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Abstract

The project “Published Research on Mass Media to to Enhance Public Awareness on Aging Society
Preparation” was aimed to promote knowledges, importance, and benefits of the research to the aging
society, motivate a good conscience to prepare better for the future of aging live based on research and open
a new channel linking among researchers, entrepreneurs, and viewers (Elderly people, Pre-elderly people,
and Elderly Care workers) to gain economic development and raise standard of living.

The researcher cooperating with The Thailand Research Fund (TRF) have selected 8 projects; 1)
Integration study of calcium metabolism and Bone microstructural, 2) Ageing Society Research- An
important Change, 3) The Development of an Elderly Employment Model for the Thai Automotive
Industry, 4) The Development of Appropriate Interior Environment for Senior Visibility, 5) “Sansuk Smart
city” for elderly people, 6) Competitiveness Development and Market Opportunities of the Cluster Fashion
and Lifestyle Industrial products for the Elerly to Enhance SMEs in Thailand to ASEAN, 7) Technological
Progress, Aging Society, and Economic Growth in Thailand, 8) The Study of Centenarian in Thailand.

The researcher implement mass media repeating strategy by using television as main media and
repeating same content on social medias (Youtube, Kaomaikae Official Line, and Facebook
Fanpage@Kaomaikae) after television broadcasting, respectively.

The outcome of the project is as follow:

1) “Integration study of calcium metabolism and Bone microstructural Project” . The project was
on air with TV channel 5 on 14" june 2017, and has been on Youtube since 15" june 2017 at youtube

link as https://www.youtube.com/watch?v=80Mm3vXFmls and has been promoted the research via

Kaomaikae Official Line since 16" june 2017



2.) “Ageing Society Research- An important Change Project”. The project was on air with TV
channel 5 on 28" june 2017, and has been on Youtube since 15" July 2017 at youtube link as

https://www.youtube.com/watch?v=nGNotQCfMHk and has been advertised the research via Kaomaikae

Official Line since 23" July 2017
3) “The Development of an Elderly Employment Model for the Thai Automotive Industry
Project” . The project was on air with TV channel 5 on 12" July 2017, and has been on Y outube since 15"

July 2017 at youtube link as https://www.youtube.com/watch?v=UtOynTzVq M and has been

advertised the research via Kaomaikae Official Line since 30" july 2017

4) “The Development of Appropriate Interior Environment for Senior Visibility Project” . The
project was on air with TV channel 5 on 26" July 2017, and has been on Youtube since 3" August 2017
at youtube link as

https://www.youtube.com/watch?v=Fwjm94ptfqw&index=3 &list=PLDw{1r7GSVIN4RzA8yQyTn_SU9

054L.9¢g1 and has been advertised the research via Kaomaikae Official Line since 6" August 2017.
5) “The Development of Appropriate Interior Environment for Senior Visibility Project” . The
project was on air with TV channel 5 on 9" August 2017, and has been on Youtube since 13" August 2017

at youtube link as https://www.youtube.com/watch?v=z5uOgIBin7M and has been advertised the

research via Kaomaikae Official Line since 13" August 2017.
6) <) Competitiveness Development and Market Opportunities of the Cluster Fashion and
Lifestyle Industrial products for the Elerly to Enhance SMEs in Thailand to ASEAN Project” . The project

was on air with TV channel 5 on 23" August 2017, and has been on Y outube since 24" August 2017 at
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youtube link as https://www.youtube.com/watch?v=lV_-P-ahOkw and has been advertised the research

via Kaomaikae Official Line since 1" September 2017
7) “The Development of Appropriate Interior Environment for Senior Visibility Project”. The
project was on air with TV channel 5 on 6" September 2017, and has been on Youtube since 10"

September 2017 at youtube link as https://www.youtube.com/watch?v=zU6vcYkDkmA and has been

advertised the research via Kaomaikae Official Line since 30" September 2017.
8) “The Development of Appropriate Interior Environment for Senior Visibility Project”. The
project was on air with TV channel 5 on 20" September 2017, and has been on Y outube since 25" September

2017 at youtube link as https://www.youtube.com/watch?v=GWMu54AjCQE and has been advertised the

research via Kaomaikae Official Line since 2" October 2017.

After broadcasting through the media, many target viewers (Elderly people, Pre-elderly people, and

Elderly Care workers) have made a lot of calls to discuss more details of the research and product

development. Based on the published researches, some of them are be able to extend the same solution in

other areas and add more value on their products. Some of them have recommended that the research-based

products should be ready to sell before broadcasting or publishing them in the mass media. This showed

that the Published Research on Mass Media project achieve the all objectives; promoting knowledges,

importance, and benefits of the research to the society, motivating research team with feedbacks and

recommendations to develop better products and opening a new channel linking among researchers,

entrepreneurs, and the viewers to gain economic development and raise standard of living.
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