Abstract

Project Code : RSA6080081

Project Title : Social Media Using for Citizen Engagement and Local Governance
Development

Investigator : Associated Professor Dr.Sataporn Roengtam, Khon Kaen University
E-mail Address : sataro@kku.ac.th

Project Period : 30" May 2017 — 29 May 2019

The objectives are to study situations and contributions of social media using in
local government administrations including the appropriated approaches for promoting
social media using to develop citizen engagement and local governance. The qualitative
research methodology will be applied. The results indicate that although social media use
can be applied through various formats, they can generally only facilitate communication
activities. There are no obvious activities to promote interaction and engagement. There
are 5 factors can be Several limitations. Those are involved regulations, organizations,
acceptance of personnel, confidence, and also include the cost of social media for people.
An ‘easy-to-use’ approach is the required solution in the context of government officials
and the people. Guidelines for the development of social media use must be a feature of
the use that is consistent with the four important principles that is can be shared (S), easy
to use (Open), appropriate for the area (Uniqueness), enhancing working partnerships
(Partnership), also known as SOUP model.

This study proposes that the research and Development (R&D) should be applied
in order to find the format and method of using Social Media that is suitable for the use in
the management of complaints and promotion of citizen engagement in policies making
of local government. The researcher should apply this model to create the application and
operating system. This will increase the knowledge of the application of digital technology
in public administration which will lead to the use of the paradigm shift and the
development of knowledge in this field in the future.
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	2.2 Lack of motivating people participation, from the study found that, even social media will be able to support people participation quite well. But there are some cases show that social media use activities cannot make incentive for people particip...
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