 0.59), Wickerwork of Klum-Klaa Plant Product Group is suitable at a high level (X_=
4.20, SD = 0.48), Coconut Shell Group was suitable at a high level (X_z 4.17, SD = 0.53),
and Champedak Cake Group is suitable at a high level (X_z 4.10, SD = 0.69) respectively.
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