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15 2562 31 2563 

 

   Reach Engage Like Comment Share 

16/07/19 Video  4391 253 68 0 39 

18/07/19 Video  HITAP 4514 229 50 0 32 

04/08/19 Video  

 

12007 601 82 5 81 

04/08/19 Video   " " 71607 1471 564 29 235 

08/08/19 Video  " " 52534 1262 172 7 57 

12/08/19 Video  " "  72143 2118 403 28 163 

15/08/19 Video  " Cyber bullying" 43243 607 131 1 43 

19/08/19 Video  " " 38487 969 176 12 95 

22/08/19 Video  20  37972 564 112 10 40 

26/08/19 Video   57830 2057 337 7 45 

29/08/19 Video ?  53202 1166 242 4 98 

02/09/19 Video ?  41358 1026 220 1 112 

05/09/19 Video   51620 1528 164 2 219 

09/09/19 Video   27774 498 144 3 55 

12/09/19 Video   74984 3450 723 17 380 

16/09/19 Video   35562 983 195 5 102 

19/09/19 Video  4266378 62170 30915 868 9943 

23/09/19 Video   27061 930 111 6 78 

27/09/19 Video  " " 

" 

72099 3654 698 19 296 

1/10/19 Video   43203 1524 243 7 129 

3/10/19 Video   31409 228 162 1 28 

7/10/19 Video " "  53605 1324 245 6 39 

10/10/19 Video  3 58598 2663 484 7 252 

14/10/19 Video " "  74546 3201 550 18 190 

17/10/19 Video " "  56238 1857 393 15 187 

18/10/19   " "  3471 155 50 0 18 

20/10/19   3103 80 31 0 12 

21/10/19   ? 3221 91 33 0 12 

22/10/19 Video   3738764 384404 36540 1200 14000 

22/10/19  ?  3235 62 27 0 9 

24/10/19   3178 136 36 0 22 

25/10/19 Video " "  68866 1702 267 7 77 

26/10/19   21628 3250 1360 8 265 
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28/10/19 - 2704 76 31 0 12

29/10/19 Video 2  74471 1930 362 8 149 

1/11/19 Video   54190 958 196 7 53 

1/11/19   5783 1033 1003 0 12 

1/11/19 Exhibition   6833 469 346 2 37 

2/11/19  EEC-  ? 13212 1779 962 13 215 

3/11/19   1967 55 21 0 8 

4/11/19 Video   64841 1229 334 18 64 

4/11/19   3578 834 796 0 7 

5/11/19   17379 1331 897 0 63 

6/11/19   11310 1184 839 2 57 

7/11/19 Video 45   56588 1491 339 14 95 

7/11/19   2113 88 27 0 13 

8/11/19  

 

4267 875 805 0 6 

11/11/19 Video " "  58000 937 162 2 31 

11/11/19    8021 901 804 6 22 

13/11/19   1688 36 15 0 5 

14/11/19 Video   2863 129 36 1 8 

14/11/19   9953 646 506 2 19 

15/11/19   6374 915 867 3 12 

16/11/19 Video   63097 1148 255 9 56 

18/11/19 Video   40166 773 183 4 48 

18/11/19   

 

1271 28 15 0 3 

19/11/19   3601 398 64 0 55 

19/11/19  

 

1150 23 10 0 1 

20/11/19 Exhibition Biodiversity-Tropical Plants & Animals 1938 55 17 0 9 

20/11/19   

 

6849 1284 1060 3 43 

21/11/19 Video   72195 1897 291 4 108 

21/11/19 Exhibition Biodiversity-Long-tailed macaques 1245 22 7 0 1 

21/11/19  

 

3989 928 883 1 9 

22/11/19     1556 53 12 0 10 

22/11/19 Exhibition Biodiversity-Mangrove forests 1345 29 14 0 6 

22/11/19   6624 1000 841 0 13 
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23/11/19 Exhibition Biodiversity-Bats 1284 22 12 0 1

24/11/19 Exhibition Biodiversity-Siamese Crocodiles 2079 62 24 0 4 

25/11/19 Exhibition Biodiversity-Snakes 1408 43 18 0 2 

25/11/19 Video   45924 1117 247 15 62 

25/11/19   3444 542 431 3 11 

26/11/19 Exhibition Biodiversity-Amphibians 1539 41 17 0 1 

26/11/19   1231 25 7 0 1 

27/11/19 Exhibition Biodiversity-Molluscs and centipedes 4324 291 248 1 14 

27/11/19   

 

1247 27 11 0 1 

28/11/19 Video   48233 767 148 2 35 

28/11/19 Exhibition Biodiversity-Fairy shrimps 2373 63 21 3 7 

28/11/19   

 

1333 27 8 0 4 

29/11/19 Exhibition Biodiversity-Bees 1380 23 9 0 1 

29/11/19    1320 26 9 0 4 

30/11/19 Exhibition Biodiversity-Sargassum 1760 36 12 1 3 

2/12/19 Video   34559 1599 329 8 102 

2/12/19 Exhibition Biodiversity-Sapria himalayana 6149 407 279 1 14 

2/12/19   1474 23 8 0 2 

3/12/19 Exhibition Biodiversity-Fungi 1655 43 17 0 5 

3/12/19   1483 14 7 0 3 

4/12/19 Exhibition Biodiversity-Mushrooms 2681 116 42 0 10 

4/12/19    1456 16 10 0 2 

5/12/19 Video   43118 1229 257 20 121 

5/12/19 Exhibition Biodiversity-Yeasts 1930 48 18 0 5 

9/12/19   1686 32 19 0 2 

10/12/19 Video  56303 1505 291 9 198 

10/12/19   5225 457 339 2 11 

12/12/19 Video " "  82024 3173 595 17 211 

12/12/19   1739 26 17 0 3 

16/12/19   1707 23 11 0 2 

17/12/19 Video " "  45176 1180 280 15 107 

19/12/19 Video   25459 534 58 1 17 

19/12/19  

 (Cyberbullying) ? 

6819 542 353 10 34 

19/12/19   PM 2.5 2971 122 23 7 4 

20/12/19   2645 176 26 0 21 

23/12/19 Video " "  49432 1478 249 8 92 
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25/12/19 2997 111 33 0 23

26/12/19 Video   41282 2354 212 7 71 

26/12/19 Technologies 

Catalog 

 loT Smart Watch 4188 203 47 2 25 

28/12/19 Technologies 

Catalog 

 3873 199 47 0 21 

28/12/19    2237 48 16 0 10 

30/12/19 Video   49759 988 72 0 28 

02/01/20 Video  Romance Scam 71209 2796 301 15 159 

06/01/20 Video  85959 3150 368 6 236 

06/01/20   (

 

9007 1394 1287 2 21 

07/01/20    2556 59 17 0 3 

08/01/20 Video  58579 350 203 4 47 

09/01/20  

 

4616 352 234 0 20 

12/01/20 Video  20  7781 254 53 1 37 

13/01/20 Video  94687 3428 264 3 61 

16/01/20 Video Deep Learning  20541 361 38 1 8 

17/01/20 Video   539180 36306 3810 250 2372 

18/01/20 Video Deep Learning  41833 1505 90 1 36 

20/01/20 Video  " "  53739 1923 228 12 85 

21/01/20   

 

2528 72 25 0 9 

22/01/20  

 

11662 1011 778 2 27 

23/01/20     4105 216 49 0 44 

23/01/20   

 

7568 647 548 1 24 

24/01/20 Video   45090 1112 162 11 79 

24/01/20   5844 763 680 1 15 

27/01/20    3847 157 51 0 19 

27/01/20   4734 1058 977 0 12 

28/01/20 Video   65342 2880 349 12 333 

30/01/20 Video  75513 3014 325 16 222 

30/01/20   12721 1438 1163 10 55 

31/01/20   21 2222 72 23 0 17 

03/02/20 Video " "  69485 1867 192 5 63 

04/02/20   2193 44 14 0 9 

05/02/20    2477 114 38 0 27 

05/02/20   9732 1386 1192 13 78 
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07/02/20 Video 135241 4626 450 12 246

07/02/20   

EWEC SEC 

4969 227 55 0 40 

08/02/20    8140 585 295 2 44 

09/02/20   21452 2566 790 18 198 

09/02/20 Technologies 

Catalog 

 21807 2079 48 3 28 

10/02/20 Technologies 

Catalog 

 3660 210 37 1 13 

10/02/20 Video   106295 5505 469 8 89 

10/02/20 Technologies 

Catalog 

  17707 1316 100 1 42 

10/02/20 Technologies 

Catalog 

 2322 56 16 0 3 

11/02/20 Technologies 

Catalog 

 16865 1026 104 0 45 

11/02/20 Technologies 

Catalog 

-  Application on 

Digital Platform) 

6212 269 153 2 17 

12/02/20 Technologies 

Catalog 

 

 

18818 1436 132 7 61 

12/02/20   

 

5134 1069 1017 0 7 

12/02/20 Technologies 

Catalog 

 

 

16787 875 61 0 26 

12/02/20   18308 1428 739 8 40 

13/02/20   9319 776 416 4 27 

13/02/20 Video  60952 2634 363 29 178 

13/02/20    12190 1207 872 9 45 

13/02/20 Technologies 

Catalog 

 

 

1956 44 16 0 2 

13/02/20 Technologies 

Catalog 

 12098 544 139 0 40 

14/02/20 Technologies 

Catalog 

 8206 481 131 0 23 

14/02/20 Technologies 

Catalog 

 1360 43 17 0 5 

15/02/20 Technologies 

Catalog 

 25559 2431 190 4 131 

15/02/20 Technologies 

Catalog 

  22455 1801 73 4 32 

16/02/20 Technologies 

Catalog 

  7317 508 183 1 25 

16/02/20 Technologies 

Catalog 

 15320 1014 70 0 12 
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17/02/20 Technologies 

Catalog 

1580 60 23 0 2

17/02/20 Technologies 

Catalog 

  6243 336 72 4 41 

17/02/20    5145 776 734 4 10 

18/02/20 Video   114791 6106 785 15 246 

18/02/20 Technologies 

Catalog 

 4626 233 57 0 27 

18/02/20   

 

2689 163 37 0 9 

19/02/20 Technologies 

Catalog 

 2892 128 34 1 15 

19/02/20 Technologies 

Catalog 

 2204 90 31 0 14 

20/02/20 Video 

 

34655 1813 44 0 19 

20/02/20 Technologies 

Catalog 

 2273 105 23 0 12 

20/02/20 Technologies 

Catalog 

 33798 2552 388 9 156 

20/02/20    9878 1850 1597 2 42 

21/02/20 Technologies 

Catalog 

 4478 252 35 0 9 

21/02/20 Video  25749 1491 205 6 211 

21/02/20 Technologies 

Catalog 

 1900 71 18 0 7 

22/02/20 Technologies 

Catalog  

1078 42 17 0 9 

22/02/20   2431 72 30 0 10 

22/02/20 Technologies 

Catalog 

 1850 73 26 0 4 

22/02/20 Technologies 

Catalog 

 13315 886 40 1 6 

23/02/20 Technologies 

Catalog 

 

 

2761 132 38 0 9 

23/02/20 Technologies 

Catalog 

 2376 82 30 0 11 

23/02/20 Technologies 

Catalog 

 1933 62 22 0 4 

24/02/20 Technologies 

Catalog  

1892 78 21 0 5 

24/02/20 Technologies 

Catalog 

 2648 196 40 0 13 

24/02/20   1668 61 25 0 5 

24/02/20 Technologies 

Catalog 

 7081 431 170 2 19 

25/02/20 Video  37909 961 116 7 21 
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25/02/20 Technologies 

Catalog 

8654 492 144 3 34

25/02/20 Technologies 

Catalog 

 4694 230 75 1 26 

25/02/20 Technologies 

Catalog 

 

 

2552 124 33 0 13 

26/02/20 Technologies 

Catalog 

 

 

2395 112 37 0 12 

26/02/20 Technologies 

Catalog 

 4734 344 54 2 36 

26/02/20 Technologies 

Catalog 

 2350 98 35 0 19 

27/02/20 Technologies 

Catalog  

1830 86 24 0 9 

27/02/20 Video   44437 1887 255 9 62 

27/02/20 Technologies 

Catalog  

13424 855 135 2 36 

27/02/20 Technologies 

Catalog  

2819 149 44 0 15 

28/02/20 Technologies 

Catalog 

 2431 182 29 1 10 

28/02/20 Technologies 

Catalog 

 

2196 114 33 0 8 

28/02/20 Technologies 

Catalog 

RS87   1753 62 22 0 6 

29/02/20 Technologies 

Catalog 

  4785 256 38 0 34 

29/02/20 Technologies 

Catalog 

 

 

1126 39 12 0 3 

29/02/20 Technologies 

Catalog 

 6438 306 174 0 17 

01/03/20 Technologies 

Catalog 

 3216 166 28 0 19 

01/03/20 Technologies 

Catalog 

  3329 197 46 0 14 

01/03/20 Technologies 

Catalog 

 2674 145 26 0 13 

02/03/20 Technologies 

Catalog 

 2019 87 18 0 12 

02/03/20 Technologies 

Catalog 

Solar Cleaning Robot Thailand 

 

4837 213 21 0 10 

02/03/20 Exhibition biodiversity 12069 1036 555 2 52 

02/03/20 Technologies 

Catalog 

 2800 170 36 0 18 



77

03/03/20 Technologies 

Catalog 

2298 99 32 0 12

03/03/20 Technologies 

Catalog 

 3136 220 42 1 31 

03/03/20 Technologies 

Catalog 

 2025 63 21 0 7 

04/03/20 Technologies 

Catalog 

 

Hydroponic  

3776 269 36 0 17 

04/03/20 Video   64217 3126 284 1 99 

04/03/20 Technologies 

Catalog 

  18585 1875 80 1 44 

04/03/20 Technologies 

Catalog  

2765 164 36 0 12 

04/03/20    40558 1271 267 4 86 

05/03/20 Technologies 

Catalog 

MyAir PM2.5 AQI  9414 516 71 3 12 

05/03/20 Exhibition  "  " 5529 457 333 1 22 

05/03/20 Technologies 

Catalog 

 ( 1) 2741 158 28 1 17 

05/03/20 Technologies 

Catalog 

 (  11678 657 220 4 51 

05/03/20    1677 34 12 0 4 

06/03/20 Video   100242 3948 465 21 300 

06/03/20 Technologies 

Catalog 

 1420 42 9 0 1 

06/03/20 Technologies 

Catalog 

 

 

2135 107 20 0 8 

06/03/20 Technologies 

Catalog  

2258 100 29 0 10 

06/03/20    4891 1069 1004 2 5 

07/03/20 Technologies 

Catalog 

 2408 106 24 0 8 

07/03/20 Technologies 

Catalog 

 4714 334 52 6 28 

07/03/20 Technologies 

Catalog 

 1923 53 18 0 4 

07/03/20 Technologies 

Catalog  

7851 328 54 0 11 

09/03/20 Video   66600 1558 274 5 124 

11/03/20   24313 2231 1732 4 27 

12/03/20 Video   158043 11549 1275 108 854 

16/03/20 Video   102473 4785 840 33 301 

17/03/63   SMEs 3913 1016 984 0 6 

18/03/63 Video " "  40411 900 65 1 14 
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19/03/63 " " 

 

4251 975 949 0 10

20/03/63 Video " "  76071 2401 368 8 111 

24/03/63 Video " "  72849 3201 536 17 167 

26/03/63 Technologies 

Catalog 

 1791 52 16 0 2 

26/03/63 Exhibition  5860 439 309 4 19 

26/03/63   10198 1646 1280 34 79 

27/03/63 Video " "  70636 2678 318 18 163 

28/03/63 Video   128245 8357 1020 37 711 

30/03/63 Video   70847 1799 308 5 60 

01/04/63 Video  66876 1677 187 2 62 

02/04/63   SMEs  4417 1090 1074 0 3 

03/04/63 Video C-ROS  90787 1882 362 9 108 

05/04/63 Video  65558 2167 314 11 149 

07/04/63 Video  " " 145890 6682 845 17 401 

07/04/63   16503 1967 1588 29 153 

09/04/63 Video " "  93177 2121 401 16 60 

09/04/63    6090 1442 1421 1 16 

10/04/63 Exhibition Climate Change 8919 896 457 3 63 

11/04/63 Video Application  64295 1299 172 2 48 

12/04/63 Exhibition  8651 754 600 3 41 

13/04/63 Video " "  66862 1573 266 31 80 

13/04/63 Exhibition   6671 638 410 3 12 

14/04/63 Exhibition  5765 631 385 0 36 

15/04/63 Video " " Travel Vlogger  94640 3211 575 12 212 

15/04/63 Exhibition  8643 1044 640 27 45 

17/04/63 Exhibition   14804 2457 931 13 31 

17/04/63 Video  100201 6012 669 7 173 

17/04/63 Exhibition  5244 433 356 3 11 

18/04/63 Exhibition  9994 1018 781 4 52 

20/04/63 Video  72814 2719 427 21 221 

22/04/63 Video   71765 934 178 0 39 

24/04/63 Video " "  61032 1374 138 1 89 

27/04/63 Video OKRs  62963 2542 271 11 207 

28/04/63 Video  

Update 

68939 2749 605 20 165 

01/05/63 Video   59513 1643 232 7 37 

03/05/63 Video " "  72223 1920 233 10 45 
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05/05/63 Video 63115 1623 137 2 26

06/05/63 Video PISA ? 63047 1753 227 4 140 

08/05/63 Video   54014 1782 314 17 98 

10/05/63 Video  " " 110862 6701 781 14 454 

12/05/63 Video  19 54902 1730 182 20 78 

15/05/63 Video The rise of SOFT SHELL CRAB 15147 795 139 3 67 

25/05/63 Video  AI 58530 1621 129 11 84 

01/06/63 Video " "  121188 5743 944 20 460 

03/06/63 Video  38494 1499 88 3 37 

05/06/63 Video   62086 2460 316 5 178 

10/06/63 Video  45235 3122 217 5 121 

12/06/63 Video  AI  49530 4635 166 7 114 

16/06/63 Video  ? 40015 1294 137 5 63 

20/06/63 Video  " " 82308 3751 496 7 497 

26/06/63 Video Travel Blogger  5380 176 58 1 23 

30/06/63 Video  ? 58240 1343 234 7 60 

09/07/63 Video  61742 2819 336 5 101 

12/07/63   1828 62 23 0 14 

12/07/63  

 

1990 87 29 1 10 

13/07/63   -  1907 51 24 0 7 

14/07/63   

 

2113 48 25 0 7 

15/07/63   ? 

 

1830 105 38 0 15 

15/07/63   2035 10713 1303 1135 3 31 

16/07/63  

 

1782 48 20 0 3 

16/07/63    4127 884 831 2 13 

16/07/63   14096 1735 1351 20 102 

17/07/63   -  1623 34 13 0 8 

17/07/63  

 

8048 1524 1397 5 45 

17/07/63   48573 855 43 2 9 

18/07/63    51394 1617 61 3 22 

18/07/63   

 

7663 1324 1243 4 34 

19/07/63   2009 59 24 0 9 

19/07/63   4775 391 348 2 15 
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20/07/63 1885 40 16 0 3

20/07/63   11775 1164 774 12 66 

20/07/63    1584 43 16 0 9 

21/07/63   - 

? 

3488 413 341 1 22 

22/07/63   - 

 

2819 286 239 0 10 

22/07/63   4957 1000 949 0 14 

23/07/63    7384 1011 926 1 13 

23/07/63    4357 1136 1102 0 13 

24/07/63    5736 747 657 3 11 

24/07/63   ? 1982 41 17 0 11 

24/07/63   8477 1483 1309 1 62 

25/07/63   5895 565 493 4 24 

26/07/63   2867 44 24 2 5 

29/07/63   6415 1177 1070 1 34 

29/07/63   6281 945 885 1 8 

30/07/63   6221 650 526 6 44 

30/07/63    12577 1830 1529 6 67 

31/07/63    46658 656 87 1 21 

31/07/63    9475 1545 1459 1 24 

03/08/63   R3A 

 

50811 1424 85 7 30 

05/08/63   R3A 

  

6215 1119 1042 1 26 

06/08/63   8780 1266 1111 8 25 

17/08/63  

   

15612 1728 1405 21 72 


