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Abstract
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“Mango of Chachoengsao province” is regarded as the popular fruit consumed
by both domestic and foreign countries. The increased yields in some years causing
decreased price. Thus, the agriculturists had the idea of process increase value of
mango immensely ,besides, there had the support from the public sector in “ OTOP
Project”. The objectives of this research were to study the situation of production,
accounting and economic cost as well as marketing. Also to study viewpoint of
processed mango consumers against the mixed marketing. The result of studying
behavior of the producer based on the interview from “Ladies Group of Processed Fruit
of Naranchala Orchard” that produces the mango jam. From the data in 2004, the
accounting profit of this producer was 104,084.25 Baht/year. But the economic loss was
10,035.75 Baht/year. In the side of consumers behavior, founded that there had
maximum agreement in the viewpoint that processed mango should be recognized from
Office of Food and Drug Commission. They agreed muchly about the satisfication, the
cheap price, the easily purchasing and the less sales promotion. This research suggests
that the producer should utilize the economical concept used in pricing operation.
Moreover, the public sector should give the knowledge to the producer in the concept
on economical cost and consumer behavior and concern the consumer that thought that

the promotion of processed mango is insufficient.
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