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ABSTRACT

The objectives of the study entitled “a living oreanic farming: a story telling
through the thinking of Yasothorn people” were: 1) to enhance the learning process that
leads to communication for local development; 2) to provide an opportunity for
community members and students in Communication Arts program to participate in
planning and creating the community-based medias for a developing a body knowledge
farming, and contributing the related research findings farming through the community-
based medias. The participatory process among the community members and students
in Communication Arts program Surin Rajabhat University had been applied in this
study.

The study found that the learning process that leads to communication for
local development among the members of Bak-Ruea farmers group in Mahachanachai
district, Na-So farmers group in Kut Chum district, and Krachai rice-community enterprise
group in Pa Tio district, Yasothorn province, and the students in field of Communication
Arts had been generated through the production and creation of 3 community-based
medias including the Klon-lam media, the specialization media (a book), and the radio
documentary media. Further, the research findings related to organic farming had been

publicized through the community-based media.
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