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Abstract

The objective of this research are to conduct the marketing potential of pasteurized
watermelon juice. The research is conducted using the existing of research papers by mean of
gathering information to analyze and survey from questionnaire and in-depth interviews
aspects. The scope of works study the marketing situation, competitive business opportunities,
target groups and business model including marketing plan and marketing strategies. It also
provides a guideline for risk management and control plan including recommendations that

focus on SMEs entrepreneur.

The results of study indicate that, the growth rate of the ready-to drink fruit juice market is
rising steadily. Thai customers are more interested in maintaining health. At the same time
they are consuming very low amounts of water compared to other countries. As a result, the
launch of new brand juice health-focused can be competitive in niche market. Basically, the
descriptive watermelon is a fruit with low sugar, high lycopene and nutrition that is very
beneficial to the health ofconsumers who are female in working age. The entrepreneur wishes
to start this business by OEM which is low cost of investment. The appropriate price is
approximately 35-40 baht per 250 ml. There is great plausibility that the business will be
carried out and can be the first mover of watermelon in premium market of Thailand. In
addition, the marketing plan should present the health benefits through the distribution each
channels such as the available stores of health product, shop in the hospitals, health fairs and
exhibitions and also advertising by social media, poster or any multimedia to encourage

recognition and awareness to the customers.
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