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Abstract

The main task of this project is to work on knowledge management and public
communication for Thailand Research Fund (TRF)’s Strategic Research Issues (SRI) through
various media channels. Our objective is to disseminate TRF’s wealth of knowledge to general
audience for social change. We hope that the project will demonstrate examplary model for
doing knowledge management and public communication work for TRF’s future research. In
its second year, the project focuses on three new issues: Anti-Corruption, Social justice and
overcoming the Middle Income Trap; and also the previous three issues from last year:
Demographic Transition, Food Security and Safety and Creative Learning and Educational

Reform.

The project uses website as its main media channel to disseminate SRI research to
general public. Social media such as facebook, twitter and youtube are also used as
complementary channels. This project has conducted from September 2017 to August 2018.
It has published 56 works including 37 reports, 8 interviews, 5 infographics and 6 knowledge
clips. The project has organised 2 knowledge trainings for TRF staff, 3 public seminars and 10

meetings on knowledge management and public communication issues with TRF staff.

Up to August 2018, the website has 74,047 pageviews from 33,873 unique visitors. The
number of pageviews and unique visitors are increased by 104% and 158% from phase 1
respectively. From the launched of Knowledge Farm website (www.knowledgefarm.in.th) in
2016, we have 110,359 pageviews and 47,004 unique visitors in total. As for project’s social
media, we have 19,226 likes on facebook, 753 followers on twiter and 652 subscribers on

youtube, respectively.

The most popular works on website are (1) interview with Piriya Pholphirul : problems
of Thai teaching system in an eyes of economist (4,627 pageviews) (2) special report on Thai
students’ PISA scores and the lack of analytical skills (2,273 pageviews) and (3) Interview with

Narumol Nirathorn on Managing Thai Street Vending in sustainable ways (1,470 pageviews).

The most popular works on facebook are (1) knowledge clip : Why do Thai people
cheat ? (36,654 people reach) (2) infographic : The changing perception of Thai househole on
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corruption (20,674 reach) and (3) Interview with Narumol Nirathorn on Managing Thai Street

Vending in sustainable ways (14,776 reach).
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