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Abstract

This research examines the development of Thailand’s automobile industry in two
aspects, namely, the patterns of intra-industry trade and the evolution of technological
development. The pattern of intra-industry trade in automobile and autoparts between
Thailand and key trade partner was examined before and after being selected as a global

production network for some specific types of vehicles. This study found that Thailand has



recently become a net exporter in vehicles and the level of intra-industry trade in autoparts
has increased significantly since 2002. This finding confirms the important of regional
linkage between Thailand and key trade partners in Asia and the crucial role of Japanese
car manufacturers. This compels both carmakers and part suppliers to improve their
technological capabilities. Japanese carmakers have adopted a similar strategy in launching
newly developed models in Thailand before later exporting to other countries. They need to
have close collaboration from their affiliates and suppliers in Thailand in the ‘product
development’ stage. Thai engineers have been extending their engineering capability over
the past ten years and now are able to handle some elements of ‘product engineering’ stages
instead of firms’ research centers in Japan. Research findings concerning key Thai first-tier
suppliers confirm that they have been involved in the product development stage of some
specific models. Japanese carmakers can reap the benefits of lower transaction and

engineering costs, while Thai suppliers prosper from technological improvements.
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