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ABSTRACT

The purpose of this research was to explore, analyze, evaluate and generating a
database for the canal tourism resources along with the synthesized guidelines for
improving the potential of canal tourism in Thailand. This article was conducted by a
mixed-method and applying the logic theory and related research areas together with
surveys, interviews, assessments, and observation. The researchers also analyze the data
from the stakeholder groups using small group meetings and in-depth interviews
method. In terms of the representatives from the government and private sectors
utilized the brainstorming and in-depth interview method. Similarly, the expert groups
also used the in-depth interview method. The results of the research showed that there
were 47 tourists sites classified as good potential tourism site (A) accounting for 18.65%
which is a relatively small amount when compared to the low potential tourism site (C)
with the number of 121 tourists’ sites makes up 48.0 1 %; while there were 84 tourist
sites with average potential tourism site constitute 33.33 %. The canal potential
development must initiative from human development this is because it is a mechanism
for all management. From that, we can develop tourist attractions, develop product
quality and services to match the standards in all areas. Moreover, the most important
thing is to raise awareness which | divided into 2 phases: creating awareness before

traveling, and building awareness after traveling.
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