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Abstract

Recent statistical evidence indicates that Thailand is caught in the Middle-income
country trap, which means that it will take a very long period of time for Thailand to reach
high-income status. The aim of this research is to develop criteria to select prominent

industries that should be supported to help Thailand break through the trap.

This research formulates selection criteria by reviewing experiences from countries
that broke through the trap, as well as, the ones that could not escape the trap, and

documenting selection criteria that are being used in many key public organizations.

The study finds that selection criteria can be classified into 4 dimensions: 1) strength
of the industry 2) contribution to the economy 3) world’s leading industry and 4) high

potential for the future.

The research selects various indicators and sorts them into two broad groups that
representing the 4 dimensions above, namely, 1) current contribution and 2) future
prospect. The key ingredient of this research is the use of the Product Space analysis, which
is a new tool that has never been used in Thai literature before. This tool is very modern

and has a strong advantage in assessing the prospect of industries.

Ten potential industries are provided with suggested policy implementations. It
should be emphasized that the key success for implementation requires an assessment
mechanism to track the progress and to change industrial strategies in response to

uncertain future circumstances in the next 20 years.



