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Abstract

In 2018, Thai Research Fund (TRF) has developed and launched 3 mobile
device applications, which are 1. TRF Application, an application to be used as a
communication channel between Thai Research Fund organization and potential
researchers, 2. Phlaeng Rang Application, an application to present a simplified version
of research papers in an infographic and motion-graphic format, and 3. Sara
Application, an application to provide useful contents from a wide range of research
papers in a variety of formats such as articles, books and multimedia. To continuously
develop the system and keep the application updated, in 2019 Thai Research Fund
has then supported the research project called “Improving and Developing Mobile
Device Applications for The Thailand Research Fund”, which is an extended project of
the research project “Designing and Developing Mobile Device Applications for The

Thailand Research Fund” in 2018.

The working process of this application development project by the Thai
Research Fund is divided into 3 phases including 1. monitoring the use of application
and identifying users’ expected contents, 2. improving formats and contents of
application in both “User Interface” and “User Experience” aspects, to be compatible
with the users’ needs and media structure of Thai Research Fund, and 3. equipping

TRF employees with the knowledge regarding digital media content management.

The project has resulted in several aspects. Firstly, in order to conform with
the new mission of the organization, the name of application has been changed from
Thai Research Fund (TRF) to Thailand Science Research and Innovation (TSRI). Phlaeng
Rang Application, too, has been revised and refers to “Research Café” instead. Sara
Application, on the other hand, has been improved in terms of contents and user
interface to be more user-friendly and ready for upcoming contents. Regarding the

usability, it is suggested that the application design should be consistent with the users’



behaviors. Since the most popular topic to access is scholarship announcement, the

relevant information should be clear and easy to navigate.

With reference to educating TRF employees in order to be prepared for
application management, several workshops were created and organized within a
framework of the project. The examples of workshop topics are Corporate Branding

Strategy, Application Management, and Communication Trends in 2019.
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