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Abstract

The purposes of this research were (1) to explore the attitudes and demands of tourists
towards Crotalaria juncea products, (2) to examine the factors affecting the consumption behavior
of Crotalaria juncea products and (3) to analyze and synthesize suitable marketing methods and
business plans for Crotalaria juncea products in the community of Ramdang community,
Singhanakhon District, Songkhla Province. The study was conducted under the concept of applied
research. The researcher considered and explored the needs of tourists, the potential and the
business model that led to the strategy formulation, and then developed a selling plan suitable
for the type of Crotalaria juncea products.

The findings reveal the Ramdang community was an area that has interesting natural
resources, culture, and way of life, along with 7 learning bases. In addition, the villagers in the
community as well as government agencies are decided to develop the community all the time
to become a tourism community that has tourism activities and community products. Information
from Thai tourists about marketing mix factors that influence goods purchasing behavior, revealing
ways to produce products that meet the needs of them as follows:

1. Product. On average, local tourists have commented product factors undoubtedly have
the most influence on product purchase decisions. The tourists place importance on
environmentally friendly production processes. The social goods will sufficiently demonstrate
local uniqueness and excellent quality. Aside from that, local tourists equally focus more proper
attention to the local goods' appearance. Local products made from crude fibers, despite the
coarse or natural texture of the fibers, are still considered attractive products. Therefore, the
unique design of local goods from the Crotalaria juncea can respond to the specific needs of
nature lovers. The raw material from local plants, when made into fibers, is durable and can be
designed to keep a variety of products. The product position is, therefore, a natural fiber product

reflecting the contemporary community identity at a value-for-money price level.



2. Price. Local tourists have commented positively price factors undoubtedly have a great
influence on product purchase decisions. Price must be suitable for quality and usability. In the
case of products manufactured from crude fibers and made by hand, even though the prices are
higher than conventional products, they are reasonable. In addition, in the event that the product
price has different price levels depending on the quality, size, type or style of the product, it will
make the product more interesting and attractive to purchase. Therefore, to set the price of
products made from Crotalaria juncea, the price should be set granting to the purchasing power.
For local tourists with high purchasing power (price range 1,000 Baht) , it should be a product of
interior decor like portable lamps, hanging scenes, wall decorations, floor mats. For local tourists
with medium purchasing power (price range 199 - 599 baht) , it should be local souvenirs like
refrigerator magnets, key chains, bags, hats, tableware decorations (coasters) , ornaments (cross
body bag, wrist tie, earrings) , food (glutinous rice dumplings, Chinese pastries) and cosmeceutical
(soap bar, liquid soap, lip bar).

3. Distribution. Overall, local tourists have commented favorably that distribution factors
influence the purchase decision of the innovative product at a relatively high level. Tourists pay
attention to the shops, which should be the atmosphere that shows the community identity,
must be clean and beautiful. The location should be located in the community area, but at the
same time, customers or tourists must be able to contact or order products from many channels
such as trade shows, websites, social media such as Facebook, LINE or email, etc. In addition,
another distribution channel for the products is consignment through Thai dessert shops and local
shops in Nang Ngam Road or the Old Town area, Mueang District, Songkhla Province. This is to be
a base for expanding the market and directing tourists to the community. More than that the
distribution channel that creates good awareness for tourists is the use of Crotalaria juncea
products decorate a hotels or hostels in the old town, which can stimulate the awareness of
tourists as well. In additional, design and integration with pottery products, such as entrepreneur
in Bang Klam Pottery Industry, Bang Klam District, Songkhla Province, or joint designs with wicker
entrepreneur, such as the Node-Ting Group, Sathing Phra District, Songkhla Province, which are
product groups That can create value together perfectly.

4. Marketing promotion. Local tourists have commented favorably that marketing

promotion factors influence the production purchasing decision at a high level. Local tourists pay



attention to the unique characteristics of the responsible seller, for notable example, must have
knowledge of the innovative product, acquire necessary expertise in local production, can tell
the story of the product. It is necessary to promote products through various media like official
websites or social media. There should also be marketing promotion with other local agencies
like the local government or private entrepreneurs in order to further expand and distribute the
product and to add value to the product.

The direct results of this empirical research can be utilized as follows: (1) The local
community has received key concepts and necessary knowledge about marketing planning
guidelines for selling community products by connecting to local tourism and distributing
products to external markets. (2) The community has effective strategies and business plans for
equitably distributing Crotalaria juncea products to consumers. These effective strategies include
establishing links with community-based tourism, creating marketing mechanisms for provincial,
national and international sales. Establishing partnerships with business alliances consisting of
production, marketing and operators as well as creating networks to support product
development with both official and private agencies. This will result in the sophisticated operation

of the community and continuous development.
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frihegvu g9 munedudn dnesnuuundaduet ieadsnnudilalunisesnuuunarsndnuaivuin
MnMsuAInetinaiiaan fusifiannsaldaosldludinuszd1iu wazannsofsgainvieafioald
Tnefihguruannsathludenenanuilunguvuirile Gandadusiniunszuaunisdanann aguldi
fuslnadesnsaudssinidetiafisiansvunludnuazninin wiedaniigu faduvesanerinvusl
Usenau wavarsivaanstin amefiud Saude emnuamsnuuazdefondnualaush dauniseonuuy

nszilaenenstusUmenivsoduweuna Tasnaieinvuniussneusumti 1usiu

3. NMSWRIINAASUTIYNTUNINT ST

v

Wunssumunsiiddguazisivaziden Weswnasdudiasieuanuludndnvalvesiosdu

(%
Y

Tulgognetaoy MFossniviauls aonndesiuusumesssuvias Sausssuvesiui Wunansaa

funngruanudiiunsegi Uy iesiu uaziinisdesenainufnainaassalinan fusilasazdos

aonndesfuanuaulavesiuilnauazinviendien feudundndusinlildudnadming uddouduad

ihlugRanssuunzmaiious sieluduesane widsfiin wasduseunsndn fineliAnyszaunisaiun

tnvieadien Tunannisvieadienfiseneuludeduyssaunainnisiesiteauy ¢ Ps §adl

1. Product Ao wAnfusidunsvienden uazdaddiulsznoudu q fignyneglundndusi
nsreufieon laun anuuruseiulanazdanandsuluwnasiondien §uAna1nsssueIf
UseiAaans Tusiadnulaz i ausssy 89018AUasA2NLasNISUS NS UBILME I a9LTien
W A 819113 Aansudng q Suvievesiiszdn quduimsteya matniwunawionden

ANUAzAINAUIBLazANTINLTlunItAuNg Tassadisnazdadefiugnu 1wy auu vinse



Uy Andnvalvosuvawiondien iafauesreruilng nandusinieAus1miang
vioufiny Smunesinde nandafiidaau dufald waznandaiiluifau Ae n1susnisuas
gerUszneudu q 7 ieadesfundadasinieusnis wu aruasainauielunis uni
mwdnueivatmawioaiien s

2. Price Wunisimunsiatdudwarn1sindula 139901580 WU nsWouds A9 FoefianTen
Tun13ses1a AUNY mmmmsa’tumssﬁyamaaqﬂﬁw A WInd0UN1NITNAIA LAY YRR
dufuramedduiuazuinmsludomsiesdindndauliuiuey Sarudaveugs Tuogiv
§an1a Tungn warAnssuiiunaue anudesnisuslnaduduiousnisiun swmsiamgasfu
i’]mEQJJQLU%EJULL‘Ua\‘iGI’WJJﬂﬂTJSLﬂi‘lﬁa@ﬁﬁ]

3. Place Mungfie 401Ul W38 YoaM9NTIIMIUNE MNETINES Wia i svoundwliondien vie
anuuinisdunsvieadien gaueienuainliguilneuiodnvieaiisanioaniuiiuins
ManTvieaiien 1 Munuavine msinsdwsiAndegndn wieszuunisaesiiinlaeisnns
eansBu 9 STUUNTVIBATIVTO ERILAUNANS

4. Promotion N15daasuN15Aan desedensesfiolunisduasy n1snain sulsznaudie
daundu 4 9919 Ao n1Tlawun (Advertising) N15&9L@31N15V18 (Sales Promotion)
N5UsEFURUS (Public Relations) n1sunelaguama (Personal Selling) (Waitline wANRILAT,

2554)

4. anudingnudaiiies

Uawies f3eneinendiand : Crotalaria juncea 197 : FABACEAE %'amﬁiy : Sunn hemp
Jaifios Wufivduislundeuiivssana 600 wia dwlngnulunivowsnn Sadufivaszgads
(Leguminosae) filludgn (nsusimuniidy, 2541) Yeiiios thidnananndsemelaudud nou n.a. 2485
Ugnafausniiualld Smimdedval (nauiwuniidy, 2550) Sdnwugmmgnumand (ufivduanggiien
Sdusansauaniafiuavannune Sanugelszana 180 - 300 wuiwns luidulufeisns seaen
\unuus@u (racemes) FaaguansAsinuanv Uszneusnenendes 8 - 20 nen mendivdssiinisua
Tuilndunsanszuene 3 - 6 wuluas nie 1 - 2 wuRwes nildnduszsana 6 wén el dnun
wilidseds iesnudansgnuiy windguisedeilafiinanied wievdsilansuaziiuda
$1uam 40,000 - 50,000 i vienilaansaziiuszana 34,481 Wwan (NsuWAUTRL, 2541)

dnsudszmelng Yaiiies aunsanuiiiulalaeialy igdgnlalunnanin nuseainuuwiud

'
a o (2 =

Vaioaluiivingsauiidfydnussinnuils Yseleviveslaiosdnlng donvgniveidudeiivan
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Tnsugnnoudgnitamdnyuszana 50 - 65 Ju udalanav iiesindeiiiedlisglulnsioudszuin
10 - 20 Alan3u/ls Faindgnlutnguu uenaind eiftesssaunsaugniiieldlugaavnasunszniy
desndiuuimesaiiosidnuunduienseauiin Sns Sudulsslomiludulgniteduoims
& uardgnitoduuvdsanuivioadiondtefiunelelifuriedudnge

dwdu gurusues sunedwuns Sminasvan Wuvddunats 9 fmiadiduundanizlgn
Uaiiios ynthulaeyhludendgnitedutsfivanieumsviu wazgniduaauiviesfoailewiusels
Tituviosiu wisslovivosaifieslsildfifisaind dmud vaiftesannsaldugniduiivonmsdmiy
Bodla uaznsrde uludvdwmeswonuagluannsniunduemmsdmiudsoyld 8vlunindu
Frannsavgnifieiaeniniulssnu efuussmuan vioainduiinin sawddldusznevems

Vianey 919 wnegeu wnades wiesudn W danmd 1

i 1 Nyeliied

4.1 MINUNIUITIUNTTUANUTZIMANEINUYBLIIDY
unasnilla Aunllaves Yowind (Sunn hemp) tudifanlinuuou widoiniduniia Tuduie
wazUniannu Felagtuillasunisuaninadude (ndauinduluautieesani) difaa Tugiuen

wazlshwe wazludnlanmziunn (Wu us1da) Fudunsinludreduanissen 19 (Duke, 1983) ¥19A71

&

v [J a

faufnlaunanussmasuiewazUnanu uazinisugnudausgaadeinuasnssy dusinglusigau

ATwInludssUARduangs vl 400 U nounsandnsny (Sarkar et al, 2015) luelunziusanidesla

Jaiies gnugniieldidudeanuiuiunatsanissy waslagtulddnisvanluginiauniounas
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waf s3aurialan d1u wiavewies ddulngaendaluduife s1e Taduide wazueninald
Tuansgowini fveledgnugniduiivaquinlugadeulunsmeuld seunaruenuauia uudiin uas
waunawile mssenmenldsvezinandu 4 luggfisniuu Jadumeyily Jeifles lioanifuiude ey
Uaiiies Feldreseanduwanluansgousnuludlng

s Rlulssmalnedy gausn 9 Uaites gnindsnaindseinmaiaulud deu ne. 2485
Ugnadausnil ualld Swmdadedl (haufamniiau, 2550) thqtu aites Idinsugniuegnsunsvane
Tufufiundousasiaaniou wu Suiie Sirana uinda uasuduluwanuridu (Cook et al,, 2005)

Snwagnengnumand Jaiites ilufivnsenada gguiien dduianss uanfsfiuaneiunn
gauszanal 150 - 190 wudiuns lutduluiid 8987173 Yenonidunuus @y (racemes) @ sagvany
Asfuanen Uszneudenentes 8 - 20 nen Aendwdssinisuandwmiinidunsanszuonen 3 - 6
WwuRng N9 1 - 2 wumns isdiniiuszana 6 wén Wewdrilnudaziidesss iesnudnnszny
Aumniizusrandneledtmanies wisnisilansuazfiiwdndiuau 40,000 - 50,000 wén %3e
vilsAnsaviiuszanas 34,481 widn

Uaifos aveennonidenty Uszanm 45 - 50 Tu annsosydulaldfluiviineu fnsssue
1hi seveinimfeu dnagnivansauluggiy mstgnUaenauu el Yaiftes udndoufulugg
was Ugnlaelseiduuniseninmnd 80 - 100 wuRuns wieUgnilunauldszezUgn 50 x 100 wufiuns
vauaz 1 - 3 #u viseUgnuuuniuitelonaulfiudauszana 3 - 5 Alansusiols Ueidies azvinisneu
iiodnszerUgnilleniy 2 - 3 §Unsi FeansiuAunaulaunazidnivity mndesnsugniilelfividn
aslatewniians 15 - 15 - 15 8z 20 - 30 Alanusiols viusrdaidoruazuuasdngfia eradinnamu
Jemalunaransmiugunisiasaiulavesivlugitesnaeniain wu Jeaians 10 - 52 - 17 uag NAA
aududuUszanas 100 -200 ppm. AzaunsasiuNanania 150 — 200 Alanfusels luszesifuien
mniludeinaganluasseninggruniugauds agviliiinveiostun dudy Jsesiuiielii
e llauny

anmnfienmauaziu Tulssmalne Jaiitos Tulddluaniweiniait 41U nuwds anmitud
Huilneu msszniethd (ynen, 2568) Yeiites aunsatuldlufumien fusiu Aune vioRugnnia
wilsiveutulufuiitunae s

Tuuszimaanigowsini Yeiiies ifulalddfigumnfienniaads 70 fia 100 °F qunqifiaeiis
AT ulunaamIngdniunssensaauivle Jeies oraladrasmndanmeinimiuuay
o1ademeladiaeeiniamundn egaumgfisindt 28 °F usiin Uaifies sgnusioanuligauasysal

voshunaylidndudeddls winandnveaivasiivtuluAuiioauanysel Yaiiies aunsansaydulalad
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TuAufifien pH daud 5.0 f 8.4 fvsdadamnsavudlimngduAuAfidoyuasduiidunse
uailssnefuRuionduvdoduiudy Joiftes muddldfuasiailulisniudosdinssmiilutaag
$oulu wae3nneuld danluaslued wuihmssathieusasndinamgugnenaraslisonauilduay
sisianEn e

Yaiitas ldmsimedgnludinaisggiou nsdnnssdiugenvesruiussloviuin dregrauy
Tunsnaaesfl Homestead, Florida @in1sdadudiugs 5 Wadl 1 Wn 2 vauay 3 Wawdefiuiu ua
ntuldesly 70 fu likanEnsiuvonnadinmuisdo 8.3, 11.0 way 13.8 dusteioines fotliiuonds
unnindleisuiu YTiaildviiiu 11.4 duseteireslunguniugn Sruiuveslulasiauludauig
Wity 259, 255, 277 muddudledieutululasiou 238 Youd Tunguaiuau ddunisdaisiiueen
tha3ehliAansuanuauanninsuazesnluuaraenifiady 510 Aunagisvesefiosiududuid
waglaagauazlulnsiaus Turaeiflusazaengeulludelulasiou Wermisluazaenlilufudedu
widuibiuusanmduussgliegnitenie insmeaedlaenisitluwagaenuiadiuiu 2.7, 2.0 uay
1.7 fusiaiainoslufindidnd 1 W 2 Wouay 3 amilefiufumudiiu Fdohliussmlutinadgand
deFsuifleutunguenuauiiliifies 1.7 du detewred uenaniuiumailulpsiaululunasaenivinfy
192, 147 uay 132 Youdseiawneslufisiidadl 1 v 2 viauar 3 Wawndenufunudiiy Wedeudy
122 Ysusreatnoslunguniun anmsmaassitsiiunuin aifiedlidetasnauarlulnsiausnndian
Tnensiadundnves vaiites fimugs 3 Wamdlonufu luveiluwagaensuiuinnazndesninn
dedaddiui 1 Wawdediufu dufunsdeisissduanuas 1 damdefiufuazfutselovdun
mndeINsleTinlanun ngadmsunsnanivinuseldilungu

n1sAndulaiaslasndt 1 Wneaviliigaiale nisagliadueenlnizdoiluiviiondis
oy 10 Tuluwdazdu esnludeduvunlduiisznaafuludsinarsrmawid o vasyiiivln
Jemsdinligendndntios nisdnsuudiiu 9 wwtelildnansuunugs uenainiinisldiedesiauuy
rnaufifilufinfiondeiedssfnnuuuuusuldlifileniafiazyianssnduleifionnzazviliveiios
IFsunatnnsauinn Tufledle o sevilndulednunasuilauvesiafaasitlifivdemeld

aneiug Sogeslnfeailiussloviedlulnovnsd (nsufuniiay, 2541)

gauanlunsalivgniiielanaudutefivanlusuuuuvesiivvsudsuaduiuiundn azUgnlutas
Augadu naulgniiavanyseuia 2.0 - 2.5 ey Tussuu figusuazUgniiavanneuyseaia 1 - 2
dUnii Tuszuufiumaenng avUgnueaifiedlusseslndvdesomaiiuiien ullunsdiivgniieiiuudn

Wug 9duegn9d el agdeeninuagisUgniiinunsan faswusglinandnios nioluldiae
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TnevhlUlumengiusenidsanileazugnifioudsnau - Augneu lumanansmsugniaeggrutiaiou
fugnou Semanay (nsuWawunidy, 2541)

Msvenewug Ueifios venefiuglagldiudn winveiiies send1e Sesidud anusenily
ADUU9EY

MawieuAuLarnsgn MaedenRudauddganndemslinaneuunuiislusuresefivan
wazLLARNLS

msUgn Tuvsemelne AURTRTE 3 38 deil

1. Ugnuuusrinu Wuds flavann Ysevdianauazusenu Tnonsnedasiusiesoulininu
adlunadlyin Tudnsn 5 Alansusiols

2. Ugnuuulsenduuan Tngldidnlsoasluuas ssogseninaun 75 wufiung Welselwdnas
Tuunudnauidadeiuus 4 Tsnsuuda 3 - 5 Alansusiols nisugnlneiBddeudraduarduudes
wsaunIniBusn wildvatesiituuumedisdisndey

=

3. Ugnuuumeendungu Fdadn wagldazmanlume UGUR Snvedsduddosussnu laidud
flow 1lunsdinfiwdaiugdrinunn 1szezugn 50 x 100 wufilung veen 2 - 3 waadenau 1dam
wan 1 - 3 Alansusels ndsandeiiesesnaentiseny Uszana 50 - 60 Ju Alanau nislanaualsyi
vuzdifiaruiueglufuneduais

=~ 3 & o s Y = = a g S vw Y] ¢
n1sUgniieliudniug agdeslinmsnsenauid laenisla 1 ase Aelissunn 1 dUao

[ '
U IS

AuTwiirluwaseenlivusuaglousmuviensindnada Wonudulufunemngfugnld msdgnie
udeiusvils e 3sdsdl

1. Ygnuuulseidunnd seagseninauns 75 - 100 wufuns T9enswdn Ysvanm 3 - 5 Alansy
wols

2. veaadungu nauazUszuin 3 - 5 Wan 53823EnINeeu 50 - 75 wuRuns 19ensiudn
3 - 5 Alansusiols

Msquasnw eveiiies 2 - 3 a1t vinnsuenlivdonauas 1 - 2 du nsufunaulaudy
Mdndvity wazlddefiniurloanesanugnsiinsuivnisinunsiugii Ao gns 3 -9 - 6 n3eqns
Tndides Tu 8091 20 - 25 Alandustels Vaioadufiviinouaussdeleweanosa IdAduiuealdifes
Jemeavesavzefiuneamnlusni 5 - 10 Alandudels wuslestunazidniviinfodesiurueuiu
Tuwagiln wonanidvaiitesdd Tsafiiinainlada nedunandunive dnwagoinisie luandn
ponidu ses Lifinin aunsndestuldlaevdnidsinsugnerfiuiiiy asdinmsnmausunazuuag

Tivudas dusisueenaenluauiiassuzinudn nensiag seudinouliuaian
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nslduselevd Tu Waesin Useinmansgewing Jaiies wngdwsuinunsnsgugnin lnednas
onlfidullefivan vidofwaquiniliidurie mquaslulnsaluiasgefeunazgguun esandaiiies
ansondadnnauarhlasiulusinaitesinnlunaniies 6 dawindaanmamzudn 3seunsn
thunldvgudsulussuunisimzugnuuudedulu siaesan 1e Wougnlugglulsinaniedugg feu
sutaiites axiulagedls 7 vnuagaseunquituiivanualunaUszanaduduand lififiensounquiu
fasiulaldognmniiluglinied egrlsinmuiovmsugnlutnsszesinadu 1 fvoradulaldge
Wigs 3 89 4 Wa ilelileeTamnaludngslu vasian Fsmsdgnudavsluiounmeu fedquiou
warlitninaadeunsngiay esnnfivsdafidufivnsznad vaites wwsdelulnsnuduresinies

L3

waglvilulpsiunmdauniananianuu WeswinUadniagluiu Jawies nEAWeRsulunsdindeanis

Tiduemisdnifeamsileiisndunguwiddidssuadnd lulssmaduie 1dodn uaziden

a

vhandulevesveiitesiifiongunn edndlsiniy iesannveifiosunsaneiusdszduanuduiy
pyrrolizidine alkaloids Ununans Feliimaslivefionduomsdaiiiu 45% vesemsdnidmsudn
{AElB0s ans uawdh

Tutssinalve Yoitos \ufieilannsalivsslonildnasussmadaseluil

1. ieldidudefivan arsvinnislanavlugiaatesnnenvsenesusennenidntesnioeeiy
Useanas 50 Fu alvimiinanyszana 1.5 - 5 dustels Ts1n lulasauussana 8.7 - 28.9 Alansusiols

2. iileifiumidnriug anfudeldilenty 120 - 150 Yu nandnade 80 Alansusiols My
Tudugaonaldina 150 - 180 u azdunaddonvesiinazdudin WeifuiAgudalmiluainuan
3 - 4 Ju umBnemzsionudanull

3. Tdugnlussuunmsugnivyvyuieuuag ssuunsugnitvusy

4. Tiadudaitendugaanunssuibenszawiioiusglalitunensns

5. wurfauasngufiingadasiungAnssunisuilag

5.1 AUNNBVBINGANTIULUT LA

va vV

munsEIvylARuAseiuslaa w.A. 2522 1ns19 3 lalinnunangvesr1in §uslan

v 9 Y

wedle {@anTen lasun15usn1sInd Usenaugsna wagnuneanusiuds g8lasunisiauense
N3NNI UTENUSIAA elaeduamIasuuTn1smIg wanantu daa1 war Joan (2552)

lolvanumanevesguilan vneti yaraniwizoragaunuanioandeansiagiensaumiiauevie

¥

st lunatauazidus M daudeinisde d81u19d 0 IngAnssunisd e wgdnssus uilan

Y

(consumer behavior) diglvianumanelivaneudyu fsil (dann way Yugan, 2552)
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1) nszvrumsinauladeduduazuinsvesiuilnangutmneaeldaniunisaiing o

2) wnAnssufguilnadunlunisdodudiuazuinig mevssifiunanislddudgsaindy
WADUAUBIANADINITUDINY

3) NMsAnwngAnsINNywluunuImvesuslng

4) fanssuiuyuddesonlaldludislavihnisidennsde uagnisldaurmiaussanuneliuag
AINABINTT

5.2 MFATzingaAnssuduslag

A379304 uazAny (2550) leinandsnsnszingAnssuguilanin iunisfumniedvy
Aenfunginssunistenarnsuilnavesuilne itonsuiadnuuzanudesns uasnginssuniste
wazn1sldvesuilna Mamilddumdnvarnginssuduiine e 6Ws uag 1H &l (1) Who

[

anwagvengugnAvtmvune Tunsvedudmsousnisgnaluusiagnguasna ssfeanaudiaulilain
anA1vesgsnafelas inandmsamavie Tagu wiin wieytug wieervasilunusudiselddes
Feagahlsguuuunmsndndufunnsafulunangugndn (2) What fie dsiguslaadesns (3) Why fo
fnnuszasdlunsdoduduiouinis (4) Who participates 8 fa fiidusiulunisdndulate luunsads
nsdndulatelalldfurgniaudien fdu nsdmevaussameauieiiuentazdilillimneuessia
fhagsiinuiiutos 4 Wil dusududndfiseun q asserenaglilidiadulate msgeudines
Peduormandushanl uinslududiedenannandunsse (5) When fio Tenalunisto Svervaxdu
suiiou Uanedou Tuiuans fwans wietueniing ¥aadh Yrudu vsewmaniala ¢ (6) Where F09v19
3ounasiide wag (7) How Ao dumeulunisdaduladonde dudiinnsefuauiisnaingnéd
finsinaulatosneiu fadu femiieTinminisdaaiunsnsluuisg Wedumanmey 7 Usenis

Y

#1538 70s (UAUsU way Uaudian, 2557)

5.3 AMUUUYRINOANTIULUILNA
LnangAnssuguslan As asusuvaINsyianuinlafungfinssuvesde laginnsnain

desvihanudilatuanuidnindnvesi@enienisunduiindesin lumatignuusesnidu 3 du fail

(AS95584 hazAME 2550)

¥
&

g3 1 5UAuINNTlA I Ted Wl mnsenuau aninfnves s olnedanseau
U0 U 2 Uszuan Ao
1) ﬁqmzéjumamimmm Town d@UUsEZaNNINITRAINNG 4 AD NARST S1AT N1SIRTINUNE

LA NSANLASUNITNANN
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2) @ansedudu q laun Fawindauseduunain §98¢n18UondAns WU d9uIndou
MaAsegna nalulad nsdles uaziausssy Wudu
gl 2 andenseudinandiiuasnsemuauidniinfnvesi@edutseenidu 2 diu fe

aNuLYRIT LavnIzuIuNIindulade

dui 3 Wuduresnismauausvesldedaldniunszuiunisdnduladonn wan lnedvevdl

'
=

ANSABUAUDY 5 Uen15091 N159naulaldenNaniugiNazd o N15AnaulaaaNASIaUAIN AT D

&

N59nAUlaLENSUAINALTD NM5FnaUlalua1NLTe wazn1sanaulaluUSuIUNIETD

a a 1

5.4 {]aﬁaﬁﬁawﬁwamwqaniimﬁuﬁnﬂ

nsAnwiladeifidvsnasengnssusfuilaadidmneifionsiuisdnvazveauslnauas
AFINIIeAILANg 1 dlugnsdndiutsraunisnain enseduuaraussaiudeanisveie
fidutmneldgniosuasimuzan Taowgfnssuvesyd et uarldsudvinauantadesng q fo
(1) Uadwaquyana lawn mqLLaza"woﬂ”U%umaaawaﬁﬁ?m (age and stage in the life cycle)
81N (occupation) @AUANTAINIAATYFAD (economic circumstances) JULUUNTALTUTT (lifestyle)
YAGNATNUAZUUIAIINAANYBINULEY (personality and self-concept) (2) Tadeni1aTausssy Laua
Saussaufiugu (culture) WWudladeiiuguiiisvinaseanudeinis uaznginssuresaulpeising
maadulnaglasudndnavesafon Tausssugey lulnazimusssuazusenoulumeTmusssugay 9
Feazfinnuuandrstusenlufsazinlugnisusdiumann dumadsey (socal class) dun1sutisaunn

'
= v

Tudspnoontiudnutuiunnaneiu lngerdedudsng g 019 s18la 918 n1sAnY AuTIAS

a

A o [ @) v [ o I v a a v aa o w aa 1 a
wiasnwnede Wuau (3) Jadensdenn iWuthhdeiifertesdudiinlszdniulazidnsnadenginssy

lun15%e FaUsenaunie 1) Ngud1984 (reference groups) Usenausie uaRaNilansnaseyinuafnse

'
2 =

WeANTIUTRIUAAR 2) ATEUATT (family) Herluesinsludpufidrdgianineaundnluaseunsitedu

@
b4

naudsBmnsitulsugd iidvswasgranndonisdaiuladevesiuilnalasaindnluaseuns
g nsuusunumuazdnsnavesn1sindulad s 3) unuimuagan uaI (roles and statuses)
Tuwsiazunumazdszneulufsaniunn (status) Senuasdodudnfivsuoniaanuninesmuies uay
(4) Y2demnadniner Geusznoudae 1) n3gdla (motivation) Wuwdsnszduvzendandnduiiogaelu
fyanadanszduliyananszviuieduiunislildund admuneddald 2) n1s3ug (perception)
dunszuiunisiiyarariinisdaiden Saseideu wazdanumnevesdeya odmunduniniil

ANUMINETUNN 3) N15i3EU3 (learning) As N1siUdguLUaslungRnssuvesAuinduAINUSEAUNTA]
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NHIUNIVRIAULAaEAUT 1zdNan angANTTUNITY Y8t UTLnA 4) ALY auaviAuAR
(beliefs and attitudes) (Kotler, 2000)

6. uurAnuaznqufitieatasiuiinuad (Attitude)

saunvasfuilon dudutdoniliisvinadenisdadulalunnidenuilaanandasivaiios
wenmilaluandademeduasugia (51el) Jaduanzynna (NM1sAnw a1y wa) sUsuunsledin
Fatadomaninuiendt sUuuunslidin Teerafiansanldandnumsens 4 Ao o1dn vuedisn
15191781919 emsfiuslae anwdAnuiu (Henules Aedinu den1sAnun Aenandasi waz/v3e
\WisWgNa MeauAn “1a7) (Kotler, 1997; Crawford, 1997)

Tunsdlvasfuslnadivimugsodudmansysensusznauiu dsteyanuidandusslond
donisivunnagnsnanisnatn datunistnesdsznevvesiinuaiusazed1svaeuilaa
Faflanudfny Feesdusznevresiruafanusauusld 3 Ussuan fe

1. mnudeiiediudnuurvewdndne 1wy 1ei1Uaiiesiisyloviaansaudsenuld
Jusiu

2. AvwidAndiflvednunirvesnansiuet 1wy anuvey/iveulusawd was

3. pafUsznoufuNgRnss WeTan1snsevhniennundle Wy do/liTendndusieiiios
\Judu (Hawkins, 1983: 412)

WiruAd AonsuseiliunaveInssuiniiuaunely vseanulinelavsesenladnauidn
vou hivou vesyanatifinedwing 1 sou Feasinadenginssuresyanaiy 4 ddlundazyaaa
siauaRT wand1etuly iWeswnanudasaudiuszauniselluding wand1afudszaunisaingds o
yilAaviauadld wazmnilanuguussannwedasiliiAnduimuad i s iauafvosauis
Tagdaulugiiinain wane 1 Uszaunisaisudu viedsoraduanuimedeuiisldsumangdu
fannsilauaznissuuasiruniidufignasndlioguda fagvhminiindunsesiauailvidiazifniy
solu Fadolddvauadiduaiiulduidoedildannnisifeuy (Leon, GL., and Leslie, LK, 1997 :
235 - 237)

7. wurfauazngefiingadasivdiuyszauninisnatn (Marketing Mix)
duuszaunisnan (marketing mix) (Kotler, 2003) tJusauusfianunsanuaulaniinisnain
wnefie n1sausinuaINsludiuUsiaunsoniIuay waraueInNfeInIsuegnA1liianely

a

donmdeaiuf Nadf (2545) a1 drulsvaunenisaatadutadenanunsoauauld wavauisoiiay
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Wasuulamdeufuugdimngausuanimwinden wevinlvfamsegsen fafunswandudsyan
nemsnanaidudnddglumsmainin msgmsiasdenlinagnénsnaalinsaiunamdmmnels
andestiuazdesadrsassddiulssannisnianaind unnlushsduimnganty Sdunisiinun
drudszaunisnain (Marketing Mix) 130 4P’s Usznauseiaiesdioneludl uwvinendeguanesiil,
2554)

1) nAns et (Product) munefe deflesAnsiausviesioguilan 1l ausIANADINS
vosuslnalilinauisnala

2) 5181 (Price) mnefis dsi yanastedmsud o laun Jeuanaduyant (Value) lugu
Yo9dunT ety Snwarresaifde (1) manduyadivesiudiuaruinig 2) endusuautuuey
asdundndusoddiieliliuBendnfausinazuins

3) M3dndsmite (Place or Distribution) winefis TassadavestesmnstsUszneuseanitu
wazfanssuiliifeindeudeduiuazuinsanesdnisludmanduianssuiindndusioongnan
Whmneuasiilassainavesaam

4) n13daLa3uNI13ma1n (Promotion) nueds n1sfasedeanssenineduiouarydoiiie
awiruauaznginssuniste wisdlelunisinredoasivarsusynisderadentdifiemiwde
vimsJm?vaﬂﬁaﬁwﬁ’ummé’ﬂm'iLadaﬂiéz’fm?'aaﬁaﬁ'amiLqusmwms (Integrated Marketing
Communication: IMC) IngNa151A9AUMENEAUYDIQNAT HANS U IazaultulAEUTTAYAL IvLNY

AUAY

8. uuIAnUANgufieaU SWOT Analysis

N13574A312% SWOT Analysis tdun13TiAsievianinesdnis wsenyreaulutagdu
Wedumgauds oy Yados wied il onadudgmdrdglunisdiiumuganing feenis
Tuewian SWOT (Husfdenesdioruiifianumnedsil

1. Strengths wueds Yudavisedalaiuiou

2. Weaknesses viin8fi4 ngouvisetardaiusey

3. Opportunities wunefs Tonadiazsniunisle

4 Threats vinefis guassa To31in viedadeiianmunssiiiunuesesing

NANNITEIA YYD SWOT AABNITILATIERLAENITEITIANTNLIAG BN 2 AU L wn
anmuIndeunely wazanmuwindeunieuen Jadunsiinseiaudsgaseu elvinues (5151)

$3INAaNIMWIAR DY (5101) TALaU UagdiaTigiilenia-guassa MsiAT1endadesng 9 vianeuenuay
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AeluaedAns F93g2eli U3N15U8909ANTNI VD INITIUR BULYARIY 9 NLARTUAIBUBNBIANT

'
a =

719897 LA A AT ULAILAL WU TUNSUA suBUaIlUBUNAR SINTTINANTENUVRINTUR suwUasuanil
N9edNasfooIAns wazaALTe 980U LATAIINAINITAAIUAN 9 T03ANTHey Fedayainani

ssludselevdegranndenisivunideiend n1simuanagvswazianssudiiunisvedasdnsi

winzauseld

8.1 Uszlawilvaansinsizi SWOT

MM5LATIZ9T SWOT Wumsnseianimuwandeusine 9 wanieuenuazmelussdns dalade
wianiusazegaastelhidlaldddsnsnadenanisddunuresesdnsesisls youdesesdns
aztfuauainsanielud gnldusslovii enisussaidmane luvagi 9ne euvesasdns
wzifuguanvuzanslu fensazatenanisiniuau lemanisanimwndouaztduaniunisal
fllemaiiensussarimneasdnslumsnduiuguassamsanimuindouaziduanunisaiiivavn

n15us3aUNMUN8v9903ANT NAIINN15TATIZE SWOT I 9gldilunuinislunisiivuaidesia

mMsfmuanagns welviesdnsiinnsiauwlulumsiivingay

8.2 Sunaudsnisaiiunisin SWOT Analysis

MTUATIZN SWOT azaseuaquueuLnvesdadedining fensszyaauds gaseu lenauay
puassnvesasdng vilvddeyalunisimusiamaniertmunefiazgnasned unuugaudavesesdnsg
wazuarsmUszloviannlonianisaninuand ey Laza1unIanIvuAnay sy e 1vurgUaTin
yaanmLIndouvioaninsauvesasdnslviddeniianld n1eldnisiiasiest SWOT Su edediiase
fanmiandounielusaznisuonasdns Tnefidunaudel

(1) msvszifiuanmwndeunesluesdng awfsatunsiieneilagiansamineinsuas
arwannsameluasdnann o d1u efinrssygauduarqasdeuvetesdnsuvasiividesiuvastoya
Wemsuszilinanmandeuniely fe ssuudoyaifion1suimsiinseunqumndu siludulassadng
szuv seleu F8UHURNW vssemalun1sinau wagninens (au 3y Jan n159an13) AfleueAns
sufimsfinsawansiidunuiiuinvesesins ieflazitrleanunmsaiuazsavesisnmssuiiuns
Aeunthilse

- 9aufsvo909dng (S-Strengths) iumsiinsesitlademeluanipmesvesiiiogneluodng
fuesitadelanmeluesdnsfifudeldiuiouviornrureesdnsiiosdnsmaiurldlunisiaunesdns

19 hazmsmsaliion1siasuasnamnu UL vaI0IAng
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- 9AB0UYBIBIANT (W-Weaknesses) Lumsilasest Jaduaneluainyuseswesiioganelu
Mnuuwes vesdieg neluasdnstdu q weiifafenisluesdnsfiiugades faiduiuisuvesadns
firsusuugdliitunteialinunly Suanduusslovirondns

(2) MsUszduanInwIng euABuen taga1salantauazauassanianisaiuay
Y909ANsTaEldTunansEnuIINan MLIndaue 9 Tiun

- anmuandonynaasygAandlutas seninadssmaiifsatunisduiunuresesdns 1wy
9M3INSVELRMNAATEFAD Ulaue N13RY Nsulsza

- anmwandenisdenu 1wy Tassaieusenng sefunsiine Snsnindsde maddugiu
MsewenLazNsEefiu Snuazyuvy YuusTadleaszng Adey arendeuas sy

- ANINLINFDUNINTLDY 19U WIeT1wURyelR WIeT1uNguNT NARMESTUILAS

- anmundoumamalulad vaneds nssuislnquagiannnsmeinuniesde gunsal
flazteiiiuUseansnmlunisnanuaslviuinig

- @01ULAUNIN 93IN15UE/MeRIelIALaE A UEUNINDIUTEYINT NORNTIUNIEVAIN
TIAITTUUFUN N

- AN DUNNAIWIAF DY LTU NTUA BULYAIMNIAININE DULALNS NEINTFTINYA
Qio1nA sULilim HanTEVUAINNSNYAT anamngsy LDusy

-lomanisaninuing ou (O-Opportunities) LI un1571ASIEHI1TToA 18 UBNDIANS
Hadlafianunsndmanssnuusglowd emmansawagnsdendenssiiiunisvesesdnslusgduamania
uarosdnsannsanmetefimatinaiuadlimhsnudundeuld

- 9UassAn@nInLIna ou (T-Threats) Liun153iasziindadenisuenasdnstadele
famnsodamansenuluseiuunnialuniei asneliiAnanmdenienainiansiasniedou
Faosrnssdeaanidesieusuanimesinsliiauudunsmieuiiavidayusinsenudmanle

(3) szyanunisaiannnisUssiduanimuwandoud elddeyali oadu 9aude-qagou
lama-guassa nmsiasizndadeniglunazladeniguenmenisuseidivanmuindeunieluuay
anmuwindeuneuental Tiihgauwde-gageunelunndseuiisuiu lana-guassa 9anateuen
dlegiesdnsdandaanunisaidulauaznieldaamunissiduiy ssdnsnisazvhegadls Tnevialy
Tumsies1esh SWOT ananail eadng aveefluaniunisal 4 suuuuded

n. an1unsaidl 1 Qauds-Tona) anunsaiiiBuaniunisaifiiaussoundian ilesan

BIANTABUY 19T NABUTELAN AU U B UTUITVBIBIANTAITAINUANAE NS buULT TN
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(Aggressive - strategy) L 8/ 11919 ALT I Jog unasuassuazUsulduazanalslanianig q

Y

AauUseloviog1ahud

v, @nun19aiil 2 (Ingeu-deglassa) anunisaldiduaaiunisel aise g0

doswnesdnsidudyegiuglassrannsusnuasiitiymanseunieluvansuszns fatu maden
fifflan Ao nagns n1siasundetiosiui (Defensive strategy) ilaweeuanuieviauninfoguassn
#19 9 feeinasAniy aeonunanassiaeshliesdnafnnugydeiidesiian

A. a01unsaif 3 (Irdeu-lona) anunisalesAnsilenadu Feliuseusunisudadueg
naneUszns uiAndnegnsefiidamauassadilugnseusy nawedraduiu duiu nasen Ae
nagnsn1Inanaa (Turnaround-oriented strategy) Lﬁ'aaﬁ’w?aLLlesuqﬂa'auﬂwium'N q 19 w¥eud
szanaislonasng o el
3. a01unsnifl 4 (9aude-guasse) anunsaiiiRatuanmsfianiuindeuliid esiuae

Aan13anduy uadleeAnsdvelaiuTouiidugaud ateusenis Avty wufi9rsoaunsens

= 2

an1nuingd outUd sundadly Aaiunsaviazidennagnsn1suanda wie ve18vauy18fianis

<

(Diversification Strategy) titaldUselevtiangaudantasidlonialussezeisudu q un

4) Famansanlun1sitAsIedt SWOT fmadl

(1) MITIATISTLENUEEAITYINBENENTY auuiugIuresayailelsednyg ialld

[

Uadenfiaudidgasa 9 Wuanveman 9 veadymiiunaze nanfe Wudadendvsslevilunisiily

o

[

Auuailuulous naensuaiusainluimuanagns Nesvinbiesdins/gusuussqulmuneiilunadng

[
v ¥

Yugnving (Result) 1993

(2) nMemuruadadenie 9 lUA1sAIMUATDLIATDIAINNNLI8TIT TR 9
Ldazidu 9agau (W) 30 9auds (S) 130 lania (O) n3e alassa (1) Wllarunuieaiuiieaiu
o <) 1 a a 1% v a gllu 1 o a o é’ :JI ) [ 1 :}l ‘dy o a
nduededanagrewindula wardvainladendmuatusnduludadelungule el insiedaden

agsnenguiu Adesauasiaziluimuanagnsissiueanty

9. N1579LASI8Y Five Forces Model

Grundy (2006) l@uananUAALTiLIN N15IATIERENINNNTUTITUVBIRAIA USe Porter’s five

'
a =

. I A Ao w I~ 6 1 a I
competitive forces model tunuAnndAytazilulselovusan1susnig Immwwzaanwag‘lumam

9

NiN13uYauge lnen1sesuteanuLUsUTIuluT o8 11U NAR ULIUNNALATEENAINNSIUT B ULEY

[y

fugeannnssudu lnemsesurenan1saiununfnimsesesenitulade 5 a1 laun 1) unasieses

v

Y84g NA 1 (The bargaining power of the buyers) 2) 8 Uassalunisid1gnaia (Entry barriers)
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3) N34y 9T (Rivalry) 4) §ud 1Mmawnu (Substitutes) kas5) 81UNIADTOIVDIE T ANITHY AU

(The bargaining power of the suppliers) Fanndi 2

dron mvosmevis ol

l doveyin s oot whea

BANEUNe2 WU

@ ve g Ve o wrban

Iy

omr.‘v\omw.

I U amm——

S DI

1l A M

a . s
Arwsan wy mavA intavine

A -y

AN 2 NAENSN1IWYITUYRY Porter (Competitive Strategy) fisn: Grundy (2006)

uan9INtU Grundy (2006) I¢asuuselentives Porter’s model 1§l shlviaswgaansqania
$eTunnnisiaszdiieae 5 snsnadidda Ihanuddysuanmundesuneusnuinnid
N13ATILRUY SWOT Faglunisaianisaldnsmanauwnuluszezenilugpamnssuanizle Y5
HadiaszvidadeinduarnandnvetgaainnssudIug Uassan1siing nanauaz A uA 1ALy
TAMUdIAYAUN19195919 959970981 1MAENITATEUNTIINITAINUAAIIUNYIA I ALIVBIRATA
widsmaidedninlu Porter’'s model 1y viliAnanududeuluiidldgnamnssy liaunsadoules
Tagnsafumsdnfiunsdamsidululs wasiuualtuaduauanuaaigramnssndumhsnuane

MsiegRanIznsudstugnianyssgnaldii efmuinisdndudugsiaiivanvans 1y
NsANYIves Naiin A3y (2554) iihnsiwaeanienisudsdulugnamnssy (Five-Force Model)
WensAnuidninadidegpaivnssy lun1s@nwigsAanagimuanagnsnisud sty nsddnw
wralneusvalas deoglugsiaduind fnsudsdusuuss sisluiosmesnisuinsiuansag
v SULUUHIU wars1An F991nnTiinsgianwnsutadu wud 1) gudsdulugeamnssy wusle

2 Ussiamilvg 9 fie Srudndsenuanuuunaiuuasiusdsinuanadelnd Adugudaiulugnainnssy
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FedmauuvalelniiinisveeimegsnndimariogonvigvassumuanLuuaufuandas 2) Seanan
PNFUAMALNY Ao Sruadnadeluiuariuazaineussinnunsugned 3) suanauainaudsinl

fqudatunldinennFunmsdudunisgsfiesimieduigulnauilaadubesiineg Silviaiifuas
funuifismolifeddanuiiane ) sSrunansdesesvesdidndud Mnnsiidudunuuudaiy
funumyudsuliinilinisdesesdudnaindaunusiviaglizngn 5) srunanisdevesde
Mnmsinulnedmsasuulamginssunisuilanegnasnina Tnslawzauiilesfiituauazaan
vuated s ududnadelnlanunsanevaussainudesnisdolddniuuud udy uenaindu
fin15ld SWOT Analysis Tiasngsianinuandesosdnig ieszy qauds gaeou lena wazguassn
Y9IAINT UagAMUANAENSNTALEININAINAITIATIEN TOWS Matrix

uanaINtiu nidy dndanansds (2550) Usziliuaninasusgiagnainnssunoiiinedlng
Wiguiieun wisluendeu lagUszgnd longudusanady 5 Usenis (Five Forces Model)
Tunisuenaniunmnisudsduiidueg inuin amsamgnamnssalud we. 2553 nsasgiulaly
Tumevindulefudaiuds quidvsifidun 1dun enanunssuimesdineflonumiddneamlunisudedy
a4 ansavsdadnntwanligaandeldiuisuluiosmagnuasdfunuussnuignann ki
Audssglmifivings s1unanisresesuesgninilas ilesangnamdnvesnguenamnssumesiiaes
fnguiien AeUsemadyu ansgowinn uagansiworandns ilviinisudadugs dauunasiing

'
& A 12 a a

wosdiaes A Useinadu uazdJudsimgavildnuiymuauaaunazdsinigs nannnmsused
nseysn¥gnnizlaniou

s n1sfinwives n1in Suludasssy e fgisn uasBednual wiawes THANYILLINNg
lunsafiugsiandndunivngeiianssaainarsadaluyning lddauuu Porter’s 5 Force Model wuin
1) guassalunsiiunusturesfussnounsselnl wu dgUassasudunuuazFunu Areudieg
Tumaluladiviuasielunsiuainise guassadunmmatiuazauinfvesgnii sanfusiniosdien
Mnssuvdlunanszduuuduilaafianudndas nqundnusseniuvdmdungui iy
Tumsudstusnndign 2) Arwsuusaveansutstumelugaamnssy dnilvgiduduszneunsunanan
wazidniiselvgiiis 5-6 918 drunaaseiuuuduifinaslussmaldannsaaizaaalsingzngy
ffdedessziulandsnsomamilrnisudeduliquusaundudnaniide deddsunseensuszdulan
3) S1unasesesvesmiheingiu nmsldlaludesnunimuesingAurilideudenanunasnand s

sz mheiigunadesesluseiugs 4) 8111900509U89KTe TUTEAUULLT 08111908501

¥
Yal o v A

aglusziuirunansdian esaingnidiulug dulfinds@euasdanudnddensiduiiAoutiegs

Y

v a

nnsgndadlafsevilalusisudenuindn 5) deanAuanduamaununiadueun 39898 9
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luowmaradieguinuiearunsanauny aEuslnalildaisfasosdiunanainsssuvd ilinain

fnsudadugeliy

10. Luaan19gsnaLuURuinlu Business Model Canvas
Business Model Canvas %58 BMC n30 Auf1lun1953513 zdiainuii gdadenvesAUsenay
(Building Blocks) 91uau 9 nqu iieliusznaugsnanaumaiud1Agyniegsna 4 UssinudAty ez

v W

Tiingsieddndugshavesmuosnnndslu annsonunuuazuddomimisgsialdesaudug 1dud
Usgiiiu fidngsiafesniudiesin agsierls (What?) viuftelas (Who?) vheensls (How?) uagiiudn
durdiedla (Money) 9 9 nduusznoude feil

egls (What?)
1. Value Propositions (VP) gl uf wansdas uazuinisiesnsuiaue faurflomediniy

anAarsalil AAIYEIAUALAZUSNNSFINaND D1RaslduuTIangsy Wunisuausdslni vse

Y 9

'
= a

fnsfiunuaudifiesivinlinuanfisndedy suaunsovhlignédnauladenteduduas
U3mmnnniasdentovssgut
vhuitelas (Who?)

2. Customer Segments (CS) 151a519A mA 1L avielilas wazlasAengugndl na'ugndn
faumannuanevielsl daiu tnssResududesimunnduitmnelidnaunseagiiliigsia
anunsadnaueduiaruInislanssiuaudenis

3. Channels (CH) 1513zt nauanurteantUldegsls agldveimniseslstndlunisidrfangugnen
tingshamsidsiianuaonadosiuiadomdunisiadming desmisnisdeans uazdeamis
M3mann ilearldiAnUszansnwasan

i o

4. Customer Relationships (CR) 1513gl935n15lalunsassasdunusiugnan 81u28ANaEAInLA

Y

gnénfunlduinamenues THusnsieiesessnlud@ uagldusnsmesulat finsasame
(Community) tisliAnnsyaReuassantu wislddamna social media Tun1sdeansteyaiiu
wuUAeIN FaazviligndiAnanufianelauasJugndiesnduundodudian
eagsls (How?)

5. Key Resources (KR) #1184 NSW81NTNaNU0909ANTT A 09aanu Funsngynuszian
faadamuning 1n3esdng gunsal ninensmaiu ninddunedan nutmineinsayed

N = Y o & o a
‘Vﬁallagliuf]ﬂ‘ﬂﬂ']LU‘U&L‘Uﬂ'ﬁWWLUUQWU
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~

v

Key Activities (KA) #1889 AANTTURGNUDIDIANT Y IN1THAR N15UTn1tnalulada 14
Tumsanfiuau nMsuidawiligndn nsasiaasetie Msmain wasnsussanduiug WWusu
Key Partnerships (KP) #unefia Wusdiasuan laun gdswauingiu (Suppliers) aniusuden
W un19ns (Partners) g a3 usaudov Lutduni1anis (Collaborators) ¥ wd3un13g 579

5 A & 1 1 9 1 1 = a 1 o Aa
Vamdueuis wagldliduds Faaviinalagnsionisaniuauluswag

umAuAiiesla (Money)

¥
a = o a a

Cost Structure (CS) manefis Tssadnaduyud ssiduduyuitonuaiiAad uannisdniugsie
fafuunsil (Fixed Cost) wagdunuiuuls (Variable Cost) dauilagyhliingsiasusiunu
voIuLee asnnusedaingsinaraestiu uaziataymnisuanuuuy i

Revenue Streams (RS) v Anlsfilesu nszuasesu wieluandldsundainanldsoudn
funveargliionun wWu seldainniseis Auinig Araundn Andl Arsssuden Hud

9 =
AILHUNINN 3

The Business Model Canvas o B - o

AN 3 Business Model Canvas

fisin: https://www.marketingoops.com/news/biz-news/business-model-canvas/
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11. anun1saliinvisaiileauaznagnsnianismatalutiagiiu

feunAnnIdsaiunTieniiend 2561 vilmAnnisnszaredvesinrieniisuaznnsliane
dgiflessosnaryumunnd sty dnsdnRanssuadenszuadionssduliiinmaiumavioniloway
T¥91eluguyy Fsanaddnisfiumadi-eonsverandnssiuinenniasumalug wuit ludieu

UNIIAY 2562 FUNYIBUAEIB1IAUSLNARUNINTINT 9,471 AU I8 2,383 AU LagLRdenaTu

d‘ A v s

306 Au Tuvaizdiidounun1us 2562 TinvisafisrrsisUssmadunadian 10,036 au ¥1rlng
1,922 au Tnewadssotu 358 AU fugi1nsiunIsRIuInenAsuIa g vesaululUsEInAIzanas
Fuiilosnnlilydranania uavnvieni oaseUssnadinai ud unaziisnsiiad vs e Ui gy
(‘1'71'm:https://wwvv.mots.go.th/more_nevvs.php?cid:524&ﬁlename=index)
LaraNAdRTeINTENTIBLTEas i WU Sutnvieufieryilvefividounarvieadien
Tudminaswarludouunsiau U 2561 wazd 2562 f81uan 516,805 way 528,114 Au drutinvieadien
¥ sUsEImAlaRAn sl auTminasatluneunnsian U 2561 wayl 2562 J91uau 223,197 uay
245,724 au Tuvazideununiiius Tl 2561 uas 2562 T9wrutdnvieafisrralne 431,694 uaz
146,937 au waziiteunuasiug Tl 2561 wag 2562 S unuiinvieniisrvndnsussina 220,123 wag

241,055 Ay Famsai 1 (‘1'7i:m:https://wwvv.mots.go.th/more_news.phpcid=525&ﬁLenamezindex)

ANS19N 1 WERSINUIULNVIBNeNu e U Inasuan

WauuNIIAY WBUNUAINUS
2561 2562 2561 2562
12y 516,805 528,114 431,694 446,937
FHIN9UA 223,197 245,724 220,123 241,055

a = %

1nada dawddvudnvieangitzanatiloTeuig uTeninuABULNIIANKAEN NN NS

(23

1 2562 usnutinviondleisaoinaguitaiidiuiias Samnamnsoandesianiequassadidy fe
Tuiuiidenamudarudilafiufasaistumsuimsmaviondedlasyueu nmavauilassadoiugm
Liaeasuiuuiunnisiond sauasd ufl yuru 11001508 eulosuna ioailoanne q was
1AN15UTEVIFUNUS 7 ivuigan (7 17 https://www.trf.or.th/tourism-and-culture-news/12503-
community-based-and-subordinate-cities-tourism-promotion-towards-sustainability) 391 A&IUa1

Aazgaunsaasiseldannisveniisauasidouledludigusuvonionig q Aldnanvalvesmuel

DELAUANYNNLNEITUY
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denndasiunIsAnwIYes usNd Taudy (2561) Teld@nun woAnssunazaiudeanis
yauinriondi sas1aUsuinaluunusannisTausssui ui s aswaiinviendi sas 19U ssing
fdumaviesiieslueausanmetamsssufiuiidlonamwar wuin dnvleadierlasdulungifums
wnUsemAnLaly Sevaz 6559sanlaun Useimadealus uavUssiveisauin Anduiosay 29
waz 4.5 MnnanTednlngilumavie Aadusesaz 50.5 wmends Andudovay 49.5 feaeeney
5811319 25 - 29 U Andufesas 35.5 sesaeun fongsening 20 - 24 U Sesaz 22.0 uaslenysening

30 - 34 U Seway 17.0

12. FayailasfiuiieaiugIun1sieeuing 7 31U gasuiiuag Usenaunig
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