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Abstract
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The project “Research Utilization for Conventional Wisdom Communication and
Creating Local Food Identity: Case Study of Sri Charoen Village, Loei Wang Sai Sub-District, Phu Luang
District, Loei Province” has three following objectives: (1) To develop the community members to be
smart users of research utilization; (2) To systematically gather the community’s local food conventional
wisdom; and (3) To find out the community’s local food identity and build awareness of identity
utilization for business value added. The current project had been conducted as participatory action
research. The summary of the research findings is as follow:

1) The process of developing the community members to be smart users emphasized
on building young generation smart users “Khwa Loei Team” to work together with the elder smart
users. The process enhancing the potential of smart users in all generations emphasized on using
communication tools in the form of (1) the return of three previous studies of the community funded by
TRF, (2) the implementation of ritualistic model to build opinion leader with an emphasis on “leisurely
meetings” communication strategy, and (3) the activities through learning by doing with the use of active
media and a study trip to community businesses established by young community members of
neighborhood.

2) In the gathering of local food conventional wisdom and finding out local food
identity, three styles of communication tools had been employed: (1) Organizing conferences; (2) being
equipped with the knowledge of identity communication theory; and (3) storytelling strategy. The
research results show that the local food identity of Loei Wang Sai Sub-district has been expressed
through the word “Khun Loei” which is also used as the community enterprise’s brand. Literally, the
term means “upstream Loei” and it expresses the identity between “people - local food - brand.” In
the study process, the elder smart users had been selected to play an important role in finding out the
aforementioned identity, whereas the younger smart users had been assigned to be responsible for
message selection and design of “12-month local food calendar” themselves. It was then presented
through video multimedia and poster.

3) For building awareness of identity utilization for business value added, the researcher
employed communication tool in the form of organizing a conference covering a variety of content
including: (1) brand storytelling strategy; (2) SWOT analysis; 4P’s; and principles for implementing and

operating in a community enterprise. According to the problematic situations when the researcher had



visited the site, it was found that the community was about to run its businesses. Nonetheless, more
aspects of additional knowledge were in need to be extended in accordance with the potential of the
young generation “Khwa Loei Team.” The researcher then emphasized on providing additional
knowledge regarding the advantages of brand storytelling communication, the communication of the
local food calendar on the economic dimension, and giving the young generation a new experience

through activities regarding potential local food processing.
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