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Abstract

The aim of this project was to create media that raises public awareness about the
diverse fields of research that are being conducted in Thailand, especially those that have been
supported by TSRI. At the same time, it also showcased the life and career of successful
researchers who can be very inspiring to the audience. The format of “WiTThai Season 3” was
presented in 10 podcast episodes (each about 2 hours long), and 16 supplemental video clips.
The podcast had on average 20,410 listens per episode, wile the video had on average 839
views per clip on YouTube. Facebook posts accompanying each podcast episode was able to
reach 32,389 people on average. The results of online questionnaire showed that the main
audience was 23-39 years old, majority of which has at least bachelor degree education
(62.25%) and worked or studied in the fields of science and business or economy. Most
audience listened to the show wile commuting, or working and about 30% of podcast listeners

also went to YouTube to watch the videos.

The show received very good review in general, with the audience praising the fun
atmosphere, the depth of the academic content, the diversity of subjects, the charismatic
personalities of the researchers, and the interviewing skill of the hosts. The details of these
aspects, discussed further in this report, can serve as guidelines on how to create media that
effectively communicate and deeply engage the audience on otherwise difficult intellectual

subjects.
In addition to producing the show “WiTThai Season 3”, this project also included making

the book version of the show “WiTThai Season 2”7, which would help disseminate the

awareness of Thai research even further among the general public.
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