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Abstract

The main task of this project is to work on knowledge management and public
communication for Thailand Research Fund (TRF)’s Strategic Research Issues (SRI) through
various media channels. Our objective is to disseminate TRF’s wealth of knowledge to general
audience for social change. We hope that the project will demonstrate examplary model for
doing knowledge management and public communication work for TRF’s future research. The
content of this project focuses on three essential issues of SRI: Health Sciences and
Demographic Transition (SRI' 9), Food Security and Safety (SRI2) and Creative Learning and
Educational Reform (SRI5).

The project uses website as its main media channel to disseminate SRI research to
general public. Social media such as facebook, twitter and youtube are also used as
complementary channels. The Knowledge Farm website (knowledgefarm.in.th) was launched
in November 2016. During the past year, the project has published 54 works including 19
reports, 10 interviews, 17 infographics and 8 knowledge clips. Two public seminars has been

held during the time, one on sustainable development and another on education reform.

Up to April 2017, the website has 36,312 pageviews from 13,131 unique visitors. As for
social media channel, the number of followers on facebook, twitter and youtube are 14,664,
50 and 274 respectively. Our most successful media product, short film ‘the horror stories of
Thai education system’, has reached 2,971,432 people on facebook and has been viewed

763,957 times and shared 23,347 times.



