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Abstract

The objectives of this research were to develop new generation communicator and
research disseminate to social through the new generation communicator. This research is a
qualitative research. The results of this study showed that Development New Generation
Communicator Process has 5 steps: 1) Analysis and selection Curriculum, Subject, and research
project 2) Educate and Empower which includes both in-class activities and workshop by expert

3) Media implementation 4) Improve media and 5) Publish communication



