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Abstract

The research of New Media Creative Contest for Disseminating Research to the New
Generation is a qualitative research that is also an action research. This experiment uses
the ‘competitive’ technique to induce younger generations, which include University and
College Students, to compete against each other to create a new media platform for
disseminate The Thailand Research Fund ( TRF.) researches. The objective of this

experiment is:

1) To analyze the attributes of TRF. researches.

2) To design a competitive activity to be a ‘channel’ to spread researches to the
new generation.

3) To enhance the younger generations’ knowledge and skills of communication in
the way of designing new media to publicize TRF. researches to the younger
generations of many different classes and interests.

4) To analyze the process of communication by using competitive activities to

distribute the recent experiment results to the juvenile generation.

Researches have shown that qualitatively designing these ‘competitive activities’
in a way that could reach the targeted age group in both qualitative and quantitative would
need planning, action taking, and analyzing different factors and elements that could lead
to the designing of these activities. Every component in this strategy must be compatible
with the target group and the objective. In addition, it must prompt the modern generation
to take part in this contest. This could be done by ‘proactive public relations’, road shows,

which could direct to the target group.

Researchers have found that the attributes of TRF. researches affects the designing
process of the competitive activity for the targeted age group that is willing to participate in
the activity. On top of that, those attributes would also affect the creation of public relations
medias, which would have to be well suited for the features of the experiment and the
acceptance of the new generation. Studies have shown that there were five features of the

TRF. researches:



1)

2)

3)

4)

5)

All the 50 research papers are about Science & Technology, in which the
difficulty level would vary from one person to the other.

All the 50 research papers are selected by each of the departments in TRF.,
which could include new information that deserves to be recognized, but does
not closely relate to people’s everyday life or is not in the interest of the younger
generations.

There’s a variety of research papers, some of which could be researches that
need to be further developed or researches that are in the process of
experimentation. This could cause limitation to the distribution of information.
To understand these researches, there is a need for specialized knowledge in
a certain field. This could be a limitation to those who study in Communication
Arts field.

Some of the papers might be incomplete, such as an incomplete conclusion or
having only the academic article. This could cause a dent in a candidate’s

understanding of the subject.

From the analysis of the researches, as shown above, researchers of this project

must design a competitive activity that focuses on the empowerment of the candidates, so

they could have enough knowledge and skills to create medias to promote the result of

these experiments in a way that is accurate and interesting to the new generations.

evaluation:

Upon completion of the activity, it was shown that there are 2 main parts to the

1)

2)

The evaluation of these new medias in publicizing knowledge to the modern
generation.
The evaluation of the development in the broadcasting abilities of the

participants.

In the evaluation of these new medias in publicizing knowledge to the modern

generation, researchers analyze the results of the five teams that received the

awards. The rubrics for this assessment is that the participants could modify the

research into a form that people in younger generations will be able to understand

and appreciate with accurate information. According to the viewpoints of the

researchers who did the research, they believe that the participants didn’t completely

understand the research papers, however, it was understandable since they didn’t

®)



specialize in science. In the view of conventional university/college students, each
field of students has a different view point. Students who study the Communication
Arts give importance to the creativity of the work, rather than the information of the
work. However, other Social Science students give importance to the understanding
of the research content. Also, the Science students give importance to the accurate
communication of research content. Nevertheless, all 3 groups of students still
believe that broadcasting this information should be done in a captivating and

concise way.

The final analysis of this evaluation is how it is spreading through this new media.
This experiment has shown that the results of every team in the semi-finals have
reached people on the Facebook Fan page over 19,000 times. There’s also a total
of people who viewed it more than 5,200 times. In addition, the product has been

shared beyond 500 times.

In the evaluation of the development in the broadcasting abilities of the participants,
the experiment has shown that after the candidates, which are mostly
Communication Arts students who have the disadvantage in understanding the
research papers, entered the workshop, most of them show a much better
understanding in the papers, with an additional enhancement in their broadcasting

skills, especially in creativity.
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