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Abstract

The research dissemination through the innovation process for the development
of the local communicator is qualitative research which was designed as action research
that uses the activity as a research tool to study the knowledge of media creation process
in order to disseminate the research work and to develop the research communicator.

The objectives of the research are as follows.

1) to disseminate the research work through the local communicator

2) to develop the local communicator and to create the media to concretely
disseminate the research work

3) to decode/extract/analyze the learned lesson of the innovation process for the

development of the local communicator

The result indicated that “the research dissemination through an innovation
process for development local communicator” is consist of the important following

processes.

The creating of the local communicator has the important processes, such as the
step of the activity operations, including planning, conducting the meeting to understand
the research team, Nodes and the instructors, the research selection, the coordination,
the selection of the student teams to participate in the workshop, and organizing the
exhibition. To be selected and participated in the activity, the course must be related to
media creation and production. For the research selection, the content and the area of
the problem is also various.

As for the results of the process of preparing the participants for the successful
operation, the tasks and steps are as follows: 1) having a coordinating process with the
Nodes to determine the direction of the work, 2) having a process of the instructor to
decode/extract/analyze the learned lesson and use as a case study for other Nodes, and
3) having the student development process through workshop.

For the development process of the local communicator and the media creator,
the principles of design and content creation for the research dissemination is consist of
5 important aspects as follows: 1) the understanding of the production process and the
research dissemination, 2) media and target audience analysis to know the target

audience and the objective of media production and dissemination, 3) the content

3)



preparation and the acknowledgment of the scope of the content, 4) the content selection
matching with the target audience and make them understand, and 5) the quality
assessment before using the media.

Finally, for the factors that affect the success of the research dissemination
through the education system, the results showed that the factors affecting the success
were: 1) having a Node or a coordinator, 2) the activity design, 3) having an active
instructor, and 4) having the participation between the media creator and the researcher.

Keyword: The Development of Local Communicator, Research Dissemination
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